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Abstract 

Amer BITAR 

The Impact of Visual Representations of Leadership in Tribal Dominated 

Societies: A critical qualitative study of aesthetic leadership in the United 

Arab Emirates. 

Key Words: Aesthetic Leadership, Visual Representations, Images, Foucault, 

Discourse, Bedouin, UAE. 

This thesis explores the role and impact of leadership as a socially 

constructed and aesthetic phenomenon in tribal-dominated Bedouin Arabia. 

The concept of leadership is investigated in terms of its discursive and 

aesthetic dimensions across different geographical, historical, and 

intellectual settings by adopting and applying a Foucauldian perspective of 

interconnected concepts of power/knowledge, discourse, subjectivity, body 

symbolism and the power of gaze. The thesis draws on three related types of 

data: First, images to understand the leaders’ perspective. Second, 

interviews with artists to gain insights into the visual message and the 

creative process. Third, through semi-structured interviews with the audience 

to garner an understanding of how it perceives the message leaders send. 

This thesis contributes theoretically to ongoing research into the visual 

representation of leadership and to critical debates concerning Foucauldian 

perspectives on discourse, power, discipline and the body. This thesis 

concludes by recommending practical implications for rethinking leadership 

as something both aesthetic and mythical to consider the role of followership 

in the consumption of leadership-themed visual artworks and 

communication, and the growing global role and influence of social media in 

shaping leader-follower relations. 
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Chapter 1 – Introduction 

“The Beduin of the desert, born and grown up in it, had embraced with all his 

soul this nakedness too harsh for volunteers, for the reason, felt but 

inarticulate, that there he found himself indubitably free. He lost material ties, 

comforts, all superfluities and other complications to achieve a personal 

liberty which haunted starvation and death. He saw no virtue in poverty 

herself: he enjoyed the little vices and luxuries—coffee, fresh water, 

women—which he could still preserve. In his life he had air and winds, sun 

and light, open spaces and a great emptiness.” (Lawrence 2000: 18) 

The above passage summarizes the Bedouin life during the early twentieth 

century from the perspective of a British official who worked and lived in 

Arabia and interacted with the Bedouins for a number of years, T.E. 

Lawrence, otherwise known as Lawrence of Arabia. The life of Bedouins has 

continued to evolve drastically since Lawrence’s time. Specifically, after the 

discovery of oil in what was called Arabia, currently the region is divided into 

various states.  

The terms Arabia, Arabic, and Islam prove problematic for Western readers. 

Westerners continue to confuse the concepts, for they incorrectly use the 

three terms interchangeably. While research remains scant on the Bedouins, 

there do exist rare academic studies that focus on Bedouins and their 

sociocultural, historical settings and their influence on Islam as a religion and 

a belief that currently represents a real threat for Western values from the 

Western perspective.  
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Arabia depicts the land of Arabs who are Bedouins and speak Arabic; hence, 

Arabia illustrates a term that encompasses the geographic region that 

spreads between the Arabian (Persian) Gulf and Arab Sea in the East, the 

Red Sea in the West, the Indian Ocean in the south, and the Syrian steppe 

(Badia) in the north. Westerners define Arabia as a geographical territory that 

includes the vast area of land where all people speak Arabic. Recently, this 

area has been termed the Middle East North Africa (MENA), which 

encompasses all Arabic-speaking countries in the Middle East including 

Arabia, Levant, Mesopotamia, and North Africa. Egypt, Sudan, Libya and the 

Maghreb represent the North African nations. Hence, Arabia, MENA, Near 

Orient, Arabic countries, Middle East, Greater Middle East are portrayed as 

terms that are often used interchangeably despite the fact that they embody 

unique notions and historical significance. Notably, using these terms 

interchangeably does not promote comprehension of the region and its 

sociocultural and historical raison d’être.  

In effect, Arabs represents the ‘Other’ to the ‘Western civilization’. Said 

(2003) asserted that Orient as a term demonstrates the best term to describe 

the totality of Arabia, Arabic, Islam, and Bedouins from the Western 

perspective.   

“…a way of coming to terms with the Orient that is based on the Orient’s 

special place in European Western experience. The Orient is not only 

adjacent to Europe; it is also the place of Europe’s greatest and richest and 

oldest colonies, the source of its civilizations and languages, its cultural 

contestant, and one of its deepest and most recurring images of the Other. In 
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addition, the Orient has helped to define Europe (or the West) as its 

contrasting image, idea, personality, experience. Yet none of this Orient is 

merely imaginative. The Orient is an integral part of European material 

civilization and culture. Orientalism expresses and represents that part 

culturally and even ideologically as a mode of discourse with supporting 

institutions, vocabulary, scholarship, imagery, doctrines, even colonial 

bureaucracies and colonial styles.” (Said 2003: 12) 

The starting point of the research project held to understand leadership in the 

context of Said’s (2003) discussion of Orientalism and to apply that concept 

in order to gain an understanding of the unique nature of the Bedouins’ 

concept of leadership. From this investigation, I will illuminate the 

problematic nature of this region and its people in their own sociocultural 

historical settings from a leadership perspective. My research targets 

Western readers to promote a further comprehension of the region, in order 

to reveal to them how they can interact with Bedouins to create partnerships 

in place of hegemonic relations. Thus, this understanding will contribute to 

the development of the region, its economy, its people, and the world 

through building bridges of business partnerships instead of wars and 

conflicts.  

My own personal experience and life provided the main backdrop on which I 

construct my research around visual leadership in Arabia. It propelled me on 

the quest for understanding my roots and the daily sufferings I go through as 

being a person from this part of the world and who belongs to the cultural 

and religious identities which represent the peak of the Clash of Civilizations 
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(Huntington 1996). Being a person from this stigmatized region imposes a 

plethora of challenges. I feel the growing hate, suspicion, racism and 

stereotypic actions against me as an ‘Other’ to any non-Arab, non-Muslim 

person from divergent cultures, religions, or ethnical identities.  

From this perspective, I have experienced personally, throughout my entire 

life, that ‘Other’ and my experience in my constant trials to crave acceptance. 

I persistently keep trying to prove I am a ‘civilized other’ who warrants trust. I 

do not represent the harmful villain the media portrays, and my entire 

sociocultural background does not epitomize evil. Certainly, living in this 

hegemonic inheritance breeds an inferiority complex, which is embodied in 

all Arabs who must live in the West, and which became a habit for me that I 

had to live with for my entire life.  

The personal experience, again, pushed me to study leadership from a visual 

perspective as I lived my childhood and youth in Syria under Assad’s 

totalitarian regime. People hailed Assad as the Almighty God, for the 

government forced Syrians to worship him. Assad epitomized the 

omnipresent figure posted everywhere in streets, in the schools, on TV, even 

in schools’ books and notebooks. Obliged to consume his omnipresent 

visually communicated existence, his huge images decorated buildings 

throughout the cities. Forcefully inculcated with this strong political 

propaganda, I developed a skeptical questioning mind since my childhood of 

the reason behind using these visual omnipresent communications to induct 

us all as being part of Assad’s cult, as docile bodies that were completely 

controlled and brainwashed.  
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Living in that real dystopia, unfortunately, created a constant fear of 

incarceration, which I wanted to break down and to run away from the 

oppression. For this reason, I established my philosophical foundation on 

Michel Foucault’s (1972) discipline and punish research. My efforts to 

understand his studies of the birth of prison illuminated the visual discourse 

of Assad’s regime to control the thoughts of an entire nation through images. 

He inculcated an entire nation in a certain epoch to worship one person, to 

control and manipulate for the benefit of a chosen few. Pertinently, family 

relations in the patriarchal system in Arabia resulted in a strong dominance 

of a few elite families who control the wealth and political decision in each 

and every country in the Middle East. Furthermore, the dominant social 

relations remain based on the patriarchal-familial interconnected network of 

relationships.  

The constant propaganda reinforced the power of these families to maintain 

their control for as long as they could to sustain it, which solidified the roots 

of the patriarchal system deeply within the society. The campaign 

reintroduced the control in a new light through the progressive presidential 

governments. Sharabi (1992) termed that entire system of control as the 

Neopatriarchy (Sharabi 1992). 

Given the above personal background, my entire research is based on 

Gramsci’s (1989) critical standpoint that the starting point of any study 

proves to understand oneself: “The starting-point of critical elaboration is the 

consciousness of what one really is, and is ‘knowing thyself’ as a product of 

the historical processes to date, which has deposited in you an infinity of 
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traces, without leaving an inventory” (Gramsci 1989: 324). My initial object of 

inquiry is to understand the dynamic relationship between the 

aforementioned concepts under which I have lived and experienced. These 

experiences persist during my life, which exert a considerable influence on 

constructing me as a person as well as a researcher.  

In this respect, I am building my thesis on an observation that leadership 

depicts a social phenomenon, and that, as with any other social 

phenomenon, communication plays a substantial role in formulating this. 

Thus, visual, textual, and audible means of communication influence 

leadership as a social process. Inevitably, sociocultural context exerts a 

considerable influence on shaping the social leadership process. Therefore, 

understanding visual symbols in terms of representing leaders is seen as 

substantial when perceiving the leadership process in any certain 

sociocultural context, as symbols and representation illustrate products of 

social context. Consequently, it is important to decipher the hidden meanings 

behind each symbol that leaders employ to influence the sensory 

experiences and the feelings of his followers, ultimately to manipulate their 

thoughts and actions.  

Foucauldian Analysis  

To develop my thesis, I will briefly review one of the key contributions of the 

intellectual influencers on my research, which is the Foucauldian 

understanding of power and discourse. 
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Michel Foucault introduced the positive connotation of power and that power 

relations create truth (Armstrong 1994). The application of Foucault’s 

disciplinary power in an organization context demonstrates a new discipline 

of study: one based on the assumption that leadership reflects a process of 

influencing others’ behaviors with a primary objective of achieving the 

leader’s plans. Moreover, leadership from this perspective illustrates the 

imposing of a disciplinary power on different pertinent actors.  

According to Foucault, a sophisticated system of surveillance can impose 

disciplinary power: the power of gaze, or discipline of gaze, which targets the 

human mind instead of the human body (Armstrong 1994). Yet, the positive 

form of disciplinary power portrays just one façade of the form of power. In 

his novel Nineteen Eighty-Four (1949), Orwell constructed a world of 

disciplinary power applied through an extreme mode of surveillance to reflect 

power’s negativity. This imaginary totalitarian government used a constant 

surveillance tool, such as a television set, that kept surveying the human 

‘object’. This leadership based on watching, observing and surveillance 

manifested in the famous Orwellian phrase “the big brother is watching you” 

(Orwell 1949: 1). In effect, we remain confronted with a paradox of applying 

the Foucauldian ‘positive’ disciplinary power and the extreme oppressive 

Orwellian negativity to the power (Orwell 1949).  

Of course, power is not just a force that imposes from up to down. The up 

down model is causing oppression within the bottom layers of society; yet, 

power is everywhere, and it affects each and every social relation. Hence, 

power forms discourses in a constant process; hence, discourses are formed 



 
8 

and reformed consequently through these active forces of power and 

resistance (Foucault 1977b; Rose 2012). In this respect, Foucault proposed 

the discursive analysis, which depicts a way to construct our social world by 

tackling the forces of power that produce certain knowledge and, 

consequently, certain truth (Rose 2012). We cannot find a certain social 

relationship between ‘subjects’ without encountering a power imbalance 

between the two sides of this social interaction (Foucault 1977b).  

When considering discourse as a term, what does it mean and what is the 

substantial role it plays in ‘producing’ human ‘subjects’? (Hall 1996). 

The relation between the two main concepts in my study – power and 

discourse – remains intertwined. Since power encompasses the main 

component of discourse, any social process remains discursive in nature and 

it represents a power game between different parties (Foucault 1979). 

Furthermore, power produces knowledge; hence, the process of 

interpretation of a visual representation of a social phenomenon essentially 

depicts a power game. 

Another facet of the Foucauldian analysis is the importance of the contextual 

background, for one must understand the past to comprehend the present 

and predict the future (Burrell 1988). 
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Aesthetics 

Building on Foucault’s discussions, a leader’s portrait can represent a 

surveillance tool because it embodies a panoptical effect on the people 

viewing it. This provides an interesting area of study, mainly in terms of the 

relationship between leadership and discipline, and the mechanism of 

internalizing the process of discipline through visual tools (Foucault 1977b; 

McKinlay and Starkey 1998).  

In the scope of my study, a central area to study is the mechanism of 

controlling humans for creating a self-disciplined, self-surveilled and obedient 

society, which is termed as the ‘docile body’ (Rose 2012).  

Visualization demonstrates a full process of sensing an experience. Evoking 

the state that shares a cultural, social, and psychological context, the 

sensing process uses different materials that encapsulate rich cultural, social 

and emotional experiences of the people who produced them (Warren 2005).  

To this point, visual represenatation illustrates the oldest means of 

communication used throughout history. Humans constructed their ideas as 

engravings on stone, metal, or paintings. Leaders’ visual displays as portraits 

or photographs remain visible everywhere. Since a visual representation of a 

leader serves as a larger role than just a commemoration, textual 

communication plays a vital role in communicating leadership qualities. An 

image of leadership is conveyed not only visually, but also orally. Parry and 

Hansen (2007) elucidated the importance of storytelling when inspiring 
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followers to achieve the leaders’ goals, since people follow stories as they 

follow people. The authors considered storytelling as a leadership process. 

In fact, they purported that storytelling remains interconnected with 

leadership and stories act as a leader in terms of their impact on power and 

action (Parry and Hansen 2007). While the sensual experience proves 

important in portraying leadership, I have chosen to narrow my study to just 

visual experience.  

Rationale of the Study 

I will build my study on the application of leadership process from the 

Foucauldian perspective and how the process of visual representation 

manifests into a powerful vehicle.  

Foucault stressed the importance of language, images, and symbols in the 

social construction of reality and in any knowledge production process by 

using discourse (Foucault 1972). In this way, visuality plays a substantial role 

in shaping the leadership process. For this reason, I centered my thesis on 

visuality and I will unmask the meanings of the symbols implemented to 

represent the leadership process. 

Markedly, Foucault focused his analysis on European society and he had not 

generalized his studies to any other sociocultural context beyond Europe or 

the West in general. Consequently, it would prove valuable to apply his 

analysis in a different sociocultural context, such as the Bedouin Arabian. 
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Adding the aesthetic dimension of studying leadership as a relational social 

process offers a novel approach to identifying and reconstructing the 

understanding of that method from a unique perspective. According to Van 

Dijk (1993), “we need to examine in detail the role of social representations 

in the minds of social actors” (Van Dijk 1993: 251). In respect to my study, 

the painter depicts the main creator of subjectivity. Throughout my research, 

I will explain the mechanism of the leadership process from the contextual 

lens of Bedouin Arabs, what is power’s discursive nature from the Bedouin 

perspective, and how the audience perceives the message. The main aim of 

my study is to explain the mechanism of creating the visual message that 

leaders send to their followers and how the power mechanism works in 

shaping the audiences’ decoding process. Furthermore, using the 

Foucauldian analysis in different sociocultural contexts where research 

remains scant will develop enlightening insights into other societies beyond 

the Europeans and Westerners. 

To achieve the above, I shall approach the leadership process in my analysis 

from three main directions: power, discourse, and aesthetics. To this point, 

my focus in approaching leadership, as a social phenomenon, utilizes the 

discourse approach, and studies it from the sensory perspective mainly in 

terms of feelings, beliefs, values, thoughts, and social relations. Basically, 

the leadership notion lies in the construction of the meaning of language and 

symbols employed, while the interpretation remains based on the cultural 

and social contexts of the organization and the people within it. One cannot 
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study leadership, as any social phenomenon, without examining the social 

and cultural contexts (Bryman et al. 1996).   

Griffey and Jackson (2010) identified that a portrait of a leader functions as a 

virtual leadership process with an enduring influence upon followers. They 

recognized that portrait artists combine the personal and positional qualities 

in the visual representation of the leader, while simultaneously applying the 

cultural and historical context in the same visual representation. This 

combination of qualities and context in the portrait provides a holistic and 

integrated archetype of leadership. Portrait artists use different poses, facial 

expressions, and settings to portray the leader with a visually imposed 

authority and power (Griffey and Jackson 2010).  

Dominant trends in leadership literatures fail to legitimize a universal 

leadership paradigm. Due to the multitude of approaches to leadership, the 

term leadership remains vague and engenders various contradictory 

meanings (Meindl et al. 1985; Yukl 1989). My aim is to study leadership as a 

relational process in its sociocultural setting and to focus on the positive 

practice of leadership as a method to enhance coherence between people, 

and to improve creativity. Leadership from this perspective depicts the 

process of using positive power to produce positive outcomes; thus, 

leadership embodies a constructive process void of hegemonic and 

oppression. 
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Hence, I will demonstrate how images operate in the sociocultural context of 

the Bedouin Arabs and how leaders implement different symbols and visual 

materials as tools to enhance power and enforce followers’ obedience.   

There exist critical gaps in the empirical literature in terms of exploring the 

sociocultural life of Arabs. The research on the Bedouin Arabs, as a 

significant and particular ethnic group and as a dominating sociocultural 

unique group inhabiting different areas of Arabia, remains limited (Al-Krenawi 

and Graham 1997). People, especially Westerners, misunderstand and 

misinterpret the value system of Arabs and Bedouins. Western media 

characterizes Arabic values and their distinguished lifestyle in a typically 

widely conveyed manner through Western movies and media. Tribalism, 

patriarchy, and family relations in their dynamic interrelations and their 

influence on leadership prove rarely studied. 

Furthermore, discourse remains a vague term warranting further clarity 

(Potter and Wetherell 1987). The relationship between discourse and 

meaning in a certain sociocultural context, where history plays a significant 

role in constructing discourse, needs more in-depth study. 

Based on the above discussions, my thesis addresses the following research 

questions: 

1. How are leadership discourses organized to produce a certain kind of 

knowledge and practice? 
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2. How are leadership discourses articulated visually in a sociocultural 

reality of tribal-dominated Bedouin Arabia? 

3. To what extent do sensory and aesthetic experiences inform the 

construction and representation of leaders and leadership and what 

factors influence this process? 

4. What role does the visual and aesthetics play in developing 

followership?  

5. To what extent is self-surveillance and self-discipline a part of 

followership? 

Contributions to the Study 

This study makes different theoretical, methodological and practical 

contributions to the leadership knowledge.  

The main contribution to theory is the development of the leader’s image 

communication process model, which incorporates the three key 

components of the leadership visual communicational process: leader, 

audience and the message. In addition, the study investigates and explores 

the sociocultural/historical values of Arabia on the Bedouin leadership, 

mainly from a visual and aesthetic perspective.  

The study also makes a methodological contribution through the research 

design which uses a unique mix of qualitative approaches, including visual 

genealogy, psychoanalysis and discourse analysis.     
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The findings of this study provide different practical contributions to different 

targeted groups, including Bedouin leaders, Bedouin society, and the wider 

business community. This type of information is significant to help Bedouin 

leaders identify what makes a leader great in the eyes of his audience and 

how to communicate his myth to his people. These findings also provide the 

basis for training and mentoring programs to excel the leadership 

communicational process for Bedouin leaders. The development of the visual 

communication of leadership framework offers a future tool to measure the 

power of image on an audience through the use of artificial intelligence on 

social media interactivity.   

The study also provides a practical contribution to media practitioners in the 

area of normalization to influence a targeted audience to a certain desired 

direction.  

Engaged Scholarship 

The primary reason for choosing to pursue a DBA program is based on my 

belief of the importance of building theory, the benefits of which I, and others, 

can implement and deliver to my society and beyond. 

The complexity of relating theory and practice comes from how scholars 

build their research model on a real-world problem. The main tool for 

bridging the gap between science and practice lies in applying for engaged 

scholarship, or requiring “scholars to step outside of themselves to obtain 

and be informed by the interpretations of others about each step of the 
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research process: problem formulation, theory building, research design, and 

problem solving” (Van de Ven 2007: 265). 

Hence, the engagement between academics and practitioners proves 

paramount in order to produce knowledge that can solve real problems 

instead of just pontificating about the problem without proposing a practical 

solution. 

Gulati (2007) defined the differences between theory and practice as ‘tribal 

war’ between two main concepts: rigor and relevance. He defined rigor as 

the “used of narrow disciplinary paradigm involving a set of theories, 

methodologies, and data analysis...” where relevance depicts the practical 

and relevant to the “matter at hand” (Gulati 2007: 777). Yet, the two 

concepts, namely rigor and relevance, remain important to the management 

research, since any management research should be exact (rigorous) and 

applicable (relevant); thus, it stands not as a game of either–or. Scientific 

knowledge formulates theories based on generalization. To generalize a 

theory, it must prove valid in different contexts; whereas, the practical 

knowledge is based on dealing with a particular situation in a particular 

context (Van de Ven and Johnson 2006).  

Given the above, practical application remains important in theoretical study. 

Particularly, I focused on the relationship between theory and application of 

my academic research in the field of leadership since understanding the 

cultural aspects of firms, families, and nations proves a substantial 

component in the process of any social phenomenon, specifically leadership. 
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A researcher entrenched culturally in this region adds real value to the 

research; therefore, the researcher contributes to the research as an ‘insider’ 

that knows these tiny nuances of symbols, rituals, etc.  

Having said that, the problem in the Middle East in general proves to be two-

folded. There exists a real gap in the literature in all research areas, but 

especially from the Bedouin context. Moreover, academics and practitioners 

who remain unengaged fail to share their works for the welfare of the 

advancement of their society. 

Hence, I decided to build my entire research project on Van de Ven and 

Johnson’s (2006) diamond model of engaged scholarship as a collaborative 

research for practice model. These experts defined their engaged 

scholarship model as “a collaborative form of inquiry in which academics and 

practitioners leverage their different perspectives and competencies to 

coproduce knowledge about a complex problem or phenomenon that exists 

under conditions of uncertainty found in the world” (Van de Ven and Johnson 

2006: 803). Engaged scholarship considers inquiry from different 

perspectives, contexts, and purposes. They remain based on a pluralistic 

view to tackle the problem theoretically and then to apply it into the real 

world. Engaged scholarship incorporates a collaborative ‘form of inquiry’ to 

transform the distinctive types of knowledge, especially academic and 

practical, into a form that can be implemented in real life and can solve 

problems to improve realities (Van de Ven and Johnson 2006).  
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Consequently, engaged scholarship illustrates a participative form of 

research in which all related stakeholders, including scholars, practitioners, 

clients, users, etc., join hands to (a) form the problem by understanding its 

nature; (b) build a theory and define the problem; (c) design the research to 

examine alternative theories; and (d) find and communicate applicable 

solutions and test these solutions in reality (Van de Ven 2007). 

Markedly, no one possible starting point exists for Van de Van’s diamond 

model; the researcher can initiate a theory and then formulate the problem, 

or begin with a problem formulation, or commence with a solution that needs 

to determine the appropriate context and problem. Van de Ven (2007) stated 

five criteria by which to evaluate the four activities in the diamond model: 

relevance, validity, truth, impact, and coherence. 
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Figure 1-1: Engaged scholarship diamond model adapted from Van de Ven 

(2007: 1) 

From the knowledge transfer perspective, the authors found two fundamental 

issues. First, practitioners fail to apply the academic research findings into 

their practice. They distinguish management science from other applicable 

sciences such as medicine, nursing, etc. To implement scientific knowledge, 

different stakeholders such as researchers, consultants, and practitioners 

must work jointly in the whole research process from the problem forming, 

theory building, and research designing, and then find and communicate the 

solution. Approaching the issue will engender a holistic nature that 

guarantees a scholar to produce applicable science. Therefore, the result will 

depict multiple-levels: a) academic research can be applied in practice; b) 

academic research will add value to practitioners; c) academics and 

researchers will collaborate to construct a transferable knowledge base (Van 

de Ven and Johnson 2006).  

Second, to communicate the results, the scholar needs to convert the 

substantial value of the knowledge gained while ensuring its credibility. 

Hence, knowledge transfer comprises a rhetorical nature as well. 

From the distinctive forms of knowledge perspective, practical knowledge is 

tacit and actionable, for it remains embedded in experience and is directed to 

a situation in a sociocultural context. However, scientific knowledge’s design 

formulates generalizables and theories. The two kinds of knowledge differ 
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from the purpose of implementing their results according to the way they are 

constructed. 

Thesis Overview  

The thesis is divided into nine chapters. Chapter 1 presents a brief 

introduction of the topic of study and highlights the main concepts and areas 

of the study. Chapter 2 begins with a critical review of leadership literature to 

set the ‘scene’ for my entire research project, while it introduces various 

concepts including power/knowledge, human body, and discourse. It covers 

the literature around visuality and aesthetics to unveil the connection 

between these two concepts and leadership, along with power of gaze and 

spectator perspective. Chapter 3 looks at the fieldwork methodology that I 

implemented to investigate leadership as a discursive, social constructionist, 

and aesthetic phenomenon. Additionally, it reveals how I designed my 

research with three phases and three distinct data types based on my 

depiction of how leadership embodies a relational process. Chapter 4 

represents the first phase of the empirical research, giving an example case 

to show how a Bedouin leader presents his leadership to his audience while 

focusing on the addresser. Chapter 5 presents the second phase of my 

empirical research, which focuses on the message emitted and how the 

painter created messages. Interviews were carried out with eight Arab artists 

to garner their opinions on how they synthesize visual messages, and 

analyze the cognitive sensory visual experience that art conveys. Chapter 6 

outlines the third phase of my empirical research, concentrating on the 

audience side of art and how they perceive the sent message. Interviews 
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were carried out with ten Dubai residents from diverse nationalities and 

cultural backgrounds. Chapter 7 provides the analyses and the conclusions 

obtained from the three phases of empirical research of leadership. It covers 

three principal areas: a) aesthetics and sensory perspective; b) image power; 

and c) the visual leadership and panopticon. Chapter 8 summarizes the 

lessons learned, from which emerged three themes: Leadership myth and 

how Bedouin leaders convey their messages through using images to 

influence the followers’ sensory perspective; then, how followers interpret 

these messages in different and multiple ways – specifically, visuals. This 

engenders a practical way of understanding the ingestion of leaders’ images 

and the effects that these portraits have on an audience. To accomplish this, 

I will explore the followers’ perspectives in terms of consuming leaders’ 

communicated messages and communication, by looking at the message 

and how this research helps the reader to comprehend leadership as a 

communicational process where this medium conveys a social message. 

In Chapter 9, I conclude the entire study by presenting the main findings and 

limitations of research, using visuality to reveal the meaning of symbols. 

Moreover, I examine the use of discourse analysis from a practical 

perspective and the sample size. Finally, I offer a number of 

recommendations for future research.  
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Chapter 2 – Leadership, Power and Aesthetics – Literature 

Review 

In this literature review, I examine scholarly texts and authors that explore 

leadership as a discursive, symbolic, aesthetic, and visual phenomenon. The 

connection between these various concepts sits in the social construction of 

a certain situation, to which a leader must respond appropriately and tackle 

successfully. 

Dominant trends in the literature elucidate the meaning of leadership and 

traits that make a leader successful; yet, the term leadership remains vague 

and embodies divergent contradictory meanings due to the vast theoretical 

approaches to leadership (Meindl et al. 1985: 179; Yukl 1989). 

Burns (1978) as quoted in Gill (2009), cited “Leadership is one of the most 

observed and least understood phenomena on earth” (Gill 2009: 3). 

According to the precedent definition, leadership portrays a phenomenon 

observed and researched, but remains ambiguous. It is distinguished, yet it 

remains confused with “an assumed empirical reality” (Alvesson and 

Sveningsson 2003: 360). Nonetheless, there currently exists no accepted 

applied scientific definition for leadership. Simply, the plethora of empirical 

studies continue to produce perplexing and contradictory paradigms (Yukl 

1989; Alvesson and Sveningsson 2003). Thus, my study focuses on the 

multiple realities of any social phenomenon: “These realties are constructed 

through social processes in which meanings are negotiated, consensus 

formed, and contestation is possible. Such a view shows us how meanings 

that are produced and reproduced on an ongoing basis create structures that 
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are both stable and yet open to change as interactions evolve over time.” 

(Fairhurst and Grant 2010: 174)  

Authors continue to summarize leadership as the process of exercising 

power, managing cultures, and mobilizing others to complete work through 

setting goals and objectives, with an ultimate goal which is to increase 

organizational performance and effectiveness (Kelly et al. 2006 ). Prevailing 

definitions emphasize the nature of leadership as an influential process 

between different social group members (Yukl 1989). 

From the traditional perspective, leadership research is based on an 

individualistic approach and psychological theory; this mainstream leadership 

theory exemplifies the idea that leaders possess certain personal qualities 

and capabilities such as traits, styles, and behaviors that differentiate them 

from others. According to this standpoint, people are naturally divided into 

leaders and followers. In this respect, the traditional approach embodies the 

assumption that leaders are born with certain inherited, identifiable, and 

measurable characteristics; therefore, these innate leaders prove destined to 

rise to positions of leadership in their social milieu. These individuals 

engender certain gifts, such as integrity, vision, and innovation (Barker 1997; 

Wood 2005; Kelly 2008; Gill 2009). Moore, as quoted in Gill (2009), defined 

leadership as “the ability to impress the will of the leader on those led and 

induce obedience, respect, loyalty, and cooperation” (Gill 2009: 6). This 

definition reinforces the patriarchal image of the masculine, feudal leader 

who mandates everyone to obey him (Barker 1997). 
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From this standpoint, leadership style exerts a strong influence on the way 

employees execute their jobs, which affect the productivity rate. According to 

Burns (1978), transformational leadership proves the key to increase overall 

performance and, consequently, to have a positive influence on the business 

sustainability (Bennett 2009). Henry Ford as quoted in Gill (2009) 

summarized the idea of leadership from an operational perspective as: 

“Industry is management, and management is leadership, and leadership is 

perfect when it so simplifies operations that orders are not necessary” (Gill 

2009: 7). Ford merged two different concepts, namely management and 

leadership, and he summarized leadership to simplify the operation. This 

typifies one example of the erroneous blending of the two terms, namely 

management and leadership, in literature. Fairhurst and Grant (2010) defined 

the time when authors started to distinguish between the two terms, when 

neocharisma discourses defined leaders as change-masters, and managers 

as taskmasters: “The authors thus argue that management Discourses 

construct what management is and how it is to be performed during any 

given time period in recent history. Perhaps the most striking example of this 

is the way in which leadership and management were largely 

interchangeable terms until neocharisma Discourses made leaders into 

change-masters and managers into task-masters who implement the 

change.” (Fairhurst and Grant 2010: 179)  

Grint (2010) further affirmed the necessary division of the two concepts of 

management and leadership when he traced the roots in the certainty 

degree, where leadership was involved in a high degree of uncertainty: 

“Management and Leadership, as two forms of authority rooted in the 
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distention between certainty and uncertainty… There is a huge degree of 

uncertainty involved and it is associated with Leadership” (Grint 2005b: 

1473).  

Based on the above, managers and leaders need authority to achieve 

success (Barker 1997). Authority remains derived from different kinds of 

power, which itself remains derived from various sources: knowledge, 

position, background, etc. It proves significant to understand the importance 

of power and authority when constructing leadership, as these two 

influencers demonstrate the keys forces in defining the leadership process.  

Some authors describe leadership as a power relationship between leaders 

and followers. Essentially, leaders use power to influence the followers’ 

behaviors in the desired direction (Braynion 2004).  

Grint (2010) asserted that ‘soft power’ denotes the power of persuasion 

associated with leadership, while ‘hard power’ signifies the power of 

command associated with management (Grint 2005b). 

Hence, leadership assumes multiple dimensions in terms of meaning and 

leaders occupy multiple positions.  

Leadership as a socially constructed phenomenon  

Recent approaches render leadership as emerging as an impact of the 

linguistic turn (Fairhurst 2009), while critical authors believe the above-

mentioned definitions and explanations fail to uncover the leadership’s 

complex phenomenon. To expound upon the new perspective of leadership; 

it remains important to differentiate between the leader, the person with 
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particular traits and behaviors, and leadership, the process of mobilizing and 

influencing that leaders apply on their followers or subordinates (Parry and 

Hansen 2007). 

Leadership, in essence, is centered on influencing others to change the way 

that they see and tackle a certain situation. Consequently, there are three 

main components in the leadership process: a) the leader; b) the situation 

which epitomizes a problem, or an opportunity, etc.; and c) the influenced 

parties, including followers (subordinates) and other stakeholders.   

Theoretically, leaders need to take action whenever an alerting situation 

arises so as to confront and solve the dilemma. From this perspective, a 

certain alerting situation drives a leader to shape the relationship between a 

leader and one’s followers and stakeholders. In other words, when an 

alarming situation surfaces, a leader must exercise one’s leadership upon 

others; hence, the situation or the context determines the leader’s response. 

Therefore, for a leader to respond ‘properly’ to a situation, a ‘correct’ analysis 

of the situation is needed. A number of different aspects influence a leader’s 

evaluation of the situation and their response to it; these aspects include the 

environment, the leader’s personality and experience, in addition to many 

other factors. Of course, it is obvious enough that analyzing a certain 

situation proves subjective and it emphasizes the social interaction between 

leaders and their followers. Leaders and their environment add to the 

complex network of social interaction between all leaders, followers and 

other interconnected stakeholders.  
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Hawkins (2015) incorporated objects into the relationship between people. 

This relationship is called ‘posthumanist’ (Hawkins 2015). 

Grint (2005) identified the key component of the leadership process from the 

social constructivist perspective as making ‘proper’ decisions in the light of 

accurately detecting the context or situation: “The context is not independent 

of human agency, and cannot be objectively assessed in a scientific form.” In 

effect, Grint urged us to shift our focus from the situation per se to how a 

certain situation is situated, “Shifting the focus from noun to verb facilities the 

reintroduction of the proactive role of leadership in the construction of 

context” (Grint 2005b: 1471).  

Grint (2005) adapts the tame and wicked problem analysis of Rittel and 

Webber (1973) and distinguishes between management and leadership, 

where a tame problem embodies a limited degree of uncertainty; therefore, it 

is associated with management. Conversely, a wicked problem garners 

complexity and exudes a high degree of uncertainty; thus, it maintains an 

association with leadership. As a result, a wicked dilemma necessitates a 

differing approach from a tame issue. Consequently, Grint (2005) applies his 

alternate strategy to three case studies. One of these cases reveals the 

Brent Spar case, in which Shell and Greenpeace regarded and constructed 

the same problem (removing a no longer economically viable oil storage and 

tanker loading buoy in the Brent oil field) from different social construction 

perspectives. Shell constructed the problem as a ‘tame problem’, while 

Greenpeace observed the same problem as a ‘critical problem’. From this 

evidence, two parties interpreted and constructed one problem in two 
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completely different ways. Grint explained that “the ‘problem’ cannot be 

assessed objectively… In effect, the problem was socially constructed and 

the solution was the consequence of political negotiation not rational, 

objective or scientific analysis” (Grint 2005b: 1481).  

Based on Grint’s articulation, leadership can be plotted between two axes: a) 

the degree of uncertainty for the problem (context) and its association with 

the ‘wicked’ complex problems, and b) the power source needed to tackle 

the problem mainly when the leader asks questions and employs ‘soft power’ 

to persuade followers to work together to construct the problem in a 

collaborative mode (Grint 2005b).  

Each situation exhibits a social phenomenon; in this way, when we study any 

social phenomenon, we are entitled to consider the social and cultural 

contexts (Alvesson and Sveningsson 2003). Building on the preceding 

discussion, critical authors describe leadership as a socially constructed 

phenomenon incapable of studying in isolation from the social, cultural, and 

historical contexts.  

Constructing a certain situation remains based on our perception of the 

world, which is affected by two main factors: first, through our social, cultural, 

and historical background; and second, through our social interaction with 

the related stakeholders, which Lord and Emirch (2001) called ‘collective 

cognition’ and which can be defined as a “socially constructed understanding 

of the world derived from social exchanges and interaction” (Lord and Emrich 

2001: 562). Social interaction using language accomplishes collective 

cognition; both concepts, namely context and language, represent distinct 
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social phenomena. By the same token, leadership reflects a process of 

meaning construction between the leader and the led (Smircich and Morgan 

1982; Kelly 2008: 765). Hence, the main argument of leadership from the 

social constructionist perspective declares that the fundamental role of 

leaders is to construct a situation and determine the necessary action to 

steer the group in the direction they believe is correct or proper and to 

communicate that certain construction to followers, and then persuade 

followers to act in accordance with the leader’s vision.  

Fairhurst and Grant (2010) argued that “it is unsurprising that social 

constructionism recognizes the fundamental role of language and 

communication… This recognition has contributed to the linguistic turn and 

more recently the turn to discourse theory... Most social constructionists 

adhere to the belief that language does not mirror reality; rather it constitutes 

it. Seen in this light, communication becomes more than a simple 

transmission; it is a medium by which the negotiation and construction of 

meaning takes place.” (Fairhurst and Grant 2010: 174).  

Leadership epitomizes five main components: first, to construct the situation; 

second, to formulate a solution or develop an action to respond to the 

problem; third, to communicate the situation’s analysis and provide the 

pertinent solution to the stakeholders; fourth, to legitimize the communicated 

analysis and proposed solution; and fifth, to persuade followers to deploy the 

envisioned action.    

In this way, leadership depicts a relational process between leaders, 

followers, and related objects (Hawkins 2015). Consequently, the 
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sociocultural context and institutional structure exert substantial influence on 

the leadership process (Wood 2005). Followers or the environment portray 

this process. Given the social constructionist nature of leadership, 

communication plays a substantial role in formulating this complex process 

(Fairhurst and Grant 2010; Fairhurst and Uhl-Bien 2012). Hawkins (2015) 

expanded the above articulations when he added that leadership’s ultimate 

aim proves to identify and pursue a shared goal through social interaction 

and collective agreement between related stakeholders. “Leadership is 

conceived… as a social process emerging from the collective interactions of 

groups as they work together to identify and pursue a shared goal” (Hawkins 

2015: 953).  

In effect, leadership from that perspective unveils a complex relational 

process of socially constructed dynamic movement (Wood 2005).  

As articulated previously, social interaction poses the central aspect of the 

leadership process; thus, communication and language play considerable 

roles in the process of constructing leadership. In fact, experts consider the 

interactive nature in the leadership process as its core and that language 

determines the core’s engine (Fairhurst and Uhl-Bien 2012). Therefore, 

leadership is a “reciprocal, interactive process” (Alvesson and Sveningsson 

2003: 360). Leaders influence their subordinates on different levels, 

particularly through their ideas, values, relations, goals, commitments, 

feelings, and emotions (Alvesson and Sveningsson 2003).  

Leadership reveals a contextual relational process between leaders and 

followers to achieve specific goals that leaders pre-plan. The interactive 
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nature of the leadership process proves as dynamic as any human 

interaction, for it changes constantly (Fairhurst and Uhl-Bien 2012).  

Consequently, this interactive relation engenders bidirectionality in a way, as 

leaders influence followers and followers influence leaders. This view of 

leadership contradicts the antediluvian image of the feudal leader-follower 

relationship, which proves an unidirectional relationship, which goes up down 

– in other words, from leaders to followers (Barker 1997).  

Language constitutes reality conveyed through human communication; 

hence, communication demonstrates not a simple act of transmitting 

messages. Instead, it epitomizes a process of meaning construction based 

on a particular context in which discourse is constructed (Fairhurst 2009). 

Communication between the stakeholders builds multiple realities through 

social interaction. Thus, “language does not mirror reality; rather it 

constitutes it. Seen in this light, communication becomes more than a simple 

transmission; it is a medium by which the negotiation and construction of 

meaning takes place” (Fairhurst and Grant 2010: 174).  

It proves essential to mention the difference between the construction of 

social reality and the social construction of reality; authors argued that the 

construction of social reality “emphasizes the cognitive products of social 

interaction—constructions of social reality involving categories, implicit 

theories, attributions, and sensemaking accounts”, whereas the social 

construction of reality “emphasizes the interactions themselves” (Fairhurst 

and Grant 2010: 177 & 178). The distinction between these two concepts lies 

in the angle from which people look at them. In this way, the notion of the 
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construction of social reality is centered on the perception. Specifically, this 

means the way individuals perceive leadership based on their cognitive 

perception of leadership, which remains grounded in the way people make 

sense of any social phenomenon based on social frames and personal 

background. On the other hand, the notion of the social construction of reality 

is centered on action, which represents an implicit sociohistorical interaction 

based on the Foucauldian archaeological analysis. This proves implicit in the 

sense discourse “historically rooted constellation of ideas, assumptions and 

talk patterns that, in effect, become linguistic resources for communicating 

actors subject to those discourses” (Fairhurst and Grant 2010: 179). 

Based on the above, social constructionists perceive leadership as a 

linguistic game; and, as in any human interaction, leaders use language to 

influence others, including followers, and to exercise their power (Fairhurst 

and Uhl-Bien 2012). The sensemaking process varies according to different 

contexts including the nature of the organization and the sociocultural and 

historical contexts. In effect, the notion of leadership as the ‘management of 

meaning’ unveils a phenomenon whereby language interaction and the 

concept of discourse embody the core of leadership. From that perspective, 

this justifies the reason behind focusing on various research methods such 

as narrative analysis and reflection (Fairhurst 2009).  

From the understudied, leadership epitomizes multiple realities, for it remains 

socially constructed where language plays a substantial role in the way 

people construct context and in determining the type of authority necessary 

to tackle the issue. There exists no objective or scientific understanding of 
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context, as the traditional contingency theories suggest. Simply, leadership 

not only involves the human element, but it incorporates non-human objects.  

Leadership, Power and Discourse   

The cornerstone of my study of leadership remains my argument that power 

embraces the central concept in the analysis of the leadership process. 

Barker (1997) drew a picture of the feudal leader as a male who holds 

absolute power to direct and order his subordinates to achieve his goals 

(Barker 1997). Barker described two main observations of the feudal leader: 

first, the notion of domination that the leader practices over followers; 

second, the concept of gender and the superiority of masculinity (Fairhurst 

2009).  

The notion of power in leadership reflects the most prevalent perceptive 

studied. In this respect, the power a certain leader garners can measure 

leadership effectiveness. Specifically, this comprises the types and sources 

of power, the ways that leaders acquired it, and the ways leaders exercised it 

(Yukl 1989). The sphere of forces in any environment truly encompasses 

power sources; thus, experts must study and view power in relation to these 

forces. In fact, at its core power fails to represent an unidirectional force.  

Foucault (1977) explained the impossibility of discovering a social 

relationship between ‘subjects’ without creating a power imbalance between 

the two sides of this social interaction (Foucault 1977b).  
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In respect of power as a social phenomenon, Foucault (1977) validated how 

strongly power influences every human ‘subject’. Power impacts each detail 

of the human existence, from the depth of the human personality to its 

outside presentation, including what individuals wear and how they act. 

“When I think of the mechanics of power, I think of its capillary form of 

existence, of the extent to which power seeps into the very grain of 

individuals, reaches right into their bodies, permeates their gestures, their 

posture, what they wear, how they learn to live and work with other people” 

(Martin and Meyerson 1998: 314). 

Foucault (1977) introduced the modern concept of power when he delineated 

disciplinary power, which remains a different form of sovereign power 

exercised in earlier times. This power entails inflicting pain on the human 

body through public torture as a symbolic form of punishment. Simply, it is 

power exerted on the body (Armstrong 1994). By contrast, disciplinary power 

is centered on reforming human behavior to improve society and direct 

cumulative behavior towards a new social order. The focus of reforming 

transformed from the discipline of body to the soul, or to the human mind 

(Foucault 1977a; Armstrong 1994). 

Power engenders an ambiguous and a problematic concept; it cannot be 

seen, touched or sensed; yet, its effects yield the tangible element exercising 

it (Foucault 1977a).  

Hence, the effects of power can produce positive or negative results. 

Generally, power garners negative implications, for the word ‘power’ remains 
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commonly associated with deleterious ideas, such as violence, manipulation, 

domination, and oppression. However, power harvests a positive connotation 

when it gains the perception of empowerment, belongingness, and positive 

leadership (Clegg et al. 2006). Foucault (1977) focused his writings on the 

positive aspect of power, because building on power’s constructive element 

can lead people in a new direction of using power for the sake of leading and 

applying positive leadership in an organization.  

Ostensibly, applying Foucault’s work in the study of organizations is rare 

(Burrell 1988). Moreover, few studies approach leadership from the positive 

perspective by applying the Foucauldian analysis and by implementing 

Foucault’s problematic concepts of power/knowledge, discourse, subjectivity, 

and body symbolism.  

Power in humanities can be defined as the force that moves human beings in 

a direction that the one who imposes power wants. Exercising power on 

individuals entails a person inducing others to perform as desired, regardless 

of their willingness (Clegg et al. 2006). Max Weber defined power as “the 

possibility of imposing one’s will upon the behavior of other persons” (Bendix 

1978: 290). Power consists of different components: a) the one imposing or 

exercising the power, in the leadership context of the study, which represents 

the leader; b) the one who receives the order from the leader, or the follower; 

c) the power the leader imposes upon followers, known as authority. To this 

point, followers must do what they are told to; therefore, they must obey the 

mandates from their leaders with or without true will. 
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Foucault (1977) explained what he found as a misconception of power in the 

West, which he termed as ‘juridico-discursive’. This theory of power contains 

a few fundamental characteristics: a) power always connotes negativity; b) 

power must be imposed and takes the form of rules or laws; c) power 

operates and imposes taboos; d) power is uniform and universal (Feder 

2011). 

Disciplined Bodies  

The relationship between power and the human body epitomizes the central 

aspect of the scientific management theory of Taylor. Practicing power by 

manipulating the human body for the ultimate sake of improving economic 

efficiency engenders the main objective of management theory. Taylor 

(1911) professed, “The principal objective of management should be to 

secure the maximum prosperity for the employer, coupled with the maximum 

prosperity for each employé” (Taylor 1911: 1).  

Using power to manipulate the human body efficiently seeks to minimize 

workers’ time and efforts, which demonstrates an innovative management 

idea, and which represents the center of Taylor’s scientific management. 

While Taylor started to practice his scientific management theory on 

individuals, he expanded his practice to incorporate the entire collective 

organizational body; then, he later broadened it even further to encompass 

the societal body (Clegg et al. 2006). Taylor focused his studies on the 

movements of the human body and the coordination and concurrence 

between the human body and the machine, creating a metaphoric concept of 
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the ‘human machine’. In this way, he converted the human body into a 

machine that employers can calibrate “to secure the maximum prosperity for 

the employer” (Taylor 1911: 1).  

Foucault described Taylor’s scientific management as “the unitary technique 

by which the body is reduced as political forces and bodies, in short, political 

anatomy, could be operated in the most diverse political regimes, 

apparatuses or institutions” (Foucault 1977b: 221). Taylor designed the 

human machine when he applied different practices, such as task 

decomposition, re-engineering of the workers’ movements, the coordination 

of the workers’ body movements with machines, and using the highly 

routinized process to use efficiently the resources for the maximum benefit of 

the employer. Foucault (1977) described the political economy of the human 

body, or the ‘political anatomy’, and the discourses of power imposed on the 

human body through programming each body movement. Studying and 

manipulating each movement, and connecting it to an automated system of 

coordinating employees’ body movements, forced employees to work harder 

to follow the rhythm of the machines on which they worked. Foucault (1977) 

designated the shift in the system of domination by using different 

techniques: from a traditional mode concentrating on physical punishment, to 

the disciplinary mode focusing on close surveillance of the worker’s 

efficiency, called ‘the power of gaze’. This reflects a positive change in using 

power, which I will discuss later in this chapter (Foucault 1977b; Burrell 1988; 

Clegg et al. 2006).  
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Importantly, Taylor, through his scientific management practices, 

metamorphosed the human body into a machine. Hence, the human body is 

transformed into an ‘object’ capable of calibration to the machine’s rhythm.   

Influence and Authority  

Leadership remains defined as the ability to get others to do what leaders 

want (Clegg et al. 2006). As mentioned above, leadership, as a process, 

garners a negative connotation of manipulating other people in order for the 

leader to successfully achieve the desired outputs. Leaders employ different 

techniques to influence others for the sake of achieving success, 

effectiveness, or any other goal (Barker 1997). The force a leader exercises 

on other people is the main element for a leader to realize effective 

leadership. That effect may yield a negative implication reflecting 

commanding and manipulating perceptions. This negative undertone is 

related more to the term authority, which expresses the notion of 

commanding and controlling (Barker 1997).  

In fact, exercising leadership and using power remain interconnected. In 

effect, the leadership process can be defined as the art of using power in a 

way that influences others to achieve the leader’s plans.  

Both the terms power and leadership elicit a negative meaning; yet, both 

terms may produce a positive connotation. Drawing on Weber’s power 

definition as the possibility of imposing the leaders’ wills upon the behavior of 

their followers matches this definition of leadership.  
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Hence, based on the above articulation, leadership demonstrates the 

application of power, which can take different shapes: either it portrays the 

power of managing, by forcing, others through systems, like Taylorism; or it 

is the power of gaze through close surveillance; or it is the power of rhetoric 

communication, called charisma.  

Foucault (1977) introduced the positive connotation of the term power when 

he attached the concept of power to producing forces, as any kind of 

production is positive. Furthermore, he linked the power of producing with the 

notion of creating and creativity. In effect, Foucault suggested that the 

productive form of power, rather than the repressive one, can positively 

influences behaviors and identities, especially since power produces 

knowledge (McKinlay et al. 2010).  

With this new facet of disciplinary power, Foucault’s positive outlook on 

power asserts that leaders exercise power in a seductive manner to induce 

others to do what the leader desires. The leader employs different media 

based on the leader’s special abilities and talents, such as creativity, team 

building, rhetoric skills, communication abilities, and vision, that make 

followers do what the leader wants without exerting negative forces of power, 

particularly domination, manipulation, etc. For example, narratives and 

storytelling are forms of exercising power through the leaders’ 

communication skills.  
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Perspectives on Analyzing Discourse  

Discourse, as a term, proves to be vague, thus it persistently creates 

confusion (Potter and Wetherell 1987) and it “continues to be used in vague 

and all-embracing ways, where the constitutive effects of discourse are taken 

for granted rather than problematized and explore” (Alvesson and Karreman 

2011: 1121). 

Discourse equates to text used to communicate a situation. In other words, 

discourse indicates the language voiced to explain a certain situation in a 

social context. Hence, discourse characterizes the means to illustrate a 

certain social reality (Alvesson and Karreman 2000). Thus, when talking 

about discourse analysis, it demonstrates how language is used to clarify a 

social phenomenon in a social context. In this way, discourse analysis 

typifies the articulation analysis of language that is used to constitute certain 

forms of subjectivity to explain a social phenomenon in a social context. 

According to Hardy and colleagues (2005), “language constructs 

organizational reality, rather than simply reflects it” (Hardy et al. 2005: 60). 

Therefore, two main factors directly affect discourse: a) the historical and 

social forces that form any social context; b) the power forces that form the 

subjectivity of creating the meaning of any social phenomenon (Foucault 

1979). Consequently, discourse manifests as our subjective construction of 

meaning in terms of a social phenomenon and a social context by utilizing 

language as a medium of meaning making.  
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Oswick (2011) states, “Discourse is a process of meaning-making through 

talk and text” (Oswick 2011: 104). Importantly, language in this research 

embodies not just the written or spoken means of elaborating on any 

discourse, for it exceeds these boundaries to include the visual use of 

language as well. Grant et al. (2004) elaborated on organizational discourse 

as “the structured collection of texts embodied in the practices of talking and 

writing (as well as a wide variety of visual representations and cultural 

artifacts)” (Grant et al. 2004: 3). 

Hardy and colleagues (2005) added to the previous citation “the texts that 

populate discourses range from written work to speech acts to non-linguistic 

symbols and images” (Hardy et al. 2005: 61). Language reflects a means by 

which to expound upon the subjective meaning of a social context, of which 

comprises the textual and visual perspectives. Hence, in this paper, I will 

deal with the problematic relationship between language, primarily the visual 

forms, and other components of meaning formation, including our values 

systems like beliefs, ideologies, etc. 

Building on the understudied, discourse and meaning remain interconnected 

concepts. Which concept precedes the other? In other words, can a certain 

discourse be defined without having the full background of the social context 

that can be used as the basis for our analysis? Alvesson and Karreman 

(2000) elaborated on the premise of the term ‘discourse’, which remains 

vague, and there are few divergent interpretations of this term. 

Consequently, they suggested identifying two dimensions: first, the 

relationship between discourse and meaning; second, the specific context 
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forms of language used versus the standardized forms. Through these two 

dimensions, a person can identify to what the term ‘discourse’ refers, ranging 

from micro-discourse to mega-Discourse. A person can then distinguish 

between micro, local position of discourse (with small letter d) as a language 

interaction related to the local use of language and talking in specific and 

local situations, to the grand mega-Discourse (with capital letter D) that 

refers to the broader concepts regarding thought systems and is used to 

identify broader social phenomena (Potter and Wetherell 1987; Alvesson and 

Karreman 2000; Fairhurst and Putnam 2004; Alvesson and Karreman 2011).  

By the same token, Alvesson and Karreman (2011) articulated on the 

different approaches of discourse as: a) text-focused studies (TFS) for the 

small letter d discourse approach; and b) paradigm-type discourse studies 

(PDS) for the capital letter D discourse approach (Alvesson and Karreman 

2011).  

History plays a major role in the construction of a discourse, as history 

shapes and normalizes ideas and a cultural system of thoughts through the 

accumulation of particular cultural and social practices. This creates the 

social aggregated frames of reference including the social norms, ideologies, 

stories, and understandings for various social and cultural ideas (Foucault 

1977b; Swidler 1986; Alvesson and Karreman 2011). In this way and 

according to Alvesson and Karreman (2011), “Social norms can be assumed 

to be tacit and culturally taken-for-granted and produced/reproduced through 

people observing how others behave, picking up very subtle guidelines and 

sanctions as to how to act” (Alvesson and Karreman 2011: 1136).  
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In effect, culture, as a tacit system of taken-for-granted ideas, is produced 

through using different forms of language to construct meaning that is 

developed over time. 

Basically, this entails interaction and going up and down on the ‘discourse 

ladder’ between the everyday linguistic interactions (TFS) and the grand and 

broader concepts (PDS) (Alvesson and Karreman 2011).  

Markedly, I extend my study beyond different social phenomena to 

incorporate the effects of the connections between these different 

phenomena, the connection between different Discourses and the effects 

and dynamics of the connection between these Discourses and the relation 

to the power of discourse. This entails studying resistance as a byproduct of 

the relations of power and knowledge. One cannot study discourse without 

studying the effects of the resistance in terms of the power/knowledge 

relation. Hence, I need to diligently take heed of the problematic relationship 

between the different meanings of discourse when I conduct an empirical 

analysis of the social process of leadership in the social context of Bedouin 

Arabia.  

Feder (2011) asserted on Foucault’s conception of discourse: “discourse can 

be both an instrument and an effect of power” (Feder 2011: 18). 

Karp and Helgo (2008) considered leadership as a “shared social influence 

process” that aims to construct a new direction in the social context of the 

organizational life; it is a dynamic process that occurs between people where 
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power plays an important role in the balance of that interaction between 

people (Karp and Helgo 2008: 30). 

Fairhurst and Uhl-Bien (2012) studied the social interaction of the leadership 

process when they found that this process remains based on a contextual 

sequential of meanings that is expressed by verbal exchange and contextual 

interaction. They gave the example of seeking and granting permission from 

leaders to followers and the ways that authority is exercised. Narrative 

analysis shows the social interaction between leaders and followers when 

leaders tell stories and followers perceive these stories. These stories 

influence the general targeted audience (Fairhurst and Uhl-Bien 2012).  

Relational communication offers a rich analysis of what leadership 

represents from different contextal critical perspectives (Fairhurst and Uhl-

Bien 2012). Therefore, power is illustrated in different shapes and forms 

through language, through the way language is constructed and through the 

way a certain message is communicated.  

To summarize, leadership from a social constructionist perspective proves 

an interactional process to construct reality. Two main factors affect this 

reality construction: first the social, cultural, and historical background of the 

leader and the key stakeholders; second, the cognitive interaction through 

discourse linguistically constructed, reconstructed, and communicated, which 

is affected by a mix of sociohistorical rooted ideas of the leader and the 

stakeholders. In effect, the process of linguistic social interaction between 

and among the key social players results in co-constructing reality. Applying 
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power and resistance shapes and reshapes discourse. This dynamic 

interactional process forms and communicates a final construction of 

discourse. That certain dominant discourse shall be developed and 

established through specific terminology, themes, stories and metaphors; it 

shall create a social development and a change of the ethical system of the 

community in place, and it shall conjure more interactions and discussions to 

keep social evolution.  

Aesthetic and Visual Representation of Leadership 

Leaders, throughout history, continued to be represented as heroes, or as 

divine human beings inspired by God, semi-Gods, and sons of God. People 

worship these hallowed humans in different forms (Carlyle 1840).  

This heroic representation of leaders signifies another vague term: Charisma 

(Meindl et al. 1985; Kelly 2013). The notion of charisma is crucial to explain 

how an ordinary person transforms into a superhuman. Weber (1968) 

explained “the term ‘charisma’ will be applied to a certain quality of an 

individual personality by virtue of which he is set apart from ordinary men 

and treated as endowed with supernatural, superhuman, or at least specific 

powers or qualities. These are such as are not accessible to the ordinary 

person, but are regarded as of divine origin or as exemplary, and on the 

basis of them the individual concerned is treated as a leader” (Weber 1968: 

48). 
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Meindl and colleagues (1985) termed the ‘romanticization of leadership’ as 

the heroic view of leadership, which gives leaders a central and dynamic role 

in the organizational interactive process. Moreover, this heroic view 

associates leadership with certain events. Ostensibly, the association of 

leadership with events is measured by economic performance; thus, 

organizational performance depicts a cause of that heroic leadership (Meindl 

et al. 1985). 

At the present time, leaders remain represented as supreme creators in the 

eyes of their followers. Gabriel (1997) studied this phenomenon based on 

three narratives of intern students with different perspectives. One of these 

students, Anne, worked for a publishing firm where she described the 

meeting with the firm’s director in a religious emotional manner of meeting 

God. The encounter profoundly affected the student to the point that her 

narrative portrayed a mix of religious and romantic love for the leader. It 

provides an important experience for her when she meets the leader, who 

embodies the symbol of supreme power.  

Another example mentioned in the same paper depicts Bob, another intern, 

who described his meeting with the director in a different way to Anne. 

Nervousness permeated his experience instead of divine emotions. Both 

encounters emitted highly charged emotions and fantasies on the followers’ 

side (Gabriel 1997).  

Notably, followers perceive leadership in diverse ways according to their 

experiences and their social background.  
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It is obvious enough that business leaders’ visuals are attached to the 

companies’ identities that they manage; hence, the performance of the 

companies affects business leaders’ images through the media. High-

preforming companies visually portray their leaders as a token of their 

success. Leaders of successful corporations typify models for organizational 

effectiveness. The media, meanwhile, expounds the leaders’ traits and 

attributes as the causes of their institutional success. Business press 

constructs leaders’ images using metaphorical expressions and narratives 

according to the companies’ performance they lead. Chen and Meindl (1991) 

analyzed the business media formation of the image of People Express’ 

leader, Donald Burr, in different phases during Burr’s reign between 1980 to 

1986. During periods one and two, Burr’s image was represented as a 

preacher reflecting the successful steps he implemented and the reflection 

on the growth and expansion of People Express. Period three extracted 

another image, for Burr emerged as a fighter hero who frightened the 

competition; therefore, by the end of period three, Burr’s image emerged to 

portray a fallen hero as a failure period commenced. The process of 

constructing and reconstructing of Burr’s image through the business media, 

the use of metaphors in alignment with the performance of People Express, 

plus the reflection on People Express’ image, shaped the way viewers 

perceived the leader (Chen and Meindl 1991).  

Jackson and Guthey (2007) argued that visual images of business leaders 

work as rhetorical tools to construct the required image of business leaders 

and their respective firms (Jackson and Guthey 2007).  
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Visualizing Leadership  

Visuality demonstrates a term that Thomas Carlyle (1841) introduced in his 

lecture On Heroes (Carlyle 1840; Mirzoeff 2006), which basically means the 

visual culture. Foster (1988) asserted that, “Although vision suggests sight as 

a physical operation, and visuality sight as a social fact, the two are not 

opposed as nature to culture” (Foster 1988: ix).  

According to Mirzoeff (2006), “Visuality is very much to do with picturing and 

nothing to do with vision, if by vision we understand how an individual person 

registers visual sensory impressions” (Mirzoeff 2006: 67). Hence, visuality 

concerns mostly representation and form.  

Visuals in the context of this study represent leaders’ images, including 

photographs and portraits; yet, the term image can encompass a wider 

meaning. Mitchell (1984) stated “we speak of pictures, statues, optical 

illusions, maps, diagrams, dreams, hallucinations, spectacles, projections, 

poems, patterns, memories, and even ideas as images, and the sheer 

diversity this list would seem to make any systematic, unified understanding 

impossible” (Mitchell 1984: 504). 

Specifically, representing leaders took the form of portraiture, which focuses 

on the face of a specific prominent person. Hence, portraiture reflects an 

important art as it depicts the status of only prominent people. Consequently, 

“Portraits are not just likenesses but works of art that engage with ideas of 

identity as they are perceived, represented, and understood in different times 
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and places. ‘Identity’ can encompass the character, personality, social 

standing, relationships, profession, age, and gender of the portrait subject” 

(West 2004: II).  

Portraits can take different art forms including paintings, sculptures, 

drawings, engravings, photographs, coins and medals (West 2004). 

The image from a visual perspective represents a mystery necessitating 

interpretation. Images remain full of symbols and enigmas. Mitchell (1984) 

affirmed the nature of images as “an actor on the historical stage, a presence 

or character endowed with legendary status, a history that parallels and 

participates in the stories we tell ourselves about our own evolution from 

creatures ‘made in the image’ of a creator to creatures who make 

themselves and their world in their own image” (Mitchell 1984: 504). 

The previous discussion illuminates the problematic relationship between 

language and imagery. Chen and Meindl (1991) analyzed the verbal 

construction of the leadership image that business media fabricates using 

metaphors. Now, the challenge remains to use this knowledge to connect 

mental and material metaphors, especially dealing with abstract concepts, 

such as leadership and power (Mitchell 1984; Chen and Meindl 1991).  

Aesthetics  

According to Taylor and Hansen (2005), “aesthetics is concerned with 

knowledge that is created from our sensory experiences” (Taylor and 

Hansen 2005: 1212). Hence, we can differentiate aesthetics from the 
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scientific as aesthetics reflects sensitive knowledge. Basically, sensitive 

knowledge includes feelings, sensory perspective and tacit knowledge. 

Taylor and Hansen claimed, “If we look carefully at this distinction of 

aesthetic/sensory knowing versus intellectual/propositional knowing, we find 

a distinction that is not just about how we know things, but why we know 

things. Intellectual knowing is driven by a desire for clarity, objective truth 

and usually instrumental goals. On the other hand, aesthetic knowing is 

driven by a desire for subjective, personal truth usually for its own sake” 

(Taylor and Hansen 2005: 1213).  

In the same vein, Springborg (2010) defined art based on the above outlined 

ideas as “an arrangement of conditions intended to make us perceive some 

part of the world more directly through our senses – and less through our 

concepts and ideas about this part of the world”. Therefore, art can be 

perceived through our senses and feelings (Springborg 2010: 245). 

Barry and Meisiek (2010) took this step further and argued that, in most 

cases, the term ‘art’ remains depicted as a craft, not art as fine art. They also 

commented on Davies’ (2005) articulation on the concept of art with a capital 

A and art with a lower-case a. They distinguished between these two 

confusing, interconnected concepts of historical and contextual construction. 

Their core meanings reside in the notion of art as craft – in other words, as 

the utilitarian notion. Subsequently, they connected both concepts to 

leadership, distinguishing between art of leadership that can coexist with the 

art of leadership. The authors expounded on the art of leadership, 

considering it art rather than craft based on its aesthetical nature. Influencing 
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the audience’ senses, leadership comes to fruition. Martin Luther King’s ‘I 

have a dream’ speech provides a notable example of the art of leadership 

process that influences and moves an audience’s senses and drives the 

audience to act. In this example, aesthetics replaced the utilitarian nature of 

leadership (Davies 2005; Barry and Meisiek 2010). 

When Strati (2000) elaborated on the organizational aesthetics as an 

emerging field of study, he broke this field into five main areas: a) any image 

concerned with the organizational identity; b) the physical space of the 

organization; c) any artifact located inside the physical space of the 

organization; d) ideas related to the manager as an artist; and e) the 

resemblance between management and artistic practice and how 

management learns from artistic practice (Strati 2000; Taylor and Hansen 

2005).  

Organizational aesthetics remains concerned primarily with the lived sensory 

experience, which engenders an intangible nature versus a physical reality of 

organizational place. This reveals the tangible nature which represents the 

mere physical reality of the intangible place. However, as humans, people 

feel and sense places; this sensory experience proves difficult to articulate 

(Gagliardi 1996). Hence, the notion of the organizational aesthetics covers 

the space itself and the objects that fill that space, called artifacts.  

Gagliardi (1996) defined the artifact as: “a) product of human action which 

exists independently of its creator, b) intentional, it aims, that is, at solving a 
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problem or satisfying a need, c) perceived by the senses, in that it is 

endowed with its own corporality or physicality” (Gagliardi 1996: 701). 

Foucault further expanded the concept of art and aesthetic experience from 

an artifact into the human life as a way of interpretation: “But couldn’t 

everyone’s life become a work of art? Why should the lamp or the house be 

an art object but not our life” (Foucault 1998: xxx).  

From the understudied, aesthetic as a concept demonstrates a mode of 

interpretation. 

Prown (1982) contended that artwork made, purchased, or used by a certain 

human portrays the conscious or unconscious reflection of the system in 

which one believes. “The underlying premise is that objects made or 

modified by man reflect, consciously or unconsciously, the beliefs of 

individuals who made, commissioned, purchased or used them, and by 

extension, the beliefs of the larger society to which they belonged” (Prown 

1982: 2). 

In the same vein, Strati (1999) asserted that an organizational artifact 

illustrates a metaphor for the hierarchy in organizational levels. Providing an 

example: “The chair is an organizational artifact whose shape and quality 

denote hierarchically ordered organizational levels… It symbolizes an 

organizational source of power and prestige. Visual cultures therefore 

reconstruct the connection between the person and non-human objects in 

organizational life in terms of aesthetic knowledge” (Strati 1999: 39).  



 
53 

Consequently, organizational aesthetics and different artifacts provide a way 

to visualize different abstract concepts, such as power, organizational 

hierarchy, and prestige. Hence, leaders manipulate various artifacts to reflect 

their leadership values. Hawkins (2015) remains skeptical of the supposed 

passive role of artifacts and the leaders’ mastering of the use of these 

objects. She argued that leaders fail to represent the ultimate generator in 

their followers’ eyes. In fact, artworks are active and they are “co-generators 

of leadership effects”; therefore, leadership is a product of social interaction 

and relations, not just between leaders and their followers. Yet, it includes 

the other objects that are used in these relations as well; hence, leaders 

cannot claim the absolute ownership of power relations (Hawkins 2015: 953).  

In effect, viewing a photo of a big wooden and leather chair, for example, 

provokes the idea of power and high organizational hierarchal status.  

Hawkins (2015) gave an example of a boardroom chain: “When prominently 

situated at the end of a table, surrounded by several other, smaller chairs, 

and when interacted with by individuals involved in leadership relationships, 

works within this network of actants to materialize assumptions and norms 

about relative status positions. The chair, in its relationships with people and 

other things, contributes to the (re)configuration of a particular relationship 

between leader and followers, offering new possibilities to enact status 

differentials and therefore collaborate in the generation and legitimization of 

power imbalances and hierarchies amongst a board of directors” (Hawkins 

2015: 954). 
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Now, to elaborate upon the above, these abstract concepts need to be 

examined more closely from the sociocultural perspective. Specifically, does 

the meaning construction of the photo of a big wooden and leather chair 

provoke the same meaning of power and high organizational hierarchal level 

in a Bedouin context, taking into consideration that Bedouin Arabs mostly sit 

on the ground? How does the translation of visual meaning differ from culture 

to culture? In effect, are visuals, in general, important in the Bedouin 

context? Strati affirmed certain organizational concepts, such as the big 

wooden and leather chair evokes different perceptions in various 

sociocultural contexts. Given the above discussion, another question arises 

regarding beauty as an abstract concept: does beauty differ from culture to 

culture?  

In this way, the combination of organizational aesthetics is concerned with 

the study of sensory knowledge primarily from the perceptive of beauty, 

representation and form.  

Aesthetics is often confused with beauty. It represents one category of 

several aesthetic categories, which include comic, the sublime, the ugly, etc. 

(Strati 1992).  

The mode of representation engenders the main criterion that defines the 

way we construct our meaning. An artifact elicits two different meanings. A 

painting, for example, evokes the first meaning from the one who created the 

artifact, namely the painter in the case of a painting; the second portrays the 

spectator looks at the painting. The positive aspects of power define this 
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meaning construction process. Therefore, two distinct groups of meanings 

are constructed for the same artwork. According to Foucault (1974), 

“Representation undertakes to represent itself here in all its elements, with its 

images, the eyes to which it is offered, the faces it makes visible, the 

gestures that call it into being… And representation, freed finally from the 

relation that was impeding it, can offer itself as representation in its pure 

form” (Foucault 1974: 17 & 18). 

Typically, the notion of leadership from a visual perspective takes the notion 

of representation. Leadership from the visual perspective typifies the 

articulation of visual representation of power (Morris 1999).  

There exists great potential for the aesthetic side of the organizational life to 

develop the leadership studies through stressing the tacit knowledge and 

sensory perception. Furthermore, followers encompass a substantial part of 

the leadership models in order to incorporate the social influence of the 

social process of leadership. This moves towards a new paradigm of 

leadership research that “will not only transform organizations, but the lenses 

we use to view them” (Hansen et al. 2007: 557). 

The Power of Gaze  

Power epitomizes an abstract concept, and visualizing abstract concepts is 

the cornerstone of my entire thesis. One of the main examples of a 

conceptual visual design that one person, or a number of people, can impose 

upon a large number of people is the panopticon.   
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The Panopticon represents an architectural prison design developed in the 

eighteenth century by English utilitarian social theorist Jeremy Bentham. 

Through the unique design of the prison, the Panopticon enables a single 

watchman to maintain a constant surveillance of prisoners inside without the 

prisoners knowing that they are being watched or when they are being 

monitored. Thanks to this effective unique architectural design, prisoners 

become self-disciplined.  

The Panopticon exemplifies a “new mode of obtaining power of mind over 

mind, in a quantity hitherto without example: and that, to a degree equally 

without example, secured by whoever chooses to have it so, against abuse” 

(Bentham 1838: 39). 

The importance of the analogy of the Panopticon and Panopticism resides in 

its nature as a visual device to impose the process of self-discipline for a 

certain society through using surveillance and control (Smith et al. 2011). 

Mirzoeff (2006) described the notion of Panopticism as “a mode of visual 

order and as a specific system of controlling punishment” (Mirzoeff 2006: 

60). Foucault (1977) articulated on the major effect of the Panopticon as “to 

induce in the inmate a state of conscious and permanent visibility that 

assures the automatic functioning of power” (Foucault 1977b: 201). 

Panopticism as an architecture of power is “a state of conscious and 

permanent visibility” (Foucault 1977b: 201). Hence, Foucault stressed the 

importance of the Panopticon as a visual means for the architecture of 

power: “The panoptic mechanism arranges spatial unities that make it 

possible to see constantly and to recognize immediately. In short, it reverses 
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the principle of the dungeon; or rather of its three functions – to enclose, to 

deprive of light and to hide – it preserves only the first and eliminates the 

other two. Full lighting and the eye of a supervisor capture better than 

darkness, which ultimately protected. Visibility is a trap” (Foucault 1977b: 

200).  

Consequently, the Panopticon reflects an economic model of power, thanks 

to its unique visual architectural design, for it alleviates the need for a large 

number of guards to surveil constantly; therefore, it reduces financial costs. 

The process of observation through the analogy of the Panopticon 

internalizes the self-discipline for the subjects in an effective mean.  

Based on the above discussion on the concept of the Panopticon as a device 

for imposing power to internalize, the self-discipline of certain subjects 

remains aligned with the core of the leadership as a process of using power 

for the sake of achieving the leaders’ objectives. In this way, my argument is 

formed through comparing and aligning leadership from the visual 

perspective to the Panopticon. This builds on the Orwellian ‘Big Brother’ style 

of using power from the observational perspective to enforce control over 

subjects (Orwell 1949; Smith et al. 2011). 

Theoretically, to elaborate upon the aforementioned, let us examine the 

Panopticon’s unique qualities, primarily wielding power to achieve certain 

goals. The Panopticon is analogous to the leadership concept mainly in the 

following areas: a) spatial: by using a particular space in an optimum way in 

an internal arrangement for the employees’ movements to achieve the 
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planned tasks; b) temporal: by using timetables and rigid time planning for 

the day to achieve the maximum number of the planned tasks; and c) 

economical: by using the least number of supervisors. The final goal is to 

achieve the needed tasks by using the least amount space, and the least 

amount of time and man-hours. 

The panoptical effect of leadership utilizes leader images to represent 

carriers of power (Mitchell 1996). Leadership signifies a product of interaction 

and social process between humans (leader/follower) and objects or 

artworks in this thesis context. 

What I would like to reveal is the power of gaze; in other words, to construct 

the discourse of gaze from the perspective of the spectator.  

According to Acevedo (2011), “Gaze refers to a socially constructed event 

mediated by the intersection of gazes between the viewer and the painting. 

This gaze is produced by the exchange of meanings, located in a language 

that ‘speaks’ to the different parts… Such an exchange of meanings – the 

unveiling of significances, resonances, and emotions” (Acevedo 2011: 40). 

Now, it proves necessary to consider more closely the separation between 

the object, the image, or the visual material and the subject, or the spectator, 

who views this image. Also, to consider the active role of the subject, the 

spectator, and the passive role of the receiver of the look, the object, which is 

the image. In this way, the discourse of spectatorship can be symbolizing the 

discourse of feminism in terms of the difference of perspective between the 
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active role of the male, portrayed as the bearer of the gaze, from one side 

and the passive role of the female, who receives the gaze from another side. 

The power distribution remains clear in terms of the relationship between the 

image and the bearer of the look (Bryson et al. 1994; Mitchell 1996; Mulvey 

1996).  

Mulvey (1996) further articulated on the feminist’s understanding of gaze by 

taking the Pandora myth as an example of the socially constructed 

phenomena of masculine-dominated societies. This remains based on the 

Freudian emphasis of the nature of the sexual difference as the nature of the 

relationship between the image as active and voyeuristic and the bearer of 

the look as passive and exhibitionist. Even though the receiver of the gaze 

represents simply a receiver as the nature of female from the masculine 

perspective, it represents “a façade of fascination and surface that distracts 

the male psyche from the wound concealed beneath, creating an inside and 

outside of binary opposition” (Mulvey 1996: 63).  

While the feminist’s perspective of masculine socially constructed discourse 

is not the topic of this chapter, the notion of the feminist’s understanding of 

gaze expounds upon gender’s role in imagery (Mitchell 1996). Given the 

above discussions, it remains necessary to consider more closely the motive 

for image creation. Taking Mitchell’s (1996) discussion of the “painting’s 

desire, in short, is to change places with the beholder, to transfix or paralyze 

the beholder, turning him (as a male) into an image for the gaze of the 

picture in what might be called ‘the Medusa effect’. This effect is perhaps the 

clearest demonstration we have for the power of pictures. Hence, women are 
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modeled on one another and that this is a model of both pictures and women 

that are abject, mutilated, and castrated. The power they want is manifested 

as lack not as possession” (Mitchell 1996: 76). The key point of Mitchell’s 

contention is that the person’s image, a painting or a photo, turns the subject 

into an object and changes its nature from active to passive. Extending from 

a feminist perspective to another concept, this turns the male into a female 

through photos by turning the male in a photo to an image that receives of 

the gaze.   

Conclusion  

As articulated above, leadership proves a process of meaning construction 

between the leader and the led (Smircich and Morgan 1982; Kelly 2008). 

This definition of leadership parallels the meaning construction of visual work 

through the concept of gaze. According to Acevedo (2011), “the gaze refers 

to a socially constructed event mediated by the intersection of gazes 

between the viewer and the painting” (Acevedo 2011: 40).  

Chen and Meindl (1991) assert that “collective conceptions of organization, 

and of leadership in particular, are expressions of a national culture at large 

in which both leaders and followers are embedded.” The process of 

constructing the identity of a leader depends on how followers perceive the 

leader after exposure to the leader’s visual images. Moreover, many diverse 

forces influence the dynamics of the followers’ perception of leaders. In 

addition to the dominant cultures, which are the formal and informal news 

about leaders, “... as such, are open to those institutional forces that create 
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and disseminate ‘business’ news and information” (Chen and Meindl 1991: 

521). Jackson and Guthey (2007) declare that “both leaders and followers 

are subject to a range of forces beyond their control, prominent among them 

is the dynamics of the news industries that disseminate information about 

leaders to followers, and the wider society” (Jackson and Guthey 2007: 172). 

Hence, media plays a dominant role in constructing the image of a leader in 

the eyes of the targeted audience.  

Jackson and Guthey (2007) unveiled the vital role of business leaders’ visual 

images in the social construction of leadership. They expanded on Meindl’s 

(1991) theoretical grounding on the role of media in building and shaping the 

ideas about leadership by the targeted audience. Jackson and Guthey 

(2007) professed “CEO and top executive photographs deserve close 

scrutiny as an important window into how business celebrity, firm reputation, 

and corporate legitimacy are constructed and reconstructed in the media 

precisely because they are a primary means by which followers encounter 

and make sense of leaders” (Jackson and Guthey 2007: 183). Hence, an 

audience constructs and deconstructs leadership through the confrontation 

of leaders’ images that are disseminated via different media channels. A 

respective belief system impacts the construction and deconstruction 

process, which the authors defined as “a collectively defined set of social 

‘attitudes’ toward or about organizations and the people – that is, the CEOs – 

who presumably control them” (Jackson and Guthey 2007: 176).  

Acevedo (2011) contended that “examining portraits as a particular kind of 

‘text’ can provide some interesting insights regarding the understanding of 



 
62 

‘leadership’ and its representations through works of art” (Acevedo 2011: 

28). Therefore, the connection between a portrait of a leader’s face in an 

artwork and the leadership and power construction of a certain leader plays 

an important role in terms of depicting authority. Acevedo (2011) studied two 

images of Pope Innocent X from different historical epochs, namely 

Velázquez (1650) and Bacon (1953), and she analyzed the difference in 

visualizing power between these two epochs. By creating a dialogue 

between these two representations of leadership for the same leader, 

Acevedo used the ‘visual genealogy’ of images of leaders based on 

Foucault’s genealogy in order to understand power relations and the method 

of creating subjects. Additionally, she investigated how images aesthetically 

construct the idea of leadership and how to communicate leadership to the 

targeted audience.  

Acevedo (2011) sheds light on how the notion of leadership visually 

constructed as a response to different political, cultural and historical 

contexts. She did this by using different symbols and moral messages that 

reflect the different contexts, which are constructed according to the power 

relations.  

Consequently, leaders’ images convey a message about the leader as a 

superhuman through the concept of gaze.  

“A socially constructed event mediated by the intersection of gazes between 

the viewer and the painting. This gaze is produced by the exchange of 

meanings, located in a language that ‘speaks’ to the different parts... the 
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concept emphasizes the active looking that must occur in and around an 

image to produce meaning. Such an exchange of meanings – the unveiling 

of significances, resonances, and emotions” (Acevedo 2011: 40).  

Hence, gaze socially constructs subjective meaning and symbols between 

the image and the viewer. Furthermore, this process of meaning creation 

reveals a dynamic sensual and emotional process between the viewer 

eliciting bodily actions and the image (Acevedo 2011).  

At this point, this chapter traced the development of research around 

leadership from critical and social constructed perspectives. It then 

introduced the concept of power and its connection to the human body and 

the implications of using power to control bodies, along with the relationship 

between power/knowledge, control, and leadership. Then, by outlining the 

discourse from different perspectives, I differentiated between the micro- and 

mega-Discourses, setting the scene for the position I am taking in 

approaching different concepts. Specifically, I aim to answer the broad 

research question of how leadership as a visual discourse constructs in the 

specific context of Bedouin Arabs.  

In order to achieve the above, I need to study literature that covers visuality 

and aesthetics and to show the connection between these two concepts and 

leadership based on Edwards’ postulation of the importance of art and 

aesthetic in redefining leadership in organizations and the importance of 

symbolism in interpreting leadership (Edwards 2017). I then described the 

power of gaze and its influence from the perspective of spectator.  
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From the understudied, I focused on a few core areas in order to answer my 

research questions including leadership discourses, how they manifest 

visually, how they produce certain kinds of knowledge, in addition to the 

connection between leadership and aesthetics. Hence, I believe that 

leadership is socially constructed, it possesses inherent multiplicity, and it 

embodies different meanings. The visuals and other senses are evoked 

during the viewing experience. In the next chapter, I will discuss my research 

methodology.  
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Chapter 3 – Methodology 

The aim of this chapter is to introduce the research methodology I employed 

to investigate leadership as a discursive, social constructionist, and aesthetic 

phenomenon. It also introduces how I designed my research through three 

phases and three different data types based on my argument that leadership 

represents a relational process. 

As explained above, the main focus of this study is the interpretation process 

of the visual representation of leadership from the social perspective of 

Bedouin Arabs, from different themes, such as genre of leaders, symbols of 

leaders, the dress, the location, the surroundings, the look, etc.   

I considered the leadership process as a communication process and I 

founded my data collection strategy on Jakobson’s (1960) model that 

provided the three components of any communication process: a) the 

addresser, who creates and sends a certain message; b) the message, 

which engenders different components including the context and the content; 

and c) the addressee, the party to whom the addresser intends to send a 

message. In each of these phases, I collected different data types.  

In phase one, I used one semi-structured interview and analyzed a number 

of public photos of a Bedouin leader to understand the addresser side. In 

phase two, I conducted eight semi-structured in-depth interviews with Arab 

artists to understand the message side and the artistic process in order to 

create a visual message. Finally, in phase three, I conducted ten semi-
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structured interviews with Dubai residents from different nationalities and 

cultural backgrounds who represent the mix of the Dubai population. I 

showed them selected photos of the Bedouin leader to understand how the 

audience perceived the visual messages that the leaders emitted from the 

artistic renditions.  

Building on the above, my intention proves manifold. First, to focus on 

understanding the process of leadership from the contextual lens of the 

Bedouin Arabs; second, to explore what represents leadership from the 

Bedouin Arabs’ perspective; and third, to understand their vision of that 

social process according to the Bedouin Arabs’ different customs, codes of 

law and their specific moral systems (Malinowski 1922).  

In this way, asking the ‘how’ type of questions remains of high importance in 

order to decipher the meaning of symbols that Bedouin Arabs use to portray 

their leaders (Foucault 1977b; Rose 2012). Grint (2005) identified leadership 

as a process through the ‘how’ lens as part of his ‘four lenses’ of identifying 

leadership (Grint 2005a). 

It is necessary to reiterate my research questions mentioned earlier: 

1. How are leadership discourses organized to produce a certain kind of 

knowledge and practice? 

2. How are leadership discourses articulated visually in a certain 

sociocultural reality of tribal-dominated Bedouin Arabia? 
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3. To what extent do sensory and aesthetic experiences inform the 

construction and representation of leaders and leadership, and what are 

the factors that influence this process? 

4. What role does the visual and the aesthetic play in developing 

followership?  

5. To what extent is self-surveillance and self-discipline a part of 

followership? 

To answer these questions, I ultimately deal with a problematic relationship 

between three main distinctive discourses: a) leadership as a social 

relational process; b) visuality; and c) Bedouin as a sociocultural context. 

I will start this chapter with a reflection on my philosophical position from 

ontological and epistemological perspectives. I will then progress through the 

process I employed to collect and analyze different data.  

Reflexivity and Research  

Drawing on Klenke’s (2008) argument, it is impossible to conduct rigorous 

research without understanding its philosophical assumption (Klenke 2008: 

28). In this way, knowledge is theory laden; hence, a researcher’s 

observation and interpretation depend on one’s philosophical foundation (Gill 

and Johnson 2002).  

Importantly, to build on the perspective, a universal reality fails to exist ‘out 

there’, for a single reality remains nonexistent. Consequently, people 

construct multiple realities, and language and different means of 
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communication play a significant role in formulating this reality, which 

embodies a pluralistic nature. Moreover, social context plays another 

substantial role in constructing each version of a ‘reality’. Social researchers 

possess considerable influence on constructing their realities. Via the lens, 

they view each version of their realities and the way they build each of them 

and communicate with them through different forms of language. In this way, 

social researchers cannot remain neutral in observing and translating 

realities; their backgrounds and value systems play a significant role in the 

way they perceive reality and on how they make sense of the society that 

they study (Walsh 2012).  

Certainly, a qualitative research approach would provide the social 

constructionist researcher with a deeper understanding of the researched 

topic due to the complexity and multidisciplinary nature of social-related 

topics. Furthermore, focusing on visual media as the core of this study 

requires my research to follow a qualitative methodology, for the main reason 

that visual materials embody ambiguity and elicit distinct interpretations. 

Thus, it is impossible to quantify their interpretation.  

The starting point is to define the main objective of my research project, 

aforementioned. Briefly, it aims to further understand the symbols of 

leadership process and to articulate the way people of a certain sociocultural 

context perceive their reality.  

According to scholars, there exist few methods that investigate aesthetic 

leadership, which include ethnography and discourse/narrative analysis. “In 
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applying aesthetic methods to leadership topics, we highlight the importance 

of getting at the experiential and contextual, and inquiry into leaders and 

followers’ sensory and felt meanings constructed in subjective processes that 

rely on aesthetic knowledge” (Hansen et al. 2007: 552). Leadership remains 

a social reality, linguistic and rhetorical, which engenders the main 

components to construct the leadership reality.  

In fact, knowledge, as part of reality, is a product of social construction where 

language, images, and symbols play a major role in constructing it. 

Knowledge is produced by human subjects (Foucault 1972).  

Foucault claims that any human subject is produced, not born. Human 

subjectivity proves to be socially constructed through certain processes 

(Rose 2012). Discourse in the Foucauldian analysis remains an expression 

of texts, images, and symbols to constitute a sort of knowledge. Hence, 

meanings are socially produced and constructed through these connections 

between different parts of discourse. Furthermore, the meaning emerges and 

evolves with the different social contexts and according to the temporal and 

spatial settings (Foucault 1972; Rose 2012). 

Symbols and rituals work within a complex framework of the social system, 

as people sharing the same social system commonly understand and use 

them in a similar way. This social system serves as a vehicle for all cultural 

and social interactions (St.Clair 1982). Derrida professed that traditional 

values and different norms and mores conceal problematic relationships of 

previous repression (Dooley and Kavanagh 2006). As such, Foucault argued 
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that any social interaction demonstrates a power relationship (Foucault 1972; 

Foucault 1977b; Taylor 2011). 

Building on Derrida and Foucault’s arguments, power, in a social interaction 

context, embodies a negative connotation and all sorts of traditional ideals 

reflect this negativity. Consequently, cultural identity conceals that sense of 

repression and domination (Dooley and Kavanagh 2006).  

Of course, interpreting the symbols of any social phenomenon, such as 

leadership, remains dependent on observing human behaviors of people in a 

sociocultural context. 

Indeed, to interpret the reality of any socially researched phenomenon, the 

researcher constructs the frames of meanings to explain the reality from 

one’s perspective while taking into consideration one’s own sociocultural 

background. Hence, this researcher will represent an active agent who will 

influence inevitably the interpretation of the studied social reality.  

Given the above background, my research approach will reveal an inductive 

bent, for mainly I continue to study a social phenomenon with plenty of 

human actions and interactions. These social interactions remain based on a 

complex social system with a number of values and symbols. As asserted 

previously, observing and experiencing are necessary to understand, 

describe, analyze, and then communicate that sophisticated system of 

human interactions that prove socially and culturally centric (Gill and 

Johnson 2002).  
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Ontology 

Ontology begs the questions: What proves the nature of reality? (Klenke 

2008) and How do social facts exist? (Rust 2005). As we are studying social 

science, the reality embodies a social nature (Rust 2005).   

Russell denoted that reality consists of particulars. Each of these particulars 

engenders certain characteristics, and these particulars remain connected to 

each other by certain relations (Rust 2005).  

Traditional philosophers proposed that reality exists ‘out there’ and whoever 

searches for reality would find it. According to this argument, reality proves 

separated from the researcher, as it already exists ‘out there’. Hence, this 

paradigm contends that a single reality exists and any ‘neutral’ researcher 

will find it. Consequently, as knowledge reflects a form of reality, any 

knowledge can be expanded to leadership as it “is ‘out there’, and can be 

observed and perceived as a real and stable phenomenon” (Jepson 2009: 

67). Postmodernists reject this idea; instead, they emphasize that there fails 

to exist anything that can be called a neutral observation. They claimed that 

multiple realities exist, which means that language proves socially 

constructed. Language remains “a product of historical, social interaction 

which is idiosyncratic to specific social groups and individuals” (Jepson 2009: 

65 & 66). Hence, the observer cannot remain neutral and an individual uses 

language to construct whatever reality one observes according to one’s 

perception. This reality is a byproduct of the researcher’s background and 

value system residing in the researcher’s subconscious. 
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Consequently, the observer/researcher language is socially constructed to 

develop a personally unique version of reality.  

Foucault argued that reality is a discourse that proves socially constructed 

using language to articulate it. As postulated before, discourse remains 

vague and can embody multiple connotations (Hardy et al. 2000). This 

bidirectional dialogical nature of reality stands multi-dimensional through its 

social linguistic nature, which makes the meaning of discourse more 

sophisticated (Foucault 1972; Foucault 1977a; Falzon 1998).  

In addition, the notion of ‘subject’ proves to be key to the whole idea of 

‘power’ in the Foucauldian analysis. Foucault stated that he used the term 

‘subject’ for a human or an active agent who can influence others and be 

influenced, which is the opposite to two main terms: a) ‘substance’, which 

depicts a passive agent, and b) ‘object’, which represents an agent who 

other agents or forces affected and cannot impact others (Taylor 2011). 

Subjectivity remains a distinguished social phenomenon for the ‘free’ ‘rational 

beings’ (Falzon 1998; Taylor 2011). 

As a result, approaching leadership from aesthetic and visual perspectives 

entails dealing with the enigma of meaning and symbols and the need to 

decipher their meanings according to the sociocultural context. This entails 

focusing on subjective studies and the using of social constructivism as the 

main approach for my philosophical position (Hansen et al. 2007).  
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Some scholars associate leadership with sensory knowledge through the 

using of drawings, photographs, and other visual products. “In the field of 

visual products have formed interesting bridges with disciplines such as art, 

art history, aesthetics, media studies and visual communication” (Acevedo 

2011: 37). 

Acevedo (2011) applied the ‘visual genealogy’ in studying leadership from an 

aesthetic perspective by studying two paintings representing the figure of 

Pope Innocent X in two different historical eras, by creating a dialogue 

between them in their different historical, political, and sociocultural contexts. 

Hence, she suggested a framework of using ‘visual genealogy’ on “how 

images of leadership are produced, as well as how their meaning is socially 

constructed (within a particular context of power configuration)” (Acevedo 

2011: 39).  

Epistemology 

The epistemological question proves the timeless starting for any research 

project. Since the time of Plato, it is a question that defines the nature and 

origin of knowledge that people produce. According to Johnson and 

Duberley (2012), epistemology is the theory of knowledge. The study defines 

the criteria to constitute warranted knowledge and to formulate the nature of 

knowledge. That means, to answer a question of how to develop a study that 

provides reliable knowledge (Johnson and Duberly 2012).  
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But what constitutes knowledge? Emmanuel Kant argued that knowledge 

proves a rational cognition; it illustrates the type of non-empirical reasoning 

called the ‘pure reasoning’ of the main objective, which is to discover the 

knowledge of reality. Yet, this knowledge fails to denote a complete corpus; 

for it remains abstract in nature as it cannot provide us with a complete 

explanation of the reality (Burnham and Young 2007). 

Through identifying epistemological foundation, the researcher frames the 

theory to which one shall adhere and provides well-defined criteria for what 

one means by warranted knowledge and how to distinguish between 

warranted and unwarranted knowledge (Johnson and Duberly 2012).  

Foucault (1972) articulated on the theory of building foundations and the 

criteria a researcher must deal with when studying any reality. The starting 

point should be defining the criteria of each and every taken-for-granted 

concept, as there exists “no longer one of lasting foundations” (Foucault 

1972: 6). In fact, Foucault strongly critiqued the existence of the ultimate 

foundation of thought that comprises the holistic nature of reality. Thus, 

Foucault (1972) attacked the ‘metaphysical’ role of philosophy as an 

approach to establish ultimate foundations. Simply, nothing can be 

generalized, and everything proves social-, cultural-, local- and historical-

laden; therefore, no absolute reality exists. In other words, nothing proves 

universal and nothing can be dogmatic (Falzon 1998). The temporal and 

spatial aspects play a substantial role in constructing different versions of 

realities. Consequently, knowledge, as a transcendental foundation, bears a 

deceptive connotation. Accordingly, this denial of the transcendental nature 
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of knowledge is articulated in the notion of the ‘Death of Man’. The ‘rational 

being’ loses its transcendental nature, each human stands modeled by 

different social, cultural and historical forces of the context of where and 

when in which the individual lives (Falzon 1998; Taylor 2011). 

Foucault (1977) identified that all sorts of knowledge proves discursive: “the 

power produced knowledge” and “power and knowledge directly imply one 

another. There exists no power relation without the correlative constitution of 

the field of knowledge” (Foucault 1977b: 27). Hence, knowledge is assumed 

to be true; yet, the truth of knowledge continues to emerge and evolve over 

time: “do not ask me who I am and do not ask me to remain the same” 

(Foucault 1972: 19). 

This problematic relation between knowledge and power can be explained by 

Foucault’s composition of knowledge/power. Knowledge is defined by that 

sophisticated composition of processes and struggles; hence, “it is not the 

activity of the subject of knowledge that produces a corpus of knowledge, 

useful or resistant to power, but power-knowledge, the processes and 

struggles that travers it and of which it is made up, that determines the forms 

and possible domains of knowledge” (Foucault 1977a: 28).   

Foucault showed that knowledge needs the support of power to be 

considered as an ‘acceptable’ knowledge or to be ‘normalized’, in which to 

make it recognized as normal according to the accepted current norms 

(Feder 2011).The knowledge normalization process engenders a social 

nature. Since the social mechanism implies the produced knowledge, 

building on that argument, knowledge is an outcome of the sophisticated 
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social relations and the mechanism of these relations. For example, what 

can be normalized in a certain society or in a certain era may not transfer to 

different times, for the contextual and temporal dimensions prove substantial 

in which society produces knowledge. Foucault’s studies focused on torturing 

during the 18th century; the ‘spectacle of the scaffold’ which unveils a public 

torture and a public execution process cannot be normalized in today’s penal 

practices, for the social changes in the punitive reprimands in Europe, the 

West, and the majority of countries rendered such torturing and these old 

patterns of the spectacle of punishment unacceptable. Thus, current 

societies condemned such practices. Yet, during the 18th century, these 

punishments were seen as a ‘normal’ process and even as a necessity in 

order to protect the society from criminals and to regulate the entire collective 

social behavior (Foucault 1977a). 

In this respect, the relation between power and knowledge proves 

controversial. The fact that power produces knowledge is not valid on just 

one direction, as both power and knowledge imply that of each other’s and 

they are interlinked: “the power relations give rise to a possible corpus of 

knowledge, and knowledge extends and reinforces the effects of this power” 

(Foucault 1977a: 29). Thus, we cannot validate the presupposition of one for 

another (Foucault 1977a; Al-Amoudi 2007).  

Given the previous argument, I need to elaborate on my research’s 

philosophical approach, as it remains necessary to consider what proves the 

best epistemological approach to adapt to my main objective, which is to 

provide warranted knowledge about the social reality of the leadership 

process.  
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Of course, communication plays a substantial role in the way I construct 

social knowledge. I postulate that communication remains a warranted role; 

therefore, it was important for me in order to understand, describe, and 

analyze the reality I observed and experienced. As a researcher, language 

mediates this reality; yet, language does not remain innocent in the notion 

that it embodies a medium to construct the social reality from the perception 

of the people using it. Ostensibly, language reflects a cultural context of the 

people using it (St.Clair 1982; Schipper 1999). 

Another aspect of the epistemological question constitutes the relationship 

between me, as a researcher, and the topic I choose to investigate, which 

must take into the account the researcher’s belief system (Klenke 2008).  

Building on the above understanding as well as my personal understanding, 

it proves impossible for a researcher to develop neutral knowledge. As a 

researcher, my observation and the interpretation of what I observe remain 

influenced and biased by my social and cultural backgrounds. Hence, every 

scientific fact portrays a social influence (Johnson and Duberly 2012). As 

Kant declared, an individual’s a priori sociocultural content influences a 

person’s sensory experience in the way one receives data and in the way 

one interprets this data (Johnson and Duberly 2012). 

In the above section, I elaborated on my philosophical position and how to 

approach leadership. Also, I revealed the main reasons behind adopting a 

qualitative research for using social constructionism as the ultimate vehicle to 

conduct my research methodology. This provides a deeper understanding of 

leadership as a “co-constructed, a product of sociohistorical and collective 
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meaning making, and negotiated on an ongoing basis through a complex 

interplay among leadership actors, be they designated or emergent leaders, 

managers, and/or followers” (Fairhurst and Grant 2010: 172).  

Research Design  

The methodology delineates the philosophical approach that researchers 

adapt, which proves associated with the epistemological paradigm in which 

they believe and intend to use as an approach to study any certain social 

reality. Actually, it is the translation of the epistemological and ontological 

positions researchers adapt when investigating this (Klenke 2008). In effect, 

methodology depicts the “science of method, or a body of methods, 

employed in a particular activity such as the research aspect of a project. A 

logical, predefined, and systematic strategy by which to undertake a 

research project, to include methods of evaluation of experimental outcomes, 

a schedule for each stage of the project and a stated intention or purpose in 

relation to a range of anticipated outcomes” (Noble and Bestley 2011: 14).  

Based on the above, I would like to expound upon my research design and 

the rationale behind adopting it. I aim to study leadership as a social process. 

Since I believe visuality plays a substantial role in shaping any social 

process, I would like to make visuality the core area of my study of 

leadership and to work to reveal the meanings of the symbols used to 

represent the leadership process. Focusing on symbols and visual images 

with their opaque nature makes it impossible and invalid to use a quantitative 

approach (Davison et al. 2012).  
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Building on the above discussions, it remains important to outline the method 

I employed to collect and analyze my data.  

Method, in general, demonstrates a way of doing something in a systematic 

way to achieve a certain goal (Noble and Bestley 2011). Research 

methodology represents the framework I will use to build and develop my 

research question (Alvesson and Deetz 2000). In this way, what I mean by a 

framework refers to the research technique or the tool I will implement to 

collect data for my research. Additionally, research methodology includes the 

philosophy I am drawing my research upon as I elucidated in my previous 

chapter (Bailey 1994).  

In this section, I aim to inform my reader how I designed my research in a 

practical way and the rationale behind using the methods and techniques. 

My research was based on exploring leadership as a relational process; 

thus, I consider leadership process as a communication process. I founded 

my data collection strategy on Jakobson’s (1960) model, which provides the 

base of any communication process, as illustrated in the diagram below: 

 

 Figure 3-1 Verbal Communication Diagram by Jakobson (Jakobson 1960: 3) 
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According to Jakobson, any communication process possesses three main 

components: a) the addresser, who creates and sends a certain message; b) 

the message, which comprises different components including the context, 

the content of the message, and the purpose; and c) the addressee, the 

party to whom the addresser intends to send a message. 

I adapted an unconventional data generation methodological approach, 

including studying the three components of the communication leadership 

process. I based my approach on three phases:  

First Phase – addresser. To understand how leaders address their 

leadership to their audience. Consequently, I chose the Bedouin leader 

Sheikh Mohammed bin Rashid as a case study of a leader from the region. I 

based my data generation on two methods: a) one semi-structured interview 

with Dr. Tommy Weir, a leadership consultant and an expert in the UAE 

leadership; b) collection and analysis of a few public photos and social media 

posts with photos of Sheikh Mohammed. I collected a number of photos of 

Sheikh Mohammed which were available on his social media accounts, or in 

books, magazines, and newspapers. I decided to use different types of visual 

materials, especially images, videos, photographs, etc., as my main type of 

data and to center my research on visual material. These different materials 

encapsulate the rich cultural, social, and emotional experiences of the people 

who produced them. Hence, analyzing them can be of great importance in 

order to unveil the hidden meanings of certain symbols and taboos that 

people fail to express explicitly using textual communication means. Visual 

materials are rarely analyzed and studied in the Middle East, where the use 
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of symbols and rituals is so strong. Focusing on visuals in organizations can 

fill the gap in the leadership research. According to Davison and colleagues 

(2012), research on visuals in an organizational context remains scant and 

requires more theoretical development (Davison et al. 2012). 

Second Phase – message. To garner insights into how an artist’s voice 

creates a visual message on aesthetic leadership, I conducted eight semi-

structured in-depth interviews with Arab artists to gather their opinions on 

how they create visual messages. The eight artists exemplified Arabs from 

different nationalities. I conducted six of these interviews face-to-face and I 

tape recorded all of them. In addition, I conducted one interview via phone 

and which I tape-recorded. I conducted another one via Skype and I tape-

recorded that as well. I conducted all the interviews in Arabic. Table 1 below 

summarizes the interviewed artists: 

Table 1 – Interviewed Artists 

 

My focus was to conduct semi-structured in-depth interviews (Yin 2009). 

Since artists prove to be highly educated and highly sophisticated 

individuals, my questions and the way I managed each interview were 

carried out in a different way to other. My strategy was to let my interviewees 

Artist Name Nationality Lives In Gender Mother Tongue
Fawaz Arnaut Syrian UAE Male Arabic
Ismael Riffai Syrian UAE Male Arabic
Najat Makki UAE UAE Female Arabic
Musa Al Halyan UAE UAE Male Arabic
Nizar Sabour Syrian Syria Male Arabic
Sattar Kawoosh Iraqi Netherlands Male Arabic
Waddah Al Sayed Syrian UAE Male Arabic
Wail Murib Iraqi Canada Male Arabic
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talk freely without interrupting them. My interview questions were centered 

on a few main areas. First, I started the interview by briefing the interviewee 

with the topic of my research, the concept behind the research, and why it 

proved important. Second, I asked the artists about their paintings and who 

they targeted and what message they attempted to deliver. Third, I 

questioned whether the artist had ever painted leaders, and almost all of 

them answered in the affirmative. Then I enquired about how they 

represented leaders and leadership in general from a visual perspective and 

how the artist portrays the concept of power in paintings. I also asked what 

influence the Bedouin society has on the artists’ paintings. I continued on to 

ask:  

• What aspect of the Bedouin society exerted an effect on their 

paintings? 

• How do they use colors, hues, light, etc., to construct a certain idea? 

• How do artists represent the UAE?  

• Have their paintings been used in a commercial advertisement?  

• How can a painting communicate a powerful message?  

To conclude the interview, I gained the painter’s permission to publish the 

interview and to include the artists’ paintings in my research thesis. All of 

them granted me the permission to disclose their names and use their 

paintings.   

In total, the main aim of the interviews was to garner insights into how artists 

create their ideas, how they articulate their ideas visually, and what influence 
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the Bedouin sociocultural exerted on their art. Through these interviews, I 

generated rich data on the second component of the communication process 

including the context, the message content, and the contact. I discussed the 

“leadership acts in artistic terms, both from a localized, folk art perspective 

and from a formal artworld one” (Barry and Meisiek 2010: 343).  

Third Phase – addressee: To gain insights into the audience’s voice on the 

way they perceive the sent message, I conducted ten semi-structured 

interviews with Dubai residents from different nationalities and cultural 

backgrounds representative of the Dubai population mixture. I recruited 

these subjects through my personal network and through a snowball 

sampling technique by asking interviewees to recommend other candidates. I 

tape-recorded, transcribed, and analyzed all the interviews. I conducted eight 

of the interviews face to face and I conducted two over the phone, lasting an 

average of fifteen minutes. The sample comprised seven females and three 

males, all within higher education and who have resided in Dubai for at least 

four years. For all of them, English represents their first spoken language in 

Dubai and they all speak other languages besides English.  

Table 2 below presents the interviewees and their personal and cultural 

backgrounds. 
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Table 2 – Audiences Interviewed  

 

I informed each subject that their full names would remain anonymous. 

Furthermore, the process was as follows. First, I collected some personal 

information such as age, education level, work domain, position, languages, 

country of origin, and the number of years of residence in Dubai, the UAE or 

any other country in the Middle East. Then, I asked them to describe the 

leadership image, and how they imagine the model leader in their minds. 

Then, I showed three photos (images # 4-4, 4-11 and 4-12) of Sheikh 

Mohammed that I collected during phase one and gathered the interviewees’ 

interpretations and feelings regarding these photos.  

During this stage, I used the photo-essays visual research method that Rose 

(2012) described as “a combination of writing with photographs” as part of 

my data collection process (Rose 2012: 317). In my case, I used three 

selected images for Sheikh Mohammed, one of them without any captions 

(image 4-4) and other two with captions, one in Arabic (image 4-11) and one 

in English (image 4-12).  

The aim of using these three photos in my interviews was to prompt the 

interviewees to express their interpretations, feelings, and emotions towards 
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the leadership of Sheikh Mohammed, based on their social background as 

audience for these images. In other words, I wanted to evoke a sensuous 

experience from the audience side towards these visual objects.  

I based my interpretative process on the above-explained three-phase model 

and I proceeded with my data analysis as follows: 

First Phase –addresser side covered in Chapter 4 represents the visual 

representations of a local leader. In this stage, I immersed myself in the 

researched objects based on Rose’s (2012) ideas that, whenever a 

researcher studies a certain social phenomenon, the researcher needs to 

forget one’s preexisting concepts and ideas (Rose 2012).  

Hence, during this stage, I borrowed some techniques from the ‘visual 

genealogy’ in studying leadership from an aesthetic perspective by studying 

a few publicly available images of Sheikh Mohammed from different sources 

and contexts. I then worked on constructing their meanings from social and 

historical perspectives (Acevedo 2011). 

On this topic, Foucault (1972) emphasized holding our normative concepts to 

perceive the discourse under examination (Foucault 1972).  

Rose (2012) stressed familiarizing oneself with the material to use as a 

central process of immersing oneself. In addition, the researcher needs to 

identify the key concepts in the visual material, which typifies the ‘look and 

look again’ in the images (Rose 2012). 
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Typically, I immersed myself while I was analyzing the visual and textual 

construction of Sheikh Mohammed bin Rashid in its social settings. Hence, I 

used observation and immersed myself in what I saw and analyzed. Hence, I 

participated in the social life of the social group I am studying it. At the same 

time, I kept a distance in order to produce a scientific and recognized output. 

This balance between the degree of participating and immersing with the 

degree of distancing myself is so precarious that it proves impossible to 

achieve. Thus, I tested the paradox of ethnography as a methodology, which 

sits at the core of the used methods: participation and observation. How can 

these two methods work together and how can I achieve that balance? 

(Gobo 2008).  

By the same token, in my case, and according to Schutz’s definition, I should 

consider myself an ‘insider’ of the Arab cultural context, building on two 

major elements: first, my Syrian origin, taking into consideration that the 

Syrian culture is influenced culturally and socially by the Bedouins; second, 

my ten-year residency in Dubai enriched my understanding for the Bedouin 

culture, which distaces me from being a ‘stranger’. Extra ethnographic 

concepts and techniques are required in order to build a well-articulated 

thesis. The functional use of these concepts would allow me to further 

immerse myself in the Arab Bedouin culture. Immersion has proven to be a 

substantial part of any social research (Neyland 2008). Consequently, I 

approached my researched topic from the perspective of an insider 

accustomed to the studied group, yet as someone who can act as a stranger 
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when observing the uniqueness of the Bedouin culture and regarding the 

meaning of the leadership process and how it can be visually represented.  

Adding to the main objective of this thesis, I aim to perceive the leadership 

process from the Bedouin Arabs’ perspective; and to follow what Malinowski 

(1922) asserted in his thesis, which is “to grasp the native’s point of view his 

relation to life, to realize his vision of his world” (Malinowski 1922: 25). 

Furthermore, I based my analysis on what Foucault presented in his analysis 

of Manet’s pieces of art. Foucault commented on Manet’s invention of what 

he called “the picture-object” and the way he analyzed canvases based on 

three main areas. The first depicts “the manner in which Manet treated the 

very space of the canvas, how he played with the material properties of the 

canvas, the superficiality, the height, the width, how he played with the 

spatial properties of the canvas in what he represented on this canvas”. 

The second area reflects “how Manet treated the problem of lighting, how he 

used not a represented light which lit the interior of the picture, but how he 

used real external light”. 

The third area is “how he also played with the place of the viewer in relation 

to the picture” (Foucault 2009: 31).  

Foucault, in his three-rubric method, defined the roadmap to analyze any 

visual piece of art.  
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I borrowed some spirit of Foucault’s technique and applied it while I analyzed 

Sheikh Mohammed’s photographs. Certainly, there exists a difference 

between a piece of art and a photograph. Yet, the technique per se can be 

considered as the base of my analysis for the Sheikh’s images. In addition, I 

applied the visual genealogy techniques in terms of analyzing frame and 

gaze.  

By the virtue of this context, I draw on Griffey and Jackson’s (2010) analysis 

of visual leadership representations and followed their route in scrutinizing 

leaders’ photos (Griffey and Jackson 2010). 

Second Phase – the message side discussed in Chapter 5 represents the 

artist’s voice. In this phase, my focus remained on understanding how a 

certain visual message is created. I generated rich data from the interviews 

with Arab artists. I founded my data analysis process on a psychoanalytic 

study of the narratives of eight Arab artists to gain their insights into 

leadership and related terms such as power, authority, discourse, 

surveillance, heroism, and the power of gaze, obtaining artists’ articulations 

on the above concepts in the light of their artworks. A state of 

unconsciousness plays a substantial role in understanding the art creation 

process from the artists’ perspective and the main influences in constructing 

their ideas (Rose 2012). 

Third Phase – addressee. I gathered insights into the audience’s voice on 

the way they perceive the sent message when I conducted ten semi-

structured interviews with Dubai residents from different nationalities and 



 
89 

cultural backgrounds that represent the Dubai population mixture to explore 

how an audience makes sense of the leader’s images. As articulated above, 

during the data collection process of this stage I showed my interviewees 

three selected images of Sheikh Mohammed from the first phase and asked 

their inputs on these images.  

In this stage, I employed the method of discourse analysis to capture the 

main themes of leadership from an audience’s perspective, to understand 

what leadership means for different residents of Dubai from different 

sociocultural backgrounds. Moreover, I aimed to understand the 

intertextuality between these themes. My main focus held to analyze the 

transcripts of the ten interviews.  

After performing these tasks, I hoped to understand the discourse of 

leadership from the audience’s perspective.  

The process of capturing the main themes were conducted iteratively and 

according to the process described by Potter and Wetherell (1987) as 

follows: 

First, I thoroughly read all the transcripts and defined the words my 

interviewees used to describe leadership, such as ‘development’, ‘inspire’, 

‘happy’, etc.  

Second, I highlighted these words that described the leader and the 

leadership in yellow.  
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Third, I coded these words according to the way Potter and Wetherell (1987) 

designated, in that the main goal of coding “is not to find results but to 

squeeze an unwieldy body of discourse into manageable chunks” (Potter and 

Wetherell 1987: 167). Hence, I created a table, which organized the codes.  

Fourth, I designated categories of leadership objectives and I yielded 28 

different categories.  

Fifth, I studied these categories in detail to distinguish the themes I 

categorized under nine themes: inspiring, heroic, patriarchal, visionary, 

humane, happiness creator, charismatic, achiever and self-confidence. 

Sixth, I analyzed the themes that represent different discourses and the 

intertextuality between them in the construction of the leadership discourse. 

Foucault (1972) contended posing lots of questions: “We must be ready to 

receive every moment of discourse in its sudden irruption; in that punctuality 

in which it appears, and in that temporal dispersion that enables it to be 

repeated, known, forgotten, transformed, utterly erased, and hidden, far from 

all view, in the dust of books. Discourse must not be referred to the distant 

presence of the origin but treated as and when it occurs… pose a whole 

cluster of questions (What are they? How can they be defined or limited? 

What distinct types of laws can they obey? What articulation are they 

capable of? What sub-groups can they give rise to? What specific 

phenomena do they reveal in the field of discourse?” (Foucault 1972: 28). 
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Intertextuality plays a substantial role to understand the meaning of 

leadership through the three photos I presented to my interviewees, where 

they unconsciously applied Acevedo’s (2011) three categories of analyzing a 

visual work: frame, gaze and the period eye (Acevedo 2011).  

Edwards (2017) cited on how aesthetics can be used to re-conceptualize 

leadership in organizations (Edwards 2017). Accordingly, it remains of great 

importance to identify the connection between leadership, visuals, and 

aesthetic. 

Individually, every concept of these represents a distinctive discourse. My 

intention held to explore the relation between these different discourses in a 

certain contextual setting of Bedouin Arabs in order for me to construct the 

nature of that relational process between them. I did this by interpreting the 

distinctive meaning of the symbols used to represent their leaders from the 

Bedouin Arabs’ perspective, expanding upon the importance of constructing 

leadership from the geographical, cultural, and historical perspectives 

(Edwards 2015). 

Fairhurst and Grant (2010) posited that constructionist leadership 

researchers “should systematically ask themselves five questions, namely, 

(a) ‘who am I?’ (b) ‘which theory?’ (c) ‘which research strategy?’ (d) ‘which 

methods of data gathering and analysis?’ and (e) ‘for what purpose?’” 

(Fairhurst and Grant 2010: 196).  
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The “who am I?” question proves specifically substantial in my research. The 

omnipresent images of a political totalitarian leader that I was exposed to as 

a result of my sociocultural background and childhood experiences 

influenced my choice of research topic. Hence, my thesis contains reflective 

discussions of why and how I reached that certain topic. The “which theory?” 

question is similarly pertinent, for it connects me, as a researcher, and my 

research project to the way we construct any social phenomenon in relation 

to the historically rooted context. The “which research strategy?” question 

deals with my research strategy and how to connect theory with practice in 

terms of creating useful practical knowledge that organizations can use to 

improve. The “which methods of data gathering and analysis?” question 

entails deciding where to focus my data gathering and how to analyze my 

data; whether to focus on a mono-modal research approach, where 

language use is the sole attribute for leadership, or a multi-modal approach 

where symbolic materials and different other modes of meaning, including 

images, designs, and other attributes, play a substantial role in constructing 

leadership. I have already described how I am using a multi-modal approach, 

where the core focus remains symbols and visuals along with language use. 

The “for what purpose?” question deals with the progress of the domain I am 

researching – in my case, leadership. Hence, my research will offer my 

target audience outcomes to improve their current practice mainly in the 

sociocultural context of Bedouin Arabia. Throughout my thesis, I will continue 

to reflect on these five questions (Ledema 2007; Fairhurst and Grant 2010). 
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In order for social researchers to interpret cultural observations, they must be 

‘insiders’ in the cultures they study in order for them to construct their 

interpretations of the studied culture. Schutz (1976) commented on the idea 

of deciphering a certain cultural context from an ‘insider’ perspective in his 

essay The Stranger (Schutz 1976). Accordingly, being an insider means to 

be part of the ‘cultural pattern of group life’, which makes the person 

accustomed to the group in terms of the “systems of orientation and 

guidance such as the folkways, mores, laws, habits, customs, etiquette, 

fashion” (Schutz 1976: 92). Nevertheless, few cultural practices and 

behaviors are taken-for-granted facts for these insiders. Hence, social 

researchers deconstruct their taken-for-granted conceptions to re-identify 

and reconstruct these concepts and ideas. In effect, the delicate balance 

between being an insider and an outsider really matters in studying social 

phenomena.  

Authors profess that constructionist leadership researchers should 

understand their social background by asking themselves who they are.  

In this sense, they need to gain cognizance of how their own social 

backgrounds influenced their research, starting from choosing the topic to 

choosing a methodology to the way they interpret their data (Fairhurst and 

Grant 2010). 

Building on the above, my research possesses an interdisciplinary nature 

that touches various different areas, such as culture, leadership, 

management, communication, aesthetic, and much more. Hence, I observed 
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the distinct forms of leadership in differing representations and analyzed 

them. I then reflected on what I found added my own perspective to these 

results.  

My initial assumption held that tribal values of Bedouins exert influence on 

the leadership process, especially the rituals of practicing leadership. 

Consequently, Bedouins represent the power of their leaders which is 

reflected in the relationship between values and rituals, which impacts any 

leader from the region (Rosaldo 1993).  

A key point of my argument is that a visual representation of a certain leader 

can create a unique psychological effect of Bentham’s Panopticon in terms of 

increasing the self-discipline and in strengthening the social forces of 

followers. Accordingly, that should increase the leader’s achievements 

(McKinlay and Starkey 1998). Consequently, I intend to apply the 

Foucauldian analysis of the leadership visual representation to explore the 

sensuous experience of followers by understanding the meaning constructed 

and the feelings and emotions created through involving aesthetics in my 

inquiry. 

To this end, a leader’s portrait can be used as a tool for surveillance and can 

exert a strong panoptical effect. Ostensibly, that leads to internalizing the 

process of discipline, which creates a self-motivated process (Foucault 

1977a; McKinlay and Starkey 1998). This is, for sure, an interesting area to 

tackle in this research and is still an area that lacks sufficient study, 

especially in the sociocultural context of Bedouin Arabs.  
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The visual influence, however, can be extended to include all kinds of visual 

and art materials displayed on the premises of an organization.  

Indeed, this argument remains built on my observation of the importance of 

portraits. The visual representation of leaders proves to be of high 

importance, for leaders’ visual and textual representations can be seen 

everywhere in any given city of Arabia. A region’s political leader’s portraits 

with different poses and quotes of their speeches hang everywhere.  

Given that observation, I built my theoretical approach concerning the 

leadership process from the visuality perspective and applied the 

Foucauldian analysis for the main purpose, which was to explore how the 

visual representation of a leader can be used as an ‘institutional apparatus’ 

to impose self-disciplinary behavior (Foucault 1977a). 

Historically, a survey was the only viable method for social researchers to 

study leadership. However, this is no longer the case. Fairhurst and Uhl-Bein 

(2012) proposed another set of methods currently available for leadership 

researchers, including interaction analysis, critical discourse analysis, 

conversation analysis, narrative analysis, and membership categorization. 

Leadership discipline is no longer based on individual characteristics, for 

researchers view leadership as a relational process of influence between two 

or more parties (Fairhurst and Uhl-Bien 2012). As articulated above, the aim 

of my research project was to approach leadership from a social interaction 

perspective and to treat leadership as a social process in order to study it in 

its sociocultural settings. This would take into consideration the interaction 
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perspective of leadership based on the relational side of communication 

between leaders, followers and objects. Hence, I wanted to explore the 

influence of visuals and aesthetics in that interactional relation of leadership 

between these different parties. Visuals in organizational and leadership 

studies remain an emerging field (Strati 2000). 

There exist different methods available to use for my research topic including 

observations, discourse analysis, visual methods, and visual genealogy. 

However, due to the nature of this research, I decided to use different tools 

from different methods. 

First, observation is part of ethnography. According to Klenke (2008), 

ethnography represents a rich description of the ethnographer’s 

interpretation of a social group or system (Klenke 2008). Generally, 

ethnographers immerse themselves in the daily life of people who they want 

to study; therefore, the ethnographer learns about a social group through 

observation and/or interviewing (Neyland 2008). Hence, the essence of 

ethnography remains the observation of people’s daily lives through the 

researcher’s participation (Walsh 2012). Anthropologists claim that societies 

and cultures can only be studied from inside. Social researchers must live 

immersed in the society and culture that they are studying in order to reveal 

their realities (Walsh 2012). According to Rosaldo (1993), “the ethnographer, 

as a positional subject, grasps certain human phenomena better than others. 

He or she occupies a position or structural location and observes with a 

particular angle of vision” (Rosaldo 1993: 19). The essence of ethnography is 

to answer the question of how a social group operates, reacts or perceives a 
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certain social phenomenon, and how a particular social group operates, 

reacts to a certain change or how that change affects that social group 

(Neyland 2008).  

In fact, the origin of ethnography goes back to the studies of colonial 

anthropologists who investigated the colonized people from the perspective 

of studying the ‘others’, from a stranger’s perspective (Neyland 2008).  

In this way, we can understand why the notion of ethnography remains 

considered as a typical Western colonial method. Ethnographers used to 

consider the different social groups of any colonized natives as groups of 

primitives; in effect, hegemony continues to remain a core part of the origin 

of the ethnographic methodology (Gobo 2008).  

Second, visual materials play a substantial role as interactive tools for 

humans; visuals include images, signs, symbols, colors, and emotions 

(Davison et al. 2012). According to Warren (2005), visualization depicts not 

just the act of seeing, but it comprises a full process of sensing the 

experience by evoking the entire state that possesses a cultural, social, and 

psychological context (Warren 2005).  

Some scholars declare that there exist two distinctive visual methods: 

focusing on preexisting visual materials, which entails analyzing these visual 

materials through different techniques, and generating new visual materials 

by techniques like photo-elicitations (Davison et al. 2012; Rose 2012).  
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Third, borrowing some elements of the visual genealogy, to apply the ‘visual 

genealogy’ on an image of a leader, three categories need to be analyzed: 

first, frame, which studies the technical devices the artist used to construct a 

leader visually; second, the gaze, which portrays the construction of meaning 

between the viewer and the artwork, where emotions and feelings play a 

substantial role in the constructed meaning in the mind of the viewer; and 

third, ‘the period eye’, where the specific point of time influences construction 

of meaning and gaze. Acevedo (2011) demonstrated the meaning of ‘the 

period eye’ in comparing two paintings from different epochs of the same 

leader and the influence viewers noticed in terms of creating an artwork and 

in viewing it (Acevedo 2011). 

Theoretically, there exists no agreed-upon method to use to study leadership 

as a social interaction process and to study it in its sociocultural settings. 

Moreover, the influence of visuals and aesthetics on the relationship between 

leaders and followers is not well studied (Hansen et al. 2007; Fairhurst and 

Uhl-Bien 2012). 

Increasingly, I felt I needed to synthesize and build my own research method 

through borrowing principles and concepts from different methodologies, 

including: visual studies, discourse analysis, visual genealogy, and 

ethnography with an “aesthetic approach” (Acevedo 2011; Warren 2012). 

The main aim for me is “to grasp the native’s point of view” on how they see 

their leaders (Malinowski 1922: 25). In other words, the main objective of that 

mix was to study the visual representations of leaders in the cumulative 

patriarchal family-centric society.  



 
99 

Furthermore, I really believe there exists a gap in the research methods used 

for studying visuals and putting visual leadership into the discourse. This is 

why a hybrid method emerged from this research by mixing discourse 

analysis, observation, visuals, and aesthetic approaches.  

Importantly, my research details the cultural particularity of the Arabian 

Peninsula region, where tribal and familial prove the dominant values in the 

social milieu. Hence, my intention was to focus my study on leadership as a 

process and a cultural phenomenon and to study the means represented in a 

sociocultural context; thus, I built my idea on Rosaldo’s (1993) definition of 

culture as a set of shared meanings (Rosaldo 1993). 

Warren (2012) explained the importance of mixing the traditional 

ethnographic tools of observation and interviewing with different sensing 

materials, for researchers need to gain a full sense of the place that they 

research. This is why it remains important for me to connect the 

understanding leadership process with aesthetics (Warren 2012). 

Ethical Considerations 

Ethical considerations in this research project include asking for the 

permission of the interviewees to disclose their names, their ideas, their 

artworks including images of their paintings, and their permissions to tape-

record their interviews.  

My research design was based on three phases and three different types of 

data collected from three different sources.  
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First, the addresser perspective centered on a one case study of Sheikh 

Mohammed and his photos, which were publicly available images (Saunders 

et al. 2016). Notably, I conducted one interview with Dr. Tommy Weir, who 

failed to give his consent to tape-record his interview, and he requested to 

refer to his books with regard to all the details of his ideas.  

Second, to gain the artist’s perspective, I conducted eight semi-structured in-

depth interviews with Arab artists to understand the message and the artistic 

process employed to create a visual message. I asked all the interviewees 

for their approval to voice-record their interviews, and they all agreed that I 

could disclose their names, their ideas, and to show their paintings. 

Third, in order to address audience perspective, I conducted ten semi-

structured interviews with Dubai residents from different nationalities and 

cultural backgrounds. I showed them selected photos of the Bedouin leader 

from the first phase in order to understand how an audience perceives the 

visual messages that leaders elicit and artists create. I requested their 

approval to voice-record their interviews and they all agreed. I informed them 

that their names will remain anonymous. From the understudied, I feel I 

preformed due diligence in maintaining the ethical concerns associated with 

this qualitative research.  

Translation Considerations  

Studying the social process of leadership as a visual discourse in the specific 

context of Bedouin Arabia, with the various languages this entails, has many 
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challenges. As a result of using and translating different Western terms such 

as leadership, discourse, power, and authority into the Arabic language, this 

may construe different interpretations according to different geographical and 

historical settings. In this sense, Jepson (2010) asserted that “national 

language acts as a cultural voice and influence on an individual’s thoughts 

and views of the world and specific phenomena such as leadership” (Jepson 

2010: 426). Consequently, national languages influence the way people view 

and theorize these different terms; hence, we cannot treat language as a 

neutral device to study any social phenomenon. Language plays a 

substantial role in transmitting meaning based on historical and social 

interactions between a group of people who share social, cultural, and 

historical settings (Jepson 2009). 

Studying Leadership/Power/Authority in the context of Arabic 

There are three interconnected terms that may elicit different interpretations 

between different languages: leadership, power, and authority.   

When consulting Al-Mawrid Al-Hadeeth – the main English-Arabic dictionary 

– of lead, leader, and leadership, there exist multiple and different definitions 

for these terms. Starting with the verb to lead ( دوقی ), which possesses more 

than 100 different meanings, this mainly means to show the right way, to 

push, to initiate, to be in the beginning, to win in the context of a race. A 

leader ( دئاق ) mostly takes the notion of the political chief ( میعز ), while manager 

( ریدم ) takes the notion of business leader, and confirms Jepson’s argument in 

that leadership and management remain culturally dependent and relevant 
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concepts (Jepson 2010). Recently, there were some changes in the 

interpretation due to the strong influence of the English language in the 

region and the strong use of English as the main language by which to 

communicate in the UAE. Particularly, using the English word ‘leader’ instead 

of the Arabic translation ( دئاق ) gives the exact meaning of leader in English; 

while the term ‘leadership’ ( ةدایقلا ) embodies two meanings: ( ةدایقلا ) and ( ةماعزلا ) 

and both refer to the political leadership. To direct the discussions to 

business leadership meaning instead of political leadership, I used 

‘leadership in business’, or ( تاكرشلا يف ةدایقلا ), which literally means ‘leadership 

in companies’ versus ( ةیسایسلا ةماعزلا ), which literally means ‘political leadership’.  

The terms power and authority prove interconnected to leadership in Arabic; 

hence, whenever people use the term leadership, there exists a connection 

between power and/or authority. These two terms overlap and are mostly 

used interchangeably. When consulting Al-Mawrid Al-Hadeeth for the term 

‘power’, I found multiple definitions including: ( ةطلس ), which means authority, 

( ذوفن ) which means influence, ( ناطلس ), which means domination. While 

consulting Al-Mawrid Al-Hadeeth for ‘authority’, I found multiple definitions 

including ( ةطلس ), ( ناطلس ), ( ةموكحلا ), which mean government; hence, power and 

authority have almost the same meanings mainly in terms of ( ةطلس ), which 

means authority and ( ناطلس ), which means domination, and both have the 

notion of government and political authority. Using these two terms with an 

Arabic speaker warrants an explanation of each of these terms. To this end, 

my strategy remained to begin using the word ‘power’ and to explain it in 

Arabic as ( ذوفن ), which literally means ‘influence’ in English to explain the word 
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‘power’. At the same time, when I want to use ‘authority’, I used the Arabic 

word ( ةطلس ), which literally means authority in English. Hence, my Arabic-

speaking interviewees would perceive the context of my question by 

explaining each term according to cultural context. Certainly, “language 

cannot be seen as a neutral tool of communication” (Jepson 2010: 427).  

Studying Discourse in the context of Arabic 

As articulated before, the notion of discourse remains vague and can 

embody multiple interpretations in the English language. The complexity 

proves multiplied when using this term in the Arabic language. When 

consulting Al-Mawrid Al-Hadeeth for the term ‘discourse’, I found multiple 

meanings including: ( ثیدح ), which means a talk; ( ةثداحم ), which means a 

conversation; ( ةلوادم ), which means a consultation; ( ةلاقم ), which means an 

article; ( ةبطخ ), which means a speech; ( ةرضاحم ), which means a lecture. None 

of these meanings align with the discourse meaning in this study, so I carried 

out some studies about the equivalent term of discourse in Arabic through 

reading some translations of Foucault’s books in Arabic. Primarily, I read 

Foucault’s book The Order of Discourse which was translated as ( باطخلا ماظن ) 

and some studies regarding Foucault and his philosophy, especially the 

studies of the Moroccan author Dr. Al Zawawi Baghura. The Arabic term 

( باطخلا ) is equivalent in Arabic to the term ‘discourse’. In many cases, the 

word ( باطخ ) is followed by an adjective to describe the nature of the intended 

discourse, such as ( يسایسلا باطخلا ) which means the political discourse and 

( يمالسإلا باطخلا ) which means the Islamic discourse. Recently, there has 

existed a prevalent use of the term ‘discourse’ in association with the need 



 
104 

for a contemporary Islamic discourse in articles of Arabic scholars. 

Therefore, the Arabic equivalent of discourse represents the same meaning 

in the minds of Arab intellectuals. My data collection touches the essence of 

discourse and targets Arab intellectuals, but mainly visual artists. Hence, 

discussing the term discourse failed to lead to any misunderstanding or 

misinterpretation, especially since I explicitly explained what I meant when I 

used the word ( باطخ ), which I followed with the English equivalent and I 

presented examples of what I meant.  

Now, to elaborate upon the above, each language represents a distinctive 

discourse, for it “contains words that bear meaning that is specific to, re-

interpreted and co-created by those who share it” (Jepson 2010: 429). The 

process of meaning creation proves dynamic in the sense that it continues to 

change by either adding new concepts or eliminating old concepts, and 

remains affected by specific social and historical contexts linked to this 

certain national language. Due to the specific nature of Dubai as an 

international city, English remains the dominant language and English 

represents the primary language in the city. It proves of vital importance that 

these two different discourses coexist and merge, so the observer cannot 

see the borderline between each of these two discourses. Perhaps a new 

discourse is already created for a hybrid ‘national’ language that only exists 

in the UAE, dominated by English due to the specific social and historical 

contexts since 90% of the city’s population comprises non-Arabic speakers.  

In this chapter, I outlined the research methodology that I used, the 

philosophical grounding and the rationale behind using a mixture of tools 
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from different methodologies, and the process I conducted to choose my 

interviewees.  

In the next chapter, I will focus on the first phase of my findings of the 

empirical research to understand how leaders address their leadership to 

their audience.   
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Chapter 4 – Phase I Fieldwork Findings – The Leader 

Perspective 

This chapter represents the first phase of the empirical research where I 

focused on the addresser by studying an example case to show how a 

Bedouin leader addressed his leadership to his audience. This exemplifies a 

visual discourse of leadership from the region. I based my data generation in 

this phase on two methods: a) an interview with Dr. Tommy Weir, who 

depicts a leadership consultant and an expert in UAE leadership; b) my 

reflection on Sheikh Mohammed’s public photos and social media posts. 

Part One - I conducted an interview with a well-known leadership consultant 

to discuss the connection between leadership and visuals in the Bedouin 

society from his perspective. 

Dr. Weir described himself as a ‘leadership maximizer’, a CEO leadership 

coach, speaker, and advisor. He founded the Emerging Markets Leadership 

Center in Dubai and he has helped over 3,000 executives from more than 80 

nationalities achieve peak performance. Furthermore, he has published two 

books about leadership in the Middle East (Weir 2015a).  

I met Dr. Weir on 29th December 2015 for an interview that lasted one hour. 

I did not tape-record the interview, which I conducted in English. Dr. Weir 

believed that visuals remain unimportant in the Bedouin business culture. 

Specifically, he said that if you visit any of the prominent business leaders’ 

offices, you will not see any photo or painting of them. Instead, their offices 
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portray a very simple taste without any special symbols or expensive 

furniture: just normal tables and chairs. He gave as an example the office of 

Sheikh Ahmed bin Saeed Al Maktoum, the uncle of the current Ruler of 

Dubai Sheikh Mohammed Al Maktoum and the chairman of Emirates 

Airlines. His very normal office devoid of any exaggeration in terms of 

expensive furniture; there were no big chairs, no artifacts, nothing 

demonstrating any hierarchical organizational level. Thus, this conveyed no 

messages of power or prestige. Dr. Weir gave another example, Majed Al 

Futaim, a prominent business owner in the UAE. People rarely get to know 

what he looks like, and a person will not find any photo of him, even if they 

search for his name on the internet. You can mostly generalize that the same 

can be said for the majority of the business owners and business families’ 

founders.  

According to Dr. Weir, we need to distinguish between patriarchy and 

dictatorship, as people may confuse the two concepts. Patriarchy represents 

the caring nature of the tribe’s chief to the tribe member’s needs, where he 

uses his power to act as a father who takes care of his children. Thus, the 

tribal leader uses his power in a positive direction for the betterment of his 

people. 

On the contrary, dictatorship represents using power to create fear in order 

to look after his own personal interests, for a dictatorial leader does not care 

about his people. He focuses on his personal interests by using his power in 

a negative fashion. Certainly, a patriarchal style, in general, proves to be 

dominated by males (Weir 2015b). 
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According to Dr. Weir, the photos of the ruling family that are on display 

everywhere in public areas illustrate an important concept of ‘Al Bayah’, 

which literally means the sale, or a declaration of allegiance paid at the 

previous leader’s burial by the tribe’s member to the new tribal leader. Giving 

Al Bayah to a certain leader means that every member of the tribe declares 

their loyalty to that chosen leader and commits to follow him as a leader. 

Consequently, the leader will act as an autocrat in executing his plans for the 

betterment of his people. The notion of autocratic leadership, in this case, 

remains different from that of the dictatorship as it is built on a loyalty system 

(Weir 2015b).  

Sheikh Mohammed bin Rashid – Visual Representation  

Sheikh Mohammed bin Rashid represents a Bedouin visionary leader who 

his people love and respect. He is recognized for his efforts in building Dubai 

as an international city. The main objective of this case study is to 

demonstrate how local Bedouin leaders visually communicate with their 

people and how they unveil the hidden meanings of symbols that Bedouin 

leaders employ to communicate with their people. This case study will 

connect what I have gleaned from the literature review and methodology 

chapters. I borrowed some techniques from visual genealogy in studying 

leadership from an aesthetic perspective by studying a few publicly available 

images of Sheikh Mohammed, and I worked on constructing their meanings 

from social and historical perspectives. I familiarized myself with the 

materials and immersed myself in them while I analyzed the visual 

construction of Sheikh Mohammed in its social settings. I acted as an 
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‘insider’ in the Arab cultural context, while I followed Foucault’s analysis of 

Manet’s pieces of art and applied the visual genealogy techniques in terms of 

analyzing frame and gaze.  

Conducting this case study required me to collect as many visual materials 

that represent Sheikh Mohammed bin Rashid as I could. I found these 

materials online, in newspapers, and in other mass media, as well as by 

taking photographs of the billboards that are displayed throughout Dubai. In 

fact, I decided to create my own visual diary and to keep all the visual 

materials I uncovered. Hence, I wanted to explore how the visual 

representations of a certain political leader constructed the relationship 

between him (using the pronoun ‘him’ intentionally, as leaders in Bedouin 

Arabia remain always males) and the audience exposed to these visual 

works. In fact, any visual material offered publicly reflects an aim, and that 

goal remains a part of the entire communication strategy that the leader’s 

communication team formulates in order to reflect the leader’s political ideas, 

beliefs, and values. 

In this case study, I focused on photographic portraits and social media posts 

as they remain available to the public. It is shown that well-known 

photography provides a natural means to capture the representational 

identity of a certain person. According to Guthey and Jackson (2005), 

photographic portraits accurately represent identity through their dynamics to 

create a powerful rhetoric discourse (Guthey and Jackson 2005). Hence, 

photography can be used as a tool to construct a reality of the visual identity 

of a certain leader. According to Barthes (1981), “Photography is at the 
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intersection of two quite distinct procedures; one of a chemical order: the 

action of light on certain substances; the other of a physical order: the 

formation of the image through an optical device” (Barthes 1981: 11). In 

technical terms, photography portrays the construction of the dots of lights 

that an optical device creates.  

In effect, any photo depicts a reality that one existed in and captures a 

specific time and place. A photograph embodies the evidence of nature 

(Tagg 1988).  

Importantly, I decided to analyze Sheikh Mohammed bin Rashid’s visual 

materials because Sheikh Mohammed epitomizes a prominent leader in the 

Middle East region, and he is defined as one of the most visionary leaders in 

the Arab region in the modern age. The articulation of his leadership icon 

remains based on his achievements in building and positioning Dubai as one 

of the most dominant city-states worldwide.  

Figure 4-1 represents a formal state portrait with the UAE flag partly 

occupying the left quarter of the photo. The direct look of the viewer portrays 

to the audience a sense of strength and power. This portrait illustrates the 

sovereign’s legitimacy and authority. Within the portrait, the exemplification 

of the local rich Emirati culture remains connected: the Emirati Thawb, white 

dress; the Agal, a traditional black band on the head; the Shemagh, the 

Emirati traditional white scarf on the head; and a very fine Bisht, a formal 

black cloak worn over the Thawb.  The deep gaze embodies inner dignity 

and peace, and two strong Falcon-like eyes are full of vision. His gaze 
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reflects his philosophy about leadership: “A good leader crystallizes his 

vision, defines its objectives, navigates its development and supervises its 

implementation… This should be done with one goal in mind: that of serving 

the people and enhancing the status of the country” (Maktoum 2012: 38). 

The traditional dress stresses the importance of the tribal roots and the 

connection to the Arab Bedouin background:  

“I am, after all, the son of an Arab tribe, and tribal people are schooled and 

groomed in wisdom and an accurate awareness of future possibilities more 

by their parents than by schools… Their teachers were the members of their 

tribes”  (Maktoum 2012: 31).  

The portrait shows the tribal nature of the leadership, for he embodies a tribal 

leader that wants to increase the prosperity of his tribe, which became a 

state. He reveals his substantial connection to his ancestors in his vision. 

“Leadership spirit cannot be implanted or removed, because it is deeply 

rooted in genealogy, upbringing and instinct, while its branches are perfected 

by several factors such as time, wisdom, science, expertise, experience, 

dexterity and contact with others, assimilating their skills” (Maktoum 2012: 

44). 
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Figure 4-1 Sheikh Mohammed bin Rashid Al Maktoum  

Figure 4-2 presents three portrait photos hanging on one of Dubai’s hospital 

walls. The portrait on the right depicts an enlargement of one of the trilogy. 

The central photo represents Sheikh Khalifa bin Zayed Al Nahyan, the UAE’s 

president and the ruler of Abu Dhabi; on the right of Sheikh Khalifa’s photo is 

the photo of Sheikh Mohammed bin Rashid Al Maktoum, who currently 

reigns as the prime minister of the UAE and the ruler of Dubai. On the left of 

Sheikh Khalifa’s photo rests the photo of Sheikh Hamdan bin Mohammed Al 

Maktoum, the crown prince of Dubai. All three photos depict formal state 

portraits with a full background of the UAE flag.  
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Figure 4-2 The photo of Sheikh Mohammed bin Rashid Al Maktoum in a 

hospital in Dubai.  

Figure 4-3 The portrait on the far left of the trilogy portrays a close-up image 

of Sheikh Mohammed bin Rashid Al Maktoum from Figure 4-2. Notice that, 

unlike the image in Figure 4-1, Sheikh Mohammed’s portrait occupies the 

whole central space of the photo and the UAE flag is covered. In fact, the 

entire background covered. As in Figure 4-1, Sheikh Mohammed garners a 

powerful and authoritative look. He does not look straight at the viewer. This 

gives the viewer the perception of a visionary leader. On the other hand, in 

Figure 4-2, which shows the photo of Sheikh Hamdan bin Mohammed Al 
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Maktoum, the crown prince of Dubai, he is looking directly at the viewer. As 

in most of Sheikh Mohammed’s formal portraits, he displays the local rich 

Emirati culture when he dons his Emirati Thawb with the Agal and the 

Shemagh, and a black Bisht. It should be mentioned that Sheikh 

Mohammed’s photo was taken from below to evoke in the viewer the 

perception of his high rank and the importance of Sheikh Mohammed as a 

leader. 

 

Figure 4-3 The photo of Sheikh Mohammed bin Rashid Al Maktoum in a 

hospital in Dubai. 

Hence, bodily gestures in addition to the use of the vertical dimension of 

space visualized and schematized power (Schubert 2004).  

Figure 4-4 represents Sheikh Mohammed bin Rashid Al Maktoum raising his 
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right hand with three fingers, symbolizing victory. In fact, the three-finger-

gesture illustrates one letter from the Arabic alphabets, and they represent 

three words:  
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Figure 4-4 Sheikh Mohammed bin Rashid Al Maktoum exhibiting the famous 
gesture 
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Triumph, Victory and Arab. Sheikh Mohammed explained the meaning of this 

gesture in a poem he wrote, which he entitled ‘Triumph’:  

“Signifying great victory, I raised my hand triumphant.  

I yearn solely for the First, my eyes merely upon the best.  

 

Three letters are my symbol, among Arabs it is known:  

Triumph, victory... distinct from foreign signs.  

 

I am an Arab... honored and passionately driven,  

An Arabian horse I ride, distinguished by excellence.  

 

O Teller of great triumphs, inscribe the brightest words,  

About us and prosperity, it ascends to farthest stars.  

 

Though I journey on dark nights, I am fond of light and joy,  

Where ambitious men dwell, I find myself at home.  

 

He who defies time meets an invincible opponent,  

Yet time I do challenge, upon a horse and on foot.  

 

By winning I am impassioned, for it feeds a fiery soul,  

Born among people who from giving never bore.  

 

My horse is among the finest, for her pain I know the cure.  
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I comprehend her thoughts, and she discerns mine.  

 

My vast knowledge about her within deepest oceans found.  

Nurtured by my deeds, she drank like the glorious.  

 

Among more than fifty nations whose feats are renowned,  

One hundred and sixty kilometers stretched vastly beyond.  

 

Arduous moments prolonged on most perilous paths,  

Horses were bewildered facing hardship and terror.  

 

Every rider who withdraws or rests is forgiven,  

Except us, for our souls are ambitiously driven.  

 

In this manner, we have been raised, amid passion and fervor,  

Every trial we confront with determination and valor.  

 

We have won, and all Arabs celebrate with joy,  

After a harsh challenge, sweet victory we enjoy.  

 

This triumph we proudly gift with sentiments sincere,  

To Khalifa, the Leader, and our people who we endear.”  

(Maktoum 2014) 
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This photo illustrates a large billboard photo, on one of the main roads in 

Dubai, of the Sheikh Zayed Road. Sheikh Mohammed in this huge photo 

wears the white Emirati Thawb, with the traditional white scarf and black 

Shemagh on the head; yet, he does not wear the fine black Bisht, which he 

wears in all his formal photos. The motive for not wearing the Bisht conveys 

informality. Working hard and wearing working clothes portrays informality. 

An important message he wishes to communicate to the Emirati youth is that 

you have to work hard to achieve your goals. Realizing your dreams will not 

happen without hard work; you must roll your sleeves and start working. He 

displays a victorious smile clearly in this photo. Sheikh Mohammed raises his 

head, his chest, and his right hand very high as much as possible to indicate 

to the viewer the strong look of dignity and the happiness of victory in 

achieving his vision.  

There exists a strong connection between the visual and textual articulations 

of any message that Bedouin leaders want to communicate with their 

audience. Poems have represented a substantial expressive tool for the 

Bedouin for thousands of years. Sheikh Mohammed reveals a great poetic 

gift, for he uses words very strongly and effectively.  

Figure 4-5 represents the map of the city of Dubai. It shows the landmarks in 

the development of the city and explains each of these landmarks and the 

date of completion for each landmark. 
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Figure 4-5 a large picture placed in the main Atrium in Dubai Mall 

On the extreme top and in the center of the picture there rests a formal 

portrait for Sheikh Mohammed bin Rashid Al Maktoum. On the right side of 

the portrait a sentence reads: “UAE Vice President, Prime Minister and Ruler 

of Dubai”, together with the three titles of Sheikh Mohammed. On the left-

hand side of the portrait, a sentence reads: “His Highness Sheikh 

Mohammed bin Rashid Al Maktoum”, the full name of Sheikh Mohammed as 

the son (bin) of Rashid and the name of the family (Al Maktoum). The 

importance of mentioning the father’s name and the name of the family/tribe 

to which he belongs remains paramount. Below that is a timeline showing the 

four leaders who ruled Dubai since the inception of the modern Dubai by the 

Al Maktoum family, as the latter remains the head of the tribe. The 

dominance of the photos of Sheikh Mohammed holds prominent in this work, 

demonstrating that he epitomizes a visionary leader who visualized this 

reality a long time ago.  
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Additionally, he worked hard to achieve and lead each of these 

achievements. On the extreme left-hand side of the picture, Sheikh 

Mohammed wears the white Emirati Thawb, with the traditional white scarf 

and black Shemagh on the head. He is not wearing the black Bisht, but 

instead portrays work clothing. Hence, he conveys the message for the 

young UAE nationals to roll up their sleeves and start working hard to 

achieve the ‘Greatness’ of Dubai. Below this portrait of Sheikh Mohammed, a 

phrase summarize his visionary look: “I believe in the future, and would like 

you to share my belief. We must collectively apply ourselevs to shape our 

future.” 

To elaborate on the above analysis of the five different photographs of 

Sheikh Mohammed bin Rashid Al Maktoum, it proves necessary to consider 

more closely the main message that these photos intended to convey.  

It is well known that Sheikh Mohammed demonstrates a visionary leader who 

realized a great dream by turning a piece of desert that did not have any 

resources into one of the most important business hubs in the world. Hence, 

a few messages are visually constructed based on my subjective 

observation: 

First message: As a visionary leader, in all his formal photographs the 

visionary image of Sheikh Mohammed stood out. He looked into the distance 

with a deep look, which displayed an important feature of Sheikh 

Mohammed’s personality. 
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Second message: As a traditional tribal leader, most of his formal photos 

illustrate him wearing the local traditional Emirati dress: the Emirati Thawb, 

the Agal and the Shemagh. Moreover, the fact he writes and publishes 

Arabic poems garners an importance in the life of the Bedouin Arabs over 

the centuries. Markedly, the Bedouin discourse can be constructed from two 

different areas: the portrait as a visual and poetic as textual.  

Third message: As a strong leader, he appeared very masculine and had a 

deep look. Masculinity is connected to leadership in many social contexts, 

but especially in the Bedouin social context.  

Fourth message: Providing an example of a hardworking and achievable 

leader, the photos that represented Sheikh Mohammed not wearing the fine 

Bisht over the Thawb conveyed a message of informality. Moreover, the 

three-finger gesture, as explained previously, focused on working hard and 

achieving through hard work. His poems solidify this message.  

Fifth message: The sovereign’s legitimacy and authority. The UAE flag, as in 

all Sheikh Mohammed’s formal photos, displays the powerful and 

authoritative look that emanates from all his formal photos. 

Now, I will examine the idea of disciplinary power through the leader’s 

photographs. An analysis of the few photographs that the communication 

team of the office of Sheikh Mohammed formally diffused shows that there 

exist selected messages that they intended to communicate to the audience, 

subordinates, and followers to build the desired disciplinary society, the 
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discipline of soul, and the loyalty for the leader (Foucault 1977b; McKinlay 

and Starkey 1998). In effect, I outlined five messages observed through my 

subjective analysis of the photographs. There exist five messages which are 

formed in a systematic way about the leadership of Sheikh Mohammed as a 

visionary tribal traditional leader who leads and achieves his vision. Through 

these virtual materials, we, the audience, constructed a certain discourse 

that normalized our perception of the leadership of Sheikh Mohammed. We 

constructed a full definition or a body of knowledge developed through the 

diffusion of these visual materials to us, as the media recipients (Newton 

1994).  

This next step involves exploring the following areas: 

1. What holds the role of the visual materials, mainly formal 

photographs, in developing a planned-for discourse? 

2. As articulated by Foucault, every time we apply power/knowledge we 

have to expect to confront resistance. What forms of resistance would 

the recipients use to react? 

3. How can a visual material, such as a photograph hanging in a central 

place in an office, act as a virtual panoptical medium to internalize 

self-discipline and increase loyalty for a particular leader, to ‘gaze’ 

upon ‘subjects’ of the discourse (Newton 1994)? 

Based on the above analysis, a leader’s physical body plays an important 

role in constructing the leadership image for a leader. According to Sinclair 

(2005), leadership represents a bodily practice (Sinclair 2005). The physical 
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shape of a leader, including the features, stances, movements, the style of 

speaking, eye contact, etc., play a substantial and central role in the way 

followers perceive the communicated messages from their leader. Sinclair 

(2005) articulated on the relation between body and leadership as follows, 

“The body is a powerful player in the construction of leadership” (Sinclair 

2005: 389).  

Importantly, “The transparency of the photograph is its most powerful 

rhetorical device” (Tagg 1988: 35).  

From a social media perspective, Sheikh Mohammed maintains active 

accounts on Twitter, LinkedIn and Facebook. His team communicates what 

he does on a daily basis with his audience. He uses the following slogan on 

his LinkedIn profile to communicate his leadership message: ‘We are 

building a new reality for our people, a new future for our children, and a new 

model of development’. 

As mentioned above; the entire communication strategy remains based on 

creating inspiration to maintain creativity and innovation. Sheikh Mohammed 

possesses a high number of followers: 7.5 million on Twitter and 3.6 million 

on Facebook, with a high level of interactivity with his followers.  
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Figure 4-6 Sheikh Mohammed bin Rashid’s Twitter page 

 

Figure 4-7 Sheikh Mohammed bin Rashid’s LinkedIn page 
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Figure 4-8 Sheikh Mohammed bin Rashid’s Facebook page 

Sheikh Mohammed’s communication team uses visual media and the 

emerging media technologies very effectively. Sheikh Mohammed integrated 

social media into his daily leadership activities in an effective way; certainly, 

he adapted an entire social media communication strategy that is fully 

aligned with his leadership vision and strategy to implement that vision to 

influence the attitudes and feelings of his followers. It is obvious enough that 

Sheikh Mohammed has two main targets of communication in his social 

media: a) the Emirati nationals that represent the Bedouin society, with a 

focus on showing them the value of work, addressing his nationals through 

posts in the Arabic language; b) other nationals including the UAE expats 

and a wider audience that can include everyone from all around the globe, 

addressing them in the English language. 
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Figure 4-9 presents an Arabic article targeting Emirati nationals, showing that 

Sheikh Mohammed attended a meeting with Emirati and Saudi officials to 

discuss the initiatives and projects to strengthen the relations between the 

UAE and Saudi Arabia. From a visual perspective, the image shows only 

men with traditional Emirati and Saudi traditional dresses. Hence, it shows 

that there is no place for a non-Emirati/Saudi person in that post. 

Figure 4-10 presents an English language article entitled ‘Why the Year of 

Giving’; it is an example of a message that is targeting the non-UAE 

nationals. The central message of this article is to change the stereotypical 

image of the oil-rich Gulf states as highly materialist societies with no social 

services, volunteer work, or free services, being a typical high capitalist 

society, etc. He introduced a few ‘new’ concepts for this city-state which 

reflect: giving back to society, voluntarism, and sharing the wealth. Certainly, 

these are new concepts for Dubai since its conception.  
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Figure 4-9 An article for Sheikh Mohammed bin Rashid on his LinkedIn page 

(Arabic) 
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Figure 4-10 An article for Sheikh Mohammed bin Rashid on his LinkedIn 

page (English) 

Figure 4-11 shows an Arabic language post about the celebration of 

women’s day. It is an example of a message that is targeting the Emirati 

nationals, showing Sheikh Mohammed between tens of Emirati women in 

their national dresses and all the women pointing with Sheikh Mohammed’s 

three-fingered salute as a message of loyalty and declaration of his 

leadership and vision. This is a good example of using visuals to 

communicate a certain message to a certain target audience.  

Figure 4-11 An article for Sheikh Mohammed bin Rashid on his LinkedIn 

page (Arabic) 
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Figure 4-12 An article for Sheikh Mohammed bin Rashid on the local media 

A few more photos of Sheikh Mohammed are included in Appendix E 

showing the Bedouin leader in different themes:  

Theme one as a traditional Bedouin leader a) through the traditional dress: 

Figure E1-1 Sheikh Mohammed in traditional Bedouin dress; b) through the 

traditional way of living: Figure E1-2 Sheikh Mohammed with King Hamad 

bin Isa of Bahrain sitting on the ground in a traditional Bedouin tent; and 

Figure E8-7 showing Sheikh Mohammed with the late Sheikh Zayed sitting 
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on the ground; c) through interacting with traditional animals: Figure E1-3 

Sheikh Mohammed in the desert with an Arabic horse; Figure E1-4 Sheikh 

Mohammed in the desert with a camel; and Figure E1-5 Sheikh Mohammed 

in the desert during the Bedouin traditional sport of Falconry.  

Theme two, as a leader that is proud of his religion: Figure E1-6 Sheikh 

Mohammed performing Umrah1 in Mecca. 

Theme three, as a leader who takes good care of his people: Figure E1-8 

Sheikh Mohammed during a visit to an elderly care home in Ajman; Figure 

E1-11 Sheikh Mohammed with a national student; Figure E1-13 Sheikh 

Mohammed sitting on the ground with an old man. 

Theme four, as an achiever: Figure E1-10 Sheikh Mohammed wins the 

individual and team gold medals at the FEI World Endurance Championship 

in the United Kingdom (Victory achieved by hard work and persistence 

2012); Figure E1-15 Sheikh Mohammed in front of one of his successful 

projects. 

Theme five, as a visionary: Figure E1-12 Sheikh Mohammed showing his 

visionary look and communicating his vision statement; Figure E1-14 Sheikh 

Mohammed with a charismatic look. 

                                            
1 Umrah is an Islamic pilgrimage to Mecca performed by Muslims at any time of the year. 
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At the end of this chapter, it is important to mention that the discourse of 

photography constitutes a sophisticated discursive formation of leadership 

process from the visuality perspective. Therefore, the leader displays a 

discourse that is structured socially that viewers use to make sense of the 

transmitted messages, which the leader represented in his photographs and 

that the audience subsequently articulates. This epitomizes the discourse of 

social leadership and unmasks the unique distinguished sociocultural 

discourse of leadership for the Bedouin Arabs. 

In the following chapter, I will explore in depth the message through 

gathering the creators’ opinions in terms of the visual materials and their 

arguments on how they communicate the leadership message from a visual 

perspective. I conducted eight interviews with different visual artists 

portraying different backgrounds; however, they all remain connected 

culturally to Arabia. Approaching the seventh interview, I reached data 

saturation; hence, by the eighth interview, I decided I had collected sufficient 

data and would move on to focus on the creators.   
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Chapter 5 – Phase II Fieldwork Findings – The Artists’ Voice 

This chapter represents the second phase of my empirical research and 

focuses on the message and how the artist creates it. I conducted eight 

semi-structured in-depth interviews with Arab artists to observe their opinions 

on how they create visual messages. Through these interviews, I generated 

rich data on the second component of the communication process, including 

the context and the content of the message, to analyze the cognitive sensory 

visual experience that visual art creators created. This paved the way for my 

readers to perceive the social, cultural, and historical settings of my 

research. 

The Artist voice on aesthetic leadership 

Reflecting on the entire process of the message created by the visual arts 

and interpreting it as a researcher, my interpretation rationale remains based 

on my own sociocultural background and my own unique, lived experience. 

Indeed, I work in a fully sensory setting by studying a number of 

sophisticated concepts including: a) the visuality and the leadership 

discourse; b) the concept of Panopticism and the mechanism of connecting 

the concept of surveillance; c) the visuality of leadership discourse; d) the 

discourse of the visualized heroism and its connection to leadership as a 

social discursive process; e) the power of gaze and its philosophical stance 

of turning a masculine subject into a feminine object and the impact of this 

idea from the Bedouin Arabian sociocultural context. I will then link my 

studies to organizational aesthetics and its reflection on visuality in the 
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organizational context in order to cover the process of making 

interpretations, which fully rely on my interpretive process and the mechanics 

I used to produce it. This visuality and aesthetic research depicted a 

response to the researchers’ reflexive understanding. This entire visual 

experience and its analysis will appeal to the senses, not to the intellect. 

I conducted eight interviews with different artists from diverse backgrounds. 

Some of them lived in the UAE while others lived abroad. All of them speak 

Arabic and they already live, or have lived a good part of their lives, in at 

least one Arab country. Furthermore, all participants possess a certain 

connection to the Bedouin society; hence, they represent ‘insiders’. My data 

analysis process consisted of a psychoanalytic narrative study of the 

interviewed artists to glean an insight into their ideas of leadership and 

related terms, such as power, authority, discourse, surveillance, heroism, 

and the power of gaze. The artists articulated on the above concepts in 

regard to their artworks.  

I interviewed one Emirati female artist, one Emirati male artist, three Syrian 

male artists who live in the UAE, one Syrian male artist living in Syria, and 

two Iraqi artists, one of whom lived in the Netherlands, while the other lived 

in Canada. I conducted six of these interviews face-to-face and I tape-

recorded all of them. In addition, I conducted one interview via phone that 

was also tape-recorded. I conducted another interview via Skype and I tape-

recorded that as well. All the interviews were in the Arabic language. Table 1 

summarizes the interviewed artists and their cultural background. 
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The first interview was with the artist Fawaz Arnaut, a Syrian artist who has 

worked in the UAE for the last 35 years and who has painted a number of the 

UAE local leaders. I familiarized myself with his works and writings about him 

on various media. The first interview provided a pilot for the forthcoming 

interviews. Then, after I arranged a few other interviews with different artists, 

I organized a list of questions before going to each interview. However, I 

allowed each artist to elaborate freely about their ideas and experiences; 

therefore, each interview produced a distinct direction according to the 

artist’s way of painting and intellectual discussion.  

My interview questions centered on a number of principal areas, mainly the 

artist’s targets, what they try to deliver through art; how they represent 

leaders and leadership; how they represent the concept of power; and what 

influence the Bedouin society interjects into their paintings. I further 

investigated how the artists use colors, hues, and light, as well as how they 

represent the UAE, etc.  

The artist Fawaz Arnaut 

Artist Name Nationality Lives In Gender Mother Tongue
Fawaz Arnaut Syrian UAE Male Arabic
Ismael Riffai Syrian UAE Male Arabic
Najat Makki UAE UAE Female Arabic
Musa Al Halyan UAE UAE Male Arabic
Nizar Sabour Syrian Syria Male Arabic
Sattar Kawoosh Iraqi Netherlands Male Arabic
Waddah Al Sayed Syrian UAE Male Arabic
Wail Murib Iraqi Canada Male Arabic
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The interview took place on 14th September 2015 in Dubai, where the artist 

worked as a caricature painter. I taped the interview and I attached its Arabic 

transcript in Appendix C. 

Fawaz Arnout, a Syrian artist, first began to paint in 1955; he studied under 

Louay Kayali in Aleppo. Fawaz moved to Dubai in the mid-1980s and he 

specializes in portraits, caricatures, and digital paintings. 

According to Fawaz, painting portraits necessitates extensive experience in 

order to glean the personality of the individual. In order for the artist to paint a 

portrait, an artist needs to know the person well. First, the artist builds a 

connection with the person to get to know the subject’s personality. When 

painting a portrait, the artist does not just render the exterior of the person; 

rather, the artist must interject the individual’s personality into the artwork. 

The portrait’s artist is not a photographic camera that shoots an image for the 

person; the professional portrait artist represents a psychiatrist who not only 

shapes the external look, but also the internal feelings and senses of the 

individual.  

“The professional portrait artist draws the person and not just the outer 

figure. The sense of drawing a person with all the contained feelings of joy 

and sadness, love affection and anger and sometimes even other 

psychological features in addition to the artistic touch and technique.”  

Hence, the portrait’s artist must capture not only the outer appearance, but 

also the inner essence of the person when creating the artwork. Notably, this 
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differentiates a portrait from a camera shot. The artist and the person painted 

embodies a human full of different feelings, senses, and emotions. 

Consequently, the experienced portrait artist projects these different feelings 

and emotions onto the canvas.  

The worst portrait painting denotes one that is created hastily in streets and 

which neglects to show the subject’s inner feelings. According to the artist, 

this does not typify a portrait painting. 

“In fact, the worst kind of art of portraiture is the one drawn fast and 

instantaneous, for example workshop artists drawing on the roads. Some of 

these drawings are very good and some are very bad; but, of course, this 

kind of painting is not called portraiture, but rather a momentary opportunity 

for fee drawing. The first tips for the art of portraiture are to know the person, 

in addition to a good knowledge of the artist’s technique of painting 

portraiture in terms of lighting, angle, and clothing.”  

According to Fawaz, he cannot paint a portrait of a person he does not know 

and, whenever a leader asks him to paint a portrait of the dignitary, the 

produced artwork comes from the artist’s view of the painted leader. 

Particularly, it reflects how the artist feels toward a certain leader. Does he 

portray him positively as a good leader or negatively as a figure to be feared 

or hated? Hence, leaders’ portraits exemplify the product of how a certain 

artist feels toward the certain leader that they paint.  
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“We have to admit that people in the Middle East are very emotional; hence, 

it is substantial for us to express our feelings towards anything we see in our 

daily life. As an artist, I am not neutral in expressing what I feel toward a 

certain leader when I paint him; hence, you can see how I feel towards this 

certain leader in the portrait I paint. Either I like him, and you can feel that in 

the portrait as he is a good leader, or I don’t like him, and you can feel that 

reflected in the portrait by using dark colors, tough gloomy sulky face.”  

Thus, a portrait illustrates the artistic reflection of how the artist feels towards 

the person in the artwork. Right or wrong, ultimately it depicts what the artist 

feels towards the person in the portrait, not the real personality of the leader. 

Therefore, the artist uses the techniques of colors and lights to illustrate the 

painted subject. 

A leader’s portrait transmits an important visual message and can 

dramatically affect his strength and power. In certain cases, the artist must 

work to hide some flaws that might be considered a weakness in appearance 

and to show strength and power.  

“Yes, we face these situations in most cases and react by choosing the 

proper angle and lighting that help hide flaws and shows strengths, 

especially when the person is a leading figure, who is of a high level of 

importance”. 

Based on Fawaz’s above comments, a leader’s portrait conveys how the 

artist perceives the leader. For the artist to create a more realistic artwork of 
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a leader; the artist must intimately know the leader and understand his 

personality in order for it to be reflected in the artwork.  

The Artist Ismail Rafai  

Ismail Rafai, a Syrian painter and writer born in Almiyad in Eastern Syria in 

1967, studied fine arts at Damascus University. He moved to Sharjah in the 

UAE in 2000 and continues to live there. I conducted the interview in Ismail’s 

atelier in Sharjah on 21st February 2016. I tape-recorded it and I attached its 

Arabic transcript in Appendix C; Appendix B displays images of his paintings.  

According to Ismail, in the UAE local people concede to the legitimacy of the 

leadership of their Sheikhs and their family’s rule. This legitimacy is built on 

two main pillars: a) the tribal system based on the patriarchal system, where 

one family rules the tribe and this family by default possess the right to 

decide the leader through in-family consensus and family succession; b) the 

historical heritage of that practice, as one cannot imagine a tribe without a 

family that leads it; c) family class rooted historically encompassing certain 

families who possess the historical right to lead and to keep leading the tribe 

in their families.  

“In this country, there is a recognition of the legitimacy of the leaders; these 

leaders belong to the families and clans historically recognized as 

representing them. Actually, within the custom these clans derive legitimacy 

of the existence of rooted social concepts and convictions and, thus, no 

dominance in the visual image that it produces.” 



 
140 

Ismail commented on the tribal leading model in the city-states of the UAE 

and how it differs from other leading models of other Arab countries. 

The difference between the model of the tribal patriarchal system of a 

leading family, like the one in the UAE, shows the autocratic regime of 

tyranny, such as that in Syria. From another viewpoint, it is based on the 

patriarchal mode of relation. The main distinguishing feature between the two 

patriarchal models marks the satisfied complying and acceptance of the 

leader. In the UAE case, the citizens accept and appreciate their leaders 

(Sheikh); there exists a mutual appreciation between the leader and his 

citizens. The leader belongs to the historical leading family that may have 

ruled for decades, and he and his family continue to be revered as the 

protecting members of the tribe. The head of the leading family is, through 

lineage, the head of the tribe. Whenever any citizen demonstrates a need, 

the individual turns to the leader. On the other hand, the autocratic leader 

forces his citizens to accept him and consider him as the head of the family; 

his citizens can refuse to accept the leader except through oppression. In 

effect, repression cannot provide a sustainable model of leadership.  

Hence, the entire discourse between the two models of ruling proves to be 

different, especially in the visual discourse of constructing the two different 

modes of leadership.  

The tribal ruling model in the UAE is based on historical and social heritage, 

old traditions, and more of a nation in which tribal and familial interactions 

still remain dominant. Accordingly, Dubai, as a city-state, is led according to 



 
141 

the sociocultural and historical relations of the tribe. A visionary tribal leader 

leads it, and this epitomizes the key to the success of Dubai’s leadership. 

Dubai’s model of leadership cannot be replicated in other societies with 

different sociocultural and historical settings.  

On the contrary, the model in other totalitarian states in the Middle East 

varies in diverse perspectives, mainly in the case of the ruling model based 

on the dominance of a minority group represented by, historically, marginal 

low-class families. These families fail to gain their social legitimacy as 

citizens continue to look down on them. Consequently, even though they 

perform good deeds, these families could not gain respect and acceptance; 

for, instead of building trust between them and their people, they force their 

people to accept their rule through repression. Furthermore, these families 

try to root out the patriarchal and tribal relations in societies where tribal 

relations fail to dominate, such as in Syria, Iraq, Egypt, and Tunisia.  

In this respect, these families do not possess a historical status; therefore, 

they have experienced marginalization for decades. Moreover, the 

sociocultural and historical relations are not based on tribal relations like 

those in countries like Syria, Iraq, and Egypt, and they have contained few 

centers of civilized urbanism for thousands of years. Therefore, applying 

Bedouin relations in old urbanistic centers proves extremely difficult and 

necessitates a radical change in entire sociocultural and historical relations. 
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Accordingly, the ruling families in the Bedouin context derive their legitimacy 

from a historical factor of the collective unconscious of the people, who have 

seen a family ruling over the centuries.  

“I interviewed an elderly person about how life was in Ras Al khaiyma before 

and how it has become; he told me that there was the Sheikh’s palace there 

and he pointed to the palace that still exists. The Sheikh is always there, and 

his palace is as well... Hence, these concepts are related to customs and 

they are historically rooted through the form of the tribe; these concepts are 

the main laws that govern the movement of the social context. Hence, in this 

emerging country, there is a mix between modernity and patriarchal tribal 

and civil laws at the same time; it is a tribal agreed-upon discourse in this 

country.” 

These Bedouin historically deep-rooted norms and traditions permeate the 

collective unconsciousness of the Bedouin people. Hence, there exists an 

agreed-upon Bedouin discourse that a certain family remains the leading 

party, this family retrains the right to nominate the ruling successor, and the 

people must agree to the decision. In today’s UAE, the same Bedouin 

discourse represents a mix of modernity, patriarchy, and tribal values; thus, 

this modern Bedouin discourse engenders a collective consensus of the local 

people. That discourse proves to be strongly backed by an Islamic discourse 

that supports the patriarchy values and sanctifies old founding fathers and 

families. 



 
143 

Building on the fact that the ruling families connect themselves to this Islamic 

discourse and to the Muslim’s old founding fathers, this gives their families a 

divine right in the collective unconscious of the Bedouin people. Therefore, 

no one can question these families’ right to rule. 

Hence, this Bedouin discourse remains visually reflected in the Sheikh’s 

images, and reveals the sacredness along with love and respect for Sheikh 

Zayed, the founding father of the UAE. It sends a message to Sheikh: that 

the people respect him. He possesses the power and the people admit and 

accept it agreeably and undoubtedly.  

“The use of this form of pictures for a certain number of Sheikhs is to 

establish and influence people. This is a thoughtful and not arbitrary idea and 

is not an Emirati invention; the picture has been used throughout history to 

influence people”. 

This reflects another important area that Ismail stated in regard to the 

creative process and how the strong, emotional experiences that artists live 

through drive them to create artworks with the strong influence of emotions 

and unconscious ideas. Ismail explained the personal experience he lived 

through during the horror of the Syrian war around 2012 and the grief he 

experienced at seeing his home city destroyed and his family killed:  

“I see my people, my family killed… my memories... my entire existence… 

you are drawing a scene that is extremely hard that you can only refer to 

through symbols like these ones… I produced a collection of paintings… the 
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horror is very obvious in them; horror, death, killed people, shreds, pain, 

sadness, grief… all these grey paintings… you can see here a monster or a 

demon with a corpse, here a disparate human who has surrendered to his 

fate and fully accepting it… crying… screaming… horror... I was working to 

create my own visual formula to embody that frightful reality as a witness 

from one side and a narrator from another side… the main shift happened in 

me as a narrator… when you mix between being a witness and being a 

narrator, you can see that dramatic dimension of the scene… Hence, you 

want to pronounce that we need to live differently… Where is the 

salvation?… You cannot get rid of the enormity of what you see… Then I 

stopped painting for around four to five months…” 

Ismail articulated how that immense emotional lived experience changed him 

and his artistic style, manifesting in his ‘Grey Period’, which engenders his 

visual expression of grief, anger, horror, and melancholy during the period 

2012 to 2015, depicted through monochromatic paintings full of grey and 

blood red shades. Images 1 to 4 in Appendix B reflect this melancholy. He 

then began to transcend into the ‘Savior Period’ in which he searched for 

salvation from 2015 onwards (images 5 to 7) in Appendix B. “You want to 

pronounce that we need to live differently. Where is the salvation?”  

In summary, Ismail elaborated on two main areas. First, he goes deep in the 

collective mind of the Bedouin society by defining the roots of that system, 

which is embedded in the patriarchal structure whereby one family rules the 

tribe and this family possesses the historical legitimate right to rule the tribe. 

Therefore, all tribesmen comply with and accept the leadership of this 
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entitled family and they decide on the chosen leader from that family 

agreeably. He distinguishes between the traditional patriarchal system of 

Arabia and the autocratic neopatriarchal systems of other countries in the 

Middle East, such as Syria and Iraq. These two different Bedouin discourses 

visually depict the leaders’ images and the way audiences perceive them.  

Second, Ismail shared his personal experience of living in intense emotional 

grief, horror, and anger and how distinct emotional experiences drove him to 

create different artworks.  

The Artist Dr. Najat Maky  

Dr. Najat Maky, an Emirati visual artist, is one of the many pioneers in the 

Emirati contemporary art scene. She obtained her Bachelor’s and Master’s 

degrees in relief sculpture and metal from the College of Fine Arts in Cairo, 

where she also received her PhD of Art in 2001.  

I conducted the interview in a coffee shop in Dubai on 30th April 2016. I tape-

recorded it and I attached the Arabic transcript in Appendix C; images for her 

paintings reside in Appendix B (images 21 and 22). 

According to Dr. Najat, geography exerts a substantial effect on the Bedouin 

society, with a distinguished effect on the people of Dubai who live close to 

the sea. Hence, these people experience a mix of geographical spheres: sea 

and desert;  
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“…I, through living near the sea, was influenced by the sea and its blue 

color… In some of my paintings I used the image of the desert, I used the 

shades of yellow to represent desert.”  

Accordingly, as an artist, the visual discourse was constructed through 

different symbols: a) The blue color from the sea; b) the white color for the 

seagull; c) the yellow and orange colors and their hues from the desert; and 

d) the green color from the date palm trees and the oasis inside the desert. 

These different colors are combined with the figurative expression of different 

sounds such as the calmness of the desert, the distinctive sound of camels’ 

movement in the desert, the echo of the shepherds’ poems. All these 

symbols are mixed with different impressions of a) the reflection of the full 

moon on the vast desert; b) the mystery of the vast and deep desert; c) the 

mystery of a glowing fire in the night that can be seen far in the deep desert 

and symbolizes the generosity of Bedouins by welcoming guests. “At night 

you see the rising of the fire always glow… here there is another impression 

that this fire is kindled for a guest...” and “A series of paintings I have done 

that portrayed the image of yellow and white. As for the desert, along with 

different shades of orange, the color white represents purity and serenity of 

the Bedouin people of the UAE and their good heart.” 

According to Dr. Najat, the Islamic values and traditions consider human 

sculptures and portraits as symbols of the old goddess idols, and people are 

not allowed to own or display human sculptures and portraits publicly. The 

gradual efforts of a few pioneer Emirati artists and local society have 
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changed the way people look at and consider sculptures and portraits; thus, 

they continue to evolve from hated idols to admired beautiful pieces of art.  

“I studied sculpture and when I came back home, the community was not 

welcoming that kind of art, sculptures are seen as idols from religious 

belief…. and we as artists must deliver a message to the community… 

Gradually, the UAE society started to accept modern abstract sculpture in 

particular.” 

Dr. Najat declared that family business owners do not display their images 

publicly because people in the UAE do not even like to display their own 

photos. They mostly post their political leaders’ images, instead.  

This reflects a common practice in the UAE, which is to revere a father; 

hence, by default, people feel uncomfortable hanging their photos and 

portraits in public, where it looks awkward or disrespectful. People hang 

images of their father, instead. The father represents the symbol of roots, the 

revered heritage, and respected ancestors. Now, families view privately 

different photos and images of the business owners within their families in 

their private homes. It proves a common practice to hire private 

photographers and artists to paint them in private in different environments 

and at different periods of their life, and with their families:  

“It is common to see photos of our Sheikhs inside each and every Emirati 

house, no one obliges people to hang their leaders’ photos inside their 
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homes; yet, as local people, we appreciate and highly esteem the leaders, 

and they, spontaneously, like to have their leaders’ photos in their homes.” 

Artists visualize leaders artistically through symbols.  

“I have an example for you, a couple of years ago, I was chosen as one of a 

few artists to paint the late Sheikh Sultan bin Ali AlOuais, one of the leading 

pearl traders in Dubai and one of the prominent businessmen in the region, 

after he passed away. The late Sultan AlOuais is a poet, a businessman and 

a philanthropic. In order for me to visually embody him, I had to read and 

know more details about him, his life, his achievements and his personality; I 

read everything was written about him and I found that he was a great 

person who gave lots through his business and charity projects. I painted 

three paintings for him, imagining him as Poseidon, the Greek God of the 

Sea, as the late Sultan AlOuais was a prominent sea trader and he used to 

own a great number of precious pearls and gems. Hence, he was standing in 

front of the sea and he was like talking with sea pearls.”  

In summary, Najat believes climate, geography, and faith pose the main 

influencers in shaping our personalities and, consequently, in constructing 

our understanding of the realities in which we live. Artists express their ideas 

visually by using colors and topics, and these different factors all exert 

unique influences. Najat also believed that the Emirati society has a high 

esteem for the Father, as well as the tribal values in accepting the leadership 

of the tribe’s head and the loyalty to the tribe’s decisions, laws, and 

leadership.  
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The Artist Nizar Sabour  

Nizar, a Syrian painter, earned a PhD in Science of Art. He is a professor of 

fine arts in Syria and one of the leading artists in the Arab region. I 

conducted the interview over the phone on 7th May 2016. I tape-recorded the 

interview and I attached its Arabic transcript in Appendix C; images of his 

paintings reside in Appendix B (images 23 to 26). 

According to Nizar, the visual discourse of power reflects the ideology in any 

society, prevalent in Europe during the 18th, 19th and the first half of the 20th 

centuries. In the current Middle East, the different ideologies, mainly the 

tribal and political reflection, remain part of the visual discourse. In the Gulf 

region, Dubai for example, the images of political leaders exist, while images 

of business leaders prove rare. Hence, the images of the political leaders 

who represent the ideology in any certain social environment in the Middle 

East denote power.  

“I guess what’s happening in our region, did happen in Europe a hundred 

years or two hundred years ago. In our societies when there were dominant 

ideologies, that reflected on visual discourses, and currently, the dominant 

ideologies in our region whether they are religious, political or clannish tribal 

will be reflected totally on the enterprise. For example, when you enter a Gulf 

corporation, you will see the king’s portrait or the crown prince’s. It’s not 

possible to see the portrait of the company’s owner.” 
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Another observation that Nizar asserts is that the dead haunt Arab societies, 

and he questioned the phenomenon of hanging people’s photos after they 

pass away instead of while they are alive. He mentioned how his family hung 

his grandfather’s photo after he died, and this demonstrates a normal 

practice in most families in the region, for it portrays an act of evocation by 

keeping them connected to their past.  

“I always ask myself, why do we put pictures of the dead in our homes? For 

example, when my grandfather passed away they placed his image in our 

house, and the same thing happened when my brother-in-law passed away. 

In fact, it’s a kind of necromancy, and thus to evoke memories. But from a 

political perspective, it is to evoke and enforce power, this is what I think. I 

mean, when I put up an image of a leader, it enforces and evokes the power 

of the leader and it is reflected on me. This matter has nothing to do with the 

institution or the competence of the institution.”  

The traditional organization still centered its identity on the person and his 

image; yet, the modern organization that possesses its own identity is not 

centered on the image of the founder or the leader. It built its identity on the 

values it represents. 

According to Nizar, power can be portrayed in different symbols and old 

symbols encompass the crown, the mace, the chair, the throne, the fist, etc. 

Nowadays, the color red and its different shades symbolizes power.  
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“In fact, there are old symbols which I think are not suitable for all times, such 

as the scepter, crown or fist, or chair, etc. I think now that power can be 

represented by using red color with different degrees and shades; the visual 

formation that can be created in different degrees of the red color, between 

the deep red or the light red, this is the way I visualize.”  

Power can be used in a symbolic way and in architecture, depending on the 

political ideology, such as in the former Soviet Union.   

“The architecture of the Soviet Union has several epochs… different 

architectural epochs since the beginning of the twentieth century, the first 

years of Stalin and later styles, then Khrushchev’s style, then there was the 

liberal model. For example, Stalin’s style was based on high walls and 

heavy, monotonous columns that you can find in front of each building, as if 

he changed buildings into prisons; hence, you don’t know what is inside and 

what is behind these enormous walls. So, architecture is a representation of 

the political system and that is valid until now. Notice how architecture has 

developed, even after postmodernism, with all these complications that 

reached a point that you can’t understand the relation between its lines, for 

example the designs of Zaha Haddid.”  

Visuality plays a substantial role in all political propaganda, particularly in the 

third world countries:  
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“Image is essential for any person wherever he lives due to the important 

role of media. But you identify a specific image. I think the ideological image 

still exists in the world and especially in the East.” 

In summary, Nizar believes that people’s images possess a certain 

undeniable power, especially images that represent dead people. In addition, 

he articulated that the power of place through architecture reflects the 

political ideology of a certain government.  

Artist Sattar Kawoosh  

Sattar, an Iraqi painter, born in 1963 in Baghdad, Iraq, studied at the Art 

Academy of Baghdad (1984–1990), where he graduated with a 

specialization of visual arts. In the following years, he received recognition 

for his work by earning several prizes. Besides paintings, he also creates 

illustrations for magazines, newspapers, and book covers. Many of his 

paintings are presented in exhibitions worldwide. Sattar moved to Holland in 

1994, where he still lives.  

The interview took place on 13th March 2016 at Lamiatos Arts Gallery in 

Dubai. I tape-recorded the interview and I attached its Arabic transcript in 

Appendix C. Images of Sattar’s paintings reside in Appendix B (images 17 

and 18). 

Sattar uses his own technique in painting portraits, which is very close to the 

technique of mosaic painting.  
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“I use portraiture technique in a special way, in the sense that I use a 

technique that differs from the traditional portraiture drawing technique; 

where I try to combine my own style in drawing and the person’s character, 

and that leads to a special kind of portrait painting which is similar to the 

mosaic art, but it resembles the person I draw.” 

According to Sattar, portrait painting is a difficult kind of art that needs to 

combine reality in terms of the physical and psychological aspects of the 

subject, along with the unique technique of the artist. Hence, a portrait 

illustrates a dialogical work of art that creates its own discourse, and this 

remains why it appears easily understood by an onlooker. However, it really 

requires some sophistication to construct that ideal combination.  

“Portrait painting contains several components, actual reality is a 

fundamental component and essential of course; yet, a painter’s technique 

and imagination play an essential role in the portrait painting.” 

Knowing and meeting the person before painting their portrait remains 

important in respect of the outcome of the portrait artwork: 

“Personal knowledge significantly affects the outcome of the artwork, hence, 

in the absence of personal knowledge that makes the portrait different.” 

Portrait artists visually construct power in different ways. For Sattar, power 

can be visualized in different ways, for example the portrait’s size, colors, the 

format, etc.  
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“There are several factors that reflect on this issue (power), for example the 

portrait’ size and whether it is just a portrait for the face or the full body. In 

addition to the person’s nature, besides the colors that are used, which must 

fit the characteristic of the person’s and his work. As each and every artist 

sees the artwork from his perspective.”  

In summary, Sattar believes the art of the portrait needs an artist that can 

combine the physical and psychological knowledge of the person, along with 

a unique technique, to create a visual construction that can reflect the 

physical and psychological traits of the subject. Consequently, meeting the 

person that the artist wants to paint and knowing him is important when it 

comes to portraying the subject’s traits. Next, the painter’s imagination plays 

a substantial role in creating a powerful portrait.  

Artist Moosa Al Halyan  

Moosa is an Emirati painter and the recipient of top awards. I interviewed him 

on 5th May 2016 in a coffee shop in the Dubai Mall. I tape-recorded the 

interview and I attached its Arabic transcript in Appendix C; images for his 

paintings reside in Appendix B (images 12 to 16). 

Moosa focuses on drawing portraits and horses. According to Moosa, the 

human eye is the key influencer when drawing a successful portrait.  

“Eye is the spirit’s window to communicate the best message…”  

Hence, vision remains the key to any human communication.  
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Moosa articulated on the importance of leaders’ images during his childhood, 

and Sheikh Zayed’s images were presented everywhere, from textbooks to 

TV and newspapers. Therefore, Sheikh Zayed’s image has remained etched 

in Moosa’s mind. He knows the details of Sheikh Zayed’s portrait, so he 

continued to draw it. The image was solidified in his unconscious.  

“His features deeply ingrained in my memory… I was drawing Sheikh Zayed 

everywhere...” 

Moosa conveyed that a leader’s bad deeds can be reflected on the leader’s 

face and that the artist’s eye can see them. “Leaders’ actions reflected on the 

face, and therefore I am, as an artist, I have to read the correct face through 

drawing eyes, smile and other features.”  

Sheikh Zayed’s images continue to influence Moosa. For him, Sheikh Zayed 

represents the symbol of the idol leader. He demonstrates the tribal leader 

who possesses a strong eye and his face portrays his honorable deeds. This 

proves why Moosa prefers to paint his portrait.  

Moosa believes that political leaders, in general, represent symbols of 

authority, which connote a negative perception except in the case of Sheikh 

Zayed and a number of other local leaders who represent the tribal leaders 

who protect the tribe and act as a father for the tribe’s members.  

Moosa expressed how important it was for the portrait’s painter to recognize 

the strengths and weaknesses in the leader’s characteristics so that the 
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painter could avoid showing these traits. However, the artist must be honest 

with his works of art and must portray the true characteristics of the leader: 

“Everyone has a deficiency in his character which can be shown in one form 

or another and the painter must realize the strengths and weaknesses of the 

person to be painted… Yet, the artist must be honest in his work…” 

In addition, Moosa possesses an intense passion for Arabic horses, and he 

loves to paint them. He believes horses represent power and they symbolize 

powerful people. “The Arabic horse is beautiful, you cannot imagine how 

much I love horses and painting them… I don’t own a horse myself, they are 

for this class.”   

In summary, Moosa believed that the human eye is the center of power for 

any human essence; hence, drawing the human eye remains the key 

influencer to drawing a powerful portrait. In addition, Moosa believed the 

Arabic horse represents a symbol of power. 

Artist Waddah Al Sayyed  

Waddah, one of the Syrian prominent artists, graduated from the College of 

Fine Arts in 1990. He moved to the UAE in 2013.  

The interview took place on 16th July 2016 in a coffee shop in one of 

Sharjah’s shopping malls. I tape-recorded the interview and I attached its 

Arabic transcript in Appendix C; images for his paintings reside in Appendix 

B (images 19 and 20). 
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Waddah expounded upon his visual discourse that he is, and was, working 

on, a unique visual discourse that is influenced by social context and time. 

He was trying to create different visual arts settings.    

“At the visual level, I was looking to give the oriental painting a different 

scene in a different body...” 

Waddah was strongly influenced by the cultural context of the Middle East, 

as poetry encounters a central existence in the oriental cultural life. 

Therefore, poetry retains a dominant position in his visual artistic discourse.   

“…It was necessary to have your discourse to support this area of creativity 

which we call poetry…”  

Waddah discussed his visual discourse as an integration between colors and 

words:  

“… A unification that occurred in my paintings between colors and poems… I 

organized an exposition that I called the Lover’s Mirrors for Nizar Qabbani. It 

was a dramatic shift in my style and my paintings became exclusively for 

poems; words and colors were overlapped and harmonized in my 

paintings…” 

Waddah demonstrated this unification when he stated that he lives with the 

poet Nizar Qabbani. He lives in a state of mental reincarnation with Nizar, 

which can be seen in his later series of works, the Lover’s Mirrors, as he 

explained: 
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“… a state of passion you live in you cannot understand, but it was embodied 

in you, it became in you, in your mind, in your memory, in your sentiment… it 

exists in all spiritual existence… unreadable emotions… it is my soul… I 

started to write his poems, even my wife told me that this Nizar writes in your 

hands… I became Nizar…” 

In summary, Waddah believes in the strong influence of the cultural context 

of Arabia through the need for a strong integration between colors and 

words. Poetry is central to the cultural life in Arabia, and he believed that any 

visual construction needs to be complemented by poetry in order to create a 

powerful influence on the audience in this region.  

Artist Wail Murib  

Wail, an Iraqi artist, moved to Canada in 2008.  

The interview took place on 24th September 2016 via Skype. I tape-recorded 

the interview and I attached its Arabic transcript in Appendix C; images for 

his paintings reside in Appendix B (images 10 and 11). 

Wail believes that embodiment is extremely important in visual arts, and that 

this is the main reason why there exists no valuable artwork in the Gulf area 

as the embodiment is not allowed in this region. In effect, art needs freedom, 

as creation cannot be achieved within restrictions. Cultural and social taboos 

impose limitations on the human creative mind: “My personal opinion, 
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religion may represent an obstruction to the development of civilization. 

Religion and its rituals restrict all forms of art…” 

He believes that art can be an effective device to use against war, killing, and 

terrorism. Wail uses music as a theme for his artworks, for music represents 

the antidote to cover the bomb’s noise.  

Wail commented on the process of artistic creation as a state of emotional 

‘transfiguration’, as a reflection of a certain stimulus that affects the 

emotional state of the artist.  

“For me, and during the years of tragedy in Iraq… Once, one of my sons was 

playing music on his keyboard, I wanted to ask him to lower the sound, when 

suddenly, and at the same moment, we heard the sound of a huge explosion 

in our neighborhood; yet, the level of the music remained louder than the 

sound of the explosion. This incident affected the way I approach art, as I 

realized that the reason why I do not make humans in my paintings play 

music, to create beauty and music, can be a response to the bloody scene 

around us.”  

Poetry plays a vital role in Wail’s life; thus, he paints and writes poems. The 

sociocultural context exerts a strong effect on him as poetry plays a central 

role in the cultural life of Bedouins. Hence, according to Wail: “Language is of 

great importance on artwork as it is reflected on the color temperature and 

the nature of the shapes and lines that are drawn. Language is the backbone 

of our relationship with our social surrounding.” 
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The influence of the context in creating a certain visual discourse remains 

unique for each artist. War and its effects on choosing the artwork topics, 

poetry, the importance of language, and the effect of the Arabic language is 

reflected on Wail’s entire visual discourse.  

In summary, Wail believed that creating art needs freedom of expression and 

imagination, while encountering lots of cultural restrictions limits the creative 

mind. Moreover, he believed that external stimuli drive immense feelings and 

push the artist to act and respond to the internal feelings by expressing these 

intense feelings into art. Hence, one incident can trigger transfiguration in the 

artist’s mind and push him to start to paint and express what he feels. Color 

and word remain twins for Wail in this art creation process. 

At the end of this chapter, I will articulate on the second phase of my 

empirical research focusing on the message, the creative process, and how 

a visual message is created from the standpoint of eight Arab artists, and 

how a social, cultural, and historical context can influence the way artists 

express their ideas. In this chapter, my main goal has been to answer my 

research questions regarding the leadership discourses and their influence 

on knowledge and practice. The visual articulation of leadership discourses 

in the sociocultural reality of Bedouin Arabia, the role of sensory and 

aesthetic experiences in constructing the representation of leaders, and the 

role of visuals and the aesthetic, play an important part in developing 

followership. 
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In the next chapter, I will deal with the third phase of my empirical research, 

which focuses on the audience and how they perceive the sent visual 

message.  
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Chapter 6 – Phase III Fieldwork Findings - The Audience’s 

Voice 

In Chapter Four, I revealed the first component of the leadership 

communicational process, which focused on the addresser, through a case 

study of how Bedouin leaders address their leadership messages. In Chapter 

Five, we learned about the second component of that leadership 

communicational process, which depicts the message and how artists 

visually created it and how artists’ sociocultural backgrounds influence a 

work’s content. In this chapter, I will focus on the audience perspective to 

grasp how people perceive the sent message by taking some images from 

Chapter Four and showing them to ten Dubai residents from different 

nationalities and cultural backgrounds.  

Hence, this chapter represents the third phase of my empirical research to 

garner insights into the way audiences interpret the sent message and how 

different audiences react to the same image. 

I conducted ten semi-structured open-ended interviews with Dubai residents 

from different nationalities and cultural backgrounds that represent the mix of 

the Dubai population. I tape recoded, transcribed and then analyzed all the 

interviews. I conducted eight of the interviews face to face and two over the 

phone; each interview lasted an average of fifteen minutes. The sample 

comprised of seven females and three males, all with advanced education 

and all who have lived in Dubai for at least four years. For all of them, 
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English reflects their primary spoken language in Dubai and they all speak 

multiple languages besides English.  

Table 2 summarizes the interviewees and their cultural background. 

Tale 2 – Audiences interviewed 

 

I informed each subject that their full names would remain anonymous. The 

process progressed as follows. First, I collected some personal information 

about each subject such as age, education level, work domain, position, 

languages, country of origin and the number of years they have resided in 

Dubai, UAE and any other country in the Middle East. Then I asked them to 

describe the typical leadership image, and how they imagine the model 

leader in their minds. Then I showed them three photos (images # 4-4, 4-11 

and 4-12) of Sheikh Mohammed to gather their interpretations and feelings in 

regard to these photos.  
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After performing these interviews, I observed nine dominant themes that 

emerged from the ten interviews and the discourse analysis of their 

transcripts in regard to the meaning of leadership through the photos of 

Sheikh Mohammed. The themes of leadership that emerged were inspiring, 

heroic, patriarchal, visionary, humane, happiness creating, charismatic, 

achieving and self-confidence. 

I will provide a subsequently detailed analysis of each of these themes and 

the intertextuality between them. According to Rose (2012), “intertextuality is 

important to understanding discourse. Intertextuality refers to the way that 

the meanings of any one discursive image or text depend not only on that 

one text or image, but also on the meanings carried by other images and 

texts” (Rose 2012: 191).  
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Theme One: Leadership as inspiration  

Throughout my interviews, I encountered the idea that the leaders’ main job 

was to inspire their followers in the sense that the leader must stand among 

the team and work with them.  

“He should be able to work with team”2 and “feels very happy with that young 

team from his country. When he believes, that he can work with them and he 

believes in them that they will take the country forward. Then he is very 

happy with the team… But this person, he looks like very happy standing in 

between the team, and leader should be like that. He should be leading from 

behind.”3  

He pushes his followers to exceed their borders, motivates them to achieve 

and develop. The leader maintains a role model to aspire and follow.  

“There is confidence, very comfortable within themselves, and just talking to 

them, they’ll use few words, they inspire people around them, so if, if the 

photography, then it’s that gaze that...”4 

In this area, the theme of inspiring engenders intertextuality with the theme of 

self-confidence in the sense that it inspires self-confidence and co-exists 

                                            

2 From Interview # 1 (Deepa),page 378 

3 From Interview # 1 (Deepa), page 381 

4 From Interview # 4 (Ruchi), page 412 



 
167 

without self-confidence. Thus, a leader cannot inspire others if the artist fails 

to visually constructed self-confidence through the pose and the gaze.  

Theme Two: Leadership as heroic 

The heroic theme remains dominant in the Middle East, for people see 

leaders as super-humans, courageous, God-like, holy, and unreachable.  

“I feel now looking at this picture… we look at the gods then there is 

something in behind it, some illumination to glorify that picture… so kind of, 

you know, somebody standing in between human or a god.”5 

Here, the heroic theme contains intertextuality with the humane theme, as 

the general perception of leaders in the Middle East is that they are God-like 

humans who do not walk in streets and, they transcend human limitations. 

Hence, in the case of Sheikh Mohammed, he walks like other people, so he 

displays humbleness and humanity.  

“For me, the leader is just trying to show people that he’s just one of them, it 

makes people... happy to see their leader sitting in the places they sit in, I 

don’t know, actually for me, it’s a sign of leadership. Like, for us the stories of 

Arab leaders in the past, of Muslim leaders, where they went between the 

people. They used to sit with people. So yeah, for us we can see, this as an 

image of leadership… Walking in the streets, eating in the restaurant, 

                                            
5 From Interview # 1 (Deepa), page 380 & 381 
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crossing the traffic light just as any other people… This is not the typical Arab 

leader we know... currently because most Arab leaders are dictators… so 

they are people you do not see in public.”6 

Theme Three: Leadership as patriarchal 

A leader takes care of his people, the typical role of the head of a tribe in the 

Bedouin society.  

According to my interviewees, first a leader must be male, and people do not 

foresee a female leader in the region. He acts as a father taking care of his 

family. “So, this is a unique quality I see in Sheikh Mohammed. So, seeing 

these photos it feels like it is not only a leader, it looks like a family 

member.”7 

He is caring for his people as a father cares for his sons and daughters. 

“Well, it... the photo shows a leader who is quite confident of the future for 

UAE women. I can tell all the ladies around him are also raising the three 

fingers symbol for win, victory, and love. He seems responsible and he has 

given them the drive to probably graduate or be successful. I see confidence. 

I see great motivation. I see the happiness of the outcome results. I see an 

awareness of... this is what he wants the UAE female community to be like, 

educated, highly educated, hardworking, outspoken, very professional. They 

                                            
6 From Interview # 9 (Hisham), page 462 

7 From Interview # 6 (Dinesh), page 440 
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know how to work under pressure. He has taken the initiative and now he 

wants others to take that initiative after him. I see self-esteem, I see 

flexibility. I see satisfaction actually, and I can tell from the feedback reaction 

around him just from the faces that everyone is quite content and happy.”8 

Another interviewee voiced the same view, indicating that the main job of the 

head of a state is to take care of his people as if they are one family: 

“First of all, they just wanted to arouse the patriotism as I said before, 

because the number of citizens here in UAE is very small and this is the only 

way to show them that we are here to take care of you. This is the message 

that they wanted to say to their citizens, that we are here, and we wanted to 

take care of you and we want you, we want us, all of us to be one, as one 

country, as one people, as one, um, as one population.” 9 

Theme Four: Leadership as a visionary  

The theme of visionary remains very strong throughout the interviews I 

conducted. 

                                            
8 From Interview # 7 (Hanan), page 446 

9 From Interview # 8 (Nahid), page 452 
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“So, maybe we can add one line to our previous, a definition of a leader like, 

a person who is, like, visionary to achieve something above human 

capacities.”10 

Another interviewee illustrated how a visionary leader looks forward: “It’s to 

show their vision; they’re looking forward ahead”11 and “so, I really 

appreciate even if it’s not a democratic country, but the leader has a good 

vision...”12 and “I see a, a smiling face of a leader who seems quite confident 

of the future of his own country. Um, I mean, Sheikh Mohammed bin Rashid 

is a man with an incredibly great vision and limitless ambition. He actually 

had a great foresight of what his country is going to be, what his people are 

going to be like. And he is… and his people are working seriously and 

professionally in order to acquire it as the end.”13 

Another subject spoke about Sheikh Mohammed’s photos as: “It’s clearly, 

gives a clear message here, standing up high, and pride, even confidence as 

a leader. Looking up for the future, ready to face the next challenge. Using 

the hand gesture, basically, even his own new victory sign. And that has 

become very famous here in this area and region. And for me personally, it 

gives hope and it gives confidence. And, and we are, as leaders, we try to 

exemplify that every time we sit with our teams and we try to improve them… 

                                            

10 From Interview # 1 (Deepa), page 381 

11 From Interview # (4 Ruchi), page 416 

12 From Interview # 6 (Dinesh), page 439 

13 From Interview # 7 (Hanan), page 445 
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But I think here, this image of Sheikh Mohammed is, it’s clear that they nailed 

it down to that kind of positiveness and hope and looking forward to a 

brighter future and never looking down, always looking up, no matter what 

challenges, no matter what hurdles are on the way. This is what this 

message means to me.”14  

Theme Five: Leadership as humane 

I categorized a few words like humble, tolerant, empathetic, and honest 

under the theme of humane leadership, for these depict the features that 

differentiate the typical image of a leader from the Middle East from the 

image of Sheikh Mohammed, and put him close to the Bedouin leader where 

he considers all tribe people as his extended family. His images show these 

different traits. 

Humbleness represented in the way the leader acts. For instance, he walks 

in streets like an ordinary person:  

“That’s what I like, and this photo represents just him walking, uh, crossing 

the street. Confident, from the way he’s walking. One foot forward… 

Normally, otherwise, people who are leaders will try to, you know, show 

they’re different from the other people.”15  

                                            
14 From Interview # 10 (Houssam), page 468 

15 From Interview # (4 Ruchi), page 420 
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Another interviewee said that, “I can tell from this picture, there is a sense of 

humbleness and a kind of… to spread the feeling that he’s part of one of 

those people around him.”16 Humbleness is also expressed in obeying the 

rules and laws, “He’s leading by example. He’s... you can see it’s a green 

light, so he’s not breaking any rules.”17  

Hence, these photos construct a new image for the Arab leader as being 

humble and human.  

“We can hardly see Arab leaders just walking around, not in cars or in a 

parade, just walking in, in their cities. This is for us, it’s something almost 

rare… So, he can walk easily in, inside his city without any fear.”18 

And: “For us this world, the Arab world... we don’t see a leadership being 

humble. We don’t see it, usually… humbleness is a part of leadership.”  

“He wants to deliver this message that we are a different country, we are a 

modern country, we are not like the other, Arab countries.”19 

Tolerant in the sense that he treats different people from different 

nationalities, races, colors, and religions equally, he does not distinguish 

                                            

16 From Interview # 8 (Nahid), page 455 

17 From Interview # (4 Ruchi), page 420 

18 From Interview # 8 (Nahid), page 455 

19 From Interview # 9 (Hisham), page 461 
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between them. “People from all countries… are welcoming and treated the 

same.”20  

Empathetic in terms of appreciation and respect, “With the leadership of the 

country... a symbol of appreciation and respect.”21 “He shows respect for all 

people.”22 “So it’s something social, more social. The way he’s standing... 

like, respecting the audience, respecting his followers.”23  

Theme Six: Leadership as happiness creating 

Image 4-11 represents a “happy photo”24 for one interviewee, “happy… 

positive face”25 and “expression of happiness”26 for others. 

One of my interviewees described this photo as “I see the smile on his 

face… leadership is also emotional. So, when you see a smile, you feel you 

do not fear the leader as much, as you feel more love for that leader.”27  

                                            
20 From Interview # 2 (Biji), page 393 

21 From Interview # 5 (Natasa), page 433 

22 From Interview # 4 (Ruchi), page 420 

23 From Interview # 9 (Hisham), page 461 

24 From Interview # 4 (Ruchi), page 414 

25 From Interview # 5 (Natasa), page 427 

26 From Interview #6 (Dinesh), page 438 

27 From Interview # 9 (Hisham), page 460 
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This illustrates a contradictory image of a leader from the Middle East, where 

their photos represent a tough, strong person who does not smile, and who 

is beyond human. “The leader should be aggressive, should be powerful, 

should not be humble… military style.”28  

Being happy and a smiling face give the audience a sense of trust for the 

leader, as it gives the leader a human nature, which makes the audience feel 

positive and optimistic. “Positiveness and hope and looking forward to a 

brighter future and never looking down, always looking up, no matter what 

challenges, no matter what hurdles are in the way.”29 

Theme Seven: Leadership as charismatic 

Charismatic leadership embodies different interpretations. However, I 

categorized traits like good communicator, charming, the alluring gaze of his 

eyes as traits for a charismatic leader. Three photos possess different 

charismatic messages for the audience, including “he is... very charming”30 

and “showing charisma”31.  

From a visual perspective, the charisma reflects the way a leader stands, for 

“standing straight up”32 and a bodily expression of achievement as looking 

                                            

28 From Interview # 9 (Hisham), page 462 

29 From Interview # 10 (Houssam), page 468 

30 From Interview # 3 (Liji), page 403 

31 From Interview # 5 (Natasa), page 427 

32 From Interview # 5 (Natasa), page 427 
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proud “he is very proud”33; “he’s able to communicate with his team 

members. And… eager to listen to him.”34  

Charisma for a few subjects can be seen in the way a certain leader looks, or 

the gaze in the eyes and how a leader looks.  

Theme Eight: Leadership as achieving 

Achieving represents a victory for leaders. The three photos show 

achievements from different angles: a) through the victory sign, b) the 

leading vision and c) the development that a certain leader drives forward.  

Illustrating victory for Sheikh Mohammed remains distinctive through his 

invited symbol of victory using the three-finger sign. “It resembles three 

letters, if you can see them, the W, the V and the L and this is a gesture... is 

a gesture of win, victory, and love.”35 

Visionary in this way embodies the encouragement of human development: 

“Visionary to achieve something above human capacity”36 and “incredibly 

great vision and limitless ambition”.37 Some interviewees see the leader’s 

vision as a positive sign and it drives development on various levels “this 

                                            

33 From Interview # 8 (Nahid), page 455 

34 From Interview # 1 (Deepa), page 379 

35 From Interview # 7 (Hanan), page 445 

36 From Interview # 1 (Deepa), page 381 

37 From Interview # 7 (Hanan), page 445 
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vision is very positive.”38 Referring to development in the sense of 

developing humans and infrastructure, image 4-11 shows the human 

development by giving inspiration as a leader standing in the center of his 

followers and “gives such a great inspiration... which he would try to achieve 

the successes, some of the successes that he achieved already and turning 

Dubai from a, a small spot to the global national tourist sector.”39 

Image 4-12 illustrates the infrastructure development and his leadership in 

following up and personally being updated. 

 “Usually, he walks around. He gets updates... constant updates of the 

project and the development itself and he gathers information. He involves 

himself in the process in terms of operation, in terms of strategy, in terms of 

the outcome. He is a man who wants to know the know-how actually.” And, 

“Good leaders can provide such development.”40  

Theme Nine: Self-Confidence  

Leaders should be self-confident, and they should show confidence in their 

images. For Sheikh Mohammed, his three images communicated this 

confidence to his audience through the way he walks, the way he looks, and 

the way he speaks:  

                                            

38 From Interview # 8 (Nahid), page 453 

39 From Interview # 10 (Houssam), page 467 

40 From Interview # 7 (Hanan), page 447 
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“They’re all confident and they’re all walking confidently from what I can 

see.”41 

The second area focuses on self-confidence and demonstrates the way 

leaders communicate using the proper effective words: “There is, 

confidence... very comfortable within themselves. And just talking to them, 

they’ll use few words. They inspire people around them” and “speaking very 

confidently”.42 

Furthermore, the self-confidence comes from the leader’s confidence that he 

possesses a valid proven vision that he implements effectively, and he can 

see the great outputs of that vision. Moreover, he believes in his country, his 

people, and the way he continues to lead it. “Quite confident of the future of 

his own country. I mean, Sheikh Mohammed bin Rashid is a man with an 

incredibly great vision and limitless ambition.”43 

Self-confidence can be seen from the way a leader stands, the pride he 

shows. “Standing up high, and proud, even confidence as a leader. Looking 

up for the future, ready to face the next challenge. Using the hand gesture, 

basically, even his own, new victory sign.”44   

                                            

41 From Interview # 5 (Natasa), page 432 

42 From Interview # 4 (Ruchi), page 412 

43 From Interview # 7 (Hanan), page 445 

44 From Interview # 10 (Houssam),page 468 



 
178 

According to these themes, a leader’s main job remains to inspire his 

followers in the sense that a leader must stand among the team, work with 

them, and act as a role model to inspire them. Yet, a leader cannot inspire 

followers if one does not possess self-confidence. Hence, a leader remains 

inspiring when he demonstrates self-confidence. In the meantime, inspiration 

needs charisma in the sense of good communication skills and great bodily 

expressions, mainly through the charming gaze from his eyes. 

A leader depicts a hero, displaying courage to the point of being holy and 

unreachable. The heroic characteristic of leaders remains very strong in the 

Middle East and it remains embedded in the people’s cumulative 

unconscious. Audiences perceive a holy illumination in the leader’s photos. 

This holiness of leader and the God-like image makes him appear 

unreachable and beyond human, which contradicts the humane theme that 

Sheikh Mohammed walks in streets, that he is humble, empathetic and 

reachable. In fact, the themes of heroic and humane prove interconnected 

through the patriarchal theme that shows the leader as a head of a tribe in 

the Bedouin society. A leader proves strong and aggressive against the 

enemy, but kind and humane with his tribespeople. Hence, he represents a 

caring father for his people as his extended family.  

A leader is visionary and draws a definite road by which to achieve. Visionary 

and achiever prove interconnected since a leader cannot achieve if he does 

not possess a vision. Hence, when the leader achieves his vision, he 

celebrates the victory of that accomplishment.  
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As Dubai remains different from other cities, the victory sign is different as 

well, for celebrating victory embodies leadership, which depicts the love 

component as an essential element. Love reflects creating happiness for the 

leader’s people. In this way, visionary, achieving, and happiness creating are 

all interconnected in constructing the leadership image.  

The above intertextuality between themes constructs socially and historically 

the leadership image for a Bedouin leader, despite some contradictions in 

the discursive formations of these themes in order to create the perfect 

unique leadership image that fits the unique city-state of Dubai.  

Sheikh Mohammed remains always distinguished in his photos. For instance, 

in image 4-11, Sheikh Mohammed represents the only male surrounded by 

many women, he is in white in a black surrounding. Moreover, UAE locals 

always surround him, even though UAE locals represent less than 20% of 

the total population. This represents an indirect message to the UAE locals 

that ‘my focus remains on you, not the expats’. This is certainly an unspoken 

message communicated through the symbols of local dresses.  

The three photos of Sheikh Mohammed are intended to construct the image 

of a Bedouin leader and to communicate this image with those that look upon 

them. In constructing a social reality, the UAE portrays a modern country led 

with a Bedouin way of leading for the benefit of the UAE nationals. They 

remain the focus of that development and conveys the expats are not here to 

stay.  
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Leadership engenders multiple meanings through multiple themes; it proves 

socially constructed, powerfully discursive, and aesthetically articulated. 

In the next chapter, I will combine all the data and analysis I gathered in 

previous chapters and discuss the conclusions reached. 
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Chapter 7 – Power of Aesthetics 

This chapter provides all the analyses and the conclusions derived from the 

previous chapters. Accordingly, it includes the results obtained from the three 

phases of empirical research of leadership as communication process: a) the 

addresser, who creates and sends a certain message from a leader’s 

perspective; b) the message and the creation process from artists’ 

perspectives, and c) the addressee or the audience of the message. It 

includes the results obtained from Chapters 4, 5 and 6, the results obtained 

from my reflection on the literature review chapter, and the overall analytical 

process along with the conceptual relations between the different concepts 

discussed earlier. In this manner, the material covered in this chapter will 

provide a reasonable basis for the practical implication of my research in the 

following chapter.   

To accomplish this, I divided the current chapter into four main sections: a) 

aesthetics and sensory experiences in presenting leadership aesthetically to 

influence followers’ senses that will reflect on the relation between the power 

of symbols, aesthetics, and visuals in leadership; b) the power of image in 

which images act as a communicational vehicle to show how leaders 

communicate their messages through social media; c) the visual leadership 

and panopticon, to explore how followers absorb leaders’ communicated 

messages and how to avoid transforming these communicated images into a 

panoptical apparatus that creates tyrannical leaders, who badly manipulate 

their followers; and d) the overall conclusions. 
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Aesthetics and Sensory Experiences  

Building on the previous chapters, I combined all the knowledge gleaned 

during this research project to analyze the aesthetic process. 

Art Creation Process 

Artists, through creating artworks, intend to create a subjective reality. 

Viewers react to this reality in distinct ways according to certain personal and 

contextual variables, such as the viewer’s emotions, cultural background, 

etc. Thus, an aesthetic reality forms an emotional experience; consequently, 

a unique perception will be created. An external stimulus (the artwork) 

creates an internal, sensuous experience that evokes different emotions and 

can lead to a certain action. According to Gerald Cupchik (1992), the creative 

process, in general, engenders a ‘bodily mechanism’ when relating our 

sensations and actions to our physical body through producing physical and 

experimental artworks (Cupchik 1992).  

Given the above background, a close relationship exists between sensuous 

elements and motor activities. In other words, a relationship between feelings 

and actions exists and this relationship affects this integration between visual 

and motor activities. Hence, any art creation process entails an intellectual 

side along with a technical side. An artist cannot create if the individual fails 

to express these emotions into a piece of artwork. In this respect, fine motor 

skills including hand-control and motor proficiency garner particular 

importance, while extensive practice and experience refine the skills to 

transform raw materials into a piece of art.  
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From a scientific perspective, the neurophysiological aspect proves the 

center of that relationship between perceptual and motor harmonizing to 

create a fine piece of art (Cupchik 1992). To shed light on this interconnected 

relation of perceptual and motor activities, the artist’s frames of reference 

gain importance through understanding the artist’s sociocultural background. 

This, and the driving forces for a certain artist to create a certain subjective 

reality through one’s artwork. Building on my interviews with artists and my 

observation, culture is the main creator of our frames of reference. Hence, 

any creative process reflects a combination of elements that interact to 

create that unique piece of art or any creative output. Rothenberg (1986) 

stated, “Creativity is a process that involves radical transformation of 

brought-together elements, entities, or phenomena into a new organization 

or integration” (Rothenberg 1986: 370). According to Rothenberg’s definition, 

creation, in general, involves the transformation of certain elements into a 

new organization by integrating various elements. The integration process 

plays a substantial role in the mechanics of art creation.   

The sensory and sensuous elements include visual mental imagery, which is 

spatially and socially constructed, and the creator’s frames of references that 

affect the construction of this image. Moreover, sensory experience typifies 

the combination of different elements including emotions, memories, 

perceptions, stimuli, and other sensory components (Rothenberg 1986; 

Cupchik 1992; Lakoff and Johnson 1999).  

Motor activities include the bodily movements. Lakoff and Johnson (1999) 

exclaim that “moving the body is our most common form of action” (Lakoff 
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and Johnson 1999: 39). Thus, our neural system controls our sensory and 

motor systems, which remain interconnected. Our perception of the world 

leads to an action through our motor system. The human mind and body are 

not separated; therefore, there exists no true Cartesian law that manages 

humans. On the contrary, Lakoff and Johnson (1999) contend “the mind is 

inherently embodied, reason is shaped by the body” (Lakoff and Johnson 

1999: 5). Consequently, our sensory system controls our actions through the 

human motor system and, in this way, we can understand why an artist like 

Ismail lived an immense emotional experience, as he explained below: 

“…Once I was sitting here, I was mentally absent, there was a blank canvas 

on the stand, I started to paint fully mentally absent… this was my first 

different work… the Messiah… it was a turning point for me… I was feeling 

sick inside… I was not normal… I was shocked deeply… I was working 

without anything on my mind, and then after I stayed for a full month at 

home, really sick as I was a mad person, I had bad teeth ache, I went to a 

dentist and he said there is nothing wrong… I lived with different Analgesic 

including morphine but in vain, the only thing I was thinking of is this 

painting.”  

Ismail’s sensation drives him to paint; hence, his unconscious thoughts direct 

his motor system to act according to certain sensations. His thoughts provide 

an automatic cognitive force that drives him to act and paint. Lakoff and 

Johnson (1999) called these thoughts the ‘cognitive unconscious’ and they 

portrayed it with a “hidden hand” that shapes how we conceptualize our 

perceptions to different aspects of life. Thus, our reasoning manifests as an 

output of this “hidden hand” and it remains “intently embodied”; accordingly, 
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the mechanism of our neural system that holds based on our sensory 

system. Additionally, it controls all our mental and conceptual operations, 

including meaning, perception, reasoning, commonsense, beliefs, etc. 

Consequently, it controls our understanding of the spoken, written, and 

bodily languages in addition to our different beliefs. Simply, the cognitive 

unconscious shapes us (Lakoff and Johnson 1999: 13).  

Turning to Ismail’s experience above, he illustrates his train of thought and 

the shift took place in him between two phases, as follows: 

“…Once I was sitting here, I was mentally absent…”  

Hence, there was a stimulus for this change in sensation. According to 

Ismail, the stimulus depicted the accumulation of the scene’s enormity of 

what is currently happening in Syria, all the horror to which he is and was 

exposed to and witnessed: 

“In the beginning, I worked on few artworks for the revolution in an indirect 

way, but all these works were touching the revolution… I see my people, my 

family killed… my memories… my entire existence… you are drawing a 

scene extremely hard that you can only refer to through symbols like these 

ones… I produced a collection of paintings… the horror is very obvious in 

them; horror, death, killed people, shreds, pain, sadness, grief… all these 

grey paintings… you can see here a monster or a demon with a corpse, here 

a disparate human who is surrendered to his fate and fully accepting it… 

crying… screaming… horror... I was working to create my own visual formula 

to embody that frightful reality as a witness from one side and a narrator from 

another side… the main shift happened in me as a narrator… when you mix 

between being a witness and being a narrator, you can see that dramatic 
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dimension for the scene… Hence, you want to pronounce that we need to 

live differently… Where is the salvation?… You cannot get rid of the enormity 

of what you see… Then I stopped painting for around four to five months…” 

Ismail recounts the experience he lived for a number of years since the 

beginning of the Syrian revolution and the horror escalating in Syria, 

especially from 2012 through to 2016, and the turning points between two 

main periods: the ‘Grey Period’ and the ‘Savior Period’, along with the 

emotional states he experienced during these few years. Consequently, he 

produced two different types of paintings.  

First, the grey period began when he started producing a series of paintings 

around 2012. They were essentially monochromatic paintings in shades of 

grey but slightly warmed by other colors, mainly shades of red, but 

sometimes shades of blue can be seen. These paintings are inspired by the 

horror of what was happening in Syria from 2012 to 2015. 

I included a few examples (four paintings) from the grey period in the 

Appendix B (images 1 to 4). 

The second period, the Savior, started sometime in 2015 as the beginning of 

a new period. I provided a few examples of the savior period in Appendix B 

(images 5 to 7).  

The notion of turning points and the change in style and the reflection on 

finishing one period and starting another proves very common for artists. 

Stimuli cause changes that impact the artist profoundly so as to alter one’s 

style, and that change reflects the artist’s themes, colors, shades, etc.  

In particular, Pablo Picasso modified his style as he progressed through two 

preceding epochs: the Blue period (1901 to 1904) and the Rose period (1904 
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to 1906), both of which reflect distinct styles of painting.   

In the case of Ismail, he mentioned the state of transfiguration, which 

represents a mental and emotional state that cannot be defined; this state of 

transfiguration provides the main cause for these turning points in his style. 

Now, to elaborate upon the above, it is necessary to consider more closely 

the main drivers for the artist’s sensory state, which portray mainly external 

stimuli that lead to a state of ‘transfiguration’, which then leads to immense 

emotions, as Ismail articulated: 

”You want to pronounce that we need to live differently. Where is the 

salvation?”  

Hence, the model of artistic creation as a process is a product of strong 

stimuli, external and internal, that leads to a state of emotional 

‘transfiguration’ or a mental state that creates an immense emotional state. 

The artist’s neural system reflects and reacts to that intense emotional state 

through the motor system, as explained by Ismael.  

In order to clarify the nature of stimuli, it is necessary to consider more 

closely how a stimulus is created and what are the main factors that form this 

certain stimulus.  

The nature of these stimuli remains external, direct, and engenders a limited 

time span. A stimulus can be a tragedy the artist sees that can generate an 

immense feeling, that then stimulates a reactive piece of art.  

Wail Murib recalled an incident that happened to him during the Iraqi civil war 

and which touched him so intensely that it spurred him to create an entire 

theme of paintings for years:  

 “For me, and during the years of tragedy in Iraq during 2006 and 2007, 
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during the sectarian war, I worked on numerous artworks about the tragedy. I 

tried to isolate myself from what is happening in my country, I tried to go 

outside my pains. Once, one of my sons was playing music on his keyboard, 

I wanted to ask him to lower the sound and suddenly, and at the same 

moment, we heard a sound of a huge explosion in our neighborhood; yet, the 

music sound remained louder than the sound of the explosion. This incident 

affected the way I approach art where I found out why I do not make humans 

in my paintings play music. Beauty and music can be a response to the 

bloody scene around us. I had done two exhibitions in Abu Dhabi under the 

theme of music; yet, I did not deal with music in its abstract nature as it was 

done by other artists; instead, I addressed the musical act, in the sense of 

having a human being and a certain musical instrument (guitarist, musical 

instrument, etc.).” 

I included a few examples of Wail‘s music theme in the Appendix B (images 

9 to 10).  

In this way, we can see how a certain incident, the sound of an explosion 

synchronized by the sound of playing music, created a stimulus for Wail to 

create an entire theme of artworks that continued with him for years.  

It remains to distinguish between that external stimulus revealed in the cases 

of Ismail and Wail and the contextual sociocultural background, which 

represents an internal stimulus, where one is brought up within and which 

shapes us as human beings. Obviously, the first few years of our childhoods 

form our personalities.  

One of the main factors influencing our personalities and shaping them is the 

process of creating personal frames of references, which denotes an 
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important process that affects our personal character and traits. No empirical 

data definitively state when a child develops self-understanding, but it is 

probably after the third year, according to dominant trends in the empirical 

literature. Theoretically, the phenomenon of infantile amnesia for children is 

characterized by the inability to remember events that occurred during the 

first three years of life. The process of autobiographical remembering starts 

after the age of three and this process proves substantial in the development 

of the self, mainly in terms of cognitive, linguistic, and social. Hence, the 

development of the self holds a product of social context and the 

autobiographical memory (Harley and Reese 1999; Wang 2001). Culture 

remains an important component of the social context. Different cultures 

create a different frame of references; consequently, they create different 

selves and they create different personalities.  

According to the artists I interviewed, language, culture, faith, climate, and 

government present the main factors that shape our personalities. The 

interaction of these factors forms internal stimuli.  

Now, to elaborate upon the above, it is necessary to consider more closely 

how each of these five factors influences an individual’s personality.  

Language and Symbolism 

According to Condillac (2014), “each language expresses the character of 

the people who speak it”45 (Condillac 2014: 143). Furthermore, Condillac 

contended that “two things compete to form the character of peoples, climate 

                                            
45 “Tout confirme donc que chaque langue exprime la caractère du peuple qui la parle” 
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and government” (Geary 2013: 5).  

Language plays a central role in defining national identity. According to artist 

Wail Murib, “Language is the backbone of our relationship with our social 

surrounding.” 

Hence, language provides a medium of communication with others. 

Language takes different forms; in addition to the spoken and written, it 

assumes the wholesome of different shapes including symbolic and body 

languages. There exist different layers of meanings and values that are 

encompassed in the sophisticated term of language.  

The Arabic language epitomizes the backbone of the Arabic identity of what 

is called the Arabian Middle East. The so-called Arab nation remains defined 

by its language as Arabic is common to all Arabs. Markedly, Arabic has 

maintained an importance that exceeds the Arabs of the Middle East and is 

considered as a global language, since it is the language of the Quran. Plus, 

the wholesomeness of Islam is based on the interpretation of the Arabic 

meaning of the Quran and Hadith (Mohammed’s spoken reports that are 

considered as the second source, after Quran, in developing Islamic 

jurisprudence). Arabic is considered a sacred language that theoretically 

each Muslim must know in order to practice Islam; being a sacred language 

reserved the standard Arabic from the strong wave of different colloquial 

versions of Arabic (Suleiman 2003).  

Consequently, there exists a strong interlink between language (Arabic) and 

religion (Islam). The ‘word of God’ in the Quran is written in Arabic; hence, 

theoretically, each believing Muslim must have enough knowledge of Arabic 

in order to read and understand the Quran and Hadith. Therefore, Arabs, 
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whose mother tongue is Arabic, are considered privileged among other 

Muslims from a religious standpoint. Hence, to be a ‘good Muslim’ you 

should read the holy book of the Quran in its original language. The Quran 

cannot be read in any translated language. The Quran’s translations are 

simply to explain the meaning, not to practice Islam. It should be noted here 

that all Islamic prayers are performed in Arabic all around the world.   

Unlike Christianity, sacred language(s) must be ‘created’ such as Latin, 

Coptic, Greek, Gothic, etc. Islam has it is ‘original’ sacred language (Geary 

2013). There is more articulation on this subject in Appendix A. The Arabic 

language poses a problematic relation between the religious identity of Arabs 

and Muslims. There exist a mix and confusion between the religion of Islam 

and the language of Arabic. In general, Western media fails to distinguish 

between Arabic and Islam. For instance, it assumes any Arab represents a 

Muslim by default, which is incorrect. That simple stereotyping contributes to 

the confusion and misunderstanding of different identities of Arabs, Persians, 

Turks, Indians, Malay, etc. In effect, not all Arabs are Muslims and not all 

Muslims are Arabs and speak Arabic. Certainly, this is an area that needs to 

be further studied and researched from an academic perspective. This is 

especially so in this current global development of the emergence of the 

Political Islam and its impacts on promoting terrorist movements and groups, 

such as Al Qaida, ISIS, and others that are trying to impose and enforce this 

stereotype further to create a global Islamic identity to get more followers and 

recruit more fighters to achieve their plans in creating a cross-borders 

‘Islamic State’. This is, however, not the main topic of my study and I will not 

delve any further in it. 
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Symbols, customs, ceremonies, and myths remain important components of 

the culture that unites people who form a nation. They tie people more than 

language and religion, according to some researchers. History, along with 

culture, plays an important role in forming the sociocultural collective 

characteristic of people in a geographic territory. History embodies the 

shared collective memories and traditions of the population. According to 

Smith (1999), “a central theme of historical ethno-symbolism is the 

relationship of shared memories to collective cultural identities: memory, 

almost by definition, is integral to cultural identity, and the cultivation of 

shared memories is essential to the survival and destiny of such collective 

identities” (Smith 1999: 10).  

In general, in order to belong to a certain culture you need to share the same 

sets of concepts, images, and ideas with other members of that certain 

culture; therefore, all the members of the same culture interpret the world in 

a similar way. Hence, all members perceive the meaning of different symbols 

in a similar way including body language, visual images, feelings and others 

(Hall 1997).  

According to artist Ismail, “There is the collective memory of the country 

where there is recognition of the legitimacy of the leaders. They belong to the 

families and tribes that, historically, are recognized as the ones to represent 

them, and where they are within the tribal custom, they derive their 

legitimacy and existence of deep-rooted social notion in their convictions.” 

Culture holds a mix of customs, symbols, traditions, ceremonies, rituals, 

myths, and crucial historical memories that accumulated over time and mix 

with different other cultural aspects including language, religion, and old 
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traditions. Through culture, the present and future represent the continuity of 

the past, which reflects the cultural blend that forms our perception of 

different symbols.  

According to artist Najat, “At night you see the rising of the fire always glow 

and that can be seen in Syria, Jordan, or in any other Arab country where 

there is desert; yet, here there is another impression that this fire is kindled 

for a guest, and always a guest is coming. Bedouins are generous in 

nature…” 

The above exemplifies the perception an artist forms from a lighted fire in the 

middle of a vast desert; this perception remains a product of her cultural 

background as an artist who was born and resided all her life in the UAE. 

This perception was formed because of her embodied intuitive symbolic 

system based on her memories and different beliefs, in addition to the 

inherited collective system of encoding. It is a framework built on the 

wholesome of the exposure of the above-mentioned blend of cultural 

elements.  

Faith and Belief  

Islam remains the dominant religion in the Middle East; it is the official 

religion in all Arabia. Countries like Saudi Arabia and the UAE practice and 

apply the Islamic law in all walks of life. Some other countries in the Middle 

East, like Syria, Lebanon, and Iraq, do not follow the Islamic law; they mostly 

enforce a civil law derived from the French law. 

The Quran was pronounced in the old standard Arabic of the Quraysh tribe in 

Mecca. The Qurayshi Arabic typifies an old language that can be traced back 
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to 300 AD. Hence, the Arabic of the Quran proves really difficult to master; 

thus, it is not currently used. Simply, Qurayshi Arabic is not a contemporary 

spoken language. Furthermore, the Quranic verses (Aya, plural Ayat) are 

pronounced in such a way that they can accept multiple interpretations. 

Consequently, the difficulty of the language, along with the many possible 

interpretations of the Quranic verses, means that the material can be easily 

manipulated. Basically, it provides room for religious clerks to impose their 

influence on the mass population in the direction that they want. 

Islam is a strong religion and, like all Abrahamic religions, came as a new 

way of life and remained based on older Abrahamic versions, including 

Judaism and Christianity. Even as they reinterpret these older versions by 

offering a new direction of life, each of these religions remains based on the 

earlier version. Accordingly, Islam presents not just a religion that offers its 

believers a way of communicating with the supreme power; rather, it exceeds 

that meaning to propose an entirely new way of life that touches every single 

aspect of a Muslim’s life. See Appendix A for further explanation. 

While not the main topic of my study, the central point is to show that the 

Islamic faith remains a dominant factor in the sociocultural life in the Middle 

East. Islam, with the wider concept of a way of life along with the Arabic 

language as a sacred language, exerts substantial influence on shaping the 

sociocultural frame of reference of Muslims in general and Arabs in 

particular, as historically Arabia is the center of Islam due to the holiness 

aspect from the spatial perspective of places like Mecca, Madina, Al Kaaba, 

and others. Therefore, the historical and spatial settings of Arabia strongly 

influence the process of constructing the frame of reference for any person 
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who lives in Arabia.  

Visual embodiment in Islam remains forbidden according to the Islamic 

jurisprudence of most of Islamic clerks and theorists. This explains why the 

embodiment of visual art in these countries remains absent in the Arabian 

Peninsula, whereas other Arab countries which follow secular laws such as 

Syria, Iraq, and Egypt, accept visual embodiment, thus portraits are popular 

and widely seen. Artists from the UAE do not represent any humans and 

most of their works incorporate abstract, still nature, or animals. 

Najat explained how the UAE community reacted to human sculptures: “I 

studied sculpture... When I came back home, our community, in the 

beginning, had not accepted this type of art, because, from a religious 

perspective, it looks like an Idol…”  

Wail explained the religion’s influence on art in general, as follows: “My 

personal opinion, religion may represent an obstruction for the development 

of civilization. Religion and its rituals restrict all forms of art. For example, 

what ISIS did for the Syrian and Iraqi monuments is the same as what early 

Muslims did for the idols that were placed around Kaaba, as they described it 

as ugly and pagan statues, while they were extremely beautiful.” 

Two distinguished arguments that Najat and Wail presented reflect the 

division in the Arab society regarding Islam and its stand on visual art in 

particular. One argument focuses on religion and engenders a distinctive 

discourse, which sees the embodiment as Haram, which is forbidden or 

prescribed by Islamic law; the other argument is secular, with its own 
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distinctive discourse that views Islam as retroactive and representative of a 

stumbling block in the face of progress and in producing valuable art.  

Climate and Geography 

Arabia, or the Arabian Peninsula, has a dry climate with vast areas of desert 

with few oases. UAE is part of Arabia where the geography in the UAE 

consists of desert and a long coastline on the Arabic (Persian) Gulf, with the 

Strait of Hormuz on one side and the Gulf of Oman on the other.  

The climate of the UAE, in general, is very hot and very sunny. In the coastal 

region, the weather is very hot and humid, especially during the summer 

when it rarely rains. This hot and dry weather makes the UAE a vast land 

where date palms, acacia, and eucalyptus trees grow.  

Since, the geography and climate of the UAE make any permanent 

habitation difficult due to the lack of water, the Emirati people historically 

follow a nomadic culture. Moving from place to place to find water and 

pasture for their livestock, they herd camels, sheep, and goats. This mobile 

lifestyle based on herding has caused the people to become divided into 

different tribes, as explained previously.  

The geography and climate of the UAE have a strong influence on the UAE 

people, which creates a unique identity for them. Consequently, the 

geography and climate have a strong influence on the arts in the UAE. 

Poetry remains the dominant art in the cultural life of the UAE as well as in all 

Arabia. Najat explained the influence of climate and geography on her 

artworks, as follows:  

“When we were young, our family’s house was close to the sea in Bur Dubai 
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and was built from the sea bricks which is appropriate for this weather; in 

summer, high temperatures were forcing people to move to the mainland… I, 

through living near the sea, was influenced by the sea and its blue color; of 

course, every day the sea gives a different impression and this is what I 

understood later… Some of my paintings I used the image of the desert, I 

used the shades of yellow to represent desert…” 

Based on Najat’s memory narrative of life in Dubai before the economic 

boom, families lived near the coast during winter and in the summer they 

moved to the mainland to avoid the high humidity near the coast. From an 

aesthetic perspective, three main themes based on two main geographical 

spheres emerged: blue water-color and the white seagull color represent the 

sea, while different hues of yellow depict the desert. Consequently, these 

different colors and geography illustrate the main effects on her artistic 

experience.  

Governance and State  

Government plays a crucial role in forming the cultural identity of people. For 

instance, living in a closed communist state imposes a different impact on 

people compared to those living in an open democratic state. By the same 

token, critical political events and important leaders and personages in 

history strongly affect our collective perception of different events and the 

individual’s understanding of our national identity (Smith 1999). For instance, 

Sheikh Zayed shaped the identity of the UAE and he exemplifies the most 

prominent personage in the history of the UAE. 

Najat contended: “We as Arabs or Muslims, the father always has great 
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sanctity in our society. When we want to put up an image of leadership, it is 

represented by the father… it is in our values, we feel what we feel for the 

leader, the loyalty… loyalty cannot be bought… I haven’t done any important 

thing, why I hang my picture, I hang my father’s... Emiratis have loyalty to 

their leaders… every Emirati house, you see a photo hanging on the wall for 

Zayed, either in the living room or in Almajles, it is necessary to find a small 

or big picture for Zayed.” 

Najat confirmed the embedded unconscious of the patriarchal system of 

relations in the Emirati society, which are exactly aligned with what Dr. Weir 

explained about the concept of ‘Al Bayah’, the core component of the 

patriarchal system of the tribal relations in Arabia. The leader symbolizes the 

father who takes good care of his children. The leader’s children declare 

allegiance to him once and they follow him, and they trust him implicitly. They 

remain loyal to him as children revere their father and, in return, he takes 

care of their interests. This is why it is a common practice to see photos of 

Sheikh Zayed and other Sheikhs in almost all Emirati houses; it symbolizes 

their visual pronunciation of ‘Al Bayah’ and demonstrates loyalty to their 

leaders.  

The artist Ismail cited: “I recalled a dialogue I had with an old Emirati man 

from Ras Al Khaimah, I asked him about the life development there and I 

asked him about Sheikh, Ruler of Ras Al Khaimah, and what he was doing 

before. He replied lifelong Sheikh, here you can find the Sheikh has an 

eternal presence for the old man, with a significant difference, the love, and 

acceptance of the principle of the father personage, the sponsor and head of 



 
199 

the clan or tribe. Sheikh represents the Father, the shepherd, he plays a 

pivotal role in helping all those who need help… Here, I recalled several 

stories that people told me about Sheikh Zayed… These acts have their 

roots in the tribal norms and values, which were historically established to 

regulate the social contexts and laws that govern the country”. 

Given the above background of the UAE governance as a tribal system and 

the role of the leaders, mainly Sheikh Zayed, the leader typifies a father 

figure. He represents the founder of the UAE along with other important 

personages such as the different Sheikhs, the rulers of other Emirates and 

their crown princes.  

Based on the tribal patriarchal system, people should maintain loyalty to their 

leaders; they should consider them as their fathers and shepherds.  

The Power of Image 

While the art creation and the process that artists navigate to create a 

subjective reality are represented in a piece of art, I would now like to 

elaborate on how a piece of art also affects its recipients. Art in general 

touches the sensory system; vision allows people to perceive a visual 

aesthetic piece of art. Hence, this necessitates the separation between the 

object, the visual material, the subject, and the spectator who looks at the 

visual representation. The spectator plays an active role, the subject; the 

visual material assumes a passive role, the object. Hence, the object 

influences the subject. Mitchell (1996) discussed the effect of a portrait when 
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he affirmed that an artist turns a person’s image, the subject, into an object, 

which changes the nature from active to passive. In other words, the 

“painting’s desire, in short, is to change places with the beholder, to transfix 

or paralyze the beholder, turning him (as a male) into an image for the gaze 

of the picture in what might be called ‘the Medusa effect’” (Mitchell 1996: 76).  

Against this, any piece of art imposes power upon the recipient; therefore, art 

assumes not a merely passive role as Mitchell argued. Art possesses an 

active role through the effect it creates on our sensory system. In this way, 

the perception of art represents an outcome of two main components: first, 

an individual’s frame of reference; second, our psychological state at the 

moment of the exposure to a certain piece of art, which I call the mood. 

In the same vein, there exist no common unified aesthetic standards to 

normalize frames of reference into aesthetic standards. Certainly, different 

personal factors, in addition to our frame of references, affect aesthetic 

standards including education, exposure, experience, etc.  

The main objective of a piece of art is that artists create art to produce a 

subjective reality. An artist seeks to express a certain desire through 

communicating this yearning with others by way of certain symbols and signs 

(Mitchell 1996). Hence, art in general signifies a communication tool and 

employs a specific language. Specifically, visual art uses the visual language 

of signs, symbols, shapes, colors, and shades; therefore, visual artists 

communicate with their audience through their artistic outputs. In this case, 
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art represents the communication process as Jakobson (1960) illustrated 

and Preziosi (1989) extended to art (Jakobson 1960; Preziosi 1989).  

Rose (2012) explained how any visual artwork embodies general 

components, as follows. First - content: any visual artwork possesses certain 

content, a theme. In most cases, the theme should be able to grab one’s 

attention; by contrast, themes of some of modern artworks are difficult to 

define. Hence, defining the content may prove difficult. For example, Ismail’s 

works are difficult to define; they represent clear examples of the struggle to 

derive a theme from an artwork (Rose 2012).  

Second- color: this illustrates a substantial component in defining any image, 

which assumes different forms: a) hue: the actual color in a certain painting. 

For instance in Ismail’s paintings, the color black dominated his ‘grey period’; 

b) saturation: the color degree in terms of brightness; c) value: the color 

brightness (Taylor 1981; Rose 2012). 

Third – spatial organization: how the space is organized in an image or the 

way in which the spectator views an image (Rose 2012). 

Fourth – light: the interaction between colors, as well as the spatial 

organization, creates the light in an image that affects directly the saturation 

and hues (Rose 2012). 

Fifth – expressive content: “feel of an image” (Rose 2012: 74). The feeling of 

the image can hold a manifestation of the artist’s feeling. In this respect, 
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artists create artworks to convey a feeling. Oscar Wilde claimed, “every 

portrait that is painted with feeling is a portrait of the artist, not the sitter” 

(Wilde 1993: 7). 

Given the above articulation on the communicative and expressive 

component of visual artwork, a piece of art imposes a certain power on the 

subject, the human recipient. Since art proves generally powerful, visual art 

embodies more power particularly when it portrays a human.  

Human representation can take different forms such as images, portraits, 

statues, masks, and others, and plays an important role in history. Looked 

upon as powerful depictions of good or evil powers, people worshipped 

portraits as Gods and Idols to the point that they used artworks to perform 

white and black magic. People believed these representatives engendered 

spiritual souls.   

The artist Nizar Sabour explained his idea about images in general, images 

of the dead in particular, and the importance of having images of family 

members after they have died: 

“I always ask myself, why do we put pictures of the dead in our homes? For 

example, when my grandfather passed away they placed his image in our 

house, and the same thing happened when my brother-in-law passed away. 

In fact, it’s a kind of necromancy, and thus to evoke memories. But, from a 

political perspective, it is to evoke and enforce power, this is what I think. I 
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mean, when I put up an image of a leader, it enforces and evokes the power 

of the leader and it is reflected back on me.” 

Mitchell (1996) expanded on this point by saying:  

“Everyone knows that a photograph of their mother is not alive, but they will 

still be reluctant to deface or destroy it. No modern, rational, secular person 

thinks that pictures are to be treated like persons, but always seem to be 

willing to make exceptions for special cases” (Mitchell 1996: 73). 

People, in general, believe images possess a certain power and that they 

bring life back to dead people; hence, images act as a telepathic tool by 

which to communicate with the dead. 

Foucault’s (1977) description of power is that it is present in each and every 

social relation and that a social relationship between ‘subjects’ must portray 

a power imbalance during this social interaction (Foucault 1977a). Simply, 

the social relationship between subjects imposes power, which forms the 

relationship between a subject and an object; in other words, the relationship 

between the spectator (subject) and the image (object).  

In theory, objects by their mere existence cannot impose power on subjects; 

thus, the only way for objects to enforce power on subjects is when objects 

act as agents for other subjects. 

Max Weber declared that power depicts “the possibility of imposing one’s will 

upon the behavior of other persons” (Bendix 1978: 290). Hence, power, in 
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general, epitomizes three main components: a) the one imposing the power; 

b) the one the imposed power affects; c) the imposed power called authority.  

In the case of the effect of artwork, which represents an authority, it 

engenders three main pillars: a) the addresser, an image as an object, which 

represents an agent for a subject, an artist; b) the addressee, the spectator 

of an image, a subject; or c) the power imposed, the expression of the artist’s 

feelings that touch the addressee’s sensory systems.  

Hence, a visual artwork can act as the force to move human beings in a 

direction that the artist wants.  

A spectator, by way of interaction with a certain visual artwork and through 

the process of meaning making, creates a new discourse using visuals. 

Therefore, the visual representation, including signs, symbols, shapes, 

colors, and shades, of sociocultural contexts of Arabia creates a 

distinguished discourse for the visual arts portraying this part of the world.  

This is exemplified in the audience’s interpretation of the leadership 

representation in the three photos I showed them based on their social 

backgrounds and how these photos influenced them to construct a social 

discourse according to their sociocultural backgrounds.  

As articulated in Chapter 2, discourse analysis is a valuable tool by which to 

clarify the subjective meaning of leadership as a social phenomenon, in its 

social context through analyzing followers’ linguistic responses on what they 
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see, hear and read from their leaders. Hence, through discourse analysis we 

can understand how followers perceive leadership based on their cognitive 

perception, which is influenced by their social frames of reference. 

Followers perceive leadership through the powerful interaction with their 

leaders. The nature of the interaction between a leader and his followers can 

take different shapes, and it can be linguistic or visual; in other words, the 

leader can communicate through words and speeches or through non-

linguistic objects and images (Hardy et al. 2005). The followers’ 

sensemaking process is influenced by their sociocultural and historical 

contexts. The leadership interaction involves not just human elements, which 

are messages between leaders and followers; rather, it extends to 

incorporate non-human elements. For instance, photo 4-12 represents a 

powerful example of the non-human element of leadership communication. 

The non-human elements in this particular photo are the traffic sign and 

pedestrian crossover. Using these elements could successfully communicate 

a message to the audience that Shiekh Muhammad, the most influential 

person in the country, is a role model of a good citizen, who greatly respects 

the law. 

As explained in Chapter 6, applying discourse analysis on followers’ 

responses after showing the three photos for Sheikh Mohammed’s 

leadership, nine different themes of leadership have emerged. These themes 

represent different discourses interrelated to each other. These discursive 

themes represent Sheikh Mohammed’s leadership as inspiring, heroic, 

patriarchal, visionary, humane, happiness creating, charismatic, achieving 
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and self-confident. These themes were concluded based on discourse 

analysis applied during interviews conducted with people from different social 

and cultural backgrounds and who had some knowledge of the merits of the 

Bedouin society.   

Visual leadership and Panopticism  

As I articulated in previous chapters, leadership is the process of exercising 

power by managing cultures and mobilizing others to achieve what the 

leader wants. Importantly, power permeates every social relation; 

consequently, leadership remains the process of influencing people. It 

reflects the process of power being imposed from one or more subjects onto 

another or more subjects.  

A sociocultural context proves substantial in exercising power. From the 

perspective of this study, I based my approach on the leadership definition 

as a process of meaning construction between the leading and the led 

(Smircich and Morgan 1982; Kelly 2008). In this respect, the meaning 

construction process based on communication depicts the interactivity in the 

communication process. Basically, I define leadership as the act of power in 

terms of transmitting certain messages to influence the meaning construction 

of the other subject in a certain sociocultural context by using discourse 

(Kelly 2008; Fairhurst 2009; Fairhurst and Uhl-Bien 2012).  

To illustrate my argument and the result of my study, I expanded Jakobson’s 

(1960) model of the verbal communication to the leadership process, as 

illustrated in Figure 7-1: 
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Figure 7-1 Leadership Process Diagram  

 

It is important to mention that the common idea of leadership illustrates 

leaders giving orders to their subordinates to induce them to do what they 

want, which represents the typical image of the feudal leader. The message 

direction must be directed unidirectionally from leaders to followers (leader 

à followers). Yet, in reality, the interactive relational process of leadership 

proves bidirectional with a distinctive power imbalance (leader à followers & 

followers à leader). The discourse in the above model incorporates 

language interaction and the use of local language and talk in specific 

contexts with a small d, not the broader concept as systems of thought with 

capital D as we articulated in previous chapters (Potter and Wetherell 1987; 

Alvesson and Karreman 2000; Fairhurst and Putnam 2004; Fairhurst 2009; 

Alvesson and Karreman 2011). In this case, discourse reflects the power 

exercised in using language and the way it is communicated in a certain 

sociocultural context.  
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For the sake of this study, language is not the written, yet portrays the visual 

aesthetic artists use directly or to represent through art. Likewise, leaders 

impose power using different forms in order to try to influence their 

subordinates: ideas, values, relations, goals, commitments, feelings, and 

emotions. Simply, they create an authority to generate a power imbalance in 

their favor; yet, in reality, followers exercise power as well when they interact 

with the transmitted messages. Hence, in reality, leadership depicts a fully 

interactive and dynamic process of discursive communication fully affected 

and constructed in the sociocultural context (Alvesson and Sveningsson 

2003). In this respect, leadership is a sociocultural process of sensemaking 

by using power imbalance (Fairhurst and Uhl-Bien 2012). Therefore, the 

leadership reflects a dialogical phenomenon where interaction occurs using 

language and discourse. Language extends beyond the spoken and written; 

it expands to all visual expression of human ideas, including visual arts. This 

core of my thesis initiates a further understanding of that power imbalance 

exercised from a visual artwork (object) upon the spectator (subject).  

As articulated before that, the core aim of this study is to reveal the influence 

of visual messages that leaders communicated, indirectly through visually 

aesthetic-conveyed messages, like paintings and photographs. For the sake 

of this study, I concentrated on the communication of the leaders to the 

followers through artists. Scholars affirmed that a portrait of a leader 

functions as a virtual leadership tool to influence followers by combining the 

personal and positional qualities of the leader, along with the cultural and the 

historical context (Griffey and Jackson 2010). The discursive nature of a 

visual message creates virtual authority and power for that object, converting 
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it into a subject that can influence spectators. In this sense, the meaning 

construction process varies among cultures and across time. Hence, a social 

process cannot be studied without investigating the cultural and historical 

contexts, which exemplifies the core meaning of the discursive formation of 

any social process such as leadership.  

From this evidence, leadership influences subjects to act and create the 

desired output and to maintain that influence for as long as the production 

process needs completion. Consequently, to maintain the desirable output, 

the leader must implement a control and correction mechanism. Therefore, 

surveillance is the main component of the process of control and correction. 

Importantly, surveillance proves a costly process and it requires plenty of 

resources to keep the flow of production and to maintain the desired output. 

Foucault (1974) introduced the concept of the disciplinary society as an 

economic model of surveillance through the metaphoric concept of the 

Panopticon, whereby self-discipline creation alleviates surveillance’s 

economic burdens (Foucault 1974). 

I based my study on a hypothesis that an image of a leader can act as an 

apparatus of surveillance. Indeed, images impose power on the spectators, 

whether they are ordinary people looking at and admiring the canvas at an 

art exhibition, or employees in an organization viewing their political or 

business leader’s image on the wall. The power of visual language resides in 

the meaning gleaned when an individual looks at that visual object. The 

meaning is not straightforward, for no one can claim that they know the 

absolute truth, as meaning construction varies from culture to culture and 

across time. Consequently, making sense of the world proves to be a 
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dynamic and complex process for everyone. It represents a dynamic nature 

in the sense of changing over time and the complexity with which people 

diversely interpret the world according to culture, experience, and exposure. 

For example, in the case of Bedouin leadership, three political leaders’ 

images hung in a public space extract a distinct meaning interpretation from 

me as an individual who has lived in the UAE since 2006, and a tourist who 

has just arrived at Dubai airport. Additionally, these two meaning 

interpretations differ from an Emirati national who has lived all his life in 

Dubai and belongs to the tribal patriarchal culture of the UAE. For sure, a 

similar interpretation can be heard from Emirati nationals as they share the 

culture and history of the meaning of these images.  

Emirati nationals possess the same conceptual maps and the same visual 

language, therefore they view the world in roughly similar ways (Hall 1997). 

For example, Ismail asserted that Emirati nationals see their leaders as if 

they were here with them and will be here forever, for Emirati nationals 

believe in their leaders. They love them, as the whole social system is based 

on the tribe and the tribal structure of leading. There exists a collective 

acceptance of the role of the tribes’ leaders and their ancestors, as they are 

the protectors of the land and people. Hence, Emirati nationals accept their 

leaders amicably and believe in them. Musa, an Emirati painter, similarly 

confirmed this concept when he provided the example of Sheikh Zayed as 

the nation’s father and founder of the nation, who is loved and widely 

accepted as the immortal leader by all Emirati nationals. During his school 

days, Musa used to draw the face of Sheikh Zayed and he became an expert 

in recognizing all the details of Sheikh Zayed’s face during each age period. 
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It was seen as a legitimate act to paint Sheikh Zayed in the sense that 

people in the UAE do not like to visulaize humans, yet, in the case of Sheikh 

Zayed, there is an exception as he is considered beyond humanlikeness, 

that he is an icon that should be painted and remembered. I included in 

Appendix B a few examples of paintings of Sheikh Zayed through different 

ages and portrayed the different techniques by Musa (images 11 to 13).  

Hence, an image of Shaikh Zayed and other political leaders garners 

different perceptions from the Emirati nationals as a sign of appreciation, 

compliance, and respect for the leaders, as Najat expressed:  

“Whenever you enter an Emirati house, you see images for Zayed, Sheikh 

Rashid, Sheikh Mohammed… whether in the living room or in the Majles…” 

In this way, the discoursive collective meaning for the Emirati people of a 

certain Emirati leader’s image displayed in a public area reflects 

appreciation, love, and acceptance for that leader. Hence, for Emirati people, 

their leaders possess the legitimate right to rule the society. People put their 

trust in their leaders, who represent the best men to lead them. By contrast, 

different people from different social backgrounds interpret a leader’s images 

displayed in a public area negatively. For instance, all artists from Syria and 

Iraq garner a negative perception of the leaders’ images since they lived 

under the dictatorship reigns of Assad in Syria and Sadam Hussein in Iraq. 

For them, their leaders do not possess the legitimacy to rule. According to 

Satar, an Iraqi artist, “Power always carries the meaning of oppression and 

the contempt to the other,” which reveals the negative historical and social 

influence of living in Iraq during the reign of the dictatorship of Sadam 

Hussein. It is a fairly clear notion of the historical and social grounding of 



 
212 

Satar’s construction of meaning through his reactive and direct connotation 

of leaders and their images. Foucault (1980) contended: 

“The history which bears and determines us has the form of a war rather 

than that of a language: relations of power, not relations of meaning. History 

has no ‘meaning’, though this is not to say that it is absurd or incoherent. On 

the contrary, it is intelligible and should be susceptible of analysis down to 

the smallest detail – but this in accordance with the intelligibility of struggles, 

of strategies and tactics” (Foucault 1980: 114).  

Based on Foucault, history shapes individuals through the relations of power.  

Markedly, Foucault rejected the Marxist ideology, which centered ideas and 

knowledge on the economic social relations, production, and class struggle, 

as Marx (1904) expressed: 

“In the social production which men carry on they enter into definite relations 

that are indispensable and independent of their will; there relations of 

production correspond to a definite stage of development of their material 

powers of production. The sum total of these relations of production 

constitutes the economic structure of society – the real foundation, on which 

rise legal and political superstructures and to which correspond definite 

forms of social consciousness” (Marx 1904: 11).  

For Foucault, and through Nietzsche’s strong influence on him, history 

remains the center of the relation between power, knowledge, and truth; 
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hence, knowledge depicts the product of power and history shapes power. 

Therefore, economic relations and class struggle do not shape power, as 

Marx postulates (Olssen 2004):  

“It was Nietzsche who specified the power relation as the general focus, shall 

we say, of philosophical discourse – whereas for Marx it was the productive 

relation. Nietssche is the philosopher of power, a philosopher who managed 

to think of power without having to confine himself within a political theory in 

order to do so” (Foucault 1980: 53). 

Against this, economic relations and class struggles play strong roles in 

ideas and knowledge and they are important components of the social-

historical concept of power. For instance, in the Emirati society, class 

differences remain clear. They may do not take the form of class struggles, 

as all social classes in the Emirati society are taken care of by their leaders; 

yet, class struggles may take the form of Gramsci’ s hegemony, in which one 

social class leads another from an intellectual, political, and economic 

standpoint (Schwarzmantel 2015). For instance, Musa spoke about his 

passion for horses and for painting them as they represent, for him, the 

absolute beauty:  

“The Arabic horse is beautiful, you cannot imagine how much I love horses 

and painting them… I don’t own a horse myself, they are for this class…” 

Owning horses in the Emirati society remains class specific. Musa visually 

constructed that connection between the Arabian horse and the higher 

classes in a painting showing an Arabian horse raising its head to reach Burj 
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Khalifa (the highest tower in Dubai), a symbolic visual construction of the 

status of the horse and its owner in the UAE (Appendix B, images 14 & 15).   

Hence, social class hegemony plays a substantial role in constructing power 

relations, knowledge, and truth along with the language and discourse.  

In this way, the combination of all the above-mentioned concepts, including 

the power, knowledge, truth, language, discourse, and hegemony in 

producing ‘docile bodies’, enables leaders to get followers to do what they 

want in the way they want it to be completed. The panopticon cannot be 

defined only as using visual artworks in different public or private areas, for 

the panopticon is omnipresent through images, media, architecture, as well 

as the dominance of certain families. Indeed, currently, the panopticon can 

be extended to cover cities and countries. This metaphorical super-

omnipresent panopticon works as an immense apparatus of hegemony to 

establish normalcy and to create docile bodies.  

My understanding of power imbalance comprises a mix of different 

understandings of Gramsci and Foucault. Gramsci’s concept of power 

imbalance stands rooted in the class struggle, while Foucault refused to 

blame a certain group of subjects for class hegemony. Although the 

discourse of leadership in the Emirati society remains historically and 

culturally constructed, hegemony represents a substantial component in 

constructing that discourse. Of course, this specific discourse of leadership 

proves dynamic and continues to change per the social, historical, economic, 

and cultural changes from one period to another. The knowledge and power 



 
215 

relations operated through the metaphorical super-omnipresent panopticon 

represent a mega apparatus of governmental, familial, legal, and economic 

relations inside the Emirati society. These relations can be termed as 

‘neotribal’ in the sense that they remain based on the tribal patriarchy form of 

leading within an extremely modern environment. This epitomizes a unique 

model of leading with a mix of patriarchal, familial, economic, political, and 

governmental interrelations that proves very sophisticated.  

Hence, the panopticon in this study takes a different metaphorical and 

conceptual meaning beyond its conception as a prison-based architecture of 

discipline and punishment. It typifies an apparatus of this sophisticated 

network of relations, power imbalances, and knowledge operated in diverse 

interconnected elements including media, architectural, regulations, laws, 

administrative, institutions, etc. In this respect, there exists no common 

discourse of leadership in Arabia as I had originally thought when I started 

this study. My initial argument was to focus my study on Bedouin Arabia as a 

geographical region sharing common social and cultural similarities. Based 

on history, discourse can be distinguished through history and time. Hence, I 

believe that translating leadership into discourse requires me to narrow the 

geographical area even further. I even believe that the leadership discourse 

of Dubai under Sheikh Mohammed bin Rashid Al Maktoum is different to the 

one in Dubai under Sheikh Maktoum bin Rashid Al Maktoum ten years ago. 

Despite the fact that they are brothers and they were both leaders in Dubai, 

the leadership discourse of these two epochs and leaders differed.  
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Leading to another major conclusion, there exists no general leadership style 

for Bedouin Arabs. Consequently, there exist no one visual discourse by 

which to communicate leadership, even between two close cities, namely 

Dubai and Abu Dhabi, which are both in the UAE, the distance between them 

being less than 150 km. These two cities are so different that a leader cannot 

define them under one discourse.  

Hence, this approach to leadership discourse through the power and the 

relation between power and knowledge, where power forms knowledge and 

knowledge, in a way, influences power, and the relation between power and 

body, creates a totally new visual leadership discourse that fits Dubai in a 

certain epoch for a certain leadership.  

Notably, power can be negative and repressive when used as a tool to 

control others and impose hegemony on other groups. However, the positive 

side of power represented in the Dubai leadership model demonstrates 

productivity, as Foucault (1980) professed:  

“If power were never anything but repressive, if it never did anything but say 

no, do you really think one would be brought to obey? What makes power 

hold good, what makes it accepted, is simply the fact that it doesn’t only 

weight on us as a force that says no, but that it travers and produces things, 

it induces pleasure, forms knowledge, produces discourses. It needs to be 

considered as a productive network which runs through the whole social 

body, much more than as a negative instance whose function is repression” 

(Foucault 1980: 119).  
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Hence, a key conclusion that we can derive from the above articulation is 

that any social phenomenon proves so sophisticated that dwarfing it into one 

or more models is impossible. Social phenomena, when they are studied 

using the notion of discourse, can be easily understood, and we can devise 

different localized models of leadership fitting into a unique social and 

historical case. Everything changes over time, even humans, for we are not 

the same as we were before; we change and keep changing per our 

experiences, exposures, etc.  

“Do not ask who I am and do not ask me to remain the same; leave it to our 

bureaucrats and our police to see that our papers are in order.” (Foucault 

1972: 19) 

From the understudied, leadership epitomizes different and multiple 

meanings that are experienced aesthetically; it proves to be socially 

constructed and discursive. I will now present the practical implications of my 

research project in the next chapter.   
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Chapter 8 – Practical Implications 

The main reason for choosing to pursue a DBA program was because of my 

belief in the importance of building theory that can be practically 

implemented and can deliver benefits to the society in which we live. 

Therefore, this chapter summaries the lessons learned from this empirical 

study and the potential benefits to Bedouin leaders, Bedouin society and the 

wider business community. 

As articulated before, leadership remains a vague term despite the vast 

literature that covers it. Studying leadership, as a socially constructed 

process, comprises an area rarely tackled, especially when using visual 

methods, discourse analysis and aesthetic process in studying leadership in 

a different cultural and historical settings of the Bedouin Arabia. 

Theoretically, the mainstream leadership theories remain limited to 

interpreting leadership as a social phenomenon; hence, new methodological 

practices need to be developed. When studying organizations, experts need 

to incorporate the sensuous elements; hence this offers a novel approach by 

which to identify the differences between societies and facilitate the 

comprehension of the cognitive mechanism behind any action that may 

appear weird and vague by members of other social groups. Naturalization 

plays an important role in making things appear as taken-for-granted facts; 

therefore, each social group believes that their ideas are the right ones 

(Kuronen 2015).  
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Furthermore, visuals widely used in the Middle East root the unconscious 

control of political leaders, despite the tendency for human embodiment to be 

prohibited in Islam. Chosen political leaders prove exempt from this 

prohibition. Hence, leaders’ images provide a fundamental component of the 

collective frames of references, which enshrine leaders’ extemporal 

existence in the collective mind of their people and part of the historical 

collective myth of a social group.  

The application of the Foucauldian analysis and studies can develop 

important concepts that alter theoretical and empirical approaches to 

different social phenomena, including leadership. These concepts include 

power, docile bodies, discourse, archaeology, genealogy, and much more. 

Power proves a central concept in analyzing leadership. Consequently, 

analyzing power relations and powerful stakeholders identifies the entire 

leadership position that a leader takes or should take. 

The concept of power in the sense of controlling can be constructed through 

using myth, by means of assembling and communicating the heroic image of 

a leader; this image can be used as a tool for political or business leaders to 

keep control of their followers’ thoughts through employing visual artwork to 

enhance the leadership myth of a leader. To a considerable extent, images, 

portraits, and statues induce a panoptical effect on their audiences; a 

panoptical effect can be developed through expanding the heroic image from 

an image taken of a leader to a painted artwork that an artist creates.  
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Consequently, the practical consequence of that idea massively impacts the 

controlling of humans and the creating of docile bodies. From this 

perspective, artwork transforms the desired personality of a leader into a 

myth that creates a quasi-God image of that leader from the audience’s 

perspective. Tyrannical leaders such as Stalin, Hitler, Sadam Hussein, Hafez 

Assad and others employ this method. Creating the myth image of a leader 

requires the physical existence of that leader to be gradually hidden and out 

of sight. Thus, a myth is a metaphoric image conveyed in photos, and this 

technique was used heavily in constructing the myth of Stalin, Kim Il-Sung, 

and Assad. Orwell’s Big Brother image that exemplified ‘the Big Brother’ 

existence was rendered unimportant as his image gained power (Orwell 

1949). A new way of understanding leadership emerges from this revelation.  

My approach to studying leadership based on the communication process 

demonstrates the exercising of power between the two sides of this 

relationship: leaders and followers, as illustrated previously in Figure 7-1. 

Discourse plays a substantial role in constructing this power relation through 

using language in a specific sociocultural context. Hence, leadership proves 

a dynamic process of using discursive communication and language, in the 

light of this study, in a form of visual artworks. Leaders attempt to influence 

subjects by impacting sensory systems through the medium of artworks. I 

studied the three main components of the leadership process: a) the 

addresser, who creates and sends a certain message; b) the addressee or 

the audience, the party to whom the addresser intends to send a certain 

message; and c) the message visual artists create. To accomplish the 
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foregoing, I divided the current chapter into three themes, each representing 

a practical implication. 

First practical implication: Leadership myth. I focused on how Bedouin 

leaders convey their messages, through images, to influence their followers’ 

senses and how followers interpret these messages in different and multiple 

ways. Through this research, I will help leaders to understand their target 

audience’s frame of references in order to strengthen the relationship 

between leaders and their audience, by using the power of symbols to 

interpret the sent message according to the leader’s objectives. 

Second practical implication: Visuals’ consumption. The main focus here is to 

understand the consumption of leaders’ images and the effects on the 

audience by exploring the followers’ perspectives in terms of consuming 

leaders’ communicated messages, and how leaders can make use of the 

panoptical power of image to improve followers’ self-discipline. That means, 

to know when a leader’s images engender doing good or bad discipline. In 

other words, how to avoid transforming these communicated images into a 

panoptical apparatus that creates tyrannical leaders, who negatively 

manipulate their followers.  

Third practical implication: Communication. The focus here is the practical 

use of social media as a vehicle to convey the leadership message through 

images. 
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First Practical Implication – Creating Leadership Myth 

The first practical implication derived from the first phase of my empirical 

research focused on the addresser and was expounded upon in Chapter 4. I 

analyzed the visual representations of Sheikh Mohammed and how he used 

images to convey the targeted message to his specific targeted audience. 

Symbols and rituals play a substantial role in formulating a leader’s myth in 

addition to the important role of visual media and aesthetics in constructing 

the desired public image for leaders. Therefore, followers attach to a leader 

who communicates symbols and rituals that fit the social, cultural, and 

historical settings of the targeted audience (Kuronen and Virtaharju 2015). 

Building a leader’s public image is to influence successfully the targeted 

audience and to follow the targeted audience’s frame of references. In this 

respect, and as articulated in Chapters 4 and 7, the five main components of 

the frame of references for Bedouins are language, culture, faith, climate, 

and government.  

First – language: any visual message transmitted from a Bedouin leader to 

his audience must consider the importance of Arabic language as a holder of 

the Bedouin oral culture, which is communicated through poems. Sheikh 

Mohammed represents a model of the Bedouin leader who uses poems to 

communicate his leadership message to his audience. He proves very strong 

and adept at mixing image and word, as exemplified through his poem, 

‘Triumph’, which portrays poetic textual communication of his visual three-

figure salute in Figure 4-4: 
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“Signifying great victory, I raised my hand triumphant.  

I yearn solely for the First, my eyes merely upon the best. 

Three letters are my symbol, among Arabs it is known: 

Triumph, victory... distinct from foreign signs.” (Maktoum 2014).  

The interconnection between the spoken and visual languages proves so 

strong in the Bedouin culture that a Bedouin leader must possess the 

strength of using spoken language and he should illustrate a model for using 

poems to communicate his ideas. Hence, being able to compose and recite 

poems typifies an important skill for a Bedouin leader who is highly respected 

by his people.  

Second – culture: this has different components including symbols, customs, 

ceremonies, and myths along with the history that plays a substantial role in 

unifying and creating nations. Thus, a Bedouin leader must communicate his 

endeavors to create a common cause for his people and to position himself 

as a central part of his people’s culture and history. Based on that, Sheikh 

Mohammed represents a great example of the Bedouin leader who places 

himself at the center of his people’s cultural and historical lives as a result of 

him belonging to the family that led and will lead his tribe. He communicated 

that connection through different messages: a) through his poems and 

spoken language, and b) through using his full name and the connection to 

his father, brothers, and family:  

“I am just as proud of my leader, the late Sheikh Zayed bin Sultan Al 

Nahyan; my late father, Sheikh Rashid bin Saeed Al Maktoum; and my late 
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brother, Sheikh Maktoum bin Rashid Al Maktoum and Sheikh Ahmad bin 

Rashid Al Maktoum, my family, the citizens of the UAE and all Arabs, 

everywhere.” (Maktoum 2012: 7)  

Bedouins are proud of their families, origins, and ancestors; hence, 

leadership in Bedouin society remains in the hands of the one family that 

earned the legitimacy to rule each tribe. Culture in Bedouin society is 

represented by traditional dress (Figure E1-1), traditional lifestyle (Figure E1-

2), and the connection to the desert and its animals (Figures E1-3 & E1-4 & 

E1-5). A Bedouin leader must exhibit the Bedouin culture in his lifestyle; 

therefore, he depicts one of his tribesmen, lives their life, and communicates 

their cultural symbols.   

Third – faith: Bedouins in the UAE are Muslims and they stand proud of 

Islam, since Prophet Mohammed was a Bedouin from Arabia himself. Any 

Bedouin leader must show his pride in Islam. “As for me, I am proud of my 

religion, my country and my nation” (Maktoum 2012: 7). Visual 

communication of faith plays an important part of any Bedouin leader. Figure 

E1-6 illustrates Sheikh Mohammed and his son performing the Umrah rituals.   

Fourth – climate and geography: these affect the leadership for Bedouins as, 

throughout history, they have lived a simple life in the desert. They used to 

live in tents and sit on the ground. Therefore, yellow and white, the colors of 

the desert, hold important components of their visual communicational 

message. Figure E1-1 illustrates Sheikh Mohammed in a yellow traditional 
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Thawb reflecting the desert color; Figure E1-7 illustrates Sheikh Mohammed 

with the late Sheikh Zayed sitting on the ground.   

Fifth – government: Bedouins remain traditional and their leading system is 

based on patriarchy, through which the head of the tribe represents the 

father for his tribesmen and tribeswomen. He takes care of them and they 

remain loyal to him. Figure E1-8 portrays Sheikh Mohammed in an elderly 

care home taking care of his tribesmen as a father and a protector. 

Leadership is an interactive power imbalance process using different 

communication strategies; culture plays a substantial role in terms of the 

effectiveness of the leadership communication process and in building the 

relationship between the two sides of the communication process: input 

(leader) and output (audience) through the image. Hence, identifying culture 

and sub-cultures in an origination is an important task of defining how to 

present the image of the leader (De Chernatony 1999). The degree of 

congruence between the leader’s desired message and how the targeted 

stakeholders perceive that message indicates the degree of success in 

transferring that desired message.  

Donaldson and Preston (1995) listed the main groups of stakeholders which 

are targeted for the leader’s image, which include: governments, investors, 

political groups, suppliers, customers, trade associations, employees, and 

communities (Donaldson and Preston 1995). In the case of Bedouin 

leadership, there exists a difference between the messages that target UAE 

nationals, expats in the UAE, and the international audience.  
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Each of these groups maintains a different perspective when they decipher 

any message. Sending the same message to all of these diverse groups will 

result in perceptional incongruence.  

The emergence of different communication technologies, including social 

and digital media, results in an increase in the enormous use of visual 

communication through photos, videos, etc. Visuals provide some of the 

most powerful keys to increase visibility, for visuals represent the key to 

construct and communicate leaders’ images as unique, professional, 

competent, and positive. Hence, visuals play a key role in positioning leaders 

as possessing unique characteristics, and building and communicating their 

unique reputation and credibility to construct the leadership myth.  

According to Kuronen and Virtaharju (2015), leadership mythology shapes 

how people perceive the leader (Kuronen and Virtaharju 2015). By the same 

token, and according to Lévi-Strauss (1996), rituals and mythology remain 

intertwined, for rituals create a mythology and vice versa (Lévi-Strauss 

1996). A leader’s rituals represent one key element in creating the leadership 

mythology. The interconnection between mythology, sociocultural context, 

and time is important in terms of constructing a strong leadership image. It is 

in this sense that leaders communicate a persistent message of rituals over 

time to strengthen the desired image of the leader and to shape his 

mythology. A leader’s rituals and mythologies will symbolize how people 

remember him (Kuronen and Virtaharju 2015). In this sense, visual fine art 

provides the perfect vehicle by which to communicate the leader’s desired 

message and to make the recipients of their message perceive and embrace 
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the desired message through using symbols that fit the recipients’ frame of 

references.   

One example of using symbols to communicate leadership mythology 

remains exemplified in Sheikh Mohammed bin Rashid’s three-figure salute, 

which was constructed as Sheikh Mohammed bin Rashid’s symbol for the 

creation of Dubai as a successful model of his leadership. This salute 

conveys different messages and is perceived in different ways; for some, it 

depicts the symbol of Win, Victory and Love; for others, it illustrates Triumph, 

Victory and the Arab. In any case, the symbol, over time, has been 

transformed into a myth and represented the leadership of Sheikh 

Mohammed in building Dubai as an international city known globally. This 

leadership image of Sheikh Mohammed remains very much connected to the 

success of the holistic existence of Dubai. Hence, Sheikh Mohammed’s hand 

sign symbolizes a nation and continues to be communicated through visual 

fine art. Figure E1-9 represents a salute of a hand with three fingers located 

near Burj Khalifa, the tallest human construction. This transmits a symbolic 

message, in that this salute represents the achievement of this huge 

accomplishment.  

Based on the above, the practical takeaway of the addresser’s perspective is 

to improve the means by which to communicate the leadership message 

through using symbols and rituals that can be understood by the targeted 

audience based on their unique frame of reference. This study helps leaders 

to tailor an effective strategy to enable them to communicate their myths and 

to influence their audience. Constructing a leadership myth requires culturally 
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communicating the image of a Bedouin tribe head, a poet, who is proud of 

his ancestors, yet modern, how he has embraced technology and is open to 

new ideas. Using visuals is an effective tool to show that the leader is one of 

his people, he understands them, lives their life, he symbolizes them, 

represents them and visually embodies them. Hence, applying this study is 

effective at helping current and future Bedouin leaders to create their myth. 

Second Practical Implication - Followers and Visuals’ 

Consumption 

The second practical implication derives from the third phase of my empirical 

research, where I focused on the audience and how they consumed the 

visually communicated message sent by their leaders, specifically in the 

context of Bedouin society, as outlined in Chapter 6. 

Leaders, in general, need to know how their audience perceives their 

messages. Thus, they need to know how the followers construct the image of 

the leader in their minds.  

This research will help leaders improve their communication process and 

keep the communicated message centered on positively impacting followers. 

Leaders want to inspire followers so that the followers see them as role 

models. They want to keep the two-way-communication channel open 

interactively between leaders and their followers, to avoid transforming the 

leader’s image into a panoptical apparatus that exercises suppression and 

dictatorship. 
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Generally, autocrats use a one-way communication strategy; they are not 

interactive with their followers. Their communication teams tend to create 

their myth image by minimizing the leader’s physical appearance and 

transforming the leader into a metaphoric image that can only be seen in 

photos. The photo has the power to transform the leader from an object into 

a subject and increase the power of a photo to exceed the real human power 

of the leader.  

This is why it is necessary to consider Sheikh Mohammed’s communication 

strategy as a successful tool to construct the image of a good Bedouin 

leader. He communicates with his followers on a regular basis; he acts as an 

ordinary person who aims to serve his people. People meet Sheikh 

Mohammed while they are walking along the streets as if he is an ordinary 

person and does not request to be treated differently. His communication 

strategy aligns persistently with the image he represents as a caring leader 

who takes care of people and works hard to create a happy environment. For 

instance, Figure 4-12 illustrates a surprise visit Sheikh Mohammed made to 

the City Walk area in Dubai, depicting him refusing any special treatment 

when crossing the road and waiting for the traffic lights to change. It sends 

an excellent message that conveys some symbolic messages to his people: 

First, he represents a serving leader and provides a role model of the 

hardworking and achievable leader in workers’ clothes (Bisht over the 

Thawb). 
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Second, he is depicted as a self-disciplined role model for people as he 

demonstrates a respect for laws and regulations, with no exception for 

compliance with laws and regulations.  

Third, he illustrates a visionary achievable leader with a micro-monitoring 

trait. 

This viral photo on social media shows the strength of Sheikh Mohammed’s 

communication team (Figure 4-12). 

Thus, the main aim of the message that is communicated is to build the 

desired disciplined society with a ‘discipline of soul’ and loyalty to their 

leader. 

Based on the interviews I conducted with the audience, and as articulated in 

Chapter 6, I identified nine themes of leadership: inspiring, heroic, 

patriarchal, visionary, humane, happiness creating, charismatic, achieving 

and self-confidence. It remains beneficial to understand how an audience 

represents each of these themes visually.  

Theme One – inspiring, where followers can see a motivating leader visually 

through his gaze and the way they connect the leader with his achievements. 

Figure 4-4 represents an inspiring leader who celebrates his success through 

showing his own victory sign, the way he raises his head and looks far away, 

the victorious smile on his face, his raised chest; his entire body gestures 

depict a victorious leader who inspires everyone that looks at his image.  



 
231 

Theme Two – heroic, where the Bedouin leader should be a hero in the eyes 

of his people, for them to trust him as an absolute leader to follow; heroism 

should be illustrated through different messages that convey the ultimate 

heroic message. Leaders have used sports throughout history to 

demonstrate their heroic characteristics. For instance, the Roman emperor 

Commodus represents a famous model for a leader using sport to formulate 

his heroic myth as a God-like undefeatable gladiator.  

Sheikh Mohammed constructed his heroic image (Figure E1-10) as an 

undefeatable leader who faces courageously and successfully all challenges, 

and he constructed this message through challenging himself in horse 

endurance races. He not only wins the races, but also proves himself as a 

team leader; hence, the message for an audience held that Sheikh 

Mohammed is a world champion who leads world champions in a traditional 

Bedouin sport for Arabic horses. In fact, as a champion and team leader, he 

sends out many positive messages.  

Theme Three – patriarchal, which portrays the Bedouin leader as a male and 

who is considered as a father to his people and takes care of them, as they 

represent his family. Hence, the tribe depicts an extended family for the 

leader. It is important for a Bedouin leader to display the symbol of the 

patriarch in his communicated visual messages. Sheikh Mohammed 

communicated this theme very strongly; Figure E1-8 provides a good 

example of the symbolic father of the nation through the care that Sheikh 

Mohammed demonstrates for the elderly nationals.  
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Figure E1-11 expresses the great father-like look for Sheikh Mohammed to 

one of the national students in a visit for Sheikh Mohammed to schools.  

Theme Four – visionary, which encompasses visual intertextuality with 

inspiration and heroism. Visionary also can be communicated visually 

through the gaze (images E1-12).  

Theme Five – humane, with visual intertextuality the leader remains 

patriarchal by showing his care for others and the human side of the Bedouin 

leader. Images E1-11 and E1-8 exemplify the human illustration of a Bedouin 

leader.  

Figure E1-13 communicates the humbleness of Sheikh Mohammed in 

dealing with older people. 

Theme Six - happiness creating, which represents the ultimate goal for 

humanity; hence, any successful leader wants to make his people happy and 

content. Based on that, the Bedouin leader spreads happiness and this 

happiness should be shown on his people’s faces. Communicating 

happiness is a vital role of the leader. Image 4-11 shows happy followers 

with their leader, for everyone bears smile.  

Theme Seven – charismatic with visual intertextuality depicts an inspiration, 

heroic, and visionary. The leader’s way of standing and his look display 

charisma. Image E1-14 communicates a charismatic look.  
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Theme Eight – achieving leadership communicated through the completion 

of successful projects and endeavors. Hence, accomplishments should be 

visually communicated. Image E1-15 shows Sheikh Mohammed in front of 

one of his successful projects: Dubai International Airshow. 

Theme Nine - self-confidence, it is important for the leader to show 

confidence so that his followers will maintain confidence in him. Confidence 

can be visually communicated through the way a leader talks, walks, and 

treats others. Image E1-1 displays a Bedouin leader who has self-

confidence, while inspiring his people. 

Based on the above, the practical takeaway of the audience perspective is 

through identifying how audiences characterize their role model leader, how 

they interpret the sent message, and how different audiences react to the 

same image. Applying these nine characteristics and analyzing the 

intertextuality between them is extremely valuable in order to construct the 

heroic image of the leader and is highly effective when constructing the 

image of the Bedouin leader as a myth among his people.  

Furthermore, using Foucault’s “picture-object” technique on visual messages 

adds real value when communicating the desired message that depicts the 

identified nine themes of the characteristics for a role model of a Bedouin 

leader, and illustrates how to manipulate photo/canvas spatial properties, 

lighting, etc. The ultimate goal of the communicated message is to create the 

desired disciplined and loyal society for the Bedouin leader.  
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Third Practical Implication - Communication  

The third practical implication is derived from the second phase of my 

empirical research where I focused on the message, how an artist’s 

perspective creates it and how an image can be used as a communicational 

vehicle to create the leader’s myth by affecting the audience’s sensory 

perspective, as discussed in Chapter 5. 

According to Broms and Gahmberg (1983), “The reason why myths are so 

powerful is that they are not only thought, they are also felt” (Broms and 

Gahmberg 1983: 488). Hence, emotions play a substantial role in creating 

the image of a powerful political leader, as a myth must be constructed and 

communicated. 

From a practical perspective, Guzman and Sierra (2009) developed an 

image framework for political candidates and identified five factors that have 

a significant impact on the voters’ decisions to choose a certain candidate. 

These factors comprise competence, empathy, openness, agreeableness, 

and handsomeness. The authors professed that handsomeness or the 

physical appearance, in general, exerts a considerable impact on the voters’ 

decision (Guzman and Sierra 2009). On the contrary, a political leader’s 

image can be constructed and the image that people view as a political 

leader can be manipulated and affected by playing with the voters’ emotions 

through creating a powerful myth for that leader. Hence, Guzman and 

Sierra’s (2009) framework can be created by manipulating the communicated 

image of the leader.  
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The differing social relations of the democratic West, which reflect a 

democratic nature of elections when voters choose a certain leader out of a 

few, necessitate the identification of the political leaders and candidates in 

order to influence the voters. However, the patriarchal nature of the Bedouin 

society in general is based on the tribal tradition that leaders earned their 

recognition through the conservative social relations based on class, social 

structure, economic and historical relations.  

In the Bedouin society, leaders are not elected, for they inherit power. The 

patriarchal structure and social relations remain prevalent in the Arab society 

in general through the rooted dominance of the social relations of the father. 

Two main ruling systems exist in the region: the conservative and the 

progressive. In general, the conservative regimes and the traditional tribal 

relations still control Arabia, including the six Gulf countries, of which UAE 

remains one, while the progressive regimes control the Levant, Egypt and 

other North African countries (Sharabi 1992). 

In total, the Middle East, the conservative and the progressive, was and still 

is a home for omnipresent political leaders depicted as gods, and their myths 

go beyond their nature as humans. Slogans, images, and symbols are used 

heavily to construct the myth that leaders wish to communicate and to 

embed this myth in the minds of their people. Each of these leaders uses 

certain social, historical, and cultural settings to construct an omnipotent 

image of a God-like human that lives forever in the minds of his people. 

These leaders manipulate the historical settings and the social relations to 

create a myth that serves their specific agendas in keeping control of their 
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countries, as well as to control the collective unconsciousness of the people 

for longer than their biological worldly existence. The leaders want to inherit 

this, just like their ancestors, after they pass away. Hence, and as articulated 

in Chapter 5, the main objective of any leadership communication attempt in 

the Middle East is to influence the collective unconscious mind of people. In 

this respect, visuals play a substantial role in constructing that particular 

discourse to control and maintain the leader’s authority for as long as 

possible.  

Conservative Bedouin leaders represent a different leadership model that fits 

the social, cultural, and historical settings of Arabia. The Bedouin leadership 

model clearly communicates the patriarchal model of relations. Sheikh 

Mohammed bin Rashid’s leadership represents that enlightened model of the 

patriarchal-leading ideal, namely that he cares about his people and treats 

them as his own family members.  

Visual art, as a tangible object, creates a subjective intangible reality 

represented in ideas, feelings, and emotions of recipients; hence, any visual 

piece of art imposes a certain power upon the recipients. As I postulated in 

Chapter 7, this power is imposed through a sophisticated process of 

interpretation, affected by the recipient’s frames of reference and the instant 

psychological state in which the individual lives at the moment of the visual 

contact with a piece of art. Yet, can we measure the power of an image on 

an audience? Answering that question engenders the real value of this 

research in different fields. Different social media platforms provide great 

potential to capitalize on this research from a practical perspective, and they 
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garner practical benefits for leaders to measure the emotional effect of their 

visual messages they post on any social media platform. For instance, if 

leaders can understand the effect of the images that they post on their social 

media accounts has on their audience, the nature of that effect and be able 

to quantify that effect, it would then prove very beneficial when implementing 

an effective leadership communication plan.  

Murdough (2009) introduced a five-phase measurement process of the social 

media for brands: concept, definition, design, deployment and optimization 

(Murdough 2009). There exists no real measurement process concentrating 

on leaders’ images and their effect on their audiences; hence, using artificial 

intelligence and applications, such as the natural language processing and 

Python, from a visual perspective can represent a great tool to measure the 

effect of visual materials on the audience. I am currently working on making 

a functional use of this research to make sense of all the data that can be 

generated from social media interactions. For instance, analyzing the 

comments through Python on any post for a leader on his social media can 

be valuable when measuring the impact of a certain post and the reasons 

why audiences like it or not.  

Building on the above, feelings, emotions, and images affect and persuade 

humans and can represent the main instrument by which to construct a 

visual message that takes pages to be communicated through words. In this 

sense, visual fine art can transmit the targeted message through different 

components, as Rose (2012) explained including: a) content; b) colors; c) 

space; d) light; and e) the expressive content (Rose 2012). In this way, all 
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the above components used to communicate a sensory experience create a 

subjective reality. By the same token, a subjective reality created in the 

recipients’ minds through the encounter with that piece of visual art is 

constructed through the recipient’s sensory experience that is influenced by 

different elements including emotions, memories, perceptions, stimuli, and 

other sensory components (Rothenberg 1986; Cupchik 1992; Lakoff and 

Johnson 1999). Hence, building a heroic legend does need to address the 

sensory system of the recipient. In this way, Sheikh Mohammed represents 

an example of the tribal leader who commands the heroic presence in a 

humble ‘common man’ way, so that local Bedouins appreciate him. His 

represented romantic model of leadership is crucial in this region, whereas 

other leaders commonly use power in a negative way. The romantic model of 

a value-creating hero who performs miracles contradicts the negative Middle 

Eastern model of strong distractive autocrat leaders, like Assad in Syria, 

Sadam in Iraq, etc. The positive heroic image of Sheikh Mohammed 

constructed a humane image of a strong protecting leader who places his 

country and his people above all. Meindle and his colleagues (1985) 

contended:  

“A romanticized view of leadership is probably also an outgrowth of a general 

faith in human organizations as potentially effective and efficient value-

producing systems that fulfill the various interests of their participants and 

perhaps, also, society at large.” (Meindl et al. 1985: 97)  

By the same token, business leaders are as important as political leaders, 

and legendary business leaders represent a symbolic capital for the 
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organizations to which they belong. They possess substantial influence over 

the material capital of the organization, and that can be positively reflected 

on the company’s market value and shareholders’ value (Hegele and Kieser 

2001). 

Hegele and Kieser (2001) mentioned Jack Welch, the former CEO of 

General Electric (GE) and his heroic achievements in creating miracles for 

GE during his tenure (Hegele and Kieser 2001). Hence, by communicating 

these heroic achievements and miracles, Welch is presented as the most 

powerful business leader of his time. In this respect, the typical agreed-upon 

business leader image – in other words, a certain discourse – had to be 

communicated, showing miracles in the following areas: a) creating 

enormous value for shareholders; b) positioning the company as a top leader 

in their respective industry; c) creating value in terms of downsizing and 

controlling costs; d) improving the hierarchy and management system 

(Hegele and Kieser 2001). Consequently, given that communication is seen 

as the instrument by which to construct the myth of leadership, storytelling 

plays a substantial role in constructing that mythic image. In the case of 

Welch, the cowboy image was constructed and communicated in such a way 

because he was represented as a tough leader who fought for the benefit of 

his shareholders and company’s position, currently and in the future. Again, 

the cultural setting of the targeted recipients proves vital. In this sense, 

constructing the image of Welch as a cowboy fits perfectly with the social, 

cultural, and historical settings of the US.   
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“Welch is the tough and lonely cowboy who fights like hell against the 

powerful competition, mainly from abroad, and against bureaucrats. He does 

not do it for himself but for the many shareholders in the country, whose 

savings he wants to multiply. He believes in his ideals. In the beginning, a 

large number of people tried to stop him, even among the stock market 

experts, and among his own ranks some did not share his ideals, but Welch 

continued on his way, did what a man’s gotta do. He impresses friends and 

foes alike with occasional demonstrations of his unbelievable fitness and 

speed—although he does not ride through the Rocky Mountains at night or 

draw faster than a rented gunslinger, even though he’s been shot…” (Hegele 

and Kieser 2001: 302)  

Figure 8-1 portrays Jack Welch as a strong, heroic leader as conveyed 

through his body language, with two solid fists punching in front of the 

audience along with his teeth pressed in a sign of persistence. This relays 

how he remains determined to achieve what he promised to do and how he 

remains tough and angry against anyone who stops him from achieving.  
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Figure 8-1 Jack Welch’s communicated image as a leader 

Hence, it is of significant importance to construct that heroic image and 

communicate it properly to different groups of stakeholders. Fine art provides 

a great instrument by which to complement the leadership rhetoric. 

Communicating leadership through fine art remains in its infant stage. Using 

different cultural symbols to construct and communicate the leadership aura 

is a vital instrument that can be used to communicate the powerful image of 

a certain leader. Constructing the leadership myth of a leader visually in a 

cultural and historical setting remains an excellent tool by which to 

communicate the leadership charisma. 

That visual message can communicate a certain cultural message to create 

the leader’s mythology through using a culturally specific blend of symbols, 
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traditions, ceremonies, rituals, myths, and crucial historical memories 

accumulated during history and blended with other cultural aspects including 

language and religion. The created mythology of a leader shapes the image 

people perceive of that leader.  

However, Figure 8-2 incorporates the key components of the three phases of 

my empirical research. Each message sent out to a certain group of 

stakeholders is treated in a distinguished way according to the way it is 

transmitted and the sociocultural background of the recipient.  

  

  

Figure 8-2 Leader’s Image Communication Process 

Ultimately, it is important to mention that leaders communicate messages 

that align with the myth they aim to construct of themselves. The discourse of 

visuals plays a substantial role in communicating the desired message; 

leaders need to be aware of how their followers perceive their messages. 

Social media represents a valuable tool to gauge how the leaders’ recipients 
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receive their messages. Personal frames of reference play a substantial role 

in shaping our personalities mainly in terms of interpreting any message 

experienced from different angles: cognitive, linguistic, and social. Therefore, 

different cultures create different frames of reference. Consequently, the 

interpretation process differs according to the personal frame of reference, 

which reflects an outcome of language, culture, faith, climate, and 

government.  

Despite the modern architect and landscape in most cities of Arabia, tribal 

patriarchal relations still dominate and the heroic images of leaders 

persistently reflect leadership imagery. Hence, the common image for the 

leader in Arabia remains the strong and savior character who protects the 

whole tribe from the metaphorical incursions of other tribes. He is always a 

male and he is a father to everyone in the tribe. He depicts a legend that 

continues to perform miracles through achieving iconic feats that cannot be 

achieved by a ‘normal man’. In this way, the image of the tribe’s leader in the 

mind of local people presents a paradoxical, ‘common man’ who is close to 

them, yet, a hero that creates and achieves impossible deeds. The image of 

the tribal leader surrounded by a myth depicts a man very tender with the 

weak and very strong and tough with the enemy. To construct and 

communicate that leadership myth, leaders target the human sensory 

perception to influence how people perceive their myth. Therefore, in this 

sense we can approach the tribal leadership from an aesthetic perspective; 

hence, leadership, from this perspective, holds a subjective reality that 

creates this intended subjective reality through images and visuals, which 
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are the most effective instruments that can be used to achieve that goal. 

Bedouin leaders need to communicate the desired message despite the fact 

the communicated message may, or not be, the actual reality.  

The intersection between a leader’s image and the aesthetic remains the fact 

that artists create artworks in order to create a subjective reality, which elicits 

an emotional experience. Consequently, it leads the recipient to evoke an 

internal, sensual experience that induces different emotions, and leads to 

construct an emotionally unique mythological image of a leader. 

Hence, visual fine art is a great instrument by which to construct and 

communicate an effective leadership myth in the specific sociocultural 

context of Bedouin Arabia. In effect, the conveyed message of leadership 

myth must be differentiated between the desired target groups among inside 

stakeholders, employees, and the rest of the stakeholders outside the 

company, including governments, investors, suppliers, customers, etc.  

Given the above discussions, the practical application of this research is 

centered on how a Bedouin leader constructs his myth effectively in order to 

keep followers attached to their leader. The notions of this study can be 

applied in the following areas: 

First, to develop a communication leadership strategy for Bedouin leaders 

through using the identified Bedouin five elements frame of reference and 

the nine characteristics of the Bedouin leader. Hence, these elements can be 
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turned into practical tools, a framework for Bedouin leaders to use to outline 

what messages should be communicated and how to communicate them.  

Second, these elements can represent the core of a comprehensive 

leadership training program tailor made for the Bedouin patriarchal society, 

to target young Bedouin leaders to elevate their leadership communication 

skills. 

Third, the results of this research can represent the core of a mentoring 

program for existing leaders who want to improve their leadership 

communication skills with their followers, by analyzing their messages and 

gauging the real impact that they have on their audience.  

Fourth, the findings of this study offer a framework to understand, shape and 

measure the power of image that is sent from the Bedouin leader to his 

audience. The emergence of social media and the currently available and 

future advanced tools to gauge the effect of social media interactivity, such 

as artificial intelligence, natural language processing, Python and others, 

represents a potential application of this study to develop an effective 

cultural-driven communication strategy for Bedouin leaders. 

Fifth, applying the concept of normalization in communication represents an 

effective tool in diverse industries, mainly in marketing and retail, through 

influencing the purchasing pattern of customers in Bedouin Arabia by using 

visuals and manipulating senses.  
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Chapter 9 – Conclusion 

This concluding chapter summarizes the topics considered in the entire 

study. Here, I will summarize the main findings of the research; I will also 

provide my readers with the research contributions, limitations, the final 

conclusion, along with a number of recommendations for future research in 

this area.  

One main overall conclusion is that we cannot frame a leadership and model 

it under one or more models, for leadership proves to be a socially 

constructed phenomenon that embodies multiple meanings. There exist 

millions of different models as per the number of leaders over history, for 

each leadership model changes over time. Every one of us holds a version of 

truth according to our social and historical background. In other words, truth 

represents our interpretations of the world and no one can claim that one 

knows the absolute truth. It reflects multiplicity, as with many other social 

phenomena. Versions of ‘truth’ can be similar between the people who share 

the same cultural and historical backgrounds with these relations of power 

inside that society of collective meanings. Hence, different discourses 

continue to arise at different historical moments with new relations of power 

and knowledge to be produced, providing an opening for new versions of the 

truth. Hence, no Kantian absolute a priori truth exists, for nothing proves 

universally applicable: 

“Each society has its regime of truth, its ‘general politics’ of truth: that is, the 

types of discourse which it accepts and makes function as true; the 
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mechanisms and instances which enable one to distinguish true and false 

statements, the means by which each is sanctioned; the techniques and 

procedures accorded value in the acquisition of truth; the status of those who 

are charged with saying what counts as true.” (Foucault 1980: 131) 

The key argument for my entire thesis is based on the Foucauldian 

understanding of the modern power relations, which remains based on 

discipline through the power/knowledge/body interrelation mechanism. 

Foucault (1977) analyzed the interaction of power/knowledge and the means 

to create docile bodies through exercising the modern theory of prison when 

he expressed two main concepts: a) space, by using creative architecture 

such as the Panopticon; b) time, by using timetables and regulating 

prisoners’ time, minute by minute. The ultimate target is to regulate human 

bodies to align them with the norms of the party who exercises power 

through self-discipline. The above power/knowledge relationship generated 

and exercised within a social, cultural, and historical constructed setting 

differs from one society to another.  

Based on the above brief, I contend that leadership in the Bedouin 

patriarchal sociocultural environment reflects a process of exercising power 

through the leaders to create docile bodies that are self-disciplined and 

follow what the leader instructs, even without thinking. Communication plays 

the central role in the power/knowledge mechanism of relationships. 

Language represents the means that subjects use to construct and 

communicate their realities. Leadership in the patriarchal society of Bedouin 

Arabs is an area that is rarely studied, but urgently required, especially in the 
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current global unprecedented attack on Islam, Arabs, the Middle East, etc. 

Certainly, Arabia embodies the cradle of these problematic identities: Arab 

and Islam. Studying this region, its people and its historical and sociocultural 

backgrounds from a ‘native’ perspective entails distancing the research from 

the hegemony of Orientalists (Said 2003).  

The created visual myth of a leader should be localized to the special 

sociocultural surrounding of the leader and his audience. For instance, the 

myth of a Bedouin leader should be formed according to the Bedouin cultural 

symbols and rituals.  

In this way, the created image will be ‘normalized’ for the particular targeted 

social group. The practical consequence of using the Foucauldian concept of 

normalization has already been widely used in media, and management 

employs the technique of repeating the desired message to make it 

‘normalized’ in a society. Hence, normalization portrays a valuable practical 

technique when using visual artworks to reach the unconscious mind of the 

targeted audience, to manipulate them to transform a leader into a myth, and 

to make the constructed image of that leader embodied normatively in the 

minds of the targeted audience (Wehrle 2016). Hence, the relationship 

between discourse and sensemaking remains very tight. Using language to 

construct the subjectivity epitomizes the expression of the social and cultural 

contexts of the subject who employs language.  

The main objective of this thesis is to approach leadership from a socially 

constructed perspective, while taking into consideration that any social 
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process remains subjective. Visual subjectivity involves the creation of a self-

disciplined docile body, self-surveillance, and consequently creating an 

obedient society by implementing techniques of visual surveillance. Visuality 

creates a social discourse to impose the social domination over human 

subjects. Hence, visual artworks can impose a metaphorical disciplinary 

power of a leader. For example, a leader’s portrait observed in different 

locations can promote the psychological effect of the Panopticon as an 

institutional apparatus to exercise the power/knowledge theory.   

Academic research that focuses on Bedouin Arabia from different 

perspectives can unveil the sources of the terrorist ideas and deeds that are 

claimed to be performed under the label of Islam. Academic research in this 

problematic area unmasks the truth about Arabia from a native’s perspective; 

over the ages, Arabia was constructed by Orientalists and through their 

perspectives. They created few hegemonic versions of their ‘Orient’ as they 

imagined and wanted, which was full of fantasies, evils, etc. (Said 2003).  

Such a research project can represent the first step in the thousand-mile 

journey to defeat the terrorist totalitarian ideas that adopt Islam as its divine 

raison d’être.  

It remains important to mention that I used visuality as the main means to 

depict and communicate leadership. Furthermore, I used the Foucauldian 

archaeology in constructing leadership from historical, spatial, and social 

perspectives as no social phenomenon can be empirically generalized due to 

different spatial or temporal settings.  
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Life, from an archaeological perspective, remains regarded according to 

certain related historical settings. Our approach to a specific social 

phenomenon varies from time to time and from place to place.  

Foucault (1972) illustrated his argument on archaeology through examples of 

treatment for madness during the past 200 years. Foucault found that the 

discourse of madness was entirely changed and the analysis he used to 

explain this shift proves valuable and should be adopted for different 

disciplines. Consequently, all concepts, beliefs, and values cannot be 

generalized for all times and places (Foucault 1974). Similarly, I approached 

leadership as a social process that differs from region to region and from 

time to time; it differs even in communities in the same region.  

The notion of genealogy leads to the concept of disciplinary power through 

the system of domination and through using a close surveillance of the 

worker’s efficiency, which leads to implementing the power of gaze by 

turning humans from subjects to objects. 

Using Foucault’s genealogy can be a valuable methodology in studying 

social phenomena including leadership and management. By deconstructing 

the studied social phenomenon to reach its genesis in its actual historical, 

social, and cultural settings, it alleviates naïve generalization and incorrect 

practical implications. Similarly, leadership cannot be studied as a general 

phenomenon that is explained universally for all times and places. 

Leadership theories must continually be re-studied and reconstructed for 
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each society and for each epoch. They must be localized for specific social 

groups in every single society.  

Visual art contains different discourses; connecting certain meanings and 

building on the historical and social contexts forms each discourse. Power 

relations between subjects create discourses, and the relationship between 

discourses and subjects proves problematic, as we cannot define which 

precedes the other. Discourse, through power, creates certain knowledge; 

thus, discourse creates certain versions of the truth.  

Another important area in need of deep study in the Bedouin society remains 

the concept of the panopticon in general and its application. A plethora of 

debates around the concept exist; for instance, the concept of the synopticon 

represents the surveillance of the few by the many as a contrary concept to 

the panopticon, which depicts the surveillance of the many by the few. The 

synopticon illustrates an important concept, particularly in the analysis of 

political social media discussions, such as the one I discussed earlier for 

Sheikh Mohammed and the synoptical effect in the digital age. This takes 

into consideration the countries of Arabia, for they represent the highest 

consumer users of social media in the world. Studying the synoptical effect 

on leadership reflects an important area of future studies in Arabia 

(Mathiesen 1997). 

Contributions of the Study 

This study addressed few gaps in the literature, which consist of: 
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1. Lack of research on Bedouins as a significant ethnic group that has a 

distinguished lifestyle and hidden cultural values and symbols.  

2. Insufficient research on the problematic nature of the Middle East 

region and different related terminologies including Arabia, Arabic and 

Islam and their potential connection to extremist ideas that represent a 

current global threat.  

3. Insufficient research on leadership from a visual perspective and the 

negative visual political propaganda from the audience perspective. 

4. Insufficient investigation on the panoptical effect of leaders’ images 

and their effects on creating docile bodies.  

5. Insufficient investigation on applying Foucault’s genealogy ideas in 

sociocultural contexts beyond the West in general and in the Middle 

East in particular.  

6. Insufficient investigation on approaching leadership from sensuous 

and aesthetic perspectives and their effects on social media.  

Theoretical Contributions 

The development of the leader’s image communication process model 

(Figure 8-2) was a significant theoretical contribution of this study because it 

incorporates the three key components of the leadership visual 

communicational process. The model was tested using three different data 

collections and analyses. As a result, the leader’s image communication 

process model provides an empirical framework to reveal the influence of 

visual messages that leaders communicate with their audience. This study 

shows the discursive nature of any visual message through creating a 
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powerful virtual authority for the aesthetic object, converting it into a subject 

that can influence an audience. In this sense, the meaning construction 

process varies among cultures and across time. Hence, any social process 

cannot be studied without investigating the cultural and historical contexts, 

which exemplifies the core meaning of the discursive formation of any social 

process such as leadership.  

An additional significant contribution to leadership theory was investigating 

the discursive dimension across different geographical, historical and 

intellectual settings of Bedouins. This was done by applying the Foucualdien 

perspective of interconnected concepts of power/knowledge, discourse, 

subjectivity, body, symbolism and power of gaze.  

A particularly significant theoretcal contribution of this study was exploring 

leadership from Bedouin perspectives, investigating in-depth the reflection of 

their sociocultural/historical values on Arabia and Islam through studying and 

applying ideas of prominment theorists including Said (2003), Sharabi 

(1992), Gramsci (1989), Foucault (1972) and others. 

Another significant theoritcal contribution of this study was exploring the 

visual and aesthetic perspectives of leadership in the Middle East, an area 

rarely explored. 
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Methodological Contribution 

The main methodological contribution of this study is my research design 

enabling the use of a unique mix of qualitative approaches to investigate the 

leadership image communication process model based on three different 

data collections and analyses. In phase one, the model investigated the 

addresser’s perspective, where I based my data generation on two methods: 

interview and reflection on publicly available images and social media posts. 

I borrowed a few techniques from the visual genealogy to construct their 

meanings from the Bedouin’s social and historical perspectives. In phase 

two, the model investigated the message side, which represents the artist’s 

voice by focusing on how visual messages are created. I based my data 

analysis on a psychoanalytic study of artists’ narratives. In phase three, I 

looked at the audience’s perspective in order to understand how different 

groups of audience perceive the sent message. I used discourse analysis to 

gather the main themes of leadership from the audience’s perspective 

through a visual message.  

Combining these different data analysis approaches and techniques 

demonstrated a novel and effective method of tackling the complex 

phenomenon of aesthetic leadership in the Bedouin sociocultural setting. 
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Practical Contribution 

This study targets different groups, namely Bedouin leaders, Bedouin society 

and the wider business community. As a result, a number of important 

practical contributions of this study are organized based on each target: 

First - Bedouin leaders:  

1. This study helps Bedouin leaders identify the common threads that 

make a Bedouin leader great among his people and peers. Based on 

this study, a great Bedouin leader is: inspiring, heroic, patriarchal, 

visionary, humane, happiness creator, charismatic, achiever and self-

confidence. 

2. This study helps Bedouin leaders identify how to visually 

communicate the above-mentioned nine Bedouin characteristics. 

3. This study helps Bedouin leaders know how to create their leadership 

myth, through drawing a roadmap for them on how to convey their 

messages and how to use images to influence their followers’ senses. 

In addition, this study helps leaders to understand their target 

audience and their frame of references by using the five components: 

language, culture, faith, climate, and government. As a result, they 

can tailor make the message accordingly by using the power of 

symbols and rituals to achieve the highest degree of interpretation 

according to the leaders’ objectives. 

4. Based on the above mentioned, applying these findings to develop 

Bedouin leadership training programs to build leaders that fit the 
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unique cultural, social and historical settings is valuable in order to 

develop authentic future Bedouin leaders.  

Second - Bedouin society: 

It is important for Bedouin society to know how a role model Bedouin leader 

should be, and if their leaders manipulate their power to negatively influence 

them. Publicizing this study will not only help Bedouin leaders to improve 

their communication process, but it will help in showing how the 

communicated message can be centered on positively impacting followers, 

and how to keep the communication process interactive between leaders 

and their audiences in order to improve followers’ satisfaction and 

performance.  

Another significant practical contribution of this study is to open the door to 

measure the power of image. In the era of social media, artificial intelligence 

has been used widely to analyze texts; however, there is a lack in the focus 

on measuring the power of image. Therefore, this study will act as a feeder 

to analyze the audience interactivity on images posted on social media.  

Third – Wider business community: 

This includes all business communities in the UAE, Arabia or anywhere else.  

The main practical contribution of this study for this group is the transfer of 

knowledge of the Bedouin leadership among those working in business with 

the Middle East in order for them to understand how they can communicate 
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their messages, the importance of visuals, the unique sociocultural/historical 

settings of this region, if they want to create any commercial and human 

connection. In this way, this sort of study will connect people and contribute 

to a wider understanding between different societies for the welfare of the 

region, its economy, its people, and the world through building bridges of 

business partnerships instead of wars and conflicts. 

An additional significant practical contribution to media studies is the method 

of using the concept of normalization to manipulate certain targeted 

audiences in a certain desired direction, either by influecing their political 

decision or their buying choices towards one brand versus another.   

Limitations of the Study 

I will conclude this chapter by examining the limitations of the study and their 

impacts on the findings and the opportunities I presented for future studies.  

The first limitation of this study entails employing visuality to reveal the 

meanings of the symbols used to represent the leadership process. Focusing 

on symbols and visual images with their opaque nature will make it difficult 

and subjective to interpret them (Davison et al. 2012). 

The second limitation of this study comprised using the discourse analysis 

from a practical perspective. As explained earlier, the discourse analysis 

remains a vague methodology (Barrett 1991; Rose 2012). Theoretically, 

discourse analysis represents a valuable method to analyze language and 
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decipher its hidden meanings by analyzing language in its specific cultural, 

social, and historical settings and to understand the relations of power 

between subjects. In practical terms, using discourse analysis presents a 

challenge. In that sense, the practical consequence of using discourse 

analysis can be the applying of visual art in constructing a leadership image 

and to communicate it to the targeted audience. 

The third limitation falls in the sample size for the third phase of my empirical 

study, where I gain insights into the audience’s voice on the way it perceives 

the sent message. I conducted ten interviews with Dubai residents from 

different nationalities and cultural backgrounds that represented the mix of 

the Dubai population. Certainly, true representative samples do not exist; 

however, I minimized the risk of the sample size by conducting semi-

structured in-depth interviews and focusing on only three photos of the 

Bedouin leader, which I used from phase one of my empirical research.   

The fourth limitation represented in the paucity of academic studies that 

focus on Bedouins and their sociocultural, historical settings provided little 

theoretical basis for my research. Yet, this also represents future research 

opportunities for me or other researchers to focus on this area of research.  

The fifth limitation falls in the challenge involved in translating and using 

Western terms that do not possess an equivalent in Arabic, such as leader, 

leadership and discourse. A term’s translation entails misunderstanding the 

challenge in using the Arabic equivalent. I overcame this challenge by using 

these terms in English along with their Arabic translations as I interviewed 
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artists who had a Western higher education. Hence, all of my interviewed 

artists grasped the exact meaning of the used terms.  

Recommendations for Future Research 

As this research touched on the myth of political autocrats of the 

‘progressive’ regimes in the Middle East, this remains a potential area of 

study that opens opportunities in areas like the power of image, the 

panoptical effect of images, and the negative use of visuals in political 

propaganda.  

There is a great opportunity for academic research in the area of social 

media and its use in leadership communication in Arabia in particular, and in 

other regions of the Middle East in general.  

The feminist’s perspective of leadership proves another potential area of 

future focus, mainly in the patriarchal masculine-dominated societies, such 

as Arabia. A further area of study is how the feminist understanding of gaze 

is constructed in the distinguished social setting of Arabia, which is based on 

Mitchell’s argument that the person’s image can turn the subject into an 

object (Mitchell 1996). 

Another area of great interest is the panoptical effect and surveillance, the 

individual privacy in the digital age and the role of governments and 

corporations in practicing surveillance, and how these encroach on an 

individual’s privacy under different labels including national security, 

marketing data collection, etc. In particular, in the so-called third world 
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countries, including the Middle East (Hardt and Negri 2001; Weber 2010; 

Berry 2014). 

Finally, I would like to stress through this study that I sought to raise 

awareness about some important problematic concepts, such as language, 

culture, identity and meaning from different sociocultural, historical contexts, 

to familiarize my reader with the unique nature of Bedouin life. I wanted to re-

question the problematic nature of the region called the Middle East North 

Africa and its people from a leadership perspective. This study provided 

different benefits for academia and the business communities. 

Furthermore, this study poses different questions regarding the panopticon 

and the extreme society of surveillance in which we live, especially in the 

cities of Arabia, certainly, Dubai. The symbol of the smart panoptical city 

continues to be revealed through the unprecedented use of CCTV 

everywhere and the strong level of surveillance within the internet.  

Finally, we should consider that “there is no absolute, unconditioned, 

transcendental stance from which to grasp what is good, right or true… 

There is no objective grounds of knowledge” (Solomon and Sherman 2003: 

294).  

As this thesis has demonstrated, this perhaps presents the greater aesthetic 

and ethical challenge for leaders and leadership studies.   

In a nutshell, leadership proves to be a socially constructed phenomenon; it 

reflects managing different meanings and people’s experiences of these 

meanings through visuals and their senses. 
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Appendix A (Research Setting) 

The aim of this appendix is to describe my research settings mainly in terms 

of the geography, culture, and family relationships which represents extreme 

importance for any research project to situate any social phenomenon into its 

proper context; leadership proves a fluid phenomenon time, place and space 

influenced; thus, cultures, language, weather hold key effects in defining 

leadership as a social phenomenon.  

Therefore, the first part of this appendix will cover the geographical context 

along with its effects on social and cultural settings; the second part will 

cover family business and its unique nature as its distinguished relation to 

the Bedouin social relations that go beyond business.   

Geographical Context  

This region that does not possess well-defined borders: Arabia or the 

Arabian Peninsula (the two terms will be used interchangeably hereafter) and 

people fail to engender a single nationality: Arabs. 

The simplified definition of Arabs for a ‘Westerner’ serves as the people who 

speak Arabic or/and the people who live in the Arabic-speaking region of the 

Middle East North Africa (MENA). Moreover, ‘Western’ media represents 

Arabs as nomads who live with their camels in the vast desert of Arabia. 

Additionally, there exists a misrepresentation and a confusion between Arabs 

and Muslims (Said 2003). For instance, may Westerners assume any Arab, 

by default, reflects a Muslim and vice versa.  
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Furthermore, ‘Westerners’ look at Arabs and consequently Muslims as the 

‘Others’ who hold totally different values and they consider them as a real 

threat to the Western values of humanity and tolerance. According to this 

rationale, the only language Arabs understand conveys the power and 

violence disseminated through terrorism and instability wherever they go 

(Said 2003).  

Indeed, covering this problematic region and topic proves vital for the main 

following reasons: 

First, literature regarding the sociocultural life of Arabs, remains scant. 

Moreover, research on the specific aspects of the Bedouin, as a significant 

and particular ethnic group, proves even less studied (Al-Krenawi and 

Graham 1997). 

Second, importantly, intellectuals and scholars must fill the gap of 

misunderstanding between people and raze the walls racial stereotyping 

erects. Correcting this misinterpretation of the certain people will facilitate in 

building a more tolerant and cooperative world with less violence and wars. 

Third, tribalism, patriarchy, and family business hold interconnected subjects 

provide distinguishable phenomenon in leadership studies. Hence, my topic 

cannot receive thorough studied without critically comprehending the 

dominant character in the family firms identifying who portrays the Father 

(Patriarch) and how he stands represented in the family, the tribe, and the 

society as a whole (Sharabi 1992). 
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Who are the Arabs? 

We can simply define an Arab as the one who speaks Arabic as one’s 

mother tongue (Lewis 1993). Yet, this simple definition does not necessarily 

reveal the real notion of Arabs in the problematic region of the Middle East. 

Historically, Arabs reflect nomadic raiders who live and wander in the vast 

Syro-Arabian desert. According to Peter Mansfield (1992); Arabs depict the 

races that have inhabited the Arabian Peninsula for thousands of years; they 

are of the Semitic race and they can be divided into two main categories:  

First, the nomadic who wandered with their flocks searching for water and 

pasture in the vast desert of Arabia. Second, the inhabitants and settlers 

around the oases of Arabia, like, Yathrib (renamed as Medina after Prophet 

Mohammed settled in) in Western Arabia, Petra in Northern Arabia  (today’s 

Jordan), and Palmyra in central Syria (Mansfield 1992).  

According to few authors, the word ‘Arab’ was first mentioned in the Assyrian 

inscriptions announcing King Shalmansser III defending rebellious 

movements of few chieftains; one of them was called ‘Gindibu the Aribi’ 

(Mansfield 1992). Greeks used the term ‘Arabs’ for the people who live in the 

entire geographical region of the Arabian Peninsula, which they termed as 

‘Arabia’ (Mansfield 1992; Esenova 1998; Chatty 2010).  

Building on the above background, Arabs represent nomads; yet, and 

according to Mansfield (1992), part of the Arabs settled around oases of 

Arabia. Thus, some of the people abandoned the nomadic life. Given the fact 

that not all Arabs prove nomadic, the nomadic section represented the 

Bedouins while settling became known as Arabs. 



 
275 

Who are the Bedouin? 

To be more precise, I will use the term Bedouin, instead of Arabs, to describe 

the nomadic Arabs, who portray the main research topic for my thesis. Even 

though, the words Arab and Bedouin are used interchangeably, they carry 

varied meaning. As Lewis (1993) mentioned the local understanding of the 

term Arab or Arabs in the colloquial spoken Arabic illustrates the Bedouins 

(Lewis 1993). 

Therefore, Bedouin in the notion of Arab nomads is one of few communities 

living in the ‘Middle East’ and primarily in the Syro-Arabian desert, which 

encompasses a large part of the Arabian Peninsula. They herd camels, 

sheep, and goats which contributes to their mobile lifestyle. Moving from a 

place to place to gain access to water and pasture for their livestock’s; 

moreover, they are divided into different tribes. Genealogists claimed the 

majority of the Bedouin tribes descended from two main tribes: Adnani of 

northern Arabia and Qahtani of southern Arabia (Yemen) (Abu-Hakima 

1972).  

Ostensibly, the nomadic characteristic of the Arab Bedouins came from the 

geographical nature of the Arabian Peninsula; as it consists of arid desert 

land with a few remote small fertile areas called oases. Nomadic Bedouins 

continually move to search for breeding their livestock. 

Historically, the Bedouin clans in the Arabian Peninsula can be distinguished 

by different categories which are:  

The nomadic: represented by the shepherds who live in the desert and they 

move with their sheep looking for more fertile steep lands to feed their 

animals.  
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The semi-nomadic: depicted by the clans who live on the edge of the arid 

steppe lands. This comprises the surroundings of the oases, the small towns 

in the depths of the Arabian Peninsula, and the areas close to the northern 

Syrian steppe land.  

The rural tribes: who lived in the rural areas which provided the commercial 

hubs around the desert. These towns existed to service the caravans while 

they crossed the arid areas.  

What is Arabia? 

Anthropologists identified distinctive intellectual, anthropological, and 

sociocultural traditions that form a unique culture for the people who live in 

the geographical region of the Arabian Peninsula. While the region does not 

possess a clear definable border from the northern side comprising the 

Syrian steppe (Badia), which overlaps the Arabian Desert. The northern 

border of the Arabian Peninsula; commonly called the Fertile Crescent, a 

crescent-shaped region containing the comparatively moist and fertile land of 

Western Asia. Archaeologist James Henry Breasted first used this term to 

define the region that includes Mesopotamia and the Levantine coast of the 

Mediterranean Sea along with part of the Nile Value. It depicts a mixed of 

tribal and non-tribal populations where the majority of them speak Arabic with 

different colloquialisms. Today ‘Middle East’ region contains a few 

communities that historically were settled and created cities. These are 

considered today as the oldest centers of civilizations such as Damascus, 

Aleppo, Ugarit and Jericho in the Levant and Ur, Babel, and Akkad in 

Mesopotamia.  
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Figure A-1 The Arabian Peninsula  

 

 

Figure A-2 The Fertile Crescent  
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Arabic Language 

Bedouin Arabs developed a sophisticated language which represents a mix 

between the northern Semitic languages of the Fertile Crescent including 

Akkadian, Aramaic, Syriac, and Hebrew and the southern older version of 

Arabic of Yemen and Amharic. Today’s literary Arabic reflects the old dialect 

of Mecca the Quraysh tribe dominated. The Holy Quran provided the 

legitimacy and dominance of Arabic dialect of Quraysh.  

Arabic linguistics researchers consider Qurayshi version of Arabic as the 

highest linguistic achievement of the Arabic language (Shouby 1951). In fact, 

the Quran is the main protector of the Qurayshi version of Arabic. The Holy 

Quran protected the Qurayshi version of Arabic from being divided into 

different local languages; a similar scenario of the European Latin languages 

that developed from the medieval written Latin language into different 

nowadays Romantic languages. 

Language exerts a strong influence on the psychology and culture of people 

that use it and vice versa, language stands influenced by the psychology and 

culture of the people (Shouby 1951). This holds why Western writers 

stereotype Arabs as anyone speaks Arabic and they categorize them as a 

group of people that have similar psychology and culture. This proves 

inaccurate as there are lots of anthropological differences between Arabic-

speaking people who live in different regions, such as the Fertile Crescent, 

North Africa, and the Bedouins of the Arabian Peninsula. Certainly, there 

exist similarities between the Bedouins of Arabia and the Bedouins in the 

Fertile Crescent due to their network of kinship.  

These differences in culture and psychology can be seen in the difference in 
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the spoken colloquial Arabic, which differs from area to area and from 

country to country. Literary Arabic holds the same for all Arabic speakers; 

yet, literary Arabic is not a spoken language, it remains the written language 

of highly educated people and the language of the sacred verses of Quran. 

Currently there exists a complete division between literary Arabic and the 

different colloquial Arabic ‘languages’.  

The Tribal Nature of Bedouin 

Bedouin reflects the name for the dwellers of the Syro-Arabian desert. 

Traditionally, Bedouins herd of sheep, camels, and goats; they live a mobile 

lifestyle. They move from a place to place to gain access to water and 

pasture for their livestock’s and they divide into different tribes. The Bedouin 

tradition holds based on three main characteristics: Tribal, Nomadic and 

Pastoral.  

Bedouin society traditional and patriarchal remains based on a tribal system. 

This conservative society forms a collective identity centered on the loyalty to 

the family and to the clan (Al-Krenawi and Slater 2007). 

The tribe depicts a collective social structure of relations between a group of 

people tied in a network of kinship (Chatty 2010). The tribal identity extends 

an individual identity as belonging to the one’s family. In fact, the tribe 

represents the larger family for the tribesmen. Tribal roots go back thousands 

of years (Yaphe 2007; Chatty 2010). 

Bedouin tribes are ruled by leaders called Sheikhs (singular Sheikh) and 

tribe members obey their leaders and respect them; loyalty illustrates the 

main fundamental value between tribe’s members who are bonded 
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genealogically  (Mizel 2009).  

Bedouin culture deeply rooted with hierarchy and social belonging than can 

be seen in different aspects: First, large tribes garner more power than small 

ones and that provides each tribe with a status hierarchy in respect to other 

Bedouin tribes (Al-Krenawi and Graham 1997); second, families are divided 

into three main social strata: (a) the original, that belongs to the nomadic 

Arab Bedouin families, which can be traced back for hundred years; (b) the 

non-nomadic Bedouin peasants who live in the nearby cultivated areas and 

work in the tribes’ lands, this category can be seen in different areas in 

today’s Syria and Iraq; (c) the salves that do not belongs to the nomadic 

Arab Bedouin families and mostly they possess black skin; they are the 

ancestors of the ensalved captives from different areas, especially Africa (Al-

Krenawi and Graham 1997). 

Today, Bedouin style of life proves rare; in fact, Bedouins remain in a full 

transitional phase that affects the cultural, social, political, and economic 

aspects of their life (Al-Krenawi and Graham 2005). This transitional change 

occurred for two main reasons:  

First- the Arabian Peninsula including the Syro-Arabian desert was divided 

into different states; hence, exerted a negative influence on the nomadic 

culture of Bedouin as each of these new states issued laws and regulations 

and restricted people’s movement. Moreover, each of these states issued 

laws and regulations that conflicted with the Bedouin unwritten customary 

laws. Specifically, they urbanized the Bedouin nomadic life mainly for 

security concerns (Thomas 2003).  

Second – discovering oil in different states of the Arabian Peninsula 
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influenced the lifestyle of Bedouin, for it triggered them to abandon the tough 

nomadic life and to adopt the easy modern life. Consequently, huge modern 

urban centers were built, and Bedouin became permanent dwellers of cities. 

Today, we can see that mix between Bedouin traditions and the modern 

lifestyles whenever we visit urban centers in the Arabian Peninsula, such as 

Dubai, Abu Dhabi or Riyadh.   

The Tribal Values 

According to Esenova; tribes possess four main characteristics:  

(a) there exists a solidarity between the tribe’s members. The Arabic adage 

best expresses the solidarity of the Bedouin tribal values: “I against my 

brother, my brother and I against my cousin; my brother, my cousin and I 

against the world”;  

(b) the kinship relation between the tribe’s members; as the Arabic traditions 

claimed each tribe goes back to one ancestor;  

(c) traditional leadership based on succession and hierarchical authority and 

remains controlled by one family, which is the closest to the founding 

ancestor.  

(d) Compact residence (Esenova 1998).  

In this respect, tribal values are based on honor, solidarity, pride, loyalty, 

independence, and defiance of hardship. A tribe’s chief stands not the only 

decision maker as forum of elder heads of families make major decisions (Al-

Krenawi and Lightman 2000). 
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Family Firms  

What is the family business? What holds the main characteristics of any 

certain family firm as the core relation system of the Bedouin society remains 

the family. Business and government are managed as family firms. Dubai, as 

a city-state, is managed as a family firm and the Bedouin leader represents 

its CEO. Leadership succeeds from one generation into the next. The royal 

family owns all major firms in Dubai. For instance, Dubai Holding, the global 

investment holding company that develops and manages a different portfolio 

of companies remains majority owned by Sheikh Mohammed bin Rashid and 

it stands part of Dubai, Inc. Incorporating this section about family firms will 

put my reader into the social context of the Bedouin Arabia.  

Family business represents 35 percent of the Standard and Poors’ 500 

Industries and account for 18 percent of outstanding equity (Anderson and 

Reeb 2003). Despite the high importance of family firms to the economies 

and national development; there exists still little amount of academic 

literature written about family business; thus, the academic research on 

family business remains in its infancy stage (Poutziouris et al. 2006). The 

lack of a cohesive structure and unified methodology in studying family firms 

contributes to the gap (Habbershon and Williams 1999). However, family 

business, as a field of study, continues to develop in the recent years due to 

the large contribution of family business practitioners whose efforts focused 

on practice-based research and case studies (Poutziouris et al. 2006). 

Different fields contribute to the family business as a field of study including 

entrepreneurship theory, agency theory and small business management.  

Family enterprise proves not a simple kind of enterprises. The complexity 
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comes from its dual nature between two separate but overlapping systems: 

the family and the business (Distelberg and Sorenson 2009). Taguiri and 

Davis (1982/1996) added further complexity to the discipline by adding a 

third system which holds the ownership (Distelberg and Sorenson 2009). 

Hence, one cannot understand the family enterprise without comprehending 

the interdependence; yet, the separate relationship between the three 

systems defines their subsystems and boundaries.  

As a family business has two different components: a) social which is 

represented by the family; and b) economical illustrated by the business, 

understanding the social component of the family business stands highly 

important due to the strong effects on the formation of family or nonfamily 

businesses. According to the theory of the family firm; four distinct systems 

remain interconnected, the family, organization, nation, and society 

(Alwuhaibi 2009). The sociocultural elements exert strong effects on the 

formation of family or nonfamily businesses. Traditional societies support 

noneconomic objectives; thus, family firms stand encouraged in such 

societies (Alwuhaibi 2009).  

Sharama (2004) argued that there should be classification systems to 

distinguish family from nonfamily firms and then to differentiate between the 

different types of family firms. Furthermore, the literature on family business 

holds organized on different four different levels of analysis: a) individual 

regarding founders, successors, nonfamily employees, and women; b) 

interpersonal relations in terms of the conflicts resolving; intergenerational 

transfers, c) organizational in terms of capital and strategy; and d) societal in 

terms of role of family firms in a particular society (Sharma 2004). 
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According to Litz (1995)  

“A firm may be defined as a family business to the extent that ownership and 

managerial control are concentrated within a family unit. This assertion is 

complemented by the second approach where a firm is defined as a family 

business to the extent that its members desire to increase intra-

organizational family-based ownership and/or managerial control. A logical 

extension of these two approaches is to explore their possible integration” 

(Litz 1995).  

Hence, two main approaches define a family firm where the ownership and 

the managerial controls are concentrated within the family.  

Tagiuri and Davis (1996) explained the overlapping systems and their 

different relationships in any family firm; a) family, through having more than 

one family member in the management of the firm; b) ownership, as one 

family owns the majority of the firm; and c) the business and the relationship 

with nonfamily managers and employees. The relationship between these 

three systems proves the defining factor of the success or failure of any 

family firm (Tagiuri and Davis 1996). Studies show that conflicts emerge in 

family firms, as the three systems of relations (family, ownership and the 

business) are overlapped. The main objective of these firms proves not 

merely economical, other objectives were identified including employee 

satisfaction, financial security, job security, personal advancement, corporate 

citizenship and products (Tagiuri and Davis 1992).  

Astrachan et al. (2002) developed the Family Power Experience Culture 

Scale (F-PEC) to measure family involvement; in this respect, F-PEC 

measures three elements: a) power through the family ownership, board 
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structure, corporate governance, and management; b) experience in relation 

to succession and family generations, the value of experience increases by 

the number of generational transfer that occurred, in addition to family 

members that involve and contribute to the business, who they are and how 

many of them; and c) culture in relation to extent to which family and 

business values overlap, in addition to the family commitment to the 

business (Astrachan et al. 2002). 

Jensen and Meckling (1976) argued there exists a direct effect for agency 

theory on family business when they commented on the importance of both 

economic and noneconomic goals in the success of any family versus 

nonfamily firm. They defined agency relationship as “a contract under which 

one or more persons (the principle) engage another person (the agent) to 

perform some service on their behalf which involves delegating some 

decision making authority to the agent” (Jensen and Meckling 1976). Jensen 

and Meckling (1976) outlined three main reasons why family firms that are 

privately held and family managed do not incur significant agency costs: a) 

the alignment of interest in terms of growth opportunities and reduce risks 

between owners and managers; b) owners’ personal involvement assure that 

professional managers do not misallocate resources in a way that affects the 

owners’ wealth; c) family management reduces further agency costs due to 

the control of any agency problems (Jensen and Meckling 1976; Schulze et 

al. 2001).  

The agency costs increase in a nonfamily business as an “agent” must to be 

hired to maximize the “principle” ‘s welfare; indeed, the agency conflict arises 

through the separation of ownership and management control (Jensen and 
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Meckling 1976; Fama and Jensen 1983). Consequently, the total operational 

costs arise due to the increase in agency costs for nonfamily organizations 

and due to the increased costs of monitoring and controlling since the 

decision maker managers are not the owners (residual claimants). Owners 

must establish an effective system of controlling the decision-making process 

as aligned with the owners’ real interest. This system of control gains 

complexity and costly in large organizations, yet the decision-making process 

garners more efficient due to the specialization (Fama and Jensen 1983). 

La Porta et al. (1999) added to the above the owner-owner agency problems, 

where the majority owning parties, more often the founder of the firm or his 

dependents control the decision-making process and that drive for a poor 

protection for minority shareholders, especially in countries with poor 

shareholder protection (La Porta et al. 1999).  

Schulze (2001) contended family ownership and management exposes 

family firms to a different agency problems, albeit, the above-mentioned 

three reasons that reduce agency costs through introducing the concept of 

altruism by which it threatens the performance of family owned and managed 

firms (Schulze et al. 2001).  

Consequently, different sorts of agency problems can be found in family 

firms. Managers from the controlling leading families act solely for the favor 

of one shareholder, which represents the controlling families’ but not for the 

favor of other shareholders in general. This is the case in large family firms 

whenever the ownership of these firms holds not 100 percent for one family 

where there exist different other shareholders and the controlling family owns 

at least 51 percent of the votes (Morck and Yeung 2003). Chrisman, Chua 
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and Litz (2004) compared the agency costs of family and nonfamily firms and 

they found that family firms  (Chrisman et al. 2004). In summary, family firms 

possess a have lower owner-manager agency costs than nonfamily firms; yet 

experience higher owners-owners agency costs that mainly lead to risk 

aversion. Furthermore, owner-owner agency issues affect the weak legal 

protections for minority shareholders (Chrisman et al. 2010).  

This appendix has traced the literature around the geographical context of 

my research, which holds Arabia and its distinguished sociocultural 

community of Bedouin Arabs along with their distinguished language that 

was protected by the verses of Quran. The second section of this appendix 

focused on family firms of which I traced some of the prominent literature 

around family firms showing the importance of family business relations to 

the traditional society of Bedouins as the tribe’s leadership model holds 

based on family business. 
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Appendix B (Paintings - Artists) 

Image 1 – Ismail Rifai – Grey Period – painting one 
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Image 2 – Ismail Rifai – Grey Period – painting two 

 

 

 

 



 
290 

 

 

 

 

Image 3 – Ismail Rifai – Grey Period – painting three (180 x 180 cm) – 

Acrylic on Canvas - 2012 
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Image 4 – Ismail Rifai – Grey Period – painting four 



 
292 

Image 5 – Ismail Rifai – Savior Period – painting one 
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Image 6 – Ismail Rifai – Savior Period – painting two 
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Image 7 – Ismail Rifai – Savior Period – painting three 
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Image 8 – Ismail Rifai – Savior Period – painting four 
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Image 9 – Ismail Rifai – Savior Period – painting five – The Last Supper (300 x 150 cm) 

Acrylic on canvas - 2017 
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Image 10 – Wail Murib – Music Theme – painting one 
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Image 11 – Wail Murib – Music theme – painting two 
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Image 12 – Moosa Al Halyan – Sheikh Zayed – painting one 



 
300 

 

Image 13 – Moosa Al Halyan – Sheikh Zayed – painting two 
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Image 14 – Moosa Al Halyan – Sheikh Zayed – painting three 
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Image 15 – Moosa Al Halyan – Arabic horse – painting one  
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Image 16 – Moosa Al Halyan – Arabic horse – painting two 
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Image 17 – Sattar Kawoosh  – A dream near the window 
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Image 18 – Sattar Kawoosh  – Play with 3 hands 
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Image 19 – Waddah Al Sayyed – Manuela 
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Image 20 – Waddah Al Sayyed – Nara 
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Image 21 – Najat Makki – Rhythm of Women  
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Image 22 – Najat Makki – Formation 
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Image 23 – Nizar Sabour – Palmyra Icons  
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Image 24 – Nizar Sabour – Happiness Without Title 2   
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Image 25 – Nizar Sabour – Invitation for Life 2  
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Image 26 – Nizar Sabour – War Time  
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Appendix C (Interviews- Artists) 

The Arabic transcript of the interview with Artist Fawaz Arnaut 

 

  ؟ةینفلا كلامعأ يف ھیرتروبلا مسر ةعیبط انل فرعت نأ دوأ ًةیادب :رماع

 نانفلاك نییروسلا نینانفلا نم ةینغ ةعومجم فارشإ تحت تنك ،بلح ةنیدم يف دمحم يحتف دھعم يف يتایادب ذنم :نانفلا

 ىلإ تاراھملا كلت ریوطتب يمامتھا نم داز و ةینفلا يتاراھم ىنغا امم ينسح لیعامسا ذاتسالا و يلایك يؤل ذاتسالا

  .دھعملا يف بلاطك يدجاوت لالخ ابیرقت دحاولا مویلا يف تاھیرتروب ةسمخ براقی ام مسر  نم تنكمت

 تیقلتف نینانفلا ةذتاسالا مامتھا راثآ امم،يرمع نم رشع ةسداسلا زواجتا نكآ مل تقولا كلذ يف ھنآ،ركذلاب ریدجلا و

  .ھیرتروبلا مسر نفل يبح و يفغش دادزا ثیح عیجشتلا و معدلا نم ریثكلا

 مسرل .نفلا اذھ ناقتا ىلع رداق يلیكشت نانف لك سیل ھنا دكؤأ نأ عیطتسآ ،ھیرتروبلا مسر لاجم يف ةلیوطلا ةربخلا دعب

 ةقادصلا نم عون أشنت نا بجی ھنا ىنعمب .ھل ھیرتروبلا مسر دارملا صخشلا ةفرعمب أدبت ةنیعم طورش ھیرتروبلا

 ةحولل ساسحا و لامج فیضت يتلا ةیصخشلا تانونكم جارخا فدھب ھمسر دارملا صخشلا و نانفلا نیب ام ةیصخشلا

 سیل و صخشلا مسر فدھب ناسنإلل ةیلخادلا ةیصخشلا مھف وھ ةقالعلا هذھ نم فدھلا نأ ركذلاب ریدجلا و .ھیرتروبلا

  .ةیلیكشتلا و ةیریوصتلا نونفلا عاونأ يقاب نع ھیرتروبلا نف زیمی ام اذھ و بسحف لكشلا

 

  ؟لكشلا مسر لبق ھمسر دارملا صخشلا ةیسفن ةسارد بجی ھنأب دصقت ..… ذاتسأ :رماع

 

  .ةحوللا يفً اعم لكشلا و سفنلا لامج ةیؤر عیطتسی ثیح يقلتملل ةبسن ھیرتروبلا نف زیمی ام اذھ نأل ً،امامت :نانفلا
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 لقن وھ لب ،ةیریوصت اریماك نع ةرابع طقف سیل وھ يلیكشتلا نانفلا نأ ثیح ،ھیلع زیكرتلل علطتأ امً ادیدحت اذھ :رماع

  .نومضم و لكش نم ھنمضتی ام لكب ناسنالا ةیصخش نع ةروص

 

 لكب صخشلا مسر ىنعمب .طقف لكشلا سیل و صخشلا نومسری نم مھ نیفرتحملا ھیرتروبلا نینانف نإ ،حیحص :نانفلا

 ةسملل ةفاضإ ىرخا ةیسفن بناوج ىتح و انایحا بضغ رعاشم امك،دو و بح و نزح و حرف رعاشم نم ھنمضتی ام

  .ةینفلا نانفلا

 

  .اضیأ ھمسر دارملا صخشلا تاذ يف ثحب وھ ھیرتروبلا نف نأب لوقلا اننكمی انھ :رماع

 

 مسرلا تاشرو لاثم .يظحل و عیرس لكشب صخشلا مسر وھ ھیرتروبلا نف عاونا ءوسا ھنا عقاولا يف .حیحص :نانفلا

 ال مسرلا نم عونلا اذھ لاحلا ةعیبطب نكل و ،ئیس وھ ام اھنم و ادج دیج وھ امم اھضعب دجوی يتلا و تاقرطلا يف

 ةفاضإ ،صخشلل ةیلخادلا ةفرعملا ةیھ ھیرتروبلا نف لوصأ ىلوا امنیب .ریغ ال طقف يظحل مسر امنإ و ھیرتروب ىمسی

  .سبالملا و ةیوازلا و ةءاضإلا ثیح نم ھیرتروبلا ةحولل نانفلا ةساردل

 

 اذھ دجاوت مدع لاح يف ؟ام ةروص ىلع نم صخش مسر نكمملا نم لھ ،طورشلا هذھ نمض .… ذاتسالا :رماع

  ؟ينآ لكشب صخشلا
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  .ھیرتروبلا نف تحت جردنت ال اھنأل ،روصلا نم عاونالا هذھ مسر يننكمی ال ..ال :نانفلا

 

  ؟نییملاع لامعأ لاجر وأ ،نییملاعلا ةداقلاك ؟ةماعلا تایصخشلا ضعب مسرت لھ …ذاتسالا :رماع

 

 امك ،موتكم لآ دشار نب دمحم خیشلا لاثم .ةدحتملا ةیبرعلا تارامإلا ةلود يف ةماع تایصخش مسرب تمق ،معن :نانفلا

  .ىرخآ ةماھ تایصخشل ةفاضإ .ھترسا دارفأ نم ضعب تمسر

 

  ؟صاخلا كفیشرأ يف اھب ظفتحت و اھمسرت كنا وا ؟اھباحصأل تاحوللا هذھ لسرت لھ :رماع

 

 ریغ نم نكل و صاخلا يفیشرا يف ھب ظفتحا رخآلا ضعبلا و ،اھباحصأل اھلسرأ يتلا تاحوللا ضعب كانھ دجوی :نانفلا

 نأ ،ركذلاب ریدجلا و .ةیصوصخلا و ةیمھالا نم لاع ىوتسم ىلع و ةماع تایصخشل اھنأل اھعیب وا اھضرع نكمملا

 ثیح ام يدایق مسر نانفلا دیری امدنع ھنا ىنعمب .يداقتعاب نانفلا ةیصخشل عضخت ،ةنیعم ةیدایق وا ةماع ةیصخش مسر

 وأ فوخ رعاشم و رخآ يدایق مسر نع ایلك فلتخت اھنإف يدایقلا و نانفلا نیب ام ةبیطلا ةقالعلا نم عون لصالاب كلانھ

 نم ثیح ،تناك ةیصخش يأ ءاقل ىدل يلخادلا يساسحإ ىلعٌ ایلك دمتعاٌ ایصخش انأ .نانفلا ةشیر ىلع رطیست ةبیر

.ھیرتروبلا جارخا ىلع رثؤی ةرورضلاب يذلا و سكعلا وا حایتراب رعشا نأ نكمملا  

 

 و ةوقلا أدبم ىلع موقت ایلاح ھب موقأ يذلا ثحبلا ةركف نأل ،يل ةبسنلاب ادج ةمھم ةطقنلا هذھ ،رمألا عقاو يف :رماع

  .يقلتملل ةبسنلاب ةحوللا هذھ ریثأت وأ ةوق ىدم امف ،ام ةحول ىرا امدنع ھنا كلذ ىلع لاثم .ریثأتلا
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 ىنعمب .ھسفن نانفلا ىلع ریبكلا ریثأتلا اضیأ و .يقلتملا ىلع ریبكلا اھرثأ اھل ةینفلا ضراعملا و تاحوللا .حیحص :نانفلا

  .ءاكبلا دح ھب رثأتا و ام يئامنیس ملیف دھاشا نا نكمملا نم ھنا

 

  .ادج يفطاع و ساسحالا فھرم ھنا ثیح نانفلا تازیمم نم هذھ ،معن :رماع

 

 نم و دض فوخلا و بضغلا رعاشم نم ضیفب رعشأ ،ةیبرحلا تارئاطلا ىرا تنك امدنع يتلوفط يف ركذأ ،معن :نانفلا

 نكل و يتلئاع دارفا نم درف لكل ةیمویلا ةایحلا تایساسا نم ةءارقلا تناك ثیح ،ادج ينغ يفاقث تیب يف تدلو انأ .ودعلا

  .زایتماب يفطاع اساسا يعبط و يتیصخش نوك نم عنمی مل اذھ

 

  .رصعلا اذھ يف انھجاوت ةریبك ةلكشم هذھ و لاحلا ةعیبطب ةیفطاع بوعش نحن رمألا ةقیقح يف :رماع

 

 نم زیح لكشت ال ةفطاعلا ثیح ةیبنجالا بوعشلا سكع ىلع ،ماع لكشب ةفطاعلاب ةیبرعلا بوعشلا زاتمت ،معن :نانفلا

  .ةیمویلا مھتایح لمجم

 

  ؟صخشلا ھجو مسرت طقف وا ،لماك ناسنالا مسج مسرت نا نكمملا نم لھ ،ماع لكشب ..…ذاتسالا :رماع



 
318 

 

  .ةبغرلا بسح ىلع طقف ھجولا وا ،لماك دسجلا مسرا نا عیطتسا ،معن :نانفلا

 

 نمض دیج بیصن لماكلا دسجلل وا طقف ھیرتروبلا اھیلع بلغی لھ ؟ةینفلا كتاحول يف ةلماكلا ماسجالا ةبسن يھ ام :رماع

  ؟ةینفلا كلامعأ

 

 ىلوالا ةجردلاب ھیرتروبلا و تامسجملا مسر ،يروتیراكلا مسرلا .نونفلا نم عاونا ةدع نم نكمتم انا ماع لكشب :نانفلا

  .ادیدحت ناسنالا مسج مسرل ریبك لكشب لیمأ انأ ،ایصخش نكل و .اعبط

 ثیح نم ،ةأرملا دسج اصوصخ و ربكا لكشب ناسنالا مسج مسرا نكل و ،طقف بلطلا لاح يف ھیرتروبلا مسرا ایلاح

 سیساحالا و رعاشملا لقنتل ةحوللا يف اھدسجأ و ةبعصلا ةظحللا نع ثحبلا وھ لماع مھأ نكل و ھجولا و لیصافتلا

   .يقلتملل

 

 عقاو يف يھ ھتاحول يف اھنیمضت نانفلا لواحی يتلا رعاشملا هذھ نا ، …… ذاتسا يصخشلا كداقتعا يف اذإ :رماع

  .يقلتملا ةلاح ىلع ریبك لكشب رثؤت رمألا

 

 نم نانفلا ایابخ فشتكی نا يقلتملا ناكماب ھنال ةفاضا ةحوللا هذھ ایابخ فشتكا لواحی يقلتملا نا ثیح ،اعبط :نانفلا

  .ھلامعا لالخ
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  .ينفلا لمعلل ةیصخشلا ھتئارق و نانفلا ةیصخش سكعت ةینفلا ةحوللا ،اذا :رماع

 

 ،نامرح وا ،نزح نم هرعاشم مجرتت امك .ينفلا لمعلا مسر ءانثا نانفلل ةیسفنلا ةلاحلا سكعت اضیا يھ ،معن :نانفلا

  .خلا

  .ناسنالا ةایح يف ةبئیكلا و ةنیزحلا تاظحللا ىلع زیكرتلل امئاد ىعسا ،ایصخش انا

 

 وھ ھب موقا يذلا ثحبلا ناب حضوا نا دوا ،ةیمھالا نم لاع ىوتسم ىلع يتلا و ةماعلا تایصخشلا مسرل ةدوعلاب :رماع

 خیشلا تاحول ریثأت ( لاثم .تایصخشلا ةذھل نیعباتلا صاخشالا ىلع ةماھ تایصخشل تاحوللا ةوق ةسارد نع ةرابع

  )ھتاكرش نیفظوم ىلع روتبحلا فلخ

 طورش نوكت نا نكمملا نم .رابتعالا نیعب طورشلا ضعب ذخأ بجی ،ام ةماھ ةیصخش مسر دیرن امدنع اعبط :نانفلا

 يف ةطاسب و ةمسبل ةفاضا ةوقلا و ةطلسلا بحب ةنیعم ریكفت ةقیرط ةجیتن انایحا يتأت يتلا و نایحألا ضعب يف ةبیرغ

  .اعم نآب لكشلا

 

 ،ھیرتروب نانفك تنا .ھتطلس و ھتوق ىلع ریبك لكشب رثؤی دئاقلل يجراخلا لكشلا نا ىلا ریشت تاساردلا ضعب :رماع

 ضعب يف فعض طاقن ربتعت دق يتلا بویعلا ءافخا و ھیرتروبلا و ةوقلا طاقن راھظال ةلاحلا هذھ عم لماعتت فیك

  ؟نایحالا
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 دعاست يتلا ةبسانملا ةیوازلا و ةءاضإلا رایتخا قیرط نع اھجلاعن و نایحألا مظعم يف تالاحلا هذھ ھجاون ،معن :نانفلا

 نم يلاع ىوتسم ىلع نوكت يتلا و ةیدایقلا تایصخشلا مسر دنع اصوصخ و ةوقلا عضاوم راھظا و بویعلا ءافخا يف

  .ةیمھألا

 

 ربعت يھ تاكرشلل ةیراجتلا بتاكملا تایوتحم و میماصت نأب دیفت يتلا ةیبرغلا تاساردلا ضعب دجوت ،ةقیقحلا يف :رماع

 كتربخل ةبسن ةنیعم ةطقن يل حضوت نا كترضح نم دیرا نكل و .تاكرشلا هذھ يف ةرادإلا ةعیبط نع ةقیقحلا يف

 دئاقلا ةروص لقنت نأب ةددحم طورشب ھیرتروب ھل مسرت نا بلط ام دئاق نأ انضرف اذا .ھیرتروبلا نف لاجم يف ةریبكلا

  ؟ةروصلا هذھ لقنت نا نكمی فیك .فقثملا و میركلا ریخلا لجرلا ةروص لقنت نا تقولا سفن يف و ،مزاحلا و يوقلا

 

 ھیرتروبلا تاحولل ةفاضا ناكملل يلخادلا میمصتلاك ةمھم لماوع ةعومجم نم ةقیقح ةروصلا هذھ لقنن ،معن :نانفلا

  .اھلاصیإ دارملا ةروصلا نع الماكتم الكش يطعتل

 

  ؟ةنیعم نكامأل يلخاد میمصت لامعا يف تكراش و قبس لھ :رماع

 

  .يلخادلا میمصتلا ةسدنھ وھ يمیداكالا يصاصتخا نإ ،ةقیقحلا يف :نانفلا

 

  .الیزج اركش :رماع 
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The Arabic transcript of the interview with Artist Ismail Rafai  

يعافرلا لیعامسا نانفلا عم ةلباقم غیرفت  

 اھنأب ایخیرات اھب فرتعم رئاشع و رسأل نومتنی مھ .ةداقلا ةیعرشب فارتعا دجوی دلبلل ةیعامجلا ةركاذلا يف دجوی

 يلاتلاب و مھتاعانق يف ةلصأتم ةیعامتجا میھافم نم مھدوجو ةیعرش نودمتسی يلبقلا فرعلا نمض و مھنأ ثیح ,مھلثمت

 نود نكل و..زمرل اذھل خیسرتك ةنیعم دودحب ةدوجوم .ةیمسرلا ةسسؤملا اھجتنت يتلا ةیرصبلا ةروصلل ةنمیھلل دوجو ال

 ثیح 1984 لیوروأ جروج ةیاور ركذتسن انھ و .اھریغ و ایروسك ةیروتاتكد لود يف هارن يذلا مخزلاكوأ رتوت دوجو

 ایروس يف دسألا ظفاح دبألل دلاخلا دئاقلا بألا راعش عفر مت ھباشم لكشب و ناكم لك يف هدوجو و ربكألا خألا ركذ مت

 ھب ساسملا نكمی ال صخشلا اذھ نأ نطاوملل يعواللا يف لخدیل يتأی اذھ .يطابتعا لكشب موھفملا اذھ تأی مل ھنأ ثیح

 حبصی ثیح ،العف نامیالاب ةقالع ھل يدئاقع زمر ىلإ يسایس زمر نم ةیرصبلا ةداملا تلوحت و .ھنم بارتقالا وأ

  .ھنم بارتقالا نكمی ال والعف دلاخ صخشلا اذھ نأب قلطم نامیإ و ةیلعف ةعانق ىلع نطاوملا

 مت ثیح )ةملكلل ىنعملا اذھب مانصألا وأ ( لیثامتلا عیمج میطحت وھ ھب مایقلا مت ام لوأ ،ةیروسلا ةروثلا تماق امدنع اذل

 ةبغر يعواللا اھب موقی لعف ةدر لوأ يھف ،قالطالا ىلع ةیدبألا هذھ رسكل هذاختا مت يذلا رارقلل زمرك روصلا قیزمت

 وھ يرصبلا دوجولا صوصخلا ذھ يف .)روتاتكیدلا ( صخشلا اذھ ل يرصبلا دوجولا )ةنمیھلا ( نم صلختلاب ھنم

 و ةانق نم ءزج ىلإ راركتلا عم اجیردتت لوحتت ةیسایس ةغیصب ةقالع ھل زمر وھ ينف زمر وھ امم رثكأ ةنمیھ زمر

 رتافدلا ىلع دسألا ظفاح روص و لیثامتلاك ناكم لك يف زومرلا هذھ مادختسا نأب ىرأ انھ نم .نطاوملا داقتعا

 عم يرصبلا صنلا قفارتی امك .ةیروتاتكید ةمظنأ و لود ةدع يف اضیأ دوجوم و عبتم بولسأ و جذومن وھ ةیسردملا

 سیركت حلاصل يمسرلا مالعإلا ةلآ لبق نم نفلا رامثتسا متی ثیح ةدیصقلا يف ةینغألا يف مالعالا يف ھل يزاوم باطخ

 تارامالا ةصاخ و جیلخلا لود نكل .ةیبرعلا لودلا يقاب و سنوت و ایبیل و رصم يف دوجوم اذھ و اھخیسرت و میقلا كلت

  .دالبلا باحصأ مھ ةداقلا نأب ةعانقلا و خسارلا نامیالا و يأدبملا لوبقلا دوجول كلذ و ایبسن لقأ

 خیشلا نع ھتلأس و كانھ ةایحلا روطت نع ھلاسأ تنك و ةمیخلا سأر يف نیرمعملا دحأ عم ھتیرجأ دق راوح ركذتسا انھ

 نیقی دجوی ھنأب دجت انھ .رمعلا لوط خیش وھ لاقف خیش حبصی نأ لبق نم ھب موقی ناك ام نع ام و ةمیخلا سأر مكاح

 وأ ةریشعلل يعارلا بألا أدبمل لبقتلا و ةبحملا وھ مھم قرف عم نكل و مكاحلا اذھل يدبألا دوجولاب صخشلا اذھ ىدل
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 عیمج ةدعاسم يف يروحم رود بعلی يعارلا بالا .كلذ يف ریبك رود خویشلل دجوی دلبلا عاضوا نسحتتل ھنأ و ةلیبقلا

 .هدعاسی يعارلا بالاف جاوزلا دیری نم وأ نیدلا وأ ضرقلا ءافو يف ھتدعاسمل خیشلل بھذی ضرق ھیدل نمف نیجاتحملا

 ناك ثیح تارایسل وأ لزانمل ناك نا نینطاوملل هؤاطع و دیاز خیشلا نع سانلا اھیوری صصقل ةلثمأ ةدع ركذتسا انھ

 و فارعالا ضعبب ةقالع اھل يتلا میھافملا هذھ .مھنطو يف لزانم نوكلتمی ال و نیرجأتسم نینطاوم دوجو برغتسی

 يذلا ماظنلا و نیناوقلا و يعامتجالا قایسلل ةنیعم دودحب ةمظان يھ ایخیرات تخسرت يتلا و ةلیبقلاب ةصاخلا تایقالخالا

 نكل و يندم و يرئاشع وھ ام نیب ةثادحلا دعب ام و ةثادحلا نیب ام جزم دجتف ملاعلا ىلع حتفنا و ءىشان دلبلا .دلبلا مكحی

cosmopolitan city ك اھفینصت و ةنیدملا حاتفنا نم مغرلا ىلع  اھیدل يھ و ھیلع قفتم يقالخأ مظان اھیدل يقب 

  میلستلا ةلحرم نم اوبرتقی نا نكمی ال مھ .ةثادحلا ىلع حاتفنالل تقولا سفن يف دادعتسا

 هذھل ةمكاحلا تالئاعلا ةعومجم وأ خویشلا نحن اننأب دلبلا هذھ يف ھیلع قفتم و دوجوم يرئاشع باطخ دجوی :رماع

ایروس يف ھباشم ماظن دجوی ال اذامل كل يلاؤس انھ و ،دلبلا  

خیسرت تایادبل عجرن انعد :لیعامسا  و ةلابنلا ثراوت و ءارثلا ثراوت و ةنمیھلا ثراوت و مكحلا ثراوت....ثراوتلا 

 تابالقنالا يف ثدح ام لثم ةوقلاب اھدمتست لئاوعلا ضعبف يحانم ةدع نم اھتیعرش دمتست تالئاعلا نإ .ةقارعلا

 نییومالا بسن يف امك نآلا ىتح و نیدشارلا ءافلخلا نم ءادتبا ةسدقملا میھافملا مكحب ھتدمتسا رخآلا ضعبلا و ةیركسعلا

 مھ و يمالسالا نیدلا خیسرت يف رود اھل ةرسألا هذھ نأ دئاسلا نم ناك ثیح سابعلا ىلإ نییسابعلا و ةیمأ ينب ىلإ

 قح مھیدل ءالؤھ نأب يعواللاب نمزلا عم خسرت و اضیأ ھیلع قفتم فرع حبصأ يلاتلاب و ءالجألا ةباحصلل نومتنی

 ىتح اعیمج اولماكت ثیح بدالا و ينیدلا باطخلا و مالعالا يف اھب ةصاخ ةموظنم تدجو يھ اضیأ .سدقم يھلا

 ثدحتنل و ایروس ةلاح ىلإ دوعنل نالا و .دلاخ و يدبا لكشب ةیسایسلا اھتاریبعت و ةیعامتجالا طامنالا هذھ ىلع ظفاحی

...............مكحلا ىلع ةیركسعلا تابالقنالا ةنمیھ و رامعتسالا نم صالخلا دعب ام ةلحرم نع  

 رمثتسا و تاماعزلا ىلع لالتحالا ىقبأ دقف ،يسنرفلا لالتحالاك ةیبرعلا نادلبلا يف ةفلتخملا تالالتحالا ةرتف لالخ اضیأ

 تایروطاربمالا و تارامعتسالا دیدعلا عم اضیأ ثدح دق اذھ و ھعورشم ةمدخل ةنیعم ةیعرشب عتمتت يتلا تاماعزلا هذھ

 ناكملا ىلع رمعتسملا ةنمیھ طسب يف مھاست يھ تقولا سفنب و ةھج نم ةواتأ اھل عفدت يتلا تاماعزلا ىلع يقبت ثیح

 رئاشعلا ءامعز فادھتساب نویسنرفلا ماق .كالمالا و ةماعزلاب عتمتلاك مھحلاصم مھیطعت نأ لباقم ىرخأ ةھج نم

  تاورثلا باحصأ و اھخویشو
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 ضوھنلا ركف و ةیطارقومیدلل ةاون لكشت ةیادب و ةددعتم بازحأ دجوی ناك ھنأ ثیح ةمظنأ ةلسلس دجوی ناك ایروس يف

 ينبی أدب..يفنلا وأ نجسلا وأ لایتغالا قیرط نع امإ ھب ةطیحملا ةرئادلا ةیفصتب ماق و دسالا ظفاح ملتسا امدنع .يبرعلا

 خیسرتل تازكترم ھل ناك ثیح يئاصقإ يمالعا باطخ ھل يزاوم رخآ ءيش ىنب و دیدح نم دیب لماكتم يعمق ماظن

 مایقلا و ةیضقلا هذھ حلاصل ناھترالاب نینطاوملا ماھیا و نیطسلف ةلود نع عافدلا يھ تازكترملا هذھ مھأ دحأ و هدوجو

 ةریبك ةئف كانھ لازال نآلا ىتح و .نیطسلف ریرحتل شیج سیسأت حلاصل نطاوملا عیوجت ھیف رربی يجیتارتسا نزاوتب

 ىتح .ةلیبن ةیضق حلاصل وھ سانلا عیوجت و راقفإ نا و لیئارسا ةمواقم و يدصتلا عورشمب نینمؤملا صاخشالا نم

 ھلیثامت وا دسالا ظفاحب ةقلعتملا موسرلا و موسرلا كلت نكل و ةینیطسلفلا ةیضقلا نع تناك ةلحرملا كلت يف نونفلا جاتنإ

 لمع ناك دسالا ةبتكم ) لاثمت( بصن نأ مغر ينف رایعم يأ عبتت ىتح ال و ةلصب نفلل تمت ال اھنأ ىلع قفتم ناك

 يف ھتافو دعب ھلیثامت ترشتنا دسالا لساب دسالا ظفاح نبال ةبسنلاب امأ .يوق ينف لمع وھ و سور نیتاحن ھب ماق يتحن

سراف ناك ھنأل ناصحلا لاثمت ةصاخ و ناكم لك  يوق كسامتم يرصب باطخ دوجو ببسب و نمزلا عم ھنأ رعشت انھ 

 ھنأ فرعی ھنأل مالكلا نم بعر ةلاحب وھ ھب نمؤم وا عنتقملا ریغ صخشلا ىتح عقاو رمأك باطخلا اذھ ضرفی نا ردق

 ىلع ناسنالا ةجمرب تمت ةنكمملا لئاسولا لكب و ھنأ ثیح .لتقلل ضرعتیس وأ جرخی نل و نجسلا ىلإ بھذیس ملكت اذا

  .ةیدبأ ةلاحك هاعم يطاعتلا و باطخلا اذھ لوبق

 ماظنل نییلاوملا ىدل )الیلق عوضوملا نع انجرخ ول و ( ادج بیرغ رمأ ظحالت انھ و سانلا ةجمرب مت ينعی :رماع

 ةلكشم دجوی ھنأب لؤاسلل وعدی رمأ اذھ و ایصخش ھیلع سرامملا عمقلا نع عفادی يذلا صخشلا اذھ دجت ثیح دسالا

 سیل ھنأب فشتكت نكل و دیكالا ىلع ةحلصم بحاص وھ عفادملا صخشلا ذھ نأ كسفن لأست انھ و...كلذ مھف يف ةیقیقح

.جمربم صخش امنإ و ةحلصم بحاص  

 ؟يكبت اذامل ؟ نیلعفت اذام اھلاسا و اھیلإ رظنأ انأ و يكبت تراص دسألا ظفاح ىفوت امدنع يتخأ ركذتا انھ :لیعامسا

.ھمحری ال هللا...نیكبت مل اھل تلق .ءاكبلا يف ةرمتسم يھ امنیب  

 ىلع و مھسفنأ ىلع عمقلا نوسرامی اوحبصأ...اھلیصافت ةفاك ركذتسا ال ينأ عم و 1984 لیوروأ جروج ةیاور يف

 فرصتلل ةجمربم ةیسفن لخادلا نم ایلعف وھ و ةیحضك ھتجمرب تمت و ةیحضك شاع وھ اذھ لعفی نم....نیرخالا

 تمت صلخ...ھنكسی ةیحضك هروعش ىقبیس ءارحصلا يف ھتعضو ول ىتح ةلوھسلا هذھب سیل ررحتلا ةصق .ةیحضك

 تایلآ مھف نأ كل لوقأ انھ نم و .ھسفن ةجمرب دیعی و ھیف وھ ام ىلإ ھبتنی نأ صخشلا عاطتسا اذا الإ ةیحضك ھتجمرب

 ىتأ و راشب بھذ اذإ ينعی ةیحض نوكت نأ ىلع جمربم تنأ و يقیقح لكشب ریغت نأ كل نكمی ال ھنأ مھفت كدب...رییغتلا

 وا يثعبلا باطخلا لیلس وھ نكل و لماكتم عورشم سیل و مالك يأ ھیدل نأ ضرفب و...ناك يأ وأ ناسح وأ نزام
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 و ةیكارتشالا و سورلا امأ ای ةفلختملا مھمیھافم و ةیبرعلا ةیموقلا امأ ای يھ يعولا رداصم نأل كلذ و يعمقلا باطخلا

 نوكی نا و كلھتسم سیل و جتنم نوكت نا...ةیعانص ةینب كیدل نوكی نا و ةیجاتنا تایلا دیری برغلا..اھجاتن انیأر نحن

.....نیناوقلا ىلع مئاق يندم عمتجم يف  

 هذھ و...دلب ریغن ال و مسرن رارحأ نحن و مسرنل ةردقلا انیدل نوكی امدنع .يردقتب يلخادلا ىوتسملا ىلع زجنت ةیرحلا

 ناف ل ولجنأ لكیامل يشنفاد و سردملا حتافك زومرلا عیمج نم صلختت و كتاذل لخدت نأ اھیف بجی ةلیوط ةیلمع

 لبق نم ھجاتنا مت ام جاتنا دیعت تنأف يلاتلاب و كتایناكمأ نم عفرت اھتاكاحم ربتعت تنأ و كیف ةلصأتم زومرلا هذھ...خوغ

 يف لغتشت و مھئاضف يف ةحابسلا كیلع بجی ھنا ىلع و نفلا نولثمی نیذلا مھ ءالؤھ نا اقبسم كتجمرب تمت ھنأل ایرصب

 ةلحر جاتحت ةلاحلا هذھ رح ایسفن ...رح ایرصب نوكت...رح لكشب جتنت فیك...رح لكشب جتنت امدنع .قایسلا اذھ

 لمعی يئادبلا نانفلا ناك امك ىقلتت نا..افلس دعم و دوجوم ينھذ موھفم يأ جراخ ىقلتت فیك مھفت نأ جاتحت انھ..ةیلخاد

 ناك..ھملح وھ ملح ل يلجت يھ سمشلا نا دقتعی ناك و ھعبصا فرط يھ ىرخالا ةفضلا نا دقتعی ..رحسلاب ةقالع ھل

 ةادأك اھكلتمت نا عیطتست هذھ ھنم ءزج لكلا و لكلا نم ءزج ھنأب نامیالا اذھ ھیدل وھ..نوكلا و ةعیبطلا عم دحتم وھ

............................................ملاعلا مھفل  

 و تاروث لمعت نأ نكمملا نم .لمأتلا ةروث يھ ةنكمملا ةدیحولا ةروثلا نأ میظعلا يدنھلا میكحلا يتروم انشیرك لوقی

 نوكلا نع لوؤسم كنأب نامیالا كیدل نوكی نأ ضرتفی نكل و ةدح لقأ تایوتسم ىلع تاروث ىتح و مدلا رایت يف حبست

 كل لوقأ نكل و ةددحم تاوطخ ىدل دجوی ال ؟يحورلا يعولا اذھ لثم ققحتی فیك و ؟اذھ ثدحی ىتم نكل و...ھلك

.ةیدرف تالاح نع ةرابع يھ نكل و جورخلل ةنكمم ةذفان يأ دجوی ال انتاعمتجم يف ھنأ امومع  

 اھل ةیدج ةیحور ةجمرب زجنت نأ عیطتست نأ ىلع ةردقلا نكل و طامنأ و لاكشأ لدبتست امنإ و ریغتت ال میھافملا و راكفألا

 ةبحملاب ھعورشم زجنأ يذلا و يدناغ ةقیرط ىلع ةروث زجنت نأ كل نكمی اھدنع ةبحملا و لوبقلا و حاتفملاب ةقالع

 ناك .فنعلا الإ دبوی نأ نكمی ال فنعلل الاجم حتفت امدنع ھنأب انمؤم ناك ھنكل و زیلكنالا ھب موقی ناك ام لك نم مغرلاب

 رابتعالا دیعن نأب بجوی اذھ و لیحتسملا زجنت نأ ردقت يح و رح يعمج ریمض قلخت نأ عیطتست امدنع نأ ملعی

 امدنع و يحورلا ىوتسملا ىلع ائیش زجنن امدنع يرسقلا لعفلاب سیل نكل و ائیش لعفن نأ ىلع نورداق نحن .انتاردقل

 ،ةریزج يف اوعضو نیذلا ةدرقلا ةبرجت ركذتسا انھ و رایعملا وھ رخآلاب ساسحالا...تاراعشلا سیل و ةبحملا نوكت

 فیك ؟زوملا عم لماعتلا متی فیك ةسمخ مث و ةرقلا نم نینثا میلعتب اوماق و ةلوزعم ةریزج يف رق 100 عضو مت ثیح

 ایئاقلت لماعتلا نم عونلا اذھ اونقتا و درق 100 ل میلعتلا زاجنإ مت امل..ةنیعم ةقیرط بسح ھنولكأی مث نم و ھنورشقی
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 لكشب ةدرقلا يقابل يفرعملا يعولا لقتنا .ىرخأ رزج يف ةدرقلا ىلإ )سوردم يقیزیفاتیم مالك اذھ و ( تلقتنا

  .يكیتاموتا

 ءابرھكلاب ھبرض وأ ءاملاب ھشر متی اھطاقتلا دارأ و درقل ةزوم يمر مت ام لك ناك زوملا و دورقلا عم ىرخأ ةبرجت يف

 ةفرعم نود نم يعواللاب زوملا نم بارتقالا نوفاخی واظ نوعیطتسی ال ةدرقلا عیمج حبصأ ىتح ةبرجتلا ترمتسا و

 و انتراضح ءانب مت ام وھ طبظلاب اذھ و زوملا نم بارتقالا نوعیطتسی ال مھنأب فرع مھیدل حبصأ و يقیقحلا ببسلا

......................لعفنس اذام و دغلاب ریكفتلا مت حورلا خیرات سیل و ریكفتلا ىنعمب لقعلا ينعی يناسنالا لقعلا خیرات  

 .امئاد بئاغ صخش تنأف يلاتلاب و ةدوجوم ریغ ةیقیقحلا روضحلا ةلاح لبقتسملا و يضاملا نیب قباطتم صخشلا ينعی

؟اذامل..عسوی نأ ضرأللا لتحی نأ دیری ةنیعم ةقیرطب رشبلا ىلع نمیھم لقعلا نمیھم نھذلا  

 اھیدل حورلا و رخآلاب ينتغتو ومنت..ةیلك يھ ةدحاو حورلا و حورلاب ھنأل صالخلا يھ ءيش لكل حاتفم يھ يتلا حورلا

 تناك اھنكل و لقعلا نم يتأت لولحلا نكت مل لمعی نیاتشنیا ناك امدنع .ءيش يأ زجنت ایلمع يتلا يھ ،ةیرحس تاقاط

 قباطتن نحن امدنع نكل و ھیف ةنماكلا ةبیھرلا ةقاطلا رامثتسا عیطتسن ول ةبتع لقعلا .فیك فرعی نا نودب ةظحلب يتأت

 امأ ، انتركف عم فلتخت ھتركف نأل رخآ دحأ يأ لتقن نأ نكمملا نم انھ انتیوھ يھ و انتاوذ يھ اھنأ انلقع و انمیھافم عم

 و ةمیظع تناك امھم هراكفأ نم ربكأ صخشلا نوكی نأ ىنعمب هراكفأ و صخشلا نیب ةلصاف ةحاسم دجوت امدنع

 ریغتت نأ ادج نكمملا نم راكفألا .ةئیس ىتح وأ ةمیظع تناك امھم هراكفأ نم ربكأ اضیأ وھ كل ھجاوملا رخآلا صخشلا

.اھلك ةایحلا رھوج يھ ةیدبأ و ةدلاخ يھ ةنونیكلا نكل و خیراتلا ربع  

 ؟كتاحول ىلع ساكعنا اذھل لھةیلخادلا ةروثلا ىلع كلاؤس يف بغرأ نآلا و ةیرصبلا ةلاحلا عوضوم نع انملكت :رماع

 .يرصب لكشب ھنع ربعت و ام ءيش لوقت نأ دیرت تنأ...ءيش لوقی نأ دیری تاحوللا هذھ يف يرصبلا ریبعتلا اذھ

 و فحتم يف نوكت نأل رثكأ ةبسانم اھنأ لب تیب يف اھعضو نكمی الً ادج ةیساق كتاحول نأ نیریثك صاخشأ نم تعمس

 ةحول لمجأ دجت نأ تدرأ اذإف .يل ةبسنلاب روكید سیل نفلا نأل كلذ و حرطلا اذھ يف مھعم يفالتخا نم مغرلا ىلع كلذ

 رثكأ كنم مھفأ نأ دیرأ .يل ةبسنلاب ةركف نع ةرابع وھ نفلا .ةعیبطلا نم ةیفارغوتوف ةروص ذخأ ةطاسبب و نكمملا نم

ةركفلا هذھ راطإ نمض كتاحول ىلع ساكعنالا اذھ  

 سیل يلجتلا .يلجتلا نم..ةركفلا ضیقن وھ امامت سكعلاب ،ةركفلا بایغ نم ھضیف دمتسی وھ .ةركف سیل نفلا :لیعامسا

 عم حضاو سامتب نكل ةرشابم ریغ ةغیصب ةروثلا موھفم ىلع تلمع تایادبلا يف .لماكتم نایك وھ امنإ و ددحم موھفمب
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 نونكسی يلھأ مھ..مھفرعأ نم نم مھ سانأ ىرأ تنك ثیح اھدض وأ ةروثلا عم سیل انھ ةركفلا و ةیروسلا ةروثلا

.عونلا اذھ نم ٍتاراشإب الإ ھتبراقم نكمی ال و ادج يساق دھشملا ناك نولتقی و نوحبدی مھارأ تنك يدوجو و يتركاذب  

تاحوللا ضعب ةنیاعم و ةیؤر  

 يئارك تلمع ادنع..ىرخأ ةھج نم )ةیؤر (يئارك و ةھج نم دھاشك ثدحی ام يكاحأ نأ بجی نانف: :مالكلا ةعباتم

 و دھشملل خراصلا يماردلا دعبلا زواجتت تنأ يئار و دھاشك .ثدحی ام ىلع دھاشك تلمع امنإ و دعب امیف لوحتلا لصح

 ىلع لمعلا مت موھفملا اذھ نمض .صالخ ةذفانك وأ فلتخم ءيشك رخآلل ھمدقت نأ نكمملا نم ءيش يأ نع ثحبت

.هذھ تاحوللا ةعومجم  

؟ ةلحرملل قیثوت تناك :رماع  

 جتنت يلاتلاب و هارت ام ةحادف نم صلختت نأ عیطتست ال ناسنإك تنا...موی لك اذھ ىرن نحن نكل و قیثوت سیل :لیعامسا

 روھش سمخ ةدمل لمعلا نع افقوتم تیقب ، ھتأدب ام لمكأ نأ دیرأ نكأ مل و لمعلا نع تفقوت ةرتفلا كلت دعب .قایسلا اذھب

 و ھسفن نع ربعم اك و ھتقو يف لیمج لمعلا نم عونلا اذھ نأب رعشأ ھتأدب ام لامكتسال ةدوعلا يف تبغر املك تنك و

 هدحول ماھلالا يتأی ...دیرأ ام دیدحت ریكفتلاب عیطتسأ ال يأ ریكفتلاب لمعلا عیطتسأ ال يننأبً اكردم تنك و ؟اذام نآلا نكل

...ةعومجملل يلمع لالخ ھنأب ركذتا و لمعلل ينم رارق نودب و  

 ام نع ایلك ةفلتخم ةیناث ةلحرم ىرن انھ و ةلحرملا يف يقیقح رییغت دجوی ھنأب حضاولا نم؟انھ ثدح اذام ً:اعطاقم رماع

.اھلبق  

 وھ ھیلع لمعلا مت ام لك و يتاحول يف اماردلا نع تدعتبا انھ و تاھیرتروب نع ةرابع يھ ةلحرملا هذھ :لیعامسا

 اذھ لالخ نم ثدحی ام لك أرقی نأ عاطتسا دھشملا بّرق و زكر اذا ھناكمأب حبصأ لامعألل دھاشملا نأ ىنعمب لیصافت

.قایسلا اذھب مھعیمج و ھیرتروب 50 وأ 40 براقی ام تلمع انأ .ھیرتروبلا  

zoom وھ ينعی :رماع ؟تایصخشلا هذھ نع   

  )ةحول ىلإ ریشی( ھیرتروب اذھ...طبظلاب معن :لیعامسا



 
327 

؟ھیف لوقت نأ بغرت تنك اذام :رماع  

 ىلع لمعا يسفن تدجو انأ...ھیرتروبلا مسر ءارو نم اھلوقأ نأ دیرأ يتلا ةركفلا يف حوضو دجوی ال :لیعامسا

 اذھ لصفا كل لوقت يتلا تاظحللا فثكتت...اذامل اقحال كردی نأ ءرملل نكمم نكل و...قبسم میمصت نودب ھیرتروبلا

 ضغب ةمیظعلا مالآلاب رعشی ناسنا وھ...ةروث ریغ وأ ةروث..ایروس جراخ مأ ایروس يف...ھب صاخلا طیحملا نع نئاكلا

 ةیدھشم نع رظنلا ضغب يناسنالا كسحب يقتری نأ نكمملا نم و..ھب رعشت و ھعم فطاعتت...نوكی نم نع رظنلا

.لماوعلا نم هریغ وا ناكملا  

 و امامت بیغملا لثم لمعا تنك ،انھ ةعوضوم ةریبك ةحول ىلع لمعا انھً اسلاج تنك ثیح ةظحلب دھشملا ریغت كلذ دعب

 ةبعص ةیسفن ةلاحب تنك حیسملا ىلع تلمع امدنع .حیسملا لازنا..حیسملا ىلع تلمع ثیح لوحت ھیف لمع لوا وھ

 تمزال اھدعب و يلاب يف الصأ نكی مل و ھیلع لمعا نا ررقأ مل انأ .ھتلغتشا اذامل يردأ ال و قمعب ينتزھ ةلاحلا....ادج

 و تارم ةدع بیبطلا ىلإ يباھذ نم مغرلاب و يسرض يف باھتلا ينباصا...سمب باصملا لثم رھش ةدمل يلزنم

 لك ناك و نیفروم ةربا ينوطعأ مھنأ ىتح ، رھش ةدمل يناقرافی ال قرألا و ملألا ناك تائدھملا و تانكسملا يئاطعا

 ھنأب ترعش...ھب رعشأ ينلعج لمعلا هذھ نأ ىنعمب ةحوللا و يملأ نیب ةلص كانھ نأب رعشأ تنك .ةحوللا ببسب كلذ

   .يتاحول يف حیسملا لغتشا انأ اذامل رثكأ مھفأ نأ بجی

 ھنأ ىلإ نیعم ناكم و نامزب ةددحم ةلاح شیعی نئاك ھنأ نم نئاكلا اذھ لوحت ثیح طبر وھ لمع ىلع تلمع كلذ دعب

 وأ نویقینیف وأ نویروشآ مھ اونوكی نأ نكمم ٍلاكشأب يدنع صاخشألا حبصأ و ایروس يف زوجی ةلاح ىلإ لوحت

) ةحول ضرع ( طمنلا وھ اذھ نوینوعرف  

)ةروص ( حیسملا ةحول يھ هذھ و  

نآلا ةحوللا ةدوجوم نیأ :رماع  

مھنع حرشی و تاحوللا ضرع لیعامسا لمكی ...تاحوللا عیمج عیب مت :لیعامسا  

نییروشآلاب ةقالع ھلو رصاعم وھ و مسر و تحن نیب وھ لكشلا  

لجرألا مسر ةقیرط نم حیحص :رماع  
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)روص ضرع متی( لامعألا نم ةعومجم تلغتشا ثیح يل ةبسنلاب ةلقن ربتعت انھ :لیعامسا  

 لامعأ ةثالث تلغتشا نآلا ىتح..يعم لصحیس ام و 2016 يف لمعلا نوكیس فیك يردأ ال و 2015 لغش اذھ

 ةقیرطل ةبسنلاب دیدج نوكیس ھنأب رعشأ و زاجنإلا دیق لمع انھ و ھیرتروب دجوی انھ و يریلاغ سوتایمل يف نیدوجوم

دحاو عارص سیل و تاعارص ضوخت تنأ .هزاجنإ متی نأ اظتنإب دیدج ءيش نأب رعشأ .يلمع  لواحت ةلحر ضوخت  

 ةرانتسالا ةظحل لثم كل ةبسنلاب حبصت و تثدح اذامل فرعت ال ةلقن اھنأ ربتُعت تاظحل يتأت نأ نكمملا نم .مھفت نأ اھیف

ھیلع لمعلاب أدبت و رخآ ءيش مھفت و رخآ ناكم يف حبصت كنأ ىنعمب  بلطی و لخادلا نم شیاع نوكی يذلا لثم  

.يرحس ءيش كانھ نأ دجت اضیأ نكل و ينھذلا ىوتسملا ىلع طقف سیل اذھ ھیف شیعلا دیری يذلا ىوتسملا  

 دیدعلا دجوی )انأ يدل زوجی اذھ و ( ھنأ مغر لمعلا اذھ لامكتسا يف بغرت ال كنأب ةنیعم ةظحلب رعشت لمعت تنأ و اذامل

  .اھریغ نم رثكأ عیبلل ةلباق يھ ةنیعم لامعأ نأب سردلا نوظفحی نیذلا نیماسرلا نم

 ءيش ملعتأ نأ دیرأ ىوتسمب يسفن عضأ امدنع يأ دیدج ءيش ربتخأ نأ دیرأ ،دیدج ءيش ملعتأ نأ دیرأ ةحول لك يف انأ

 و دعب يمامأ ةحضاو ریغ اھنكل و ةدیدجلا ةلحرملا ىرأ ينإ يلاتلاب و يدھج ىراصق لذبأ فدھلا كلذل وً ایلك دیدج

.دھجب اھیلع لمعأ ينكل  

 وھ ام خویشلل ةمدختسم روص 4-3 روصلل مادختسا كانھ دجن نأ نكمم ةیودبلا ةلاحلا عوضوم ىلا اندع اذا :رماع

.يجراخ صخشل ةبسنلاب انھ ناكم لك يف دوجوملا ةیرصبلا ةلاحلل كیأرب ىنعملا  

ةطلسلا زمر :لیعامسا  

 اھنأب ينباجأف لاؤسلا سفن ھتلأس و انھ ةیسایسلا تایصخشلا مسر يف صصختم نانف عم ةلباقم ءارجإب تمق :رماع

.دئاقلا وھ صخشلا اذھ نأب رقی و فرتعی بعشلا نأ ىنعمب ةعیبلا  

ةطلسلا و ةلودلا زمر وھ اذھ %100 حیحص :لیعامسا  

؟ةیروتاتكیدلا ةمظنألا يف هارت ام نع فلتخم اذھ كیأرب لھ :رماع  
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 اذھ و ھل سیدقت دجوی..ھبحن نحن بألا دیاز لوقی انھ عیمجلا..دیاز اباب نولوقی امدنع ينعی ةبحم دجوی انھ :لیعامسا

.ةدحتملا ةیبرعلا تارامالا ةلود يھ ةمیظع ةلود ىنب لجر ھنا غارف نم سیل  

 ال كیلإ ثدحتی امدنع ناطلس خیشلا .ادج بوبحم صخش وھف ةقراشلا ةرامإ كاح يمساقلا ناطلس خیشلل ةبسنلاب امأ

 سیل مالكلا نا ملعلا عم ( صاخشالا ءالؤھ ىدل ةماع ةمس هانإ .ءایح هدنع لجرلا نأل كلذ و كینیع يف ةرشابم رظنی

 )بعشلا ءانبا ( هدالوأ نوكی نأ ىلع صیرح دئاقك وھف ةلدابتم ةبحم ةعزن دجوی ةئداھ رومألا املاط و )قلطم

 بجیةیاھنلاب .)ةطلسلا( ءيشلا اذھ خیسرتل وھ )يناغأ ،مالفأ ،بتك ،روص ( يرصبلا لكشلا اذھ مادختسا نكل .نیحاترم

 ةجمربلا هذھ .ةیطابتعا تسیل و ةسوردم ةجمربلا هذھ و ةجمرب يف نوكی نأ بجی وءيش لك باسح بوسحم نوكی نأ

 ومھموسر و ةرطابالا و كولملا لیثامت تدجو ثیح خیراتلا ربع تدجو يھ امنا و يبرع وأ يتارامإ عارتخا تسیل

 ىلع ةیحورلا و ةیسفنلا ةینبلا ىلع ةروصلا ریثأت ةوق و ةنمیھل امامت نیكردم اوناك ثیح تاوبابلا و ءایرثالا كلذك

 يعواللا يف لخدت كلذب يھف .يموی لكشب صخشلا اھاری و رركتت امل ةصاخ و ةوق اھل ةروصلا ،ةدیقعلا و موھفملا

.ھتدارا ءلمب سیل و يرسق لكشب ھمرتحت كلذب و ھنع ربعی يذلا و ھب صاخلا زمرلا وھ ھنأك صخشلل  

 وھ ماھ رمأ يف ّرظن و ثدحت يذلا وكوف لیشیم دامتعاب يتسارد يف تمق ةطلسلا عوضوم نع ثیدحلا ءوض يف :رماع

 وھ  موكیتبونوب ىمسی يزیلكنا سدنھمل يرامعملا طمنلا مادختسا نع ثدحت .ةطلسلا عوضومب يئرملا ءيشلا مادختسا

 نم و نجسلا لماك نوطغی سارح ھیف دجوی و .يناوطسا ساسأ ىلع 1800 ماع يلاوح ھمیمصت مت نجس نع ةرابع

 اھنأ ساسأ ىلع ّفنصت ةقیرطلا هذھ .نوجسلل يرامعملا لكشلا قیرط نع لماك قباط يطغی نأ دحاو سراحل نكمملا

 ّيلإ رظنی دئاقلا اذھ و يمامأ ةدوجوم ةروصلا هذھ و ناكم يف دوجوم انأ تنك ول .مكحتلل يرصبلا میمصتلا نم عون

 ول ينعی ؟كیأرب يقلتم صخشك انأ يیلع اھریثأت وھ ام ؟؟ةباقرلل ةادأ نوكت نأ نكمملا نم لھ .ىرخأب وأ ةقیرطب

1984 لیوروأ جروج ةیاور انعجرتسا  لعفتس لھ موی لك ةروصلا ىری صخش كیأرب لھ كبقاری ربكألا خألا 

؟ریثأتلا سفن ھعم ةروصلا  

%100 :لیعامسا  

؟كبقاری صخش دوجو نودب ىتح :رماع  

 ظفاحل ةروص دجوی و كتیبب تنأ ول .ام ةقیرطب بقارم كنأب رعشت كمون ةفرغ يف تنأ ول الثم ایروسب ينعی :لیعامسا

.عمقلا زمر حبصا وھ ،كیف عرزنا يذلا يلخادلا فوخلا نماھسملت نا عیطتست ال دسألا  
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 ينعی ،هدحول رودلاب موقی وھ راص ھقلخت نأ دیرت طمن يأ وأ بقارملا وأ ةیحضلا ةیصخش ينبت امل انلق ام لثم ينعی

 و كعجرت ةمواقملا لاكشأ اھریغت نأ دیرت ةداع طسبأ ىوتسم ىلع ينعی  .دوجوم نوكی نأ يرورضلا ریغ نم بقارملا

 نل كنأب تاراشا لسری يعواللا نكل و نیموی وأ موی ةدمل ةضایرلا سرامت كنزو ففخت نأ تدرأ ول كلذ ىلع لاثمك

عیطتست  لواحت امدنع و ماظنلا اذھ نم ءزج ىلاً ایلآ تلوحت كسفن هاجت و عكتجملا هاجت كولسلا نم جذومن اذھ  

.جراخلل رجاھت وأ نجُست وأ لتُقت نأ امإ جورخلا  

 ىرُخألا ىوقلا نكل وً ائیش لعفت نأ دیرت كعراصت ةیلخادلا كتوق أدبت ةموظنملا جراخ قایسلا جراخ جرخت امدنع

 باطخلا عم يكحملا باطخلا ءيش لك عم قفاوتم كلذ و .راركتلاب كتجمرب مت و ةروصلل  download اولمع

 و دیری ام لعفی نأ ردق وھ فاطملا ةیاھن يف ثیح ةلماكتم ةیلآ .ءيش لك عم و عمقلا عم و نجسلا عم و يسایسلا

ً.العف كبقاری  

 اذھ و ھبقاری ام ادحأ نأك و بعتری و فاخی قفصی ال صخش يأ و باطخ لالخ وأ ةریسم يف جرخن انك امدنع ركذا

 اذھ .ةایحلاب رارمتسالل كلذ و ھبتنت نأ بجی ھنأب ةلاسر كیطعی ھنإ .ددھم ھنأك و صخشلل يعواللا هأشنم فوخلا

 عئالط تقو نم ریغص نوكت ام تقو نم كلقع يف مھ اھولخد يتلا و كمسج اھینبی يلی ةیعافدلا ةیلالا وھ يعواللا

 تاطلسلا دقعتت مث ةسردملا ریدم ةطلس مث سردملا ةطلس مث بألا ةطلس تیبلا يف ربكألا خألا ةطلس ىلع ىعوت ثعبلا

 يھ جذامن میدقت و میھافم ءانب و كمیزقت كفدھ اھلك تایلآ نم ءزجك ينبم نوكتس صخشك تنأ .رمعلاب مدقتلا عم

  .ةرطیسلل زومر نوكتس

   ؟ءال وأ ةیحضتلا ةركف سركت وا زربتل ةروصلا وأ ةحوللا هذھ اومدقیلً ائیش ةطلسلا نینانف مدختسی لھ :رماع

 تنجس دق تنكل دسألا ظفاح انأ تنك ول و نیدایملا ةنیدم يف ةحاس يف دسألا ظفاحل لاثمت ركذتأ .مسری نانفلا :لیعامسا

 ظفاح مسا اھیلع عضت و ةلتك يأ ءيش يأ عضت نأ عیطتست امنأ و انھ تسیل ةلكشملا نكل و ھتعاشبل كلذ و لمعلا ذفنم

 ھمسرأ مل انأ .دیج لكشب دسألا ظفاح اومسری نأ اوفرعی نیبوھوم سانأ كانھ نوكی نأ فدصی ىرخثأ ةیحان نم و دسألا

 ينوددھ ول ىتح ھنأب ةعانق يدل انأف ،تلعف تنك امل باھرالاب ىتح ول و كلذ مت ول و كلذ ينم دحأ يأ بلطی مل ،يتایحب

.رخآ يسایس يأ دسألا ظفاح طقف سیل و دسألا ظفاح مسرا نأ نكمملا نم سیل حبذلاب  
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 ریبك غلبم لباقم كلذ و سوباق ناطلسلل ةروص مسرا نأ ةرم تاذ ينم بلط دق ناك يناعلا نزام ھمسا قیدص يدل دجوی

 مسر ىلع نیرداقلا نیماسرلا نم دیدعلا دجوی نكل و لبقأ ال نأ .رالود نویلم يل عُفد ول ىتح تضفر و لاملا نم

.ناكم لك يف مھروص راركت ةرثكل كلذ و نیسایسلا  

 يأ مسرا ال انأ امنیب دیج ماسر وھ رتم  20x20 قوقحلا ةیلك يف ةقلعم ةحول مسر حودحد مساب ھمسا نانف دجوی

.نیسایس نم كلذ ھباش ام وأ سیئرب كلاب امف يداع صخش يأل ھیرتروب  

 رضحی امنع ناك و ةقراشلا ةرامإ مكاح يمساقلا ناطلس خیشلا تنب روح ةخیشلا عم تلمع تارامالا ىلإ تیتأ امدنع

 ةخیشلا تھبتنا .سانلا يقاب لعفی امك ةیحتلا ھیلع يقلأ وأ ھتحفاصمل ىعسا الو ھعم فقأ ال انأ ةینفلا ضراعملا تاحاتتفا

 ةیحتلا يقلی نم لك و ماكحلا نم اندقعت ایروس يف نحن اھتبجأف اھدلاو ىلع ةیحتلا يقلأ ال اذامل ينتلأس و يفرصتل روح

 و دحأ يأ نمً ائیش دیرأ ال انأ .كلذك تسل انأ وً ائیش ھنم بلطی نأ دیری و ھل ةجاحب نوكی ھبنج ءاقبلل ىعسی و مكاح ىلع

 لكشب ھیلع تفرعت تقولا عم .سانلا يقاب نع ةفلتخم ةعیبطب ينكلو ناطلس خیشلا ومسل دیدشلا يمارتحا نم مغرلا ىلع

  .بدألا نم ریثكلا ھیدل و ریثك ءایح ھیدل صخش ھنأ تدجوو و ربكأ

 ةكسحلا يف رخآ لاثمت ىلع لمعلا ينم بلط نم مھنم و دسألا لساب لاثمت اولغتشا نیرخآ نینانف نأ دجت تقولا سفن يف

 لمع ىلع يمسا عضأ نأ لبقأ ال نویلم ةئم غلبملا حبصأ ول تبجأف ةیروس ةریل نویلم لباقم ھیلع لیدعتلای نم اوبلط وو

.روتاتكیدلا نبال  

؟نیدلل فلاخم وھ لھ ؟ينید كلذ درم لھ ؟تارامالا يف انھ لیثامت دجوی ال اذامل :رماع  

 دمحم خیشلا الثمف كلذ نم طسبأ مھ .خویشلا وأ صاخشألل لیثامت سیل و بصن تاحاسلا يف يبد يف دجوی :لیعامسا

 ىلع لمعی ھنأب عنتقم ھنأل يئایزیف لكشب نكل و دوجوم نوكی نأ بحی وھ و ةیؤر بحاص و ھسفنب دتعم صخش وھ

 لیثامتلا دوجوب لبقی ھنأب دقتعأ ال و اینید مزتلم صخش وھف ناطلس خیشلل ةبسنلاب امأ .خیراتلا ھب لخدیس ءيش قیقحت

.ھتروص ىری نأ بحی ال ھنأ ىتح ةفاقثلا و نونفلل يعار ھنأ نم مغرلا ىلع  

ةمیقلا ةلباقملا هذھ ىلع اركش :رماع  
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The Arabic transcript of the interview with Artist Dr. Najat Maky  

 راغص انك امدنع ،ةئیبلا هذھ  يف يدوجو ةیحان نم ملكتأ انأ ةئیبلا ىلع ریبك ریثأت ھل يودبلا عمتجملا تلضفت ام لثم

 تاجرد و وجلا اذھل ةمئالم اھتاماخ و رحبلا بوط نم ةینبم ھفرغ تناك و يبد رب يف رحبلا نمً ابیرق انتلئاع تیب ناك

 رثأتأ ينلعج ةیرحبلا ةئیبلا نم برقلاب يدوجو لالخ نم انأف ربلل اولقتنی نأل سانلا عفدت تناك فیصلا يف ةرارحلا

دعب امیف ھتمھف اذھ و رخآلا نع فلتخم عابطنا رحبلا كیطعی موی لكً اعبط ،ھنول ةقرز و رحبلاب  

 رومأ تریغ ةیندملا نأ ثیح نآلا نع ریغ رحبلا ىرت تنكً اعبط  كامسألا و سرونلا رویط دوجوب عتمتسأ ةلفطك انأ

 نمم يریغ نكمم نأ ثیح ةریبك ةیلاكشإ اھل يتلا و رخآ ناكم و يبد نیب باكرلا لقنت يتلا ةرابعلل ةفاضإلاب ةریثك

 ةفلتخم تامس ىرت كنأ ىرخأ ةقیرطب اھل رظنأ تنك انأ امنیب سولف ىلع لوصحلا باب نم اھل نورظنی ةرابع نوكلمی

 ءایشأ فیضی كلذك رحبلا جوم ةیناث ةفض ىلإ ةفض نم نولقتنی مھنأ نیب رشبلا عاقیإ ریغ ىرت موی لك رشبلا هوجول

 نولل اھعضأ انأ يتلا اتیلبلا تحبصأ تربك ام دعب ھنأ عابطنا يطعی ھلك اذھف ةایحلا هذھ يف يمویلا يرشبلا عاقیإلل ةریثك

 يف كمس دیصت سان ھیفً الثم رحبلا تاریثأت نم ھب ام و رحبلا اھیف يتلا ةلوفطلا ةلحرم نم ىتأ ، ىتأ نیأ نم عاقیإ ھیف

 تناك ةراجتلاب لغتشت ىتح تناك لبق ءاسنلا ،ءاسنلا ىرأ قوسلل بھذأ امدنع كامسألا عیب ىلع الثم اھتایح فقوتت سان

 ةنھملا يف لجرلا كراشت تناك يھ نكل نجرخی ام ءاسنلا و بیع تقو يف ناك ھنأ نم مغرلاب اھعیبت و كامسأ بیجت

 اھدنع ءارحصلا تلضفت ام لثم يتلا ةیربلا ةئیبلا ،ةیرحبلا ةئیبلا هذھ لغش يأ اھدنع ام و تیبلاب سلجت ام لدب ةیراجتلا

 امب ءارحصلا يف دوجوملا نوكسلا نأ ءيش لوأ ءارحصلا قمع ،قمع اھیف نانفلا رظن يف ينفلا عادبإلا نم رخآ بناج

  فلتخی لیللاب فلتخی راھنلاب ، لیللا يف وأ راھنلا يف ءاوس ضومغ نم ھب

 لامر ىلع رمقلا ءوض ساكعناب ىرخأ ةیلامج ءارحصلل فیضی رمقلا دوجو مالظلا يف لیللا ضومغ ىرت لیللاب

 عباط يطعی سكعلاب ال ةشحولاب رعشی ال رخآ عابطنا ھیطعی ءارحصلا يف نكاسلاف يلامج عاعشإ يطعی ءارحصلا

  ھیلع دری و يناثلا و دحاو نیب رعشلا تایبأ نومارتی اوحبصأ نیذلا ءارعشلا كانھ يلامج

 لمجلا اذھ حمالم ىرت ءارحصلا يف لمجلا يشمی امدنعف ناكمل ناكم نم نولقتنی لامجلا ةراجت يف نولغتشی نیذلا

 نوشمی ناك نیذلا رشبلا عاقیإ ىلإ ةفاضإلاب تاناویحلا عاقیإ اھارت هذھ انایحأ قمع يف انھ ىرتف لامرلا ىلع سكعنا

 تناع مك اھنأ نومضم اھل لجرلا هذھ لجرلا هذھ مسرأ وأ دلقأ نأ بحأ انأ ةریبك ةیلامج يطعی اذھف لجرلا عاقیإ ةافح

 يف جرخی نأ عیطتسی ال ھنأ ةوسق شیعلا ةوسق ءارحصلا ةوسق ةوسقلا ينعی ةریثك ءایشأب ءيلملا عمتجملا اذھ طسو يف



 
333 

 يف هذھف اھتمھم يھ ام و ىتم وأ بھذت نیأ ىلإ تاوطخلا هذھ نأ عابطنا يطعت ءایشألا هذھ ریغت سان كانھ ءارحصلا

يتفسلف  

 رخآ عابطنا يف انھ ءارحص اھیف ةیبرع نادلب يأ يف ندرألا ایروس يف هارت اذھ و دقوت امئاد رانلا عولط ىرت لیللا يف

 ھعبطب دوجوملا يودبلا نأ ددرتلا اھیف انھ و مداق فیض يف بھاذ فیض يف امئاد ھنأ اھلاعتشاب ةدقوملا رانلا هذھ نأ

 يتلا ةراحلا ناولالا هذھ نأ فیك اھلك فقاوملا هذھ ركذت ةحول مسر وأ نانفلا ىتأ املف يطعت و ذخأت ءایشألا هذھف میرك

 ىتح ھب ىنغت قاشعلا ھب ىنغت ءارعشلا ھب ىنغت ىرخأ ةیرعاش يف رعاشلل ةیناث ةیبذاج ھل رمقلا عوطس رشبلا بذجت يھ

  رحبلا و ربلا نیب ةیلامجلا هذھ ءارقفلا

 ھب ىنغت يذلا ءارحصلا يف دوجوم يذلا لیخنلا يف ةرضخلا ةیلامج عباط اھل لوھسلا نأ ةیناث ةیلامج مھل لوھسلا ناكس

 وھ يذلا ءایلعلا اھسفنب اھتقث اھحومط ةأرملا ربص اھنم تیقتسا يلامعأ يف ةدوجوم ةیزمر ةلخنلا تحبصأ و ریثكلا

 وج لمحتت يتلا ةلخنلا لثم نوكت ةایحلا فورظ و  ةایحلا تعراص املك يتلا ةأرملا نأ تلیخت انھ ةلخنلا ةلاطتساب

  اھعم تشیاعت و اھب تشع يتلا ةئیبلا نم ھتیقتسا ھلك هذھ ةدوربلا ءاتشلا يف كلذك و سمشلا و رحلا و ءارحصلا

 ةحص ىدم يردأ ال تارامإلا ةلود يف انھ ءاسنلا نأ تظحال و يل ةرشاعلا ةنسلا هذھ و انھ تشع انأ انھ لاؤس طقف

 تقولاب داھتجا و ةیلاعف رثكأ ةأرملا نأ ةیئاسن بصنم يف يرت و ةیئاسن بصانم مھل و نیلاعف انھ ءاسنلا نأ مالكلا اذھ

 ءيشلا وھ ام اذھ و اھسفن ىلع ةقلغم و تیبلا يف ةسلاج و ءيش ھقفت ال و  ةیودب ةأرملا نأ برغلاب اھل نورظنی يذلا

  حیحصلا

 ةبعصلا فورظلا و ةقباسلا نینسلا يف ىتح ھنأ كترضحل تلق ام لثم ةأرملا نكل ةأرملا نع يبرغلا عابطنالا اذھ معن

  لجرلا بنج ىلإً ابنج عمتجملا عم لعافتت اھنأ ساسأ ىلع ةایحلا فورظ تمحتقا تناك يتلا

 مامز تناك و تیبلا ةدیس يھ تناك ةأرملا نیصاوغلا نمز يف انل اوكحی اوناك انتاھمأ نكل انقحل ام راغص انك نحن ينعی

 تیبلا ماھم ىلوتت ةأرملا تناكف ھلایعل شیعلا ةمقل نمؤی ساسأ ىلع ةنس روھش ةتس بیغی لجرلا ناك و اھدنع رومألا

 تاناویحلا يذغت ىتح ءارحصلا نم بشع طقلت وأ راضخلا عیبت اھنأ وأ كمس عیبت وأ ھعیبت و ءاملا بلجتل الثم بھذتف

 بناجب ةریبك ةیعامتجا ةمیق اھل ءایشألا هذھف ةفیلألا تاناویحلا يبرت ،زعاملا بلحت رقبلا بلحت وأ اھدنع ةدوجوملا

 اذإ ينعی اھتسرغ ةیعامتجا میق اھلك هذھ مھب ينتعت فیك مھیلع ظفاحت فیك اھلایع يبرت فیك يھ يتلا مأك ةریبكلا اھتمیق

.ةوسقلا هذھ مھتملع نكل ةوسق كانھ نأ حیحص ءارحصلا يف ةأرملا تناك  
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 و ءارحصلل نومضمك ضیبألا و رفصألا نوللا دیرجتك تروص ءارحصلا نع اھتروص يتلا تاحوللا نمض نم ينعی 

 و يودبلا ناسنإلا دنع ءاقنلا و ءافصلا وھ ضیبألا نوللا ،يلاقتربلا عم ھتاجیردت و رفصألا و ضیبألا نوللا اھتاریثأت

 نم ةحولب ،ءارحصلا نع اھلك تاحوللا نم ةعومجم تلمعف .ریغلا عم يخآتلا ينعی ةوخألا بلقلا ةبیط تارامإلا لھأ

 ىرت ةیودبلا تاعمتجملا ىرت امل ھنأ تلیخت ينعی ةنیعم ةینقتب طولخمً اعبط اھیف ضیبألا نوللا ةحول تلمع تاحوللا

 نم يتأی يمارح وأ ودع ریغی املف رخآلاب سحی راج لك ينعی مھضعب عم نیعمتجم اونوكی مھضعب بناجب مایخلا

 هذھب نوسحیف ةرواجملا تویبلل عمُسی ىدص ردصی توص قلطی امل صخشلا اذھ دحاو تیب يف ول ىتح جراخلا

  دیعب ناك ول ىتح راجلا نورصنیل نوتأی لوط ىلع و ةخرصلا

 ةباثمب وھ توصلا ىدص ناكف ةئیبلا هذھ عم ملقأتی فیك وھ ھنأ رعش ناسنإلا ةئیبلا لالخ نم و ءارحصلا لالخ نمف

  رطخ يف ھنأ نیرخآلا سسحی فیك ھنأ وأ سانلل راذنإ ةرافص

كتاحول يف اذھ توصلا ىدص يدسجت نأ كترضح يتعطتسا  

  ...معن

 وجلا اذھ نم و ةدحولا نم ھسفن يلسی يكلف عساش ءارحصلا قیرط نأل يناغألاب ىنغتی يودبلا امل كلذك ءایشألا هذھ

 لجر ضفخی و لجر علطی امدنع لمجلا نأ رعشتف ةنیعم توص ةنر يف ةیرعشلا تایبألا ضعب يف يطعی ناكف يساقلا

 يلامج عادبإ يھ اھنأ لامرلا هذھ تروص انأف ،رشتنت و لجرلا هذھ عم علطت لامرلاف ءارحصلا يف ریثك اھسرغی وھ ھنأ

 يف دورو قلخت رشتنت امدنع لامرلا تارذ  هذھف قزرلا بلطل جراخ وھ جرخی و يشمی امدنع لجرلا اذھ نأ و

  ءيشلا اذھ نم تتأ ةیلامجلاف ءارحصلا

  رعشلا و مسرلا نیب جمد يف رعشلا لثم وھ ينعی

 ةلماكتم ةینوفمیس لثم نوكتف يتأی توصلا ىدص مغانتی توصلا نأ ىلإ ةفاضإلاب رعشلا و مسرلا نیب جمد كانھ معن

  .ءارحصلا يف ھنأ هرعشی امف ناكملا اذھ يف لماكتف لمجلا عاقیإ عم ةكرحلا عم توصلا

لیمج مالك معن  
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 امك سیل ھنكل ةیئزجلاب لمعتسم ریبعت يف قرشملا دالبب ىتحً امومع برغلاب ،ةدایقلا عوضوم وھ يعوضوم انأ ةقیقح

 نع ریخألاب مھنع يرصبلا ریبعتلا ةدوجوم مھروصً امئاد ةطلسلا باحصأ ىتح ةیلئاعلا تاكرشلا عوضوم الثم برغلاب

    ةطلسلا هذھ ریثأت نع مھتطلس

عمتجملا نع اھریثأت ىدم وأ         

 ةقیقح وھ وكوف لیشیم و لوم سیسنرف وسالیبل ةفسلف ذخآ ةیفسلف ةقیرطب وأ مكحب ةطقنلا هذھ سردأ نأ لواحأ انأ ً،امامت

 ءيشل نیعم ساسحإ ىنعمب ءيش لقنن نأ نحن عیطتسن فیك يرصبلا باطخلا نعً الیلق ملكت و باطخلا نع ملكت

 رثكأ وھ يدیسجتلا نفلا نع داعتبا ھب نفلا نأ تاذلاب جیلخلاب ةقطنملاب ھتیأر يذلا انأ .نفلا عوضوم ھسأر ىلع يرصب

؟اذامل كیأربف يدیسجت و يدیرجت ةوقب و دجوی قرشملا قطانمب نكل ،لیثامت دجوی ال ھنأ ىتح درجت  

 عمتجملا ال و تایادبلا يف سانلا نكی مل يدلب ىلإ تعجر امدنعف مھمً ادج لاؤسلا اذھ و تحن تسرد انأ ةیادبلا يف

 يعم تحنلا اوسرد نیذلا ءالمزلا و نینانفك نحن ،ةدابعك منصك ھنأ نوری ةینید ةیحان نم نأل نفلا نم عونلا اذھ نولبقتی

 لبقت دجن ملف ةیتحن لامعأ انمدق ةیادبلا يف نحنف رخآ هاجتا انھجتاف انسفنأ ىلع انبعت و انسرد نحن و فقوتن نأ نكمی ال

 ىلإ انھجتاف دوجوم ءيش لكب رعشی نأ بجی عمتجملا نأل عمتجملل ةلاسر مدقن نأ بجی نینانفك نحن و عمتجملا نم ریبك

 .اھریغ وأ ثارت وأ دارفأ وأ ةیعمتجم ایاضقب نیمضتً الثم اھل و نومضم اھل لامعأ انمدق مسرلا لالخ نم و مسرلا

 امف تاذلاب تحنلا نف ىلع ثیدح ةیادبلا يف ناك تارامإلا عمتجم ً،الیلقً الیلق ىرخأ ةیؤر هدنع عمتجملا حبصأ جردتلاب

 نمف ً.اضیأ اھمرتحن اذھ و ةینید میق يف ھنأ ًةصاخ و ،ھبعوتسم وھ ام ام ءيش ھیلع ضرفت و عمتجملا محتقت نأ عیطتست

 عمتجملاب يعو يف حبصأ نأل لبق نم اھلبقت دق نكی مل و عمتجملا اھلبقت ةیتحن لامعأ دعب امیف انمدق جردتلا اذھ لالخ

 قوذت ھب ىنعمب ةئیبلل ةیلامج ھیف يتحنلا لمعلا اذھ مدقی جراخلا نم يتأی رخآ نانف يأ وأ انأ ينأ نوفرعی سانلا حبصأ

 نأل يدنع نیدتلا ةمق نوكی اذھل لصأ امدنع ينأل هللا ةقلخل لصأ نل و معن هللا ةقلخ يكاحأ مدآ ينب مسرأ امدنع امأ نفلل

 مدقأ نأ لواحأ انأف میوقت نسحأ يف ناسنإلا قلخ هللا نأل ةئیبلا يف لیمج ءيش مدقأ بحأ انأ نكل .ناسنإ لك نم ربكأ هللا

ً اعبط و ةسایسلا و تاینقتلا و تاعمتجملا و فورظلا تریغت و ةیتحن لامعأ تمُدق و انأدب ءایشألا هذھب و لیمج ءيش

 ھب نكل دیرجت انمدق دیرجتلل اوھجتا و ةعرسب ھمدقت نأ بجی ءيش لك نأ حبصأ ةیجولونكتلا ةروثلا هذھ ...ریغ و ریغ

 ىدم ىلع )مویزوبموسلا( اذھ و تحنلل )مویزوبموس( يف نوكی امدنع نآلا و لبقتی عمتجملا حبصأ و حمالم ھب فیصوت

 ھنأ اذھ ىنعم مسجم لمع كانھ نأ نكل ةروصلا ىنعمب ةروص مدقی مل وھ ھنأ حیحص ةیتحن لامعأ مدق تاونس ثالث

.عمتجملل يعو و ةریبك ةیمھأ لكشی نفلا نأ لبقت يف نفلا نم تایعونلا هذھ لبقت يف يعمتجم يعو دجوی  
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ً ادج لیلقلا نم انھ امنیب ةدوجوم سسؤملا ةروص نأ ىری برغلاب صخشلا لخدی ةیلئاع تاكرش يفً الثم عوضوم يف

؟اذامل كیأرب مھمسر وأ مھل روصك لغشلا بحاص وأ سسؤملا ةروص يرت نأ  

 ھتروص امنیب رمألا يلو مكاحلا ةروص عضی ھتكرش يف رجات وأ لامعأ لجر دوجوً الثم تارامإلا عمتجمك ،يوق لاؤس

 مامتھا ھیدل سیل ىنعمب اذھ ھل ينعی ال و ھتروص عضی نأ جاتحم ریغ وھ ھنأ ھتظحال يذلا نألً اعبط اھدجت امً اردان

 عمتجملا كرحت يتلا يھ ةدوجوملا ةدایقلا ،ةدایقلا ةروص عضوت امدنع  فورعم رجاتك وھ و ھتروص عضی نأب

 ةمكاحلا ىوقلاً امئاد ىرت ،فورظلا يل تأیھ و ينتطعأ ةریبك ةدایق لالخ نم لغتشی ھنأب دلبلا اذھ يف هدوجول ھمارتحاف

 نم و دقتعأ انأف عمتجملا نونبی نأب مھنوطعی راجتلا ةصاخ ھنوطعی عمتجملا نومھفی مھ ومسلا باحصأ ةمكاحلا ةئفلا وأ

 نحن و دوجوم دوجوم انأ ھنأل ھتروص عضی نأل يعاد ال وھ ىری ھنأ رجاتل لاؤسلا اذھ لأست نأ بجی يرظن ةھجو

 كلم ةسسؤملا هذھ نأ فرعت نكلً ادبأ ریرغلا أ ةروص ىرت ال ةسسؤم يأل بھذت امدنع ریرغلاً الثمف ریغص انعمتجم

روفواك يف امك ءيشلا سفن میطقلا و ریرغلا  

  ةروص ھل دجأ ملف تنرتنالا ىلع میطقلا ةروص ىرأ نأ تلواح انأ ىتح

  يتراجتب و يلغشب فورعم انأف ينفرعت ال نأ وأ سانلا ينفرعت نأ مھم سیل ھنأ نوری مھنأل

دویقلا نمً اضعب ھل يرصبلا باطخلا عوضوم كترضح انھ نانفك رظن ةھجو نم و  

 هروص يف ةریثك ناكرأ هدنع يف ھتیب يف نكل عضی ال ھتكرش يف اذھً الثم ينعی رخآ هاجتا ھجتی يرصبلا باطخلا وھ ال

 رثك سان دنع ھتیأر يذلا اذھ ھموبلأ ھیدل ينعی تالحرلا يف وأ دیصلا وأ ةیسورفلا لثم تایاوھ هدنع ناك اذإ ھتلئاع عم

 و تایاوھ هدنع و تابغر هدنع رشبك وھ ھنأل روصلاب ریثكلاب نوظفتحی يلئاع نكرك ومسلا باحصأ ىتح ھتیب لخاد

ً انایحأ و ةیصوصخك اھب ظفتحیف ریبك رمأ يلو وأ رجاتك دحأل اھرھظی نأ بحی ال تایصوصخ يف نوكیً انایحأ

  رمعلا لحارم ىلع مھومسریف مھروصی ىتح نینانفلا نوبطقتسی

  مومعلل ةھجوم نوكت دق نكل

 انأ ينأ وھ ةفورعم يتقاطب و ،ةیصوصخ ھل تارامإلا عمتجم وھ اذھف تایصوصخ اھربتعی ھنأل ھسفنل اھب ظفتحی ال ال

  رجاتك
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 و كترضح دنعل ىتأ ةیسایس ةیمھأ ھل صخش وأ كعم تثدح اذإ يردأ ال لغش بحاص صخش اذإ .ةمھمً ادج ةطقن هذھ

 يتلق اذإً الثم ةدایقلا يدسجت فیك نكل صخشك ھیمسرت ال تنأ امبر رظنلا ضغب ينیدسج وأ ينیمسرا يكل لاق

.ةنیعم ناولأ كانھ لھ ،ربعب فیك ھتروص عضأ نأ نود نیعم دئاق مسرأ نأ دیرأ كترضح  

 لجر وھً اعبط يبد يف وأ تارامإلا ةلود يف ؤلؤللا راجت ربكأ وھ سیوعلا يلع نبا ناطلسلا عیضاوملا نمض نم ،معن

 رعاش و بیدأ ریبك لامعأ لجر تقولا سفن يف و میظع رعاش ریبك رعاش وھ و ةریثك ةیناسنإ تازجنم ھل و میظع

 سیوعلا نمحرلا دبع يلاعم ریزولا انفلك ثیح نینانفلا نم ةعومجم اوفلك ىفوت ام دعبف ةریثك تازیمم و تافص ھل ينعی

 رشعً ابیرقت نحن ھلحم يف كلاؤس ظحال لجرلا اذھ ةیصخش دسجن نأ انوفلك ةنس دعب ،سیوعلا ناطلسلا ھلاخ نوكی وھ و

 و قارعلا نم نیلیكشت نینانفك ةلیوط ةرتف نم تارامإلا يف نیمیقملا و نییتارامإلا ریغ نم و نییتارامإلا نم نینانف

 و بتك دیرأ تنكف ةیناث ءایشأ ھنع فرعأ ال نكل ؤلؤل رجاتك و رعاشك سیوعلا فرعأ انأ يدیسجت لالخ نمف ایروس

 ةیتاذلا ةریسلا لثم ھتایح نع ملت نأ دیرت ةیصخشلا هذھ دسجت نأ دیرت امدنع تنأ كنأل ءيش لك انوطعأ مھ ةحارصب

 ينمھی ناك انأ ينأل اھفرعأ تنك ام انأ ةعیطف میق و ةیناسنإ يناعم تیأرف ھتایح نع بتك يذلا لثم ءيش لك انورضحأف

 ھتأرق ام ،میظعلا لجرلا اذھ نع اوبتك بّاتك و ءابدأ كانھ اھیلع ةعلطم نكأ مل ةیناث ءایشأ كانھ امھنع فرعأف نیبناج

 ةیحان نم هذخآ مأ رعشلا ةیحان نم هذخآ مأ ةراجتلا ةیحان نم هذخآ ةیصخشلا هذھ دسجأ فیك لیختأً اعبط تسلج ھنع

 رحبلا ھلإ سیوعلا ناطلسلا تلیخت تاحوللا نم ةحوللف ضماغلا رحبلا اذھ صخی ام لك و ؤلؤللا و رحبلاب ھقلعت رحبلا

 ظحال يش لك يف و تاینجلا يف رحبلا جاومأ يف مكحتی لجر لودیسوب رحبلا ھلإ نیینامورلا و نیینانویلا دنعف لودیسوب

 )تشبلا( اذھ فرعت )تشبلا( نیعضاو سیئرك وھ ينعی ةیصخشلا هذھب سیوعلا ةیصخش تدسج امدنع انأ ينعی لایخلا

 و يزوریفلا نوللا نعً اعبط ةرابع ةداجسلا ىدمك رحبلا تلمع و رحبلا لباقم وھ و هرھظب ينعی انلباقم و ھفتك ىلع

 و رحبلا لباقم سیوعلا نع ملكتأ نأ دیرأ تنك انأ ةفلتخم ماجحأب ؤلؤللا تعضو رحبلا ىلع و تاجیردتب قرزألا نوللا

 بطاختی ناكف ةقطنملا يف تانادلا ریكأ كلتمی ناك وھ ھنأل ئلآللا و رھاوجلا عم بطاختی ناكف اذھب مكحتی يذلا وھ

 و میظعلا لجرلا اذھ عم بطاختت و رحبلا حطس ىلع صقارتت هذھف مھنیب و ھنیب راوح يف حبصأ وھ ھنأ ةجردل مھعم

ةحوللا هذھ يف لیمج ىدم كانھً اعبط  

 ءادر اھیلع ةرخص ىلع )تشبلا( ىلع فقی وھ و سرونلا ىرت اھل رظنت ام لوأ كنأ رحبلا تلمع ةیناثلا ةحوللا

  سیوعلا لثمی يذلا لودیسوب

ًادج لیمج  
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 يتأی صخشً الثمف نیطیحملاب طبترتً امئاد سراونلاف ةرجھ اھل سراونلا نأل قرشلا ةھج ىلإً اھجتم قفاو سرونلا

 ىلع فقاو ھبحاص رھظی ىتم رظتنی فقاو سرونلاف رویطلا ةفقو رحبلا ىلع فقی لجرلا اذھ نأ ترعشف اھیذغیل

 روخصلا و ىدم ھل رحبلاً اعبط رحبلا يف وأ ةایحلا يف لجرلا اذھ دوجو نیب و سرونلا نیب طابترا انھف )تشبلا(

  رئاطلا عم ىتح دوجوم تباث ھنأ ةریبكلا ةرخصلاف روخص

 ةیرصب ةروص نمض نم هذھ ينعی مھعم لجرلا اذھ و رحبلا عارص و ئلآللا ينعی ةیناث ءایشأ ةروص ةثلاثلا ةحوللا

.ھنع ملكتأ رخآ ریوصت يمساقلا ناطلس خیشلا ومس وأ دشار نب دمحم خیشلا ومس نكیل و روصأً الثم انأ املف لجرلل  

  تاحول ثالث مھ و هذھ تاحوللا

  سیوعلا ناطلسلا ةسسؤم يف ةدوجوم تاحول ثالث

ةقلغم اھنأ مأ اھترایز عیطتسن هذھ  

مھنم اھبلطت نأ نكمم نكل يدل سیل انأ  

  تاحوللا هذھل روص كترضح ىدل لھ نكل

سیوعلا نم بلطأ نكمم نكل ال  

مھل فیشرأ يقبت مل كنأ فسألل  

  اھروصأ مل تاحوللا هذھ

مسرب دوجوم ءيش نع انمكلت املثم دیرف ءيشلا اذھ ةقیقح نأل لیمجً ادج  

 نم ذخأ و ىطعأ رثأت فیك و رثأ فیكً اضیأ و صخشلا عم ةئیبلا طبرت نأب طقف سیل كنأب نانفلل ةیرصب ةیؤر هذھ معن

 هذھل لصی مل ھلغش لباقی مل ول بعتی مل ول رجات نوكی نأل لصو وھ اذامل سیوعلاف ةایحلا نم ءزج ناسنإلاف ،ةئیبلا
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 نأ فیك لجرلا اذھ نیب و سرونلا نیب ھنع ملكتأ يذلا راوحلا .لصی ال ةلیل و موی نیب ریبك لامعأ لجر ھنأ ةجردلا

.ىنعملا برقت ةیرصب ةروصلاف ھبحاص رظتنی و فقی سرونلا  

 ناكً اعبط ،يبد يف ةیكیرمألا ةیلصنقلا ىلإ مھئادھإ مت و اھل روص يدنع هذھ ةبحملا تارامإ مھتیمس تاحول عبس تلمع

 يبد يف تحتتفا يتلا ةیلصنقلل يتوعد مت تارملا دحأ يفف لمعلا تاشرو ةیحان نم ةیلصنقلا نیب و ينیب نواعت كانھ

 ثیح دمحم خیشلا ومس نم ةیدھ مھل ناك ىنبملا اذھ نأ انل نوحرشی اوذخأف ةرافسلا ىنبم يف رحبلا ىلع ةرم لوأل

 اھادھأ يتلا تاحوللا ضعب نوعضی اوناك و ةرافسلا اھیلع ئشنأ و ةریبك ضرأ ذخأ و انعم رصقی مل خیشلا نأب اوثدحت

 دمحم خیشلا نأ ساسأ ىلع اولاقف لامعأ مھل يدھأ نأ بحأ ينأب دیدجً ادج ىنبملا ناك و مھل تلق انأف ،نینانفلا ضعب

.ةداقلا عم لصاوت ىلع نوكن نأ بجی عمتجملا نم ءزجك نحن و يكادھ  

 تاحوللاب تدسجف تارامإ عبسلا لثمت اھنأ مھل تلق و تاحول ةعبس مھتیدھأ و رھشأ ةعبسل عوضوملا يعم جاتحاً ابیرقت

  اھل رظنت امدنع دیرجت هذھ .تارامإلا لك نامجع يھ ام يبظ وبأ يھ ام يبد يھ ام طبضلاب

 نول يوق نول وھف اھیلع بلغی يلاقتربلا و رمحألا نوللا اھب ناك و رتم 1.20 × 2.5 سایقب يبظ وبأ ةحول تلمع انأ

 ةرطیسم ةوق وھ و ةریبك ةیمھأ لكشی يذلا طفنلا كلمت و ةریبك ةدایق كلمت ةمصاعلا اھنأ زمر اذھ و ةوق ھب نول يران

اھریغ و ةیلبقتسملا عیراشملا و ةایحلا ينعی ةنیعم تاعاقیإ اھارت امدنع اھب رعشتس تاعاقیإ اھل تفضأ ينأ ةفاضإلاب  

 لمحی يذلا ریبكلا بكرملا نأ دیرجت تعضو قرزألا نوللا تعضوف رحبلا وھ اھل ةبسنلاب ةایحلا بصع يبدل ةبسنلاب

 يف تناك يبد روخ يف راغص انك امدنعً امئاد هذھ ،ءيش لك لقنت ةریبك بكارم يھ و ابودلا اھل لوقن نحن ،ءایشألا

 قرزألاب نكل تاعاقیإ اھلك ةغراف تسیل ةحوللاً اعبط و ةایحلا يبد تطعأ يتلا يھ روخلا ةكرح نأل بایإ و باھذ ةلاح

رحبلا لثمت يتلا و  

 رفصألا نوللا عطاسلا ءوضلا ةرانإلا و ملعلا ةیزمر نم ءزج تعضو ةفاقثلا ةمصاع يھ يتلا و ةقراشلل ةبسنلاب

 متھی ناطلس خیشلا ومس ينارون عاعشإ يفً امئاد يلاعت و ھناحبس هللا نأل ملعلل ينارونلا عاعشإلا يلاقتربلا عم ينومیللا

اھیف ةیناث ءایشأ ىلإ ةفاضإلاب هذھ يھ ةقراشلا ةیزمرف روتكدك ملعلاب  

  ئداھلا وجلا عم لامرلا عم رحبلا كلذك نامجع

  اھیف رارضخالا يئیبلا جردتلا ءيشلا سفن ةمیخلا سأر ،تاجیردتلا و لابجلا ةریجفلا ،ءيشلا سفن نیویبلا مأ
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     × دمحلا و ينومرك و ينوعد ةقحال ةنس يف اھدعب و دیرجتك ھتلمع يذلا اذھف

تارامإلاب ملعً اعبط كترضح  

دیرجتك ةیادبلا يف ةیرصب ةیؤر نم ءزج يھ  

 عضأ نأ بحأ ال ةراجت ةبحاص انأً الثم ھسفن ناسنإلل ةروص دجوی ال يتدھاشم ىدحإ نأ يتلضفت ام لثم ةقیقح

 نوكی تظحال انأ املثم نوكتً ةداع ةدایقلا روص و ةدایقلا خویشلا روصً امومع روص عضأ نأ بحأ نكل نلعلاب يتروص

 دھعلا يلو و ةرامإلا مكاح مث و دیاز خیشلا ةثالث يھ ماع لكشب نكل ةعبرأ نایحألا ضعب وً ةداع روص ثالث كانھ

ةفیلخ خیشلا و ةرامإلا مكاح خیشلا وأ ماع لكشب  

ءارزولا سلجم سیئر دمحم خیشلا و  

ماع لكشب معن  

 يتایح لالخ نم تالباقم تیرجأ انأ ينعی اھریثأت و روصلا دوجوب يبرعلا قرشملاب اھانراق اذإ ریبك فالتخا كانھ

.ھیدسجت نأ ةیسایس ةدایقك خویشلا دحأ كنم بلط لھ كعم اذھ لصح اذإ يردأ ال نانفك ةبوبحم انھ ةدایقلا دلبلاب  

  .ریثكلا اودسج نینانف كانھ ،ھب ةصصختم تسل انأف ریوصتلا يف صصختم نوكی دسجلا

 بر نیملسمك وأ برعك نحن تادایقلا وأ لامعألا باحصأ روص دوجو مدع ةنیعم ةطقن نع كربخأ نأ طقف دیرأ نكل

 دنع بألا لثمت يھف ةدایقلا ةروص عضی امدنعف تیبلا يف نیدوجوملا عیمج دنع ةریبك ةیسدق ھل امئاد برعك بألا تیبلا

 سحت ھیرتشت نأ ردقت ال تنأ ءالولا ،ءالولا وأ دئاقلا هاجتا رعشن اذامب میقك نحن ھب رعشی ال برغلا ءيشلا اذھف ةرسألا

 بلطتً الثم وأ زاوج رادصإ وأ ةلماعم ءارجإً الثم ينعی ةیمویلا كرومأ عم كلماعت لالخ نم نوكی و ھیف رعشت و ھب

 و تیبلا يف يدلاو ةروص عضأ انأ يتروص عضأ اذاملف ءيش عنصأ مل انأ اھسفن رغصتست سانلا لعجی ھلك اذھ ةدعاسم

  كتروص لبق كتروص نم رثكأ كدلاو ةروص عضت نأ نكمم كترضح

                حیحص
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  مھملا ءيشلا ةیزمرلا وھ اذھ .تحت تنأ كتروص و قوف كدلاو كتروص عضت نكمم نأل

  ءافولاب لیمج فارتعا مامت معن

  دئاقلل ءالو هدنع يتارامإلا ناسنإلا

   ؟يضاملل اندع اذإ ةلیبقلا ماظنب ةقالع ھل لھ كترضح يأرب

 وھ نأل ھتروص عضت تنأ نكل ھتروص تقلع اذإ ىریل يتأی ال مكاحلا يتارامإ تیب يأل لخدت امدنع نآلا تنأ ..ال

ً ادج مھم اذھ ھتروص عضت مزال كنأ كبساحی دحأ ال و ةبحم كانھ و ھب رعشت تنأ ينعی كدنع عبطنم  

؟روص اھیف اھلك مھتویب يف و  

 تارامإلا لماك اھعمجت ةروص وأ دمحم خیشلا ةروص دشار خیشلا ةروص دیاز ةروص ھب نوكت مزال تیب يأ اھلك اھلك

  .مزال ةریبك ةروص وأ ةریغص ةروص مزال ينعی سلجملا يف نوكت سولجلا ةفرغ يف تناك ام اذإ ..مزال مزال اھلك

ً امومع يبرعلا قرشملابً الثم كانھ نكل ةبحملا نیدجت انھ نكلً امامت فلتخمً اعبط مكحلا قرشملل انبھذ اذإ فالتخا يف

.فوخ دجوی  

  دیكأ ھیلع نیربجم اذھ و ةدوجومً امئاد مھسیئر ةروص رصمً الثم تاسسؤملا يف ىتح ةیوق ةطلس دجوی كانھ

 ةموكحل ةعبات ةیموكح ةسسؤم يف ھنأ رئازلا رعشت اھنأل مكاحلا ةروص قلعت نأ دیكأ ءيش ةیموكحلا تاسسؤملا يفً اعبط

 ،ال يبظ وبأ يف ،دھعلا يلو عم ةفیلخ ةروص عم دمحم خیشلا ةروص يبد يف ،يبد ةموكحل ةعبات تارامإلا ةلودً الثم

 نوكت نأ بجیف ةرامإ يأ يف تنأ عابطنا يطعت طقف انھ ةقراشلا ةرامإ وأ يبظ وبأ ةرامإ يف ھنأ فیضلا رعشتف

؟حضاو .ةروصلا هذھب ةیموكح ةسسؤمك  

 عم تالباقم تیرجأ ينأل ریثكلا ينیطعی ماسر يتارامإ صخش لوأ كترضح و بغرأ انأ .دیفمً ادج ةقیقح ً،ادج حضاو

 نع فلتخی لخادلا نم دھاشلا نأل فالتخا كانھف نییتارامإب اوسیل نكل و تارامإلا يف نوشیعی نیماسرلا نم دیدعلا

ثحبلا يھنأس ينأ ثیح يناث مسا يحرتقت نأ كترضح دنع ةیناكمإ كانھ لھ .جراخلا  
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..كیطعأ معن  

 ةلباقملاف كترضح لثم يندیفی  و ينیطعی صخش دیرأ ىنعمب كترضح لثم يفسلفلا و يركفلا ریكفتلا ىوتسم ىلع نكل

  يل ةبسنلاب مھمً ادج ءيش يطعت وً امامت ينغت ةروتكد كعم

  كظفحی هللا ..ً.اركشً اركش

 نع ةلئسألا ضعب ھلأسأ نأ عیطتسأ يلاتلاب و روص مسری ناك اذإ و ھعم ملكتأ نأ ينیحصنت رخآ صخش كانھ لھف

  يدیسجتلا نفلا و )تیتروبلا( عوضوم

  مھم وھف خویشلل روص مسر ماسرلا اذھف هارأ نأ بجی نكل )روصلا ( تیتروبلاب صصختم صخش كانھ

تحمس اذإ             دیج اذھ ..ي  

The Arabic transcript of the interview with the Artist Nizar Sabour  

 

 ةیرئاشعلا يھ ةقطنملا ىلعً ادج ةرثؤملا میھافملا نم ةعومجم ةقیقح تدجوف ةیبرعلا ةقطنملا ىلع اھزیكرت يتسارد انأ

 ھل لھ ةقطنملا هذھب نفلا ىلعً امومع نفلا ىلع كیأرب ھل لھف يلئاعلا لكشلا عم يوبألا لكشلا عم يودبلا لكشلا ىنعمب

؟ماع لكشب ةطلسلا ةركف نع يرصبلا ریبعتلا وأ ينفلا ریبعتلاب ریثأت  

 كانھ ناك امدنع انتاعمتجمب ةنس يتئم وأ ةنس ةئم نم ابوروأ يف ثدح نآلا اندنع ثدحی يذلا دقتعأ انأ  ...معن   +

 وأ ةیسایس وا ةینید تناك نإ اندنع ةرطیسملا تایجولویدیألاً ایلاح و ةیرصب صوصن سكعت تناك ةرطیسم تایجولویدیأ

 كلملا ةروص ىرتس ةیجیلخ ةسسؤم ىلع لخدت امدنع نآلاً الثم ىنعمب ةسسؤملا ىلعً امامت سكعنتس ةیلبق وأ ةیرئاشع

  ؟رابعلا رسایل ھفرعت ،ةروص يأ اھلك رامعإ يف ھل ىرأ مل رابعلا رسای ةكرشلا بحاص نكمم دھعلا يلو ةروص وأ

.ً.امامت معن  
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 ال مكاحلا وأ دیاز ناطلسلا ةروص ىرت نكمم ھل ةروص يأ ىرت ال ةریبكلا ةكرشلا هذھب رامعا ةكرشل ماعلا ریدمل  +

 ةسسؤملا ىنعی ابوروأ يف رشع نماثلا نرقلا يف ةدوجوم تناك يتلا راكفألا هذھ ىنعمب ينعی ،نیرخآلا و ھمسا ام يردأ

 املثم ةیلبقلاا و ةیلئاعلا و ةیجولویدیألا ةوقلا دمتعت تلازام يرصبلا باطخلاب ةروطتم ةلحرمل لصت مل  ةیقرشملا

.كترضح تلضفت  

 

  ةكرشلا بحاص ةروص عضو نعً اضوع يسایسلا دئاقلا ةروص عضوب متیً امئاد اھریبعت اذھ و معن

.دوجوم ءيشلا اذھ ةقیقح ةیبرعلا لودلا لكب و ءيشلا اذھ اندنع ایروسب و ...حیحص ...حیحص  +  

 

 لكشب ةروصلا يھ يلھ ةنیعم راكفأ عضونا ةقیقح وكوف ةفسلف و عوضوملا اذھ سردأ تأدب امدنع لاؤس يدنعً امامت

 صخشلا ىلع اھساكعنا وھ ام كیأربف ةكرشلا لخاد ةكرش بحاص و أ يسایس دئاق ناك اذإ ناك يأل تعضونا اذإ ماع

؟ً الثم تقولا لاوط اھاری يذلا فظوملا  

 ىفوت امدنع يدج ينعی انتویب يف ىتوملا روص عضن اذاملً امئاد يسفن لأسأ عوضوملا اذھب رخآ لاؤس يدنع انأ ،معن +

 يلاتلاب و تدرأ اذإ حاورألا راضحتسا نم عون يف ةقیقحلا ،يرھص ىفوت امدنع و ھتروص نوعضی اوناك اذاملً الثم

 عضأ امدنع انأ ىنعمب دقتعأ اذكھ انأ ةوقلا راضحتسا ةطلسلا راضحتسا وھ يسایسلا قطنملاب نكل تایركذلا راضحتسا

 دقتعأ .ةسسؤملا صاصتخاب وأ ةسسؤملاب ةقالع ھل سیل رمألا و ةدوجوملا ةوقلا هذھل راضحتسا وھف ام دئاقل ةروص

 امإ يتاذ وھ يرصبلا باطخلا يلاتلاب و رثكأ ةیتاذلا ةوقلا ىلع تاذلا ىلع دامتعا مھیدل حبصأ رثكأ ةروطتملا ةسسؤملا

 ىلع نیرخآلل صن حبصی وأ ةسسؤملا هذھل راعش حبصی ينف لمع وأ ةكرشلا بحاصل يأ ھل ةیصخش ةروص نوكی نأ

  .نیرخآلا نویعب سكعنی نأ ھل دیری يذلا ىوتسملا
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 متی مل اذإ ةطلسلا نع ریبعتلا كیأرب فیك ، ةطلسلا نع ربعت ةروص مسرت نأ كترضح نم بلطلا مت اذإ ...لاؤس

 عوضوملا اذھل ةینفلا ةھجلا نم اھمادختسا متی زومر يأ يف ، ناسنإ ةروصب اھدیسجت و ةیصخش ةروصب اھنعریبعتلا

؟زومر ناولأ  

 وأ ةضبقلا وأ جاتلا وا ناجلوصلا نم نامزألا لكل ةحلاص تسیل زومرلا هذھ دقتعأ انأ و ةمیدق زومر كانھ ةقیقح معن +

 ثدحی ةفلتخم تاجردب رمحأ نولبً الثم روُصی حبصأ ،حبصأ نكمم نآلا رمألا دقتعأ انأ هرخآ ىلإ ...وأ ...وأ يسركلا

 كیھ انأً الیلق دربألا رمحألا وً الیلق دربألا رمحألا و راحلا رمحألا نیب رمحألل ةفلتخم تاجردب ام يرصب فیلأت

.يروصت  

 

 نم ةدحاو ةیرامعم لاكشأب ،يرامعم لكشب يرصب ریثأت نع ثدحت وكوفً اضیأ ةركفلل ةیفسلف ةدوعً اضیأ لاؤس

 اھدنع هومسأ نجسل ططخم عضو مت رشع نماثلا نرقلا يف ءانب متف نوجسلا نع ثدحتی ناك اھنع ثدحت يتلا صصقلا

 ریبكلا ریثأتلا ھل يرامعملا لكشلا اذھ نأ ثیح ةثیدحلا نورقلا يف نآلا ھمادختسا متً ادج مھم میمصتلا ةقیقح نوكتبناب

 مازتلا هدنعً امئاد وھ هارت سانلا نأ فرعی ال ناكملا نكی امھم ھتیلخ لخاد ھلحمب ھناكم سلجی يذلا صخشلا نأ ةقیرطب

 عراوشلاب رادارلاً الثم اھسأر ىلع ةثیدح راكفأ عضو مت نآلاف هاری يذلا نم ملعی نأ نود ةعوضوملا نیناوقلاب يتاذ

 نود ةنیعم ةعرس ىلع صخشلا ظفاحی يكلً الثم عراشلاب رادارلاف يلمع لكشب اھریوطت مت و راكفألا هذھ تذُخأ ينعی

 ةقیقح ةركفلا هذھ لیوحت .ةیرصبلا تاودألا هذھ مادختسا نیعم ةبقارم بولسأ كانھ ىنعمب ھبقاری دحأ كانھ نوكی نأ

 ىری امدنع يقلتلا ناسنإلل وأ ةبقارملا ةلیسو نوكت نأ نكمم لھ ام ناكم يف )ھیتروبلا( ةروصلا هذھ لھ لاؤس يدل ناك

 اذإ ھلاحب صخشلا مزتلی يكل ةادأ لقنلف ةباقر بولسأ سیل وأ ةباقر بولسأ نوكت نأ نكمم يھ لھ ھمامأ ةروصلا هذھ

  ً امامت ةركفلا هذھ مادختسا 1984 تأرق كترضح

 تقولا سفنب و يباجیإلا ریثأتلل نوكت دق روصلا هذھ مادختسا درجم ىنعمب مھدوجو نكمم نیتلاحلا دقتعأ انأ معن  +

 ينأ رابتعاب ينعی روصلا  هذـھ مدختستب سان لالخ نم متت تافلاخملا بلغأ ،تافلاخملا بلغأ تیأر اذإ يبلسلا ریثأتلل

 ةدع اھل ةرامعلا يتیفوسلا داحتالاب ةرامعلا نع ًالاثم كیطعأ ءيش يأ لعفأ نأ عیطتسأ و يمحم انأً اذإ ةطلسلا لثمأ

 يشمع تنك ةرامعلا ةیلك دیمع مھنمض نم ةعماجلا ةذتاسأ ضعب يدنعل ىتأ تارملا دحأ يف وكسومب شیعأ تنك لحارم

 راص مث فوشروخ زارط اذھ نیلاتس مكحل ىلوألا تاونسلا زارط اذھ نیرشعلا نرقلا ةیادب زارط اذھ ھل تلقف وكسومب

ً اذإ ةرامع لك مامأ ةدوجوملا ةلیقثلا ةبیترلا ةدمعألا وً ادج ةیلاعلا ناردجلا ىلع دمتعا نیلاتس زارط .ررحتم زارط كانھ
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 تناك ةرامعلا ةقیقحً اذإ .ةمخضلا ةلئاھلا ناردجلا هذھ فلخ اھلخادب اذام فرعت ال نوجس نوجس ىلإ ةرامعلا لوح ھنأك

 ،تلصو نیأ ىلإ ةرامعلا ظحال ةحتفنملا ةیطارقمیدلا ةمظنألا هذھ نوكی نأ نكمم مویلا ىلإ و يسایسلا ماظنلل دیدش لثمم

 تلمع يتلا دیدح اھزل تلصو اھقرط ىرت و اھقحلت نأ ةبوعصلا نم مویلل تاطالتخال تلصو ةثادحلا دعب امل تلصو

  اھمحری هللا ةقیقحلاب يفارخ ناك ءيش تلمع ينعی ثیدح ءيشل

.اھیلع دامتعا كانھ نیتلاحلاب نكل سكعلا مدقت نأ نكمم و ةیباجیإ ةلاح مدقت نأ نكمم اھنأ روصتأ انأف ةروصلل انعجر اذإ  

 كانھ  ادنغوبرب لكشب ةموظنم كانھ ریخألاب ملعتروصلا اھنمض نم و اھمادختسا متی يتلا ةلماكلا ةموظنملاب كیأرب و

 امب اھریثأت ةیرادإلا ةیحانلا نمً اضیأ نآلا مدختست دقتعأ امك يتیفوسلا داحتالاب ریبك لكشب تمدختساً اضیأ ةموظنم

 مادختسا ادنغوبرب ةیاھنلاب يھف اھمادختسا نكی امھم صاخشألل قیوستلا ،قیوستلا صصقلا هذھ لك وأ  PR ىمسی

 اھنم يناغألا اھنم ةروصلا اھنم يحانم ةدع اھل ادنغوبرب نأل بولسأ مھأ كیأرب وھ لھ ةروصلا ریثأت ةروصلا

  لكشلاھب اھانفصو اذإ ةنیكاملا يلامجإ  لكب ةروصلا ریثأت وھ ام كیأرب رومألا نم ریثكرعشلا

 هذھ ينعی ربكألا روضحلا اھل و ةروصلا رصع وھ يذلا تقولا اذھ امیس ال تلازام و تناك ةمھم ةروصلا دقتعأ انأ +

 اذإ دصقأ و ءيش لك دھاشت ةیرشبلا اھتدھاش ةیرشبلا و قبس ام ةقیقحلا مالعإلا لئاسوب اھدھاشن يتلا يھ مویلا ةروصلا

 ال و يناثلا ال و ثلاثلا ملاعلل لصت مل يتلا ةفلختملا دالبلاب ينعی رشاعلا ملاعلا دالبب ةصاخ رود اھل لازام ةددحم روص

  فدوص ينعی لق دقتعأ يسایسلا اھرود نكل دوجوم اھرود يبرغلا ملاعلاب تقولا سفنب دقتعأ نكل رود اھل لازام لوألا

 ةرملل وأ لكریم ةیناثلا ةرملل تزاف اھتقوب تاباختنا كانھ ناك نیلربب تنك 2001 و 2000 و 1999 ماوعألا لالخ

  يلع مھفت لھ ....عراشلا يف ةروص يأ اھل ىرت ال ركذأ ال ىلوألا

...مامت مامت ،معن  

 ةروص ددحت تنأ نكل مالعإلا لئاسو ببسب يقرش و يبرغ نطاوم لك دنع ساسألا يھ ةروصلا تقولا سفنب امنیب +

 ىلإ ایروك نم نیدلا روضح اھل ةقیقحلا قرشلا يف ملاعلا يف لازام اھروضح تدرأ اذإ ایجولودیإلا ةروص دقتعأ ةنیعم

.ةلیقث اھیف ةروصلا روضح ةروصلل لازام ایكرتب ىتحً ارورم ناتسكاببً ارورم نیصلابً ارورم يبرعلا برغملا  
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 ةلاسر يف اھمدختسأ نأ دیرأ هذھ كتربخأ ام لثم انأ ،ھنع كترضح لأسأ نأً امھم ناك يذلا ءيشلا تلمكتسا انأ دقتعأ

 مدختسأ اھایإ ينتیطعأ يتلا تاظحالملا مدختسأ نكمم لھ كترضح رارق ةباتكلا نم ةیئاھنلا ةلحرملاب انأ ينعی هاروتكد

.كترضح مسا ركذ نودب وا كترضح مسا ركذی نأ دیرت ال وأ كترضح مسا  

ً ادبأ ةلكشم يأ يدل سیل بحت ام لثم +  

؟ ةلكشم كیدل سیل  

ً اقالطإ ةلكشم يدل سیل +  

 فرعأ ةمھمً ادج ًالامعأ ينترأ و ایمل مادم تلباق انأ و  Facebook ىلع كتحفص دھاشأ نآلا انأ ةیناكمإ يف اذإ

ً ایلاح نیینانفلا مھأ نم كترضح  

ًاركش +  

 نع ریبعت مھل ناك مھتمسر امدنع نیتنثا وأ ةحول وأ ةروصب ينكراشت نأ ةیناكمإ كترضح دنع كانھ لھف ..كملسی هللا

 نوكی نأب بغرأ ينأ ثیح كترضح لمع نع يرصبلا ءيشلا قفرأ يكل يتساردب مھعضأ نأ عیطتسأ ثیحبً الثم ةطلس

  عوضوملا اذھ نع بیرق ءيشب تمق كترضح عوضوملا اذھب ةقالع ھل ءيش

 دعب يدالوأ ىتح لمع يدل و راوح يدل ةطلس يدل سیل ةعماجلاب يسیردتب ىتح ةطلسلا بحأ الً ایصخش انأ ةقیقحلاب +

 لك ةقیقحلاب ةریثك راكفأ تلمع يلمعب ،نیعم دحل ام ةطلس نم دب ال ناك مھتیبرتب طلغ ىلع تنك ينأ ترعش اوربك نأ

 ةعومجمً اضیأ تلغتشا اھشیعن يتلا ةثراكلا هذھ و بعصلا يروسلا عضولا اذھ و ةركف لغتشأ ةثالث وأ نیتنس وأ ةنس

 ھتتأ امدنع نوملقلل تلمع مث ةیموی تاركذم اھنأك بتكلا نم ةعومجم تلمع و ةیروس ءالشأل ةیروس تاوعن نم راكفأ

 تلمع رمدت نعً ائیشً اقباس تلمع دقتعأ ال ،ةطلسلا نم ءيش لامعألا هذھب كانھ ناك اذإ دقتعأ ال ثدح اذام و برحلا

 ندم تلمع و ھب تلغتشا يذلا لاجملا اذھ ةیروس تانوقیأ ةرصاعملا تانوقیألا ضعب لمعأ ةلبع و رتنع نع ءيش

 لماك كلف ام ةركف دیكأت يف دعاست لامعألا نم ءيش نأ دقتعت تنك اذإ .ءيش لمعأ ملف ةطلسلا نع ءيش امأ ةیقرش

.ةیرحلا  
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 كلامعأ نم ریبك ءزج اھیلع نأ دقتعأ اھب تبجعأ و كتحفص حفصتأ نآلا انأ ،كترضح ةحفص ىلع ءيش لك نأ دقتعأ

 اذإ كترضح نم نذألا ذخآ نأب بغرأً اضیأ انأ و ةدوجوم اھلكُ ابیرقت تاوعنلا ةیقشمدلا تانوقیألا اھدھاشأ نأ عیطتسأ

  كترضح ھمدختست يذلا يرصبلا باطخلا مدختسملا نفلا طمن يرأل نیتنثا وأ ةحول ةیاھنلاب عضأ نأ عیطتسأ تنك

ةیرحلا ىدم كل +  

ً الیزجً اركش  

 يبرغلا روھمجلل اھھجوتف دروفدارب  ةعماج اھمسا ارتلكناب ةعماجب اھب موقأً اھجوت ىتح و ةیمیداكأ ةیاھنلاب يھ هاروتكدلا

 يل سیل ءيش مدختسأ ال ىتح ةیمیداكألا قطانملاب الإ نلعلل رشتنت نلف نیمیداكأ سانل يبرعلا روھمجلل سیل و ًةقیقح

  ھتیكلم

  مالس و ریخب يھتنت هللا ءاش نإ و قیفوتلا كل هللا لأسأ +

    كلً اركش كظفحی هللا

The Arabic transcript of the interview with the Artist Sattar Kawoosh  

  ؟ام ينف لمع ىلا ام ةینھذ ةركف لیوحت يلیكشتلا نانفلا عیطتسی فیك

   ؟ةینفلا كلامعأ لمجمل ماعلا راطإلا و طمنلا وھ ام ؟ةینفلا كلامعأ ةعیبط انل فصت فیك ،راتس ذاتسأ ةیادب :رماع

 ةقیرطب تاظحللا هذھ ىلإ رظنا يننكل و ،ةأرملا و لجرلا نیب ةصاخلا تاظحللا ىلع زیكرتلاب ةینفلا يلامعأ زیمتت :راتس

 ةیناسنإ و ةینف لب ةدرجم تسیل يھ يتلا ةأرملل ينابق رازن میظعلا رعاشلا ةرظنك ةدیرف ةرظنب ىمسی ام وأ ةصاخ

  .رثكأ

 اھنأ و امك ،ھتاحول يف تاینقتلا نم ةفلتخم عاونأ جاردإ نانفلا ىلع بجوتی ذإ،يفكت ال اھدرفمب ةینفلا ةبھوملا نأو امك

 ةلفط اھنأك و يتاحولل رظنأ يننإ رخآ ىنعمب ،لمعلا ةیلامج ظفحت يتلا ةوجرملا ةقیرطلاب ينفلا لمعلا جارخإ نانفلا ةمھم

 ةراشإلا عیطتست اھنكل و ةحلسألا و برحلا تالیو ةھجاوم عیطتست ال اھنكل و ،صقرت و ينغت و بعلت ةطیسب ةریغص
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 عیضاوم ىلإ قرطتأ امنیب ،ةینفلا يلامعأ يف ةریبكلا عیضاوملا حرط ىلإ لیمأ ال يلیكشت نانفك انأ كلذل  .طقف اھیلإ

  .ةیلاع تاینقتب ةرباع ةریغص

لاثم ركذلاب ریدجلا و .شامقلا ىلع ةیلصألا ةحوللا مسر لبق قرو ىلع ةینف تاشتكسا ةرشع براقی امب مسرأ يننإ :

 نأب يفكت صاخلا يمسرمل ةرواجملا ةقیدحلا يف سلجت ةطیسب هارمإك ،ةطیسب دھاشم وا ءایشأ نم يماھلإ يحوتسا يننإ

  .دیدج ينف لمع ةیادب و ام ةركفل ينمھلت

  ؟ھیرتروب تمسر و قبس دق ناك اذا وأ ؟ةینفلا كلامعأ يف ھیرتروبلا مسر بولسأ دمتعت لھ :رماع

 ھیرتروبلا مسر ةینقت نع ةفلتخم ةینقت تمدختسا يننأ ىنعمب ،ام اعون ةصاخ ةقیرطب اھتمدختسا ھیرتروبلا ةینقت :راتس

 ةجیتن ىلإ يدؤت يتلا و ،موسرملا صخشلا ةیصخش نیب و مسرلا يف صاخلا يبولسأ نیب جزملا لواحأ ثیح .يدیلقتلا

  .موسرملا صخشلا ھبشت ةرورضلاب اھنكل و ،نونفلا نم ىرخآ عاونأ وأ انایحأ كییازوملا نف ىلإ ةبیرق ةصاخ

 ،موسرملا صخشلا ةیصخش و لكش ھبشی نا بجی امك ماسرلا ةیصخش ھبشی نا بجی ھیرتروبلا نف نأ ركذلاب ریدجلا نم

 بجی ماسرلا ةیصخش نكل و میعزلا ةیصخش و لكش ىلع ءاقبإلا بجوتی ثیح نییسایسلا ءامعزلا و ةداقلا مسر لاثمك

  .ةرورضلاب رھظت نأ

  ؟يصخشلا بلطلا لاحب ھیرتروب تاحول مسرت لھ :رماع

  .امامت ةیعقاو ةرورضلاب تسیل يھ يتلا و تركذ و قبس امك ةصاخلا يتقیرطب مسرأ نكل و ،معن :راتس

   ؟امامت يعقاو مسرلا نكی مل اذإ موسرملا صخشلا لكش دجست فیك :رماع

 ھلایخ و ماسرلا تاینقت اضیأ نكل و ،عبطلاب يرورض و يساسأ ءزج عقاولا ،ءازجأ ةدع ىلع يوتحی ھیرتروبلا :راتس

 ةفاضإ .تقولا تاذ يف ةبعص اھنكل و ةلھس ودبت ةیلدج ةحول اھنم لعجی امم ھیرتروبلا ةحول يف ةیساسا رصانع يھ

 ةجیتن فلتختف ةقبسملا ةفرعملا مدع لاح يف امأ ،ينفلا لمعلا ةجیتن ىلع ریبك لكشب رثؤی يذلا ةیصخشلا ةفرعملا لماعل

  .لاحلا ةعیبطب ينفلا لمعلا
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 فھرملا ھسح و هرعش نم عبشتم يننكل و ھتیقتلا و ظحلا ينفلاحی مل يذلا ينابق رازن رعاشلا ،ةھباشم ةلاح ىلع لاثم

 ھتیصخشب قمعتا ينلعجت هدئاصق ساكعنا و ھتیصخش ثیح ةلیوط تاونس ذنم ھفرعا و ھتیقتلا يننأك و سحأ ةجردل

  .ربكأ لكشب

  ؟ھیرتروب تاحول يف ةیدایق تایصخش تمسر و قبس لھ ،ةفورعملا تایصخشلا نع ثیدحلاب :رماع

 نیسح مادص اومسر نینانفلا يئاقدصأ بلغأ ركأ قارعلا يف تنك امدنع .ةداقلا نم يأ مسرا نأ لبق لصحی مل ال :راتس

  .يصخش لكشب دحأ ينم بلطی مل و عوضوملا ينیوھتسی مل نكل و ،ھیرتروب تاحول يف

  ؟قارعلا ترداغ ىتم :رماع

  .قارعلا ترداغ مث نم و 1993 ةنس يف يل ضرعم رخآ ناك ثیح 1994 ةنس يف قارعلا ترداغ :راتس

 ،رخآب وا لكشب يقلتملا ىلع رثؤت نأ نكمملا نم يتلا ةینفلا لامعالا يف ةوقلا مادختسا ىلع زكرت ةیثحبلا يتسارد :رماع

 ىلع تاكرش ءاردم وأ ءامعز اوناك ءاوس ناك لاجم يأ نم ةداقلا نم دحأ تمسر و قبس لاح يف يلاؤس ناك كلذل و

  .رصحلا ال لاثملا لیبس

.تافصاوملا هذھب دحأ تمسر نأ يل قبسی مل ال :راتس  

 ىلع ةوقلا عباط يفضت نا عیطتست فیك يلیكشت نانفك ،تافصاوملا هذھب صخش مسر كنم بلط و لاح يف :رماع

  ؟ةموسرملا ةیصخشلا

 ةفاضإ .طقف ھجو وا لماك ھیرتروبلا ناك اذا و ھیرتروبلا مجح الثم ،عوضوملا اذھب مكحتت لماوع ةدع كانھ :راتس

  .ةموسرملا ةیصخشلا لمع و بسانتت نا ةرورضلاب بجی يتلا و ةمدختسملا ناولألا نع كیھان ةیصخشلا لمع ةعیبطل

.ةصاخلا هرظن ةھجو نم ةحولل ةیئاھنلا ةجیتنلا و ينفلا لمعلا و صخشلا ىری نانف لك نا ثیح  

 ةرظنل ساكعنا وھ امنإ ،ةرورضلاب عقاولل اساكعنا تسیل يھ ھیرتروبلا نأب لوقلا عیطتسن ،قبس ام ىلع ابیقعت :رماع

  .يطرشلا نارتقالاب ھیمسن ام وأ نینانفلا / صاخشالا
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 نارتقالل ةبسن ھیرتروبلاب ىمست و خیرات و صاخشأب ةنرتقملا ةیملاعلا تاحوللا نم دیدعلا كانھ نأ ثیح ،امامت :راتس

   .مھب يطرشلا

 ؟صوصخلا ھجو ىلع ةداقلا مسرل ةمدختسملا ناولألا ةیعون يھ ام ،ھیرتروبلا نف نم رخآ ىحنم نع ثیدحلاب :رماع

  ؟ةنكادلا ناولألا يھ لھ

 تالاحلا ضعب يف مدختست دق ةحرفملا ناولألا نأ ىنعمب .ةماعلا ةلاحلا ىلع دمتعی عوضوملا نكل و ،نكمم :راتس

  .ةنكادلا ناولألل ىقبی ربكالا لیملا نكل و ةصاخلا

  ؟ام يدایق بصنم نع ریبعتلا و ةطلسلاب قیثو طابترا ةطبترم ةنكادلا ناولألا نا ربتعت لھ :رماع

 ةیریبعتلا تالاحلل نانفلا أجلی ،مسرلا لاح يف و .رخآلل راقتحالا و عمقلا يناعم لمحت امئاد ةطلسلا ثیح ،امامت :راتس

 تداز ام لك ھنأب دقتعا ثیح ،ةطلسلل ةمزالملا دادبتسالا و عمقلا ةلاح نع اھب ربعی يكل ةنكادلا ناولألا مدختسیف

  .نفلا يف ةیزمرلا تداز املك ةیوطلسلا ةیصخشلا يف عمقلا و ةیروتاتكدلا

 بوبحم و يباجیإ يدایق ھناب سانلا نم ةنیعم ةحیرش وا ةماعلا دقتعی ةیصخشل ھیرتروب مسر كنم بلط لاح يف :رماع

 ةمزالملا دادبتسالا و عمقلا زومر نع ادیعب ھتیصخشل يباجیإلا بناجلا اذھ راھظإ نانفلا عیطتسی فیك ،سانلا نم

  ؟ةداقلا ةیصخشل

 ضعب لمحت دق امنإ و ،امئاد ةیبلس تافصب تسیل ةطلسلا و ةیروتاتكیدلا نا ىرأ ،يلیكشت نانفك يرظن ةھجو نم :راتس

 ةقفارملا تاریغتملا و فورظلا تاذل عضخی نفلا و ،ةیصخش ةلأسملا ىقبت ثیح ،ةلیلق تناك ول و انایحأ تایباجیإلا

  .ةیصخشلا ریغتل

 اھمادختسا نونانفلا عیطتسی ثیح ،ةعونم مسارم ىلإ اھدعب لوحت و نجس قباسلا يف ناك ىنبم ادنلوھ يف دجوی :لاثم

  .خلا ...ءامعزلا و ةداقلا مسرل ةماع مسارمك

  ؟وساكیب نانفلاب ریبك لكشب رثأتم كترضح نأ دقتعا :رماع
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 هربتعا يذلا و تمیلك فاتسوكل ةفاضإ ،خیراتلا ھلثم رركی نل میظع نانف ھنأ ثیح يل يحورلا بألا هربتعا ،معن :راتس

  .وساكیب بناجب لوألا يمھلم و يحورلا يبأ

 لاكشلاب كلامعأ أدبت لھف ،ھباش ام وأ عبرم وأ ام ةرئاد ،ةینفلا كلامعأ يف ةیسدنھ لاكشأ دوجو امئاد ظحالملا نم :رماع

  ؟بوغرملا ينفلا لمعلل الوصو ةیسدنھلا

 ریبك لكشب اھمدختسا يتلا تاعطاقتلا و طوطخلا و لاكشألا نم ةعومجم نع ةرابع وھ ينفلا لمعلا نإ ،عبطلاب :راتس

 دسج تاءانحنال رابتعالا نیعب ذخالا بجیف ةأرملا لوح روحمتت ةینفلا يلامعأ مظعم نا امب و ،ةینفلا يلامعأ نمض

  .ةحوللا يف صاخ مغانت لاكشالا و طوطخلا و تاءانحنالا هذھ لكشتف ،ةحوللا يف دیرجتلا نم عون نوكت يتلا و ةأرملا

  ؟ةینفلا كلامعأ يف قارعلا ریثأت دجن نیا ،يلصألا كدلب نع ثیدحلاب :رماع

 ربتعا نآلا و .هرداغا نأ لبق قارعلا يف يبابش و يتلوفط تیضق يننأ ثیح ةینفلا يتریسم يف ریبك قارعلا ریثأت :راتس

 ھنكل و رشابم لكشب يتاحول يف قارعلا دسجا نأ يرورضلا نم سیل .قارعلا خیراتل و قارعلل يھ يلامعأ عیمج نأ

  .ریبك لكشب رثؤم و رضاح

  ؟ادیدحت ةلحرم مك ,لحارم ةدعل ةمسقم اھنأب لوقلا عیطتسن ،ةینفلا كتریسمل يتءارق لالخ نم :رماع

  .ابوروأل لاقتنالا ةلحرم و قارعلا ةلحرم نیب ام ،نیتیساسأ نیتلحرم :راتس

 

The Arabic transcript of the interview with the Artist Moosa Al Halyan 

  

 ةنس نم نیلییكشتلا نینانفلل تارامإلا ةیعمجب وضع يتارامإ يلیكشت نانف ،نایلحلا ناطلس ىسوم يتارامإلا نانفلا

 لكب ،يمیداكأ لكشب ةلیكشتلا نونفلا سردأ مل .1968 دیلاوم نم انا و ،ةنس 16 يرمع ناك تقولا كلذ يف ،1984
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 كلذ يف ةینفلا دھاعملا و تایلكلا يجیرخ سفانی مدقتم ىوتسم ىلإ تروطت ةبھوملا هذھ .نیملاعلا بر نم ةبھوم تناك

  .تقولا

 

 ةروص لمحت يتلا بتكلا لمحأ تنك ةساردلا ةلحرم يف يننأ ثیح ،دیعب نمز ذنم ھیرتروبلا نف مسر بحأ انأ ،ةیادب

 ھیرتروبلا مسر يف يتاراھم تروط تقولا كلذ ذنمف .بعشلا ىدل ادج ةبوبحم ةیصخش وھ يذلا ،هللا ھمحر دیاز خیشلا

 لكشب يلیكشتلا نفلا ناھتمإل عوضوملا روطت نأ ىلإ ،باحصألا و لھألا و نیسردملا مسر ىوتسمل اھتنقتا نأ ىلإ

 نكل و ریوصتلا نف يف ةطیسب ةبرجت يل ھنأ امك ،كیفارغلا میمصتلا نونف و يدیرجتلا نفلا تاراھم تروط ثیح ،مظنم

 میلعتلا نع دیعب يتاذ لكشب اھتروط تاراھملا هذھ لك و يبرعلا طخلا نفب عساو مامتھال ةفاضإ .مدقتم لكشب اھنھتما مل

 ةسرامم نم ةعساو و ةلیوط ،ةینغ ةبرجت دعب لاجملا اذھ يف نیحجانلا نم يسفن ربتعا ایلاح .ناك لكش يأب يمیداكألا

  .ةدع نونف

 میماصتلاب اھنع ةضاعتسالا و ةیودیلا لامعألا نع سانلا ءانغتسا و ملعلا روطت لالخ و ھنأ ،ركذلاب ریدجلا نم

 و تاسسؤملل ةیراجتلا ةفسلفلا مھفب تأدب و تاكرشلل ينورتكلالا میمصتلا لاجم ىلإ يلمع تھجو دقف ةینورتكلإلا

 عیطتسا يننأ امك .لیخلا مسرب يفغش نع ال و ھیرتروبلا مسر لاجم نع ينغتسا مل روطتلل ةبكاوملا عم نكل و .اھتابغر

  .قبس امیف روصب نیعتسا تنك نیح يف ،لماك لكشب يلایخ نم لیخلا مسر

 

%95 نع لقت ال ةبسنب حمالملا نم نكمتی نأ بجی ةحوللا ناقتإ نم نانفلا نكمتی يكل ھیرتروبلا نفل ةبسنلاب ،امومع ، 

 هركف و هروضح نع ال و اقالطإ ھتیصخش نع ربعت ال دیاز خیشلل ھیرتروبلا تاحول ضعب كانھ لاثملا لیبس ىلع

 مسر ءارو نماكلا رسلا تفشتكا ،ةیلمعلا يتربخ لالخ نم و ھنا نیح يف .عقاولا نع ةفلتخم ھحمالم نأ ثیح ،قیمعلا

 لبقت ةیحان نم كلذ و .خیراتلا ربع ةلاسر عرسأ لصوت يتلا حورلا ةذفان نیعلا دعت ،نیعلا وھ و الأ حجانلا ھیرتروبلا

 نمكت رعاشملا هذھ لك نا ثیح عنمتلا و دصلا لاحك اھلاح ،ةموسرملا ةیصخشلل فارظتسالا و ھیرتروبلا ةحولل يقلتملا

 بطاخ امدنع ،كلذ ىلع لاثم و .ةایحلا ةذفان اھنأب انا اھیمسا امك وا ،ةحوللا حور لاصیإ ةقد و نیعلا مسر ةیلامج يف

 نإ ،يصخشلا يیأر يف و .يرشبلا لصاوتلا حاتفم رصبلا نأل ”كیلإ رظنأ ينعد ،بر ای “ ھیلإ رظنلا ابلاط ھبر ىسوم

 اھل ةبحاصملا ةبوطرلا و ةراحلا ةئیبلا كلذ ىلع لیلدلا و ،ءاسنلا نویع ةصاخ و مسرلل نیع لمجأ يھ ةیبرعلا نیعلا
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 بحاصملا رابغلا و دامرلا بجحتل هللا نم ةبھ ةفیثكلا شومرلاب ةیبرعلا نویعلا لمجتت امك ةقارب ةیبرعلا نیعلا نا و امك

 ةیدنھلا نیعلا نأل ،لمجأ ةیبرعلا نیعلا نأب ھیف كش ال امم مكل و ،ةلیمج ةیدنھلا نیعلا نأب لاقی و امك .ةطیحملا ةئیبلل

 ھنأب فصوی ام لقأ ربكأ لامج ةیبرعلا نیعلا يطعی امم ةیبرعلا ةریزجلا يف سقطلل ریاغملا سقطلا و رطملاب ةلوبجم

 انركذ و قبس امك اھنإل ناسنإلا حمالم نم ٪٩٠ ةبسن براقی امب نیعلا لثمت ةجیتنلاب .ةأرملا نویع اصوصخ و رحس

  .نفلا يف يریبعت وضع يھ

 

  ؟يصخش لكشب ھتلباق و كل قبس لھ ،هللا ھمحر دیاز خیشلا نع ثیدحلاب :رماع

 

  .ةحول ھئادھإ و ھیلع مالسلاب يل ةصرفلا تحنس ثیح ،ضرعم يف دحاو ةرمل ھتلباق و يل قبس :ىسوم

 

  ؟ھجولل ةبحاصملا لیصافتلا و حمالملا مسر عیطتست فیك ،اذإ :رماع

 

 و نویزفلتلا يف هروص ىلإ ةیسردملا بتكلا نم ةیادب ،ناكم لك يف دیاز خیشلا روص رصاع لیج نم انإ :ىسوم

 روص مسرا تنك ثیح ،مسرلا ةبھومب ينعملا صخشلا تاذلاب ،قیمع لكشب ةركاذلا يف ھحمالم ترفح ،خلا …دئارجلا

 ابیرقت اھضعب ھبشت لافطالا هوجو لك لك نا ثیح الثم لافطألا هوجو مسر بحا ال ،لباقملاب .ناكم لك يف دیاز خیشلا

 دبع لامج ةیصخش الثم ،ةماعلا تایصخشلا روص مسرل رثكأ لیمأ لباقملاب نكل ،ةدودحم لیصافت و ةیرئاد حمالمب

  .ةیلاع ةقدب مسرلا قحتست امزیراك رصانلا

 

  ؟ھیرتروبلا ةحول مسر يف ةیصخشلا امزیراك زاربإ عیطتست فیك :رماع
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 ھیدل نأب ھنع لاقی الثم نیسح مادص ،ھیرتروبلا ةحول حاتفم و ةایحلا حاتفم يھ نویعلا نإ ،تركذ و قبس امك :ىسوم

 ،ةمظعلا نونج لمحت ھنویع نكل و ةیلزھ و فعض نم لمحی ام لكب ،اضیأ رلتھ .ةسرطغلا و توربجلا و ةوقلا نویع

 اھعیمج دسجتت دسجلا ةغل نأب لاقی و امك .ةیصخشلا رارسأ لك لمحت نیعلا نأف كلذل .تافصلا سفن لمحی ينیلیسوم امك

  .ةیرشبلا مھتعیبط نمضب مھیلع لجخلا ةفص بلغتل نویعلاب كیلإ رظنلا سانلا ضعب عیطتسی ال انایحا ،نویعلا يف

 نم نویعلا لكش روصتن نا عیطتسن نكل و نیعم لكش اھل فرعن ال يتلا ةخیراتلا تایصخشلا ضعب كانھ ،لباقملاب

 اھصقنی ال ةلماك ةیصخش ناك ،مالسلا و ةالصلا ھیلع دمحم اندیس الثم ،اھنع ةیورملا صصقلا و ةیتاذلا ةریسلا لالخ

 ال ناك ثیح ً؟ادمحم مكنم نم الئاس ایبارعا هاتا امدنع ھنع ركذی ىتح سانلا نیب ھسفن زیمی ال اعضاوتم ً،اقالطإ ءيش

 ھقھقتی ال مسبتم ،سانلا نع ھسفن زیمی نأل جاتحی ال ةلماك ةیصخش وذ ناك ھنال اعضاوتم ،سانلا ةماع نع ھسفن زیمی

 حمالم نم ةلماك ھتافصاوم يدل دجوی ثیح ،دمحم اندیس ةیصخش مسر عیطتسا يننإ ول ىنمتا ،ایصخش .هدوجو تابثأل

  .لیصافت و

 

 ثیح .ھتماق رصق ةجیتن ھتیصخش يف داح صقن ھیدل ناك ثیح تربانوب نویلبان ،ةیخیراتلا تایصخشلا نع رخآ لاثم

 عاقصأ يف اھل دوھشملا اھتوق و اھمجح رغصل ارصح ةیبرعلا لویخلا بكری ناك ،ةیبوروأ لویخ بكری نكی مل ھنا

 وا لكشب رھظی ھتیصخش يف ام صقن ناسنا لكل نأب ركذا تنك كلذل .بناجلا اذھ يف ھصقن بسانت تناك ثیح ،ضرألا

   .ھیرتروبلا ةحول يف هدیسجت دارملا صخشلا يف فعضلا و ةوقلا نماكم كاردا ماسرلا ىلع بجی و رخآب

 

 امك .نینذألا و نویعلا و مفلا و رعشلا امك تانجولا ىلإ نیبجلا نم لیصافت انیدل دجوی ،ھیرتوبلا مسرل عوضومل ةدوعلاب

 امامت قباطتم لكشب نیبناجلا مسر عیطتسی ال ھنأ ثیح ،رسیألا و نمیألا نیبناجلا نیب قباطتلا يرورضلا نم سیل ھنا و

 نزاوت ةغیص داجیإ و نیبناجلا نیب تافالتخإلا ءاغلإ ماسرلا ىلع بجی ،ةماعلا تایصخشلا مسر دنع نكل .ةدیدع بابسأل

 نم عون يا وا ربكلا ،بعتلا ءاحیإب اھسفن لبقت عیطتست ال سانلا بلغأ نإل كلذ و .ھجولا يفرط نیب فالتخالا يغلتل
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 مغر ىلع ھلمع يف قداص نوكی نأ نانفلا ىلع بجوتی كلذ عم و .اھھجو ىلع حضاو نوكی دق يذلا صقنلا عاونأ

  .نایحألا ضعب يف ةلماجملل هرارطضا

 

 جتنملا ناك لاح يف ھنأ ثیح ،ریخالا و لوألا ھفدھ نوكت نا بجی نانفلا ةیقادصم نأ ىلإ هونا نأ دوأ ،قایسلا اذھ يف

 لبق ةبھوملا و سفنلا ىلع بذكلاب عیطقلا عم قوسی و يراجت لب ينف جتنم نوكی ال ھنإف طقف نیرخألل ءاضرإ وھ ينفلا

  .يقلتملا

 

  ؟لامعألا ةرادإ لاجم يف ةماع ةیصخش تمسر و كل قبس لھ :رماع

 

 نم خسن يدل دجوی ال فسالل نكل و ،ةیصخش تمسر دق ركذأ تانینامثلا يف نكل و ،دیدحتلا ھجو ىلع ركذأ ال :ىسوم

 لیصافتلا ةلق مغر ىلع رابعلا دمحم ةیصخش الثم لاجملا اذھ يف ةماع تایصخش مسرا نأ عیطتسأ نكل و .لامعألا هذھ

 ھتیناسنإ و ھتیصخش ينبجعت ثیح ةفاقثلا ریزو كرابم نب نایھن خیشلا ،رخآ لاثم .ھمسر بحا يننكل و ھھجو يف

  .سانلا عیمجل حارتالا و حارفالا رضحی ثیح سانلا نم بیرق ایعامتجا ھنا و امك ةقیمعلا

 يف ھتایح رخاوأ يف ظفاح میلحلا دبع لاثمأ نیبرطم و نییموكح نییفظوم و نینانف نم ةماع تایصخش تمسر يننكل و

  .ھضرم ةرتف

  .نیعلا نأش اھنأش ،ھیرتروبلا ةحول مسر نف نم رخآ رس يھ ةماستبالا نأب اضیا فیضا نا دوأ

 

  ؟ةیسایسلا تایصخشلا مسر نیح يف تافصاوملا سفن قبطنت لھ :رماع
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 لكشب رثؤی نأ نكمم لكشلا نأ و امك ،مھتایصخش نم ءازجا ةدع يف يلاع صقن مھیدل نأل ،نیبذاك نییسایسلا :ىسوم

 نأ وھ ةیصخشلا حمالم ناقتإ ئلإ ةفاضإ ھیرتروبلا مسر حیتافم يف ھصیخلت نكمی ام مھا .يفرعملا صقنلا امك .يلاع

 ال ثیح ،مونلا لالخ يف رھظت ناسنإلل حمالم قدصأ نإف ،ةمولعملل و .يجراخلا لكشلا عم ةیناحورلا حمالملا قباطت

 ىلع رثؤت ةیبصعلا وأ ةیسفنلا تارثؤملا نم عون يأ دجوی ال و امك ،ھجولا تالضعب مكحتلا وا فلكتلا نم عون يأ دجوی

  .مونلا ةرتف لالخ يف ھجولا لكش

 

  ؟ةیدایتعا ةیصخش مسر نع ةیدایق ةیصخش مسر فلتخی لھ ،دئاقل ھیرتروبلا مسر لاح يف :رماع

 

 ،ةایحلا ةذفان اھنأب انركذ و قبس امك نیعلا ىلع زیكرتلا نانفلا ىلع بجی ،ةیدایقلا ةیصخشلا مسر لاح يف ،اعبط :ىسوم

 هروص يف ةیلاع ةبیھ ھیدل نیلوكنیل ماھاربا ،الثم .ةیلاعلا ةقثلا و ةبالصلا و مسحلا ىلع لدت يتلا ردصلا و ةبقرلا امك

 تایصخشلا هذھ نإ .الثم لصیف كلملا و يدناغ لاحك ھلاح ،ادج ةطیسب ةایحلا يف ةیصخش ناك ھنأ نیح يف ةموسرملا

 ةیدحلا ةجردل صاصرلاب ھبشت و ادج ةیوق نیع لصیف كلملا نیع الثم .ةیناحورلا و ھیرتروبلا ثیح نم ةقباطتم الثم

 ،ءامدلا كفسب انتفاقث يف ةعاجشلا ھب طبترت امل عاجش ریغ لجر ھنأب ھنع لاقی يدناغ نا نیح يف .اھب ةدوجوملا ةیلاعلا

  .ھتیصخش نمض يف ةیوق ةیناحور كلتمی امل ءامد ةطقن اھب كفسی مل ابرح بسك میعز و ملاسم لجر ھنأ نیح يف

 يف .قبسالا اكریما ةیجراخ ریزو رجنسیك يرنھ ھیرتروب كلذ ىلع لاثم ،سرشلا ھیرتروبلا نم عاونا دجوی ،لباقملاب

  .ادج ةیوق و ةسرش ھنویع نا ثیح

 

 ةحیحصلا ھجولا ةءارق يلع بجوتی نانفك انا يلاتلاب و ،ھجو ىلع سكعنت ھتافرصت و ناسنالا لاعفأ عیمج ،صخلملاب

  .ءاعمج حمالملا لیصافت و ةماستبالا و نویعلا لالخ نم
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  ؟الثم ةیتیزلا ناولالا نع اضوع صاصرلا ملقب يھ ةینفلا كلامعا بلغا :رماع

 

 ثیح اھب ككراشا نا عیطتسا ،صاصرلا ملقلاب ةلماك ةعومجم يدل دجوی و دوسالا و ضیبالاب مسرلا بحا انا :ىسوم

 تقلت اھنا الإ ،تاحوللا رغص مغر ىلع ،لیمج ىدص اھل ناك و تارامإلا ضرعم يف و ایلاطیا ،ایسینیف يف اھتضرع

  .تاحولل يسایسلا ىوتحملا مغر ىلع ةدشبً ارھاظ ناك اھب يناسنالا بناجلا نال ،نییقلتملا نم ةبیط لاعفا دودر

 و ھیرتوبلا نف مسر نع اھیرجا يتلا ةساردلا و ةحورطالا ينغت ةرورضلاب يتلا و ةماھلا تامولعملل الیزج اركش :رماع

  .ةدایقلاب اھتقالع

 بجی و ةدح نیع لمحی نا بجی يقیقحلا دئاقلا نا ثیح ،ةیركسعلا ةیصخشلاب ةطبترم ارصح ةدایقلا يیار يف :ىسوم

 ةدایقلا تامس مھا نا يصخشلا يار يف نا ثیح ،ارصح نیعلا قیرط نع ةیصخشلا ىوتحم و ةدایقلا ةلاسر لصوت نا

.ءاعمج ةایحلا لصا وھ يذلا ،بحلا وھ  

الیزج اركش :رماع  

The Arabic transcript of the interview with the Artist Waddah Al Sayyed  

 

:لأسیرماع دیسلا  

.نالا ىتح ةینفلا كتایادب نم ةینفلا كتایح نع زجوم ينیطعت نأ عیطتست لھ  

  :بیجی حاضو دیسلا



 
358 

 اھمدقی يتلا ةیرصبلا غیصلا لكل دقانو بقارمو طقال نع ةرابع تنك نونفلا ةیلك نم يجرخت تفداص يتلا نینسلا لالخ

 يلوح طیحملا نأل ,يلوح طیحملا نم اھّطقلتو اھیلع تدھتجا ةیفاقث ةحاسم لالخ نم دیج طقال تنكف .يب طیحملا دھشملا

: لالخ نم باطخلا اذھ تاھادب يل مدقی ناك نینسلا كلتب ھطقتلا ءيش لكو ً,ایبسنً افقثم ناك  

  ؟نیأ ىلإ ؟كقیرط وھ ام ؟بطاختل تنأ نم ؟بطاخأ اذامل

 نأ عیطتست ىتح يفاقثو يرصب جضنل ةجاحب كنأل مدقتم رمعب يدنع ددحت باطخلا اذھو ,كباطخ دیدحت  كیلع بجی اذل

.باطخ مدقت  

 نیذلا ةذتاسألا مظعم نأل مھم ءيش يل مدقت ملو مھم ءيش يتركاذب كرتت ملوً ادج ةطیسب يتبرجت تناك ةعماجلاب

 ةیروسلا ةعماجلا نم يجرخت دعب كلذ تفشتكا دقو ,ةذتاسأ اونوكی ملو نونانفو نوعدبم اوناك نونفلا ةیلكب  ينوسرد

 اذل ,اھل تلصو يتلا ةیجھنملاو بالطلا تائم عم يتبرجت لالخ نمو ,نونفلل دیسلا رادل يئاشناو ةلیوط نینسل يسیردتو

.يدنع نمزلا دادعب بعلیس يذلا وھ  طیحملاو عقاولا نأل يدنع ریخأتلا نم عون كانھ راص  

 يباطخل تلصو ىتحف ,نمزلا دادعب بعلی يذلا وھ طیحملاف ,رخأتم يتأی وأ ركبم يتأی نأ امإف ھمیدقت بجی باطخ كانھ

 يف ھتمدق ضرعم لوأب1991 ماع يف يتیادب تناك دقف.يرمع نم نیثالثلا تزواجت دق تنك يتحولب يركفلا ىوتسملاو

 يرمع ناكو ,يفاقثلاو ينفلاو يرصبلا يكارداو يیعو بسانتً ادج ةعضاوتم ةساردب تأدب دقو ,قشمد  تالاص دحأ

 ,دجوی ال وأ ثحبلا اذھ دجوی لھ نیعم يرصبلا ثحبلا نم مكو ةقالعلا نم مك دجأ نأ لواحأ تنك دقف ً,اماع 21 اھتقو

.لوألا يضرعمب ھتمدق دقو نوللا كینوتو ةمغنلاو اقیسوملا نیب مغانتلاو جوازتلا نم مكو  

 عونتلا ةدحو ھناونع مھم لاقم مساقلا دعس ھمسا ایروس يف ينف دقان ينع بتك دقو ,ضراعملا نم ددع تلمع اھدعب

 لك دیحوت ىلع تلمعو ءيش لك ىلع لمعأ تنك ,تقولا كلذ يف يباطخ حرشی ناونعلا اذھً العف ,دیسلا حاضو دنع

 ,يعابطنالا نم ةبیرقلا ةحوللا ىتحو ةیریبعتلا ةحوللاب تلمعو يدیرجت كرتسبأ ةحوللاب تلمع ثیح يتحولب ءایشألا

 ىلإ لصتل يتیصخش روطتت تناك ھسفن تقولابو ,صخشك تّبلقتو ةینف ةیصخشك تّبلقتو جذامن ةدع ىلع تلمع

 ایرصب ةملك ىلع ققدأ انأو,باطخ يدنع سیلو ,ایرصب انأ نم نع ثحب يدنع ناك تقولا كلذ يف .هدیرأ يذلا باطخلا

 ةملكلاو صنلا انكرت نییرصب صاخشأ نحن .ةحاسملا هذھب لمعن نیعدبمك نحنو ,نیحضاو نوكن انعد نیعدبمك اننأل

 ناكو 1999,ماع ھتلمع يذلا ضرعملا ىلإ تلصو ىتح ,نوللاو ةلاحلاو دھشملا ىلع لمعن نحن طقف ,اھباحصأل

 ودبلا اھمدختسی ةدام يھو ,دابللا ةدام يھو فاشتكا اھتفشتكا  ةفورعم ریغ ةدام ىلع تلمع يننأل يتایح يف يلصفم
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 ءيش فیضتو ثوروم ءيشك مدقت يھو ,برعك انتیوھ نم ءيش اھیف ةداملا هذھ تربتعا انأو ,میخلا نییزتو ةئفدتلاب

 سكعت ةحول عنصنو انتافاضا مدقن نأ بجی ,راركتلل نیرطضم انسل ,ةجمس ةقیرطب هرركن يذلا يبرغلا ثوروملل

 تلمع اھدعبو ,ھیلع ناولألا لمحتیلً ایئایزیفً ازھاج حبصأو ,اھیلع مسری ال ةداملا هذھ نأل دابللا ةجلاعمب تمق دقل .انتیوھ

 ةدابل لك ,ةقطنملاب ءارعشلا ماظع ھبتك ام لك دابللا ىلع تمدق دقف ,يباطخ تایادب تأدب انھو ,دابللا نم ھلك ضرعم

 لك نم نیینانبل ءارعشو فسویلا دعسو رازنو سینودأو طوغاملا لثم نیمھم ءارعشل ةمیظع ةدیصق مسا لمحت تناك

 ناك يذلا يثحب ةیادب ناك اذھو ,ةدابل ىلع اھتمدقو يل ةمھلم ةدیصق اھتربتعا اھترتخا ةدیصق لكو ,ةیبرعلا تایسنجلا

.يرصبلا ىوتسملاو يركفلا ىوتسملا نییوتسم ىلع  

.فلتخم دسج و فلتخم دھشم ةیقرشلا ةحولل مدقت فیك جلاعی يثحب ناك: يرصبلا ىوتسملا ىلعف  

 رثكأ وھو كلوح يفاقثلا طیحملا لكب يوق يرصبو ينول حرط ىلإ جاتحی نم جلاعی يثحب ناك  :يركفلا ىوتسملا ىلعو

 هذھ معدل كباطخ نوكی نأ دبال ناك اذل.)تانیعستلا ةرتف ( ةرتفلا كلت يفرعشلا قالغنا ةیادب تسمل انأو .رعشلا نم

 ,ضرعملا اذھب أدب ةدیصقلاو ناولألا نیب ةحوللاب يدنع حبصأ يذلا دحوتلاف .رعشلا ھیمسن يذلا عادبالا نم ةحاسملا

 يتلا(و ةریبكلا ءامسألا هذھ لك عامتجا يل فرش ناك دقو ءارعشلا نم ةریبكلا ءامسألا لك ضرعملا اذھ رضح دق ناكو

.)ةدیصقلا( رعشلا عم يتصق تأدب اھتقو نمو حاتتفالا مویب  )مویلا انملاع نع اھلك تلحر  

 ةمقل عم نلعم ریغلا يمادص ةجیتن كلذو ,2005 ماع ةیاغ ىتح يأ نینس سمخ ىلإ عبرأ ةدمل ةینفلا ةحاسلا نع تبغ

 تمدق اھتقو ثیح 2007 ماع يف يتایحب ةطحم مھأ تناكو .يتشیعم نیمأت ىلع ةرداق ریغ تحبصأ ةحوللاف ,شیعلا

 يھو الأ نیمسایلا ةحاسم يھو عیمجلا اھمھفی رعشلا نم ةحاسم تذخأو ,ةوقب يمسا ھیف قلطنا يذلا ریبكلا يضرعم

 اھیف رصتخت ةیجذومن ةلاح ناك لب رعاش درجم يل ةبسنلاب نكی مل رازن .موسر ىلإ اھتلوحو ھتحاسم تذخأ .ينابق رازن

 ةیتاذلا ھتریسب  ةیجذومنل ةلاحلا هذھل زمر رازن ناكو .يقارو لیمجو فقثم وھ ام لك عم انتیاكح ,قشمدب انتیاكح

 يتحول تریغ ةیعون ةلقن ناكو .ينابق رازنل ناكو قشاعلا ایارم ھتیمس ضرعم تلمع دقو .ةعئارلا ھتایح ةحاسمو

.ھعم  مغانتتو لخادتتو نوللا جاومأ عم لخدت ةدیصقلا تاملك تحبصأو ةدیصقلاب ةصتخم ةحول تحبصأو  

:لأسی رماع دیسلا  

؟ةروص ىلإ ةملكلا تلوحت فیكو يرصب باطخ ىلإ يعمسلا وأ بوتكملا باطخلا لیوحت مت فیك  
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:بیجی حاضو دیسلا  

 ةغللاب لواحأس نكلو ,لاؤسلا اذھ نع لماكتم وأ رشابم لكشب ربعن نأ نم فعضأ انتغل ثیح نییرصب نینانفك نحن دبال

 ھتلاح قشع يأ ءيشلا لثمت ةیبرعلا ةغللاب يأ لثمتلا اھمسا عادبالا نم ةلاح كانھ .ةركفلا لیصوت يدنع يتلا ةطیسبلا

 قیرط ,كتركاذو كلقع لخاد يشمی ریغص قیرطو ةحاسم لكب حبصأ ھنأ يأ ھّتلثمت تنأ ھتمھف وأ هأرقت مل تنأ يأ

 كانھ نوكی نأ بجی ,كنادجوو كتركاذ ملاع يف ةریغص ةراح وأ ةریغص قیرط لكب رمی نأ دبالو ھب رمی نم ھیفریغص

 ملكتن اننأل ةملكلا قشعت ,تیزلاو ءاملاب نوللا قشعتی املثم قشعتلا وھ لثمتلً اذا ,ءيشلا اذھ نع يكحتو ّربعت صاخشأ

 ؟يحورلا كنایك وھ ام ينلأست دق .يحورلا كنایك لكب دوجوم ھنأ يأ ,كحور ھیف رمت ریغص غسن لك يف ةدیصقلا نع

 ةداملاف .يل ةبسنلاب حورلا يھ هذھف ,ةءورقم ریغ رعاشم وھ ,ءورقم ریغ ينادجو ركف وھ ام لك ھنأب هرسفأ انأ

 حبصأو ,ھسفن رازن تحبصأ تنأ ينابق رازن أرقت ال تنأف .كحور نم ءزج حبصتو ةدیصقلا اھلالخ نم لثمتت ةینادجولا

 تحبصأ ,شیعی ناك نیأو ھتركاذو ھباطخب تشعو رازنل تأرق ام ةرثك نم ام ةلحرمب انأف ,رازن لثم بتكت نأ كناكمإب

 ,ھسفن رازن تحبصأف ,رازن تصمقت يننأكف ,كعباصأب بتكی رازن اذھ يل لوقت تناك يتجوز نأ ىتح هرعش لثم بتكأ

 تررصأ يذلا ببسلا وھ اذھ .ماسرلا رازن نكلو ھسفن رازن ترص كنأل رازن ةدیصق مسرتل زھاج تحبصأ كنأ فرعتف

 نم لیق ام مھأو .رازن دئاصق اھب تمسر يتلا يتاحولب اھباجعا نع ربعتو مالكلا لمجأب ربعت سانلا لعج يذلاو ھیلع

 ھنأل ءيش بعصأ يھو ادج ةریطخ ةوطخ يھ رازن دئاصق مسریل دیسلا حاضو اھلمع يتلا ةوطخلا نأ نیصتخم سانأ

 لاقو ةوطخلا كلتب تمق امدنع ریغص تنك انأو ةبعص ةنراقم يھو ,عدبمك ينابق رازن نیبو كنیب نراقتس سانلا ةطاسبب

 ةدیصق نًعادبأً ایعادبا لقت ال دیسلا حاضو ةحول نأ داقنلاو نیدھاشملا لكل تبثأ وھًفادج ةبعص ةمھملا هذھ نأ ينع  دقانلا

 ةیاھنلابو ,ةددحم ةینمز ةرتفب رازن ةدیصق تمدق يتلا يتحول تحجن اذل ,اھقوف وأ اھنود تسیلو اھعم تتأ يھو رازن

ً.ایلاح لاحلا وھ امك رازن ریغ رّخا ثحب يتأیسو ةساردلاو ثحبلل لاجم وھ رازن يل ةبسنلاب  

:لأسی رماع دیسلا  

؟نیرّخا ءارعشً ایلاح مسرت لھ  

:بیجی حاضو دیسلا  

 رعشلاو ةفلتخم ةلحرمل لقتنا ّنالا يثحب نكلو فورعم مسال نوكت نأ ةرورضلاب سیلو ينلغشت ةدیصقً امئاد كانھً ایلاح

 يتلا ةقطنملا بسانت امبر ىرخأ ةحاسم ىلع لمعأ انأو ,لعتفم سیلو رعشلا لثمتم انأو ينایك نم ءزج وھو يعمً امئاد
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 ةایحلا أرقت فیك: يھو لوغشم انأ ةقطنملا هذھبو ةنیعم ةقطنمل لصو ةایحلا هذھ يف ناسنإك يیعوو يكاردا اھل لصو

 درجم لیختأ ال يننأب لوقأً انایحأ .كدنع دعاصتت فوس ةلاحلا نأل لیصافتلا ىسنتوً ادج ةقیمعلاو ادج ةریبكلا اھنیوانعب

 لقعلا تیذغ اذاف يرشبلا لقعلا ةعور نم شوھدم اناو .اماع نوتس يرمع حبصی امدنع يریكفت نوكیس اذام لیخت

 ةمیظع ءایشأ كل مدقی اھدنع كلقع اھب ربكی ةنس لك .مداقلا لبقتسملا يف كل ةمیظع قاّفا حتفیو كیطعی نأ نكمم يرشبلا

.كتایح دقعیو ةریثك و  ةمھم ءایشأ كنم ذخأی نأ لقعلا نكمی حیحص سكعلاو  

 فیك ,يعولاو كاردإلل تایئادب يأل ةدقاف ةلوسك تاعمتجم ,اھلقع عم ةیقیقح ةلكشم اھدنع تاعمتجم نحن دیدشلا فسألل

 لكشلاب ةدوجوم ریغ ةریبكلا ةلئسألا هذھ ؟كنم بولطملا وھامو ؟كفدھ وھامو ؟لعفت اذامو ؟شیعت فیكو ؟ ةایحلا يھ

 ةلكشم كانھ لھو ةجاجدلا مأ ةضیبلا ًالوأ ىتأ يذلا ام فرعأ ال انأف .يلقعلا اھلسك ةجیتن انتاعمتجم دنع ھب ملكتن يذلا

 شیعت ادج ةلوسك تاعمتجم ,اھتحت نم يشمتو روسج ينبت تاعمتجم مامأ نحن .يلقعلا لسكلا ىلإ تاعمتجملا تلصوأ

 ناسنا هربتعتو لقعلل دھج مدقی نم براحتو يلقعلا ىوتسملا ىلع دھج يأ اھدنع سیلو سانلا ءارو ضكرت ھیعیطق ةلاح

 نحن ,دوسأ انلبقتسم نأ دقتعأ اذل .طاشنلا نم ءيش مدقی نم براحتو ةحقو يھو ھب لجخت الو اھلسكب يفتكت الو .ضیرم

 يملاعلا طیحملاو للحتت  تاعمتجملا يمامأ دھشملا ىرأ انأ,مالكلا اذھبً ادبأ كشن ال نحنو للحتلا روطب ةیرشب تاعمجت

 حبصأ ملاعلا ھل لصو يذلا يراضحلا ىوتسملاب نكل.لصألاب اھضفری ھنأل للحتلل ءيش لك مدقیو للحتتل ىعسی اھلوح

  .رشابم لكشب لخدتی الو للحتلل ةمزاللا تایثیحلا لك مدقیو دعاسی وھف ھتایبدأ زواجتی نأ عیطتسی الً ایناسناوً ابیدأ

 لصفنم ينعی سیلو مالكلا اذھ لوقب لجخأ الوً امامت عقاولا نع لصفنم انأ مئاشتم ينأ ينعی ال مالكلا لك فسألل

 ىلع نیرّخالا يعو عم لمعأ نأ عیطتسأ ال ينأ ةجردل يیعو ىلع لمعا انأ سكعلا ىلع لب )يعاو اللا( يبلسلا ىنعملاب

 ,رشبلا نم ةبخنلا ةبخنولو دعاست ةحول مدقأ فیك وھ ریبك ناونع ىلع لمعأ يتحولل ةبسنلاب ناكمب انأف ,ىوتسملا سفن

 لواحأ نأ اھفدھ يھو ةبخنلا ةبخنل يتحول ھجوأ انأو ,نویلم 200و صخش رایلم 7 ل باطخل ةطخ يدنع سیل انأ دیكأ

ً ادج ةیندتم تایوتسمب نحن ّنالا ىلإ میظعلا نوكلا يعوو نوكلا ةفاقث عم دحوتلا ىلع مھدعاست ةیرصب ةفاقث مدقأ نأ

 يتلا ةدوجوملا ةمیظعلا نیوانعلا هذھ ةءارق ىلع نیرداق ریغو ةریغصلاو ةلمملاو ةسئابلا انتایح لیصافتب نولوغشمو

 نع اولصفنی ال مھف ةیراضحلا ةیناسنالا ةلاحلا يلاتلابو ةیحورلاو ةینادجولا ةلاحلا ھنع دعاصتتو ىماستی ناسنالا لعجت

.ضعب  

 يلفسلا كملاع نم كدشت يتلا ةحوللا لمأتت امدنع صن ىلإ لوحتت نأ نودب سلسو فیطل لكشب اھتمھم يتحول ربتعأ انأ

 ةفلتخم  ةفاقث ىلإ كلقنت نأ ةحوللا هذھ عیطتست فیك ,رخؤت الو مدقت ال رفصلا ىوتسمب شیعت كلعجی يذلاو يندتملا

.ایفارغجلا عم سیلو نوكلا عم لیمج لكشب لعفنمو رثؤم نوكت فیك  
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:لأسی رماع دیسلا  

 ؟ةئیبلا هذھ دوجوب يرصبلا باطخلا نیأف عیطقلا ىلإ ةدوعلاو ةیرئاشعلاو ةیودبلا ةلاحلا سیركت ىلع مئاق عمتجم نحن

  ؟ كتاحول ىلع ةیوبأوأ ةیرئاشع وأ ةیودب تاریثأت كانھ لھ

:بیجی حاضو دیسلا  

 ةحراجلا ةقیقحلا ىلإ جاتحی ملاعلا نأ تفشتكا يننأل يبیذھت نع تیلخت يننكلو فیطلو بذھم ناسنا تنك مدقتم رمعل انأ

 اذھو نمزلا اذھ لوقت ةحاقولاو.كئدابم نوخت نوكت كلذ ادعو بذھم ریغو حقو ناسنالا نوكی نأ بجیو ةقداصلا

ً اضفر ھضفرأ انأ يعامتجالا الو يراضحلا ىوتسملا ىلع الو ينادجولا ىوتسملا ىلع ال ءيشب ينینعی ال عمتجملا

 ,رازن رعشب دوجوم ءيشلا اذھو .نییقرشلل طقف سیلو رشبلا لكل ھجوم يأ يممأ وھ ام رعشلا نم يقتنأ اناو ً.الماك

 بروح وھو .عقاولا اذھل يئاجھ رعش هدنع وھف يودبلا يرئاشعلا عقاولا عم ةیقیقح ةلكشم هدنع ناك يقیقح لكشب رازنو

 ةدیصق فلأ امدنع دحلا ھیلع اومیقی نأ اوبلطو مجوھ يروسلا ناملربلا تاسلج نم ةسلجب ھنأ ىتح كلذ ببسبً اریثك

 لكبو يثوروم هربتعأ ال ھل يمتنأ الو ثوروملا اذھ دض يننأ لوقأ انأف .)مامالا لتق نم( ةدیصقو )عمقو شیشحو زبخ(

 عاضأ ھنأل بنذملا عمتجملا اذھب اھتشع يتلاو ةریطخلاو ةدیدشلا ءامتنا اللا ةلاح نع امً اموی بتكأسو يحتسأ ال ةحاقو

 نمؤأ ىتح ضكرأ يتایح تیضق ركفمك يتایناكمإبو نانفك يتربخب معنتا نأ لدب شیعأ انأو يرمع نینس لمجأ ينم

 نطولا نم ةجاجزلا قنع نم جرخأ نأ تدرأ امدنع ىتح .دحأل جاتحأ ال ةمیرك ةایح شیعألو يتلئاعل شیعلا ةمقل

 نأ عیطتسأ نأ يرمعب هانمتأ ام لك .رمعلا عاضو ناطوألا نم ةعومجم ىلإ انلقتنا .ھلك نطولا بھذ ایروس سئابلا

 ریغ ةمئاد تبك ةلاحو نامتك ةلاحو مئاد عارص ةلاحب تنأ .اھشیعأ نأ ملحأو اھشعأ مل يتلا يتنونیك نم ءزج شیعأ

 مكح لبقتت نأ كیلعو عمتجملا اذھب شیعت كنأل ھلبقتت نأ كیلع بجیو ھثوروم لبقت الو عیطقلا عم يشمت نأ ىلع رداق

  .ةیرثكألا

 كمكحی نأ لثم ةیرثكألا مكح نأب باجأف )ةیطارقمیدلا ( ةیرثكألا مكح نع هولأس امدنع ةرخاس ةیصخش ناك وش دنانرب

.لھجلا دوجوب ةیقیقح ةیرح الف لھجلا ءاھتنا دعب الإ ةیرحلا يتأت ال لوقی وجوھروتكیف كلذكو .ریمحلا نم ةعومجم  

.قیرطلا ىلع لولح كانھ نأ ىرأ الو للحتلا ىلإ ریستو بلقتتو طبختت انتاعمتجم يھ هذھ  

:لأسی رماع دیسلا  
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 صخش نم بلطب ھیرتروب تمسر لھو ؟ لبق نم ھیرتروب تمسر لھف ةدایقلل مھم ھیرتروبلا يعیطق عمتجمك نحن 

  ؟ةطلس هدنع

:بیجی حاضو دیسلا  

.مھبلط ىلع ءانب لامعأ لاجرل تمسرو ةیرصبو ةیفاقث ةطلس مھل ریھاشمل تمسرو ریبك ةطلس لجرل ھیرتروب تمسر  

:لأسی رماع دیسلا  

 نأ عیطتست فیك ةطلسلل يرصبلا باطخلا رظن ةھجو نم اھمسر بلطی امدنع ھیرتروبلاب ةطلسلا ةركف لوحتت فیك

؟ةیصخشلا نع ربعی يذلا وھ نوللا لھً ایرصب ھنع ربعت  

:بیجی حاضو دیسلا  

 يفخأ ال نأ يلع بجیف رشابم لاؤس كانھ حبصأ ھنأ امب نكلو ھب فرشتأ الو ھب رختفأ ال لمع نع كثدحأس انأ

 لمعأ مل انأف فیرشلا شیعلا ناونع تحت جردنی ھلك اذھو ,كل اھرربتو أطخلا نم ةحاسم كیلع ضرفت ةایحلاف ,يایاطخ

 نأ لواحأ ةیصخشل ھیرتروب مسرأ امدنعف حیسملا تسل يننأ امبو ةایحلا لجأ نم يتنونیك نم ءزج نع تلزانت امبر أطخ

 ,باتكلا ىلع هدی عضی وھو صخشلا مسرأو زمرك باتكلا  لمعتسأ نأ نكمملا نمف ,ةیصخشلا طیحم نم زومر لمعتس أ

 نمً اذا.ةیسجرنلا ةیصخشلا نع ربعت سجرنلا ةدرو نأل ةیصخشلا نم ةبیرق  سجرن ةدرو مسرأ نأ نكمملا نم وأ

 نم اھمدقأو ,نیعم يركف وأ يوطلس ءاحیا ھل مدقتو ھبطاخت زومرلا هذھ يعو اللاو يعولاب زومر عضت نأ نكمملا

 فرعلا لالخ نم وأ زومرلل يرظن ةھجو لالخ نم كلذو ةنیعم ءایشأ ينعت زومرلا هذھ يلاتلابو ةحوللا رصانع لالخ

.ينعی يرصبلا  

:لاسی رماع دیسلا  

؟اھارت فیك ؟ةیسجرنلا ةیصخشلا نع كروصت وھ ام ماسرك تنأ  

:بیجی حاضو دیسلا  
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 ةققحم نوكت ةلاسرلاو صخشلا اذھ نم سانلا فّرعت تنا نكلو جاتحم كنأل صخشلا مسرت كنأ كنومھتی سانلاً اعبط

 وأ يبغ ناسنالا اذھ نأب يحوت ةحوللاب رصانع اوعضوو دیدش ثبخب ابروأ ءارمأ اومسر نینانفلا نم ریثك .ةحوللاب

 لالخ نم مدقأ انأف .ةحوللاب مسر ام فشتكی نأ عیطتسی ال نكلو ھب سحی دق كلذ فشتكی نكی مل ریمألا نكلو ,يجمھ

 ریغ لكشب صخشلا اذھ نع ةلماك ةلاسرو ءاحیا كیطعتو ةحوللاب ةیفخم رصانع مدقأ ةحوللا ةیفلخل ةنیعم رصانع

.رشابم  

:لأسی رماع دیسلا  

؟ةحوللا ىلع نوللا تاریثأت يھام  

:بیجی حاضو دیسلا  

 يفطاعو يرعاش دعب كل لقنأ نأ لواحأ ينأ هانعمف ةحوللاب ءوضلا دتشا املكف نوللا سیلو ءوضلاب بعلأ انأ لوقأ ينعد

 سكارتنوكلا ةدش تففخ املكو .لضفأ ءيش ىلإ ملاعلا دوقی وھً ایحور صخش وھف ام ءوض ھعبتی صخش اذھ نأب

 سیلو رباع اذھ نأ كل لوقأ نأ دیرأ يننأ ينعی اذھف ءوضلا اذھ ىلع بعلو میجحت دجوی ال ثیح ماع ءوضلا تلعجو

.مھم  

 ةلاحلاو ریثأتلا كل رھظی يذلا وھ ھیلع بعللاو ,ءيش يطعی ال ءوضلا لظلا نودبف ضعب عم ناطبارتم لظلاو ءوضلا

.لیصافتلاب لخدن اھدعبو )وھ نم( ةحوللا بحاصل ةینادجولا  

 

:لوقی رماع دیسلا  

.صخشلا اذھل فصوو ةنیعم ةلاسر لقنت كنأ يأ  

:لوقی حاضو دیسلا  

.مھم سیلو رباع ءيش اذھ نأ كل لوقأ نأ دیرأ يننأ هانعمف نوللاب ءوضلا ممعأ امدنع  
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:لأسی رماع دیسلا  

؟تارامالا ةلودب ةقالع ھل ءيش تمسر لھ  

:بیجی حاضو دیسلا  

 ةحضاو نكت مل رصانعلا هذھ دیدشلا ءوضلاو ءارحصلاو رحبلا يھو ةوقب ورصانع ثالثب يتاحولب تلخد تارامالا

 نم  ةحول وأ )ءارحصلا حور نم( ءارحصلا نم ةحول يدل تحبصأ تارامالا دعب امأ ,تارامالا لبق يتاحولب

.ىرخأ يحاون لخدتس لبقتسملابو يتاحولب ةدوجوم  يحاونلا هذھ نكت مل تارامالا لبق ,)رحبلا ةحئار مشت(رحبلا  

:لأسی رماع دیسلا  

؟ةأرملا كل ينعت اذامف ریبك لكشب ةأرملا كتاحولب تظحال  

:بیجی حاضو دیسلا  

 ریغ لماكتمو لصفنم ملاع يھ يتحولو )دیسلا حاضو انأ( يتنونیكب صاخ ءيش وھ ةدعاقلا وھ سیل ھلوقأ ءيش لك

 ءاسنلاك تسیل اھنكلو ةأرما اھیفو رجشلا لكك تسیل نكلو ةرجش دجوی ,دیسلا حاضوب ةصاخ ةیدجبأو ھتادرفم ھل انملاع

 ىتح روحسم اناو ,ةأرملل لیمجلا لكشلا عقاولا نم ذّخاً امئاد يننأل اھدوجو ىلع رارصالا وھ ًالوأ اھمسرأ يتلا ةأرملاف

 نكلو اھلامج لمعتسأ انأ يیأر اذھ ةأرملا نم لمجأ دجوی ال كل لوقأ امبرو ,ةأرملل ةعیبطلا ھتبھو يذلا لامجلا اذھب ّنالا

 انأف ىرخألا صاوخلا امآ لامجلا نم ردقلا اذھل ةجاحب يتحول نكلو .ىرخألا اھصاوخ ىلع قفاوم يننأ ينعی ال اذھ

 ةأرملل حمالم تمدق انأ ,تاباغلاك ةءاربلاو لافطألاك ةملاح يھف ملحلاو خومشلاب ةئیلم ةكلملاك ةأرملا تمدق انأف اھتركتبا

 ةأرملا تسیلو ةعیبطلا حور يھ اذكھ ةأرملا ىرأ انأ يننأل اھددحت نأ عیطتست ال ةأرملاف ,لماك لكشب اھدسجأ ملو يدنع

 اھنأ دقتعت يتلا ةأرملاو ةھوشم يھ مومعلاب اھارن يتلا ةثونألا ایاقب يھ اھعم شیعن يتلا ةأرملاف اھعم شیعن يتلا ةفیزملا

 ةأرملا عیطتست ال تافصاوم اھل فاضمو لامجلاو ةضئافلا ةثونألا ذخأت يدنع ةأرملا .اھسفن هوشت يھ امنا اھسفن لمجت

.اھقیقحت انعقاو يف  

:لوقی رماع دیسلا  
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.ملاعلا يف جامدنالل ةروص مدقتل رثكأ يھ  دیسلا حاضو لامعأ ناونع انذخأ اذإ  

:لوقی حاضو دیسلا  

 نع بتك نأ أ دادعتسا يدنع انأو ,ھخیرات وأ ھحور وأ ھعقاو وأ ملاعلا لكش سیلو ملاعلا حور دسجت دیسلا حاضو لامعأ

.اذھ  

:لأسی رماع دیسلا  

؟ملاعلا حور لثمت يھ لھ كتاحول يف ةدوجومً امئاد ةعیبطلاو ةأرملا  

:بیجی حاضو دیسلا  

 محر نم جرخ وھ هارت يذلا ءيشلا اذھ لك نحنو ىثنأو مأ يھ ةعیبطلاف ,ھیف يتلا ةعیبطلاو ةثونألاب ملاعلا حور ىرأ

.ملاعلا حور نم ءزج امً اموی تناك يذلا ىثنألا هذھ لیمجب فارتعالا نم عون اذھ كلذل ىثنألا هذھ  

:لأسی رماع دیسلا  

؟نفلا جراخل وأ تانالعإل وأ ةیراجت لامعأب كتاموسر مادختسا مت لھ  

:بیجی حاضو دیسلا  

 سیل لعفلا اذھ امبرو ایدیملا ملاع ىلإ فقثملاو لیبنلا اھنومضمب ةحوللا هذھ ذخأن فیك يأ راطإلا اذھب راكفأ يدنع ناك

 تنك امھم مھ كدنع تنأف ,ءاسؤر طقست نأ عیطتست ایدیملاف .ایدیملا الا وھ ام نمزلا اذھب ةطلسلا هذھ ھل نم نأل ءيسب

 هذھ لك مغرو .اھریثأت ةّلاضو مجح ىرت اذل ,اھب كسفانی صخش رایلم 7 كانھ اھب ركفت ةركف يأو ملاعلا اذھ يف ریغص

 تعاطتسا خیراتلاب ةمیظعلا ءامسألا .نیرّخالا ریغ امك يعاو صخشك تنأ ریغت فیك وھو الأ مھ كدنع ىقبی فورظلا

.نكمم رییغتلا دیكأف تارایلم اھمامأ ناكو ریغت  نأ  

.كیلع ةضورفم يھف ةحابقلا ىلع رارصالاو سیسأتلا اذھو طاطحنالا نم ةحاسملا هذھل أجلت نأ دبال تنأ  
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 لوخدلا ةركف نم مظعأ دجأ مل دیسلا حاضوك انأف .ةیرقبع ةركف دجت نأ بجی فیخملا بعرملا دملا اذھ ھجاوت ىتحف

 يئاقدصأف فیخملاو بعرملا دوجولا اذھ ریغأسو رثوأس دیسلا حاضو يننأب ةطخ يدنع انأ .ایدیملا قیرط نع يتحولب

 هذھً امامت يھ ایدیملا نأ ةریطخ ةركفل تلصو انأو ,ءاوھلا نیحاوط عراصت توشیك نود لثم تنأ امئاد يل نولوقی

 زمرك يھو نصحلا اذھ قرتخت ىتح تفشتكا انأف ماحتقالا ىلع ةیصع ةداورط تناك مكف .ةداورط ھمسا يتلا ةنیدملا

 لمعت ةحول نع ةرابع وھ ناصحلاو ةداورط ناصحل جاتحت نصحلا اذھ قرتختل ایدیملاو .ةحابقلاو طاطحنالا نع

 ىلع ةرداق ریغ يھو)يرولاغلا (ضرعملاب تلاز ام ةحوللا نأل )ایدیملاب ةحول( ةطلس كدنع حبصی اھدنع ایدیملاب

 ىتحف ةركف وھ صخش لكف راكفألا نییالم نحطت ةكرح وذ رثؤم حبصت ىتحو ةدحاو حورو رادج ىلع الا ریثأتلا

 نالعإك ضرعت اھیلع ىذغتت ایدیملا راد رقع يف ةحول وھ ,ةداورط ناصح كدنع نوكی نأ بجی ةنحطملا هذھ ھجاوت

.ایدیملا لالخ نم ةفقثملا ةلاسرلا لقنت ةحول اھنكلو  

:لأسی رماع دیسلا  

؟ایدیملا عورشم ىلع لمعلا مت لھ  

:بیجی حاضو دیسلا  

 ,ایدیملا ملاع ىلإ ةحوللاب لوخدلا ةیفیك قیرط نعً ایرظن ھل سسؤأ انأ نكلو ,يقیقح لكشب لعفتی مل عورشملا اذھ

 ىلع رداق ریغ تنأو ةروعسم بالك ھل طاطحنالا (طاطحنالا نم عضولا اذھب نكلو ,قیرطو ةطخب نوكیس لوخدلاف

 ھتلمع يذلا قارتخالا اذھ لالخ نم يفاقثلا يقارلا باطخلا اذھ راشتناو ایدیملا ىلع لوخدلل ةطخ عضأ اذل )اھتھجاوم

 ل الخ نم ةیفاقث ةطلس كتاذ دحب حبصت امدنعو ,ھلك باطخلا ریغت نأ عیطتستً اماع نیرشع زواجتی دق نمز دعبو

 ىرت لھ وأً الثم ةمالع بغار مامأ ھباطخب أرجتی دحأ دجت نأ عیطتست لھ ایدیملاب ةیفاقث ةطلس دجوی ال ّنالا ىلإ .ایدیملا

 طاطحنالاو يھو ةطحنم ایدیملاو ایدیملا دیب اھلك ةطلسلا ّنالا ىلإ .أرجتی دحأ ال فاسع دمحم مامأ فقی نأرجتی فقثم

.لخادلا نم باطخلا دسج لتقتو ةیلخلا ىلإ سوریفلا لثم قرتخت نأ بجی اذل ضعب نع مھقرفت ال دحاو  

:لأسی رماع دیسلا  

؟كسفن تمسر لھ يأ )ھیرتروب فلس ( تمسر لھ  

:بیجی حاضو دیسلا  
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 نوكیس خیراتلاب يروضح نأ ةدشب نمؤأ انأف ً,ادبأ يسفن نع تاحول يدنع سیلو ً,ایئایزیف حاضو مسرب ةرم الو ركفأ مل

ً.الكش سیلوً اعادباوً اركف يوق  

:لأسی رماع دیسلا  

؟لكش يأب كسفن تمسر لھرّخاب وأ لكشب مھسفنأ اومسری نونانف كانھ  

:بیجی حاضو دیسلا  

ً.ادبأ يسفن مسرأ مل  

The Arabic transcript of the interview with the Artist Wail Murib  

 

 نییلیكشت نینانف عم تالباقملا تمت و ٫ يلامج روظنم نم ةدایقلاب يسیئر لكشب ينعم ةاروتكدلا ةلاسر  عوضوم :رماع

   ..اھریثات و ام ةكرشل ةكلاملا ةیدایقلا تایصخشلا مسر ىلعزیكرتلا نم تناك ةیادبلا ،رثك

؟يلیكشتلا نفلاب ةدایقلا ةقالع يھ ام :لئاو  

 

 حرط ھنا ثیح “ وكوف لیشیم“ ھمسا يسنرف فوسلیف لبق نم تحرط ةیفسلف ةركف نم تادب ةحورطالا ةركف :رماع

 ةیفسلفلا ةركفلا تروط انھ نم و ،عمتجملا لخاد ةباقرلا ةركف شقان ھنا امك .ھب ةطیحملا ةئیبلاب ھتقالع و ناسنالا ةركف

 يذلا و نیرامعملا نیسدنھملا دحا ماق ،رشع عساتلا نرقلاب ةركفلا تحرط ثیح نوكیتبانوبلا لاب ىمست ةیرصب ةركف ىلا

 لكش نع ةرابع وھ لكشلا اذھ .ریبك لكشب ایلاح مدختسی نجسل نیعم يرامعم لكش قلخب ایناطیرب نم ھلصا وھ

  .ةریغص تانازنز ةعومجم ھطیحم يف ىنبی يناوطسا
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 قیرط نع يتاذ طابضنا قلخی نا ناسنالل نكمی فیك  ،اقبسم حورطملا يفسلفلا دعبلل ةفاضا ةركفلا هذھ نم اقالطنا و

 دجاوتت ةیبرعلا اندالب يف ھنا ىلا ركذلا ةفنآ ةیفسلفلا ةركفلا طبر تلواح ةحورطالا عوضومل ةدوعلاب و ؟يرصبلا لكشلا

  .ام تاكرش و لامعآل نیكلام ىتح وا نیسایس ،نییركسع ةداق روص تناك ءاوس ،ناكم لك يف امئاد ةداقلا روص

 طابضنا يقلتملا ىدل دجوت لھ ؟ةروصلا هذھ ریثأت وھ ام ،درفلا مامأ ام يدایق ةروص دجاوت لاح يف ھنأب لاؤسلا دجوف

؟ةكرشلا وا ةسسؤملا لخاد لمعلاب دیقتلاب ام يتاذ  

 ً.ابلاغ ةینید بابسأل دیرجتلا أدبم نودمتعی و دیسجتلا نع دعبلا لك نودعتبی مھنا ،رثك برع نینانفب تیقتلا يننا نیح يف

 يناسنالا رصنعلا ةیمھأب كداقتعا ببس نع لاؤس ينرضحی انھ و ،ةینفلا كلامعا نمض يناسنالا رصنعلا دجاوتی امنیب

  ؟ةینفلا كلامعا نمض

 

 ةریخألا ةلصحملا نكل ،ةینفلا طامنالا و بیلاسالا نم دیدعلا تسرام ثیح ،نینانفلا يئالمز ةیقبك ربتعا ایصخش :لئاو

 .لقع الب ةحول يھ ،حصا ریبعتب صیخشتلا وا يناسنالا رصنعلا نم ولخت يتلا ةحوللا نأب ةخسار ةعانق يدل تلكش

 ولخی نأب لوقعملا نم لھ ھنأب نمكی لاؤسلا كلذل .ناسنالا اھلطب ساسألاب يھ يتلا تاعارصلا ملاع يف شیعن نحن

 نوكی ال نا بجی ةحوللا نأب يصخشلا يأر !ھیف شیعن يذلا ریرملا عقاولا اذھ يف يسیئرلا رصنعلا نم ينفلا لمعلا

 مھنأل لاثملا لیبس ىلع نیجیلخلا نینانفلا رذعا انا .رخاب وا لكشب هدجاوت نم دبال نكل و ةیسیئرلا ةمیقلا ناسنالا اھنم

  .مرحم ربعی لاحلا ةعیبطب وھ يذلا و ينیدلا موھفملا ةرطیس تحت نوعقی

 نم رثكا تدسج ،ةیفئاط برح تبشن ثیح ،٢٠٠٧ و ٢٠٠٦ يف قارعلاب ترم يتلا ةاسآملا نینس لالخ و يل ةبسنلاب

 ىطختا نا تلواح .يدلب يف ثدحی امع لزعم يف نوكا نا يننكمی ال ھنا ثیح .ةاساملا هذھ صوصخب ينف لمع

 توص ضفخی نا ھنم بلطا نا تدرأ و غروالا ةلآ ىلع فزعی ناك يئانبا دحا .… ةیصخشلا يمالالا و يحارج

 .راجفنالا توص نم ىلعا فزعلا توص يقب كلذ عم و ةظحللا تاذ يف يحلا يف لئاھ راجفنا توص ىود و فزعلا

 نف سرامی يتاحول يف ناسنالا لعجا ال اذامل ھنا تدجو ثیح ةینفلا يلامعأل يتبراقم ةقیرط ىلع ترثأ ةثداحلا هذھ

 ةنیدم يف نیضرعم تمقا ثیح .رخآب وأ لكشب انب طیحملا و  نیرخآلا دنع يومدلا عباطلا ىلع ادر لامجلا و ىقیسوملا

 تلوانت امنإ و ،ضعبلا اھلوانت امك درجملا اھلكشب ىقیسوملا حرطأ مل يننكل ،ىقیسوملا وھ و يسیئر راطا تحت يبظوبأ

  .)خلا …ةیقیسوم ةلآ ،فزاع ( نیعم صیخشت و يرشب نئاك كانھ ھنا ىنعمب ،يقیسوملا لعفلا
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 مھلامعا يف ناسنالا دوجو نم مھعنمت طباوض مھیدل دجوی نیجیلخلا نینانفلا نإ ،كترضح تركذ و قبس امك :رماع

 ،رخآ قایس نمضب .بولطملا لكشلاب ھیلع اھریثأت و يقلتملل ةركفلا لاصیا ةبوعص و يدیرجتلا نفلل ةدوعلاب و .ةینفلا

 يھ ةدحاولا ةحوللا وأ دحاولا ينفلا لمعلا نأ ىنعمب ،ناسنالا ىلع هریثأت و لامجلا ملع نع تاساردلا نم دیدعلا دجوی

 و َيح لماكتم ينف لمعل اھلیوحتل اھذیفنت و ةینفلا ةركفلا داجیإ ةیلمع نع لئسا نأ دوأ انھ نم .يح نئاك نع ةرابع

؟يقلتملاب رثؤم  

 

 يف ةنیعم ةركف عملت ،مامت رعاشلا لاح ھلاح وھ نانفلا نأ ىرأ ،يتبرجت لالخ نم و ةیصخشلا يرظن ةھجو نم :لئاو

 اذھ نإف ،راجفنالا ةثداح نع ھتركذ يذلا قباسلا لاثملل اندع اذا ،ينفلا ھلمع سیسأت ةیادب نانفلا لواحی انھ نم و ،ھلایخ

 ةحوللا تقال و هذیفنتب تمق دق و ينف لمعل ةركف ينتداور ةمیلألا ةثداحلا هذھ نم و يتیب برق يان فزاع لتق راجفنالا

 ثداح لصح ،قایسلا تاذ يف و .”يانلا فزاع لتقم “ اھتیمسا يننأ ركذلاب ریدجلا و .جیلخلا و دادغب يف ریبك ىدص

 )ةریبك ةحول( ينف لمع مسرل ينتعفد ةمیلألا ةثداحلا هذھً اضیا و ،دادغب يف ةداركلا ةقطنم يف رھشأ ةدع لبق يباھرإ

   .ةداركلا ةثداح ىلعً افطع ”ةمایقلا“ ھتیمسا

 

 وھ يذلا ،رخآب وأ لكشب ببسم لماع اھلبق نوكی ثیح ،يلجتلا ةیلمع ىمسی ام وھ هركذ مت ام نإ ،امامت :رماع

 قایس يف نكل .ينفلا لمعلا قیرط نع ریبعتلاب ةبغرلا و راكفالا هدنع عفدیف نانفلا ساسحإ ىلع رثؤی ةرورضلاب

 ،خلا …ةینیدلا ،ةیعامتجا ،ةیفاقث تناك نإ ،ىرخالا تاببسملا وأ تارثؤم دوجو لاح يف كترضح ةفاضإ دوأ ،تاببسملا

.ينفلا لمعلا جاتنإ و راكفالا جزم ةیلمعب تمھاس يتلا  

 

 ،ةلوفطلا لالخ ةنیعم ةطلس طیحملا ضرفی ثیح ،نفلل نھتمملا ناسنالا ةیسفن للختت ةطیحملا لماوعلا نم ریثكلا :لئاو

 ،نفلا نھتمأ امك يننإف ،ایصخش يل ةبسنلاب .عمتجملاب و ھنارقأب ةتقالع قیرط نع ةنھارلا فورظلا ىتح وا ةقھارملا وا
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 ةقفارم تاموسر مسرا تنك ثیح ةفاحصلاب تلمع و امك .ءابدألا داحتا يف وضع ينإ وً اضیأ رعشلا بتكا يننإف

  .ةروشنملا دئاصقلا و صصقلل

  .يتاموسر و يلامعأ ىلع ةطیحملا لماوعلا ترثأ ثیح ،ةینفلا يلامعأ ىلع رخآب وأ لكشب تسكعنا ةجوازملا هذھ

 

 راكفالا ءاقتنا ىلع رخآب وا لكشب ةغللا رثؤت لھ ،لاجملا اذھ يف ریبخ و رعاش و نانفك ،كترضح يأر يف :رماع

 و ةیكحملا ةغللا ةعیبط لھف ؟يسیئرلا لماعلا وھ يفحصلا لاجملاب لمعلا و رعشلل كترضح ناھتما مأ ..ةینفلا لامعألل

  .ةینفلا لامعألا راكفأل يلجتلا اذھ ىلع ریثأت اھل ةمدختسملا

 

 ةجردلاب يبرع انا ينوك مكحب صاخ لكشب يقارعلا نانفلا ھشیعی امع و ،ددحم لكشب برعلا نینانفلا نع ثیدحلاب :لئاو

 ةعیبط و نوللا ةرارح ىلع سكعنت اھنأ ثیح ةینفلا لامعألا يف ىربكلا ةیمھالا اھل ةغللا نإف ،ةصاخ يقارع و ىلوالا

  .طیحملاب انتقالع دامع يھ ةغللا .ةموسرملا طوطخلا و لاكشألا

 

  ؟ةینیدلا ةدیقعلا ریثأت وھ ام ،لصتم قایس يف :رماع

 

 نونفلل ھتامیرحت و ھعئارش و نیدلا نأ ثیح .يراضحلا روطتلا ةلجعل لقرعم نوكی دق وھ نیدلا ،يصخشلا يأرب :لئاو

 ناك ام وھ ،ةیقارعلا و ةیروسلا راثآلاب شعاد ھتلعف ام نإ ،لاثملا لیبس ىلع .يناسنإلا يقرلا قیرط دسی ھنإف اھلاكشأب

 تناك اھنأ نیح يف ةینثو و ةحیبق اھنأ ىلع اھوروص مھنا ثیح ،ةبعكلا يف تدجو يتلا مانصألا يف نوملسملا ةلعف دق

  .لامجلا ةمق يف لیثامت
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 نأ ىرأ يننإ ،ةجیتنلاب ،ةفرخزلا نف ىلإ برعلا نونانفلا ھجتاف ،نونفلا يف صیخشتلا نیدلا مرح امدنعف ،كلذ ىلإ ةفاضإ

  ً.ادحاو ًالوق قئاع نیدلا

 

  ؟ةینفلا ھلامعأل نانفلا يلجت ىلع ةیبرعلا ةفاقثلا ریثأت وھ ام :رماع

 

 ال ثیح ،ينفلا ھلمع ھیلع ينبی يتلا يسیئرلا لماعلا يھ ھتفاقث نإف ،تاحن وا يقیسوم ،ماسر ،ھلمع ناك ایأ نانفلا :لئاو

  .نانفلا ىدل يفاقثلا يعولا مادعنا لاح يف ينف لمع يأل ةلماكلا ةیلامجلا طورشلا ءافیتسا نانف يأل نكمی

 

 متی فیك ،كترضح يأر يف .ينفلا لمعلل يقلتملا مییقت وھ و الإ لصتم عوضومل قرطتلا دوأ ،رخآ قایس يف :رماع

  .ةینفلا ةمیقلل رقتفی يذلا ةنیزلا لمعلا مییقت لباقمب ،يلصألا  ينفلا لمعلا مییقت

 

 ىلع ةفاقثلا طسوتم يقلتملا دعاست يتلا زومرلا ضعب لمحی نا ریدقت لقأ ىلع لمحی نأ بجی نفلا نأ ،يتعانق يف :لئاو

 دودحم يقرش يبرع عمتجم يف ةیدیرجتلا لامعألا نإف كلذل .ماعلا ينفلا قوذلا ىوتسمب يقترا ثیحب ،ينفلا لمعلا مھف

 قیرط نع يعم لصاوتلل ةصرف مھحنما نا بجی كلذل ،سانلا نیب و لمعلا نیب ةمات ةعیطق لعتفا يننإف ،ةینفلا ةفاقثلا

  .ةدعاسملا ةینفلا زومرلا

  ً.اضیأ ةماعلا ةحیرشلل ھجوتلا بجی لب ،طقف نینانفلا و نیفقثملا نم بخنلا ىلع دامتعالا لیحستملا نم ھنأ ثیح

 رصاعملا قارعلا خیرات يكحت ةیرادج نع ةرابع يھ يتلا و ،میلس داوج نانفلل ةیرحلا بصن ةیرادج كلذ ىلع لاثم

 يأرب ةقیرطلا هذھ .اھاوحف ومھفی نا لافطأ و ءاسن نم سانلا ةماع نكمتیً ادج ةطسبم ةقیرطب اھمسر ھنأ ثیح ً،الماك

  .يندتم يفاقث ىوتسم تاذ يھ يتلا ةیقرشلا انتاعمتجم يف ىلثملا ةقیرطلا اھنإ ،يصخشلا
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 ،تیشم امفیك ایروس يف ،كلذ ىلع لاثم .ةداقلا روص ریثأت نع كترضح لاؤس دوأ ،رخآ عوضوم نع ثیدحلاب :رماع

 و ؟يقلتملا ىلع ةداقلا روص ریثأت وھ امف لاؤسلا ينرضحی انھ كلذل .دسألا راشب هدعب نم و دسألا ظفاح روص دجوت

؟يقلتملا ىلع ةیموكح تاھج لبق نم لعتفملا يرصبلا باطخلا ریثأت وھ امف ،كترضح يأرب  

 

 لوقع ىلع ةرطیسلاب يروتاتكیدلا ماظنلا ةسایس نم ءزج ھنإف ،اھراشتنا ةفاثك و ،ةریبكلا تایرادجلا دامتعا نإ :لئاو

 ثیح ،ناكم لك يف رشتنملا يسایسلا يرصبلا باطخلا قیرط نع درفلا لقع ىلع ةرطیسلا وھ رخآ ىنعمب .ةیعرلا

 قلخ و صخشلا میخفت قیرط نع رخآ دئاق يأب ھلادبتسا نكمی ال يذلا دیحولا صلخملا دئاقلا اذھ نأب ةركف ھیدل ىنبت

  .ةریبكلا ةحوللاب ةیلجتملا ةمظعلا مامأ سانلا دنع بعر

 

؟يقلتملا ىلع قالمعلا لاثمتلا وأ مسجملا نیب و ةیرصبلا ةینفلا ةحوللا ریثأت نیب فالتخا دجوی لھ :رماع  

 

 وھ ،قباوط سمخ ولع ىلع دتمت يتلا ةیرادجلا ةحوللا ریثأتً الثم .ریثأتلا سفن اھل نأب دقتعا ،يصخشلا يأر يف :لئاو

  .راتمأ عبرأ ولع ىلع دتمی ام بصن وأ لاثمت دیثأت سفن

 

  ؟تاتوحنملا ضعب كانھ ناك مأ ،ةینفلا تاحوللا يف طقف تزكرت لھ ،ةینفلا كلامعأل ةبسنلاب :رماع

 

  .تحنلا نف لوازأ ال و ،مسرلل طقف غرفتم انأ ،فسألل :لئاو
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 متی ثیح ،لاثملا لیبس ىلع ةیلئاعلا تاكرشلا يف دارفألل ةیصیخشتلا تاموسرلا نم عونلا اذھ رابتعا نكمی لھ :رماع

 يأر يف ،يتاذلا طابضنالل ةلیسوك روصلا هذھ مادختسا نكمی لھف ،ةكرشلا سسؤمل روصلا هذھ مادختساَ انایحأ

  ؟كترضح

 

  .ءيشلا اذھ نع عمسأ ةرم لوأ ،تاموسرلا نم عونلا اذھ نع يدل ملع ال ةقیقح :لئاو

 

  ؟ةیفارغجلا ةقطنملا هذھ يف نفلا ىلع سكعنی جیلخلا ةقطنمل ةیودبلا ةلاحلا ریثأت لھ ،كترضح يأر يف :رماع

 

 نع ءابرغ مھ ،لاحلا ةعیبطب .صلاخ يودب عمتجم ھنأ ثیح ،ينفلا لاجملا يف دھعلا ةثیدح يھ جیلخلا ةقطنم نإ :لئاو

  ً.الثم رصم وا ایروس ،قارعلاكً ادبأ ينف خیرات مھیدل دجوی ال ثیح ،ينفلا لاجملا

 

  ؟كیأرب جیلخلا ةقطنمل ةینفلا ةلاحلا مادعنا ىلع ربكألا ریثأتلا ةیاورحصلا ةعیبطلل لھ :رماع

 

 دسجت ةیاردج مسر ينم بلُط ثیح ،يعم تلصح ةثداح كل ركذأ نأ دوأ ،لاؤسلا اذھ نع كتباجإ عیطتسا يكل :لئاو

 ندملا ئطاوشً انایحأ و يبارتلا نوللا و ءارحصلا ىوس ھمسرأ ام دجأ مل ةقیقحلا يف ،يرطقلا ثارتلا و خیراتلا

  .ةیرحبلا
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  .ةیروعش ال تناك نإ و نانفلا تایلجت ىلع تارثؤملا مھأ نم وھ خیراتلا نأ جتنتسن اذھ نم :رماع

 

  .كش ال :لئاو

 

  ؟قارعلاب كدوجو ةرتف نع فلتخم لكشب ةینفلا كلامعأ ىلع ةبرجتلا هذھ ترثأ لھ ،ادنكب كدوجو مكحب :رماع

 

 و يتاحولل غرفتا نأ تعطتساً ایعامتجا يفاكتعا ىلإ ةفاضإ ،سقط نم لكك يدنكلا وجلا عم دعب ملقأتأ مل ينوكل :لئاو

  .يدلب يف تنك امم رثكأ يتاموسر

 

 ؟كیأر يف كلذ متی فیكف ،يرصب ينف لمع لالخ نم ةدایقلا و ةوقلا نع ریبعتلا كنم بلط لاح يف ،ریخا لاؤس :رماع

  ؟ًالثم نیعم نول وأ ،صیصخشت وھ

 

 عیطتسی نیعم نول وأ ،ام طوطخ انایحا ،نانفلا نھذ يف موھفملا اذھ اھیف ىلجتی يتلا ةظحللا ىلع فقوتی اذھ :لئاو

 لمعلا طورش ىلع دمتعت اھنأ رخآ ىنعمب .ام صیخشت انایحأ و ،يغاطلا دوسألا نوللاك عباطلا وأ موھفملا اذھ لاصیإ

 لكشلاب يقلتملا ىلع رثؤت و حیحص لكشب ينفلا لمعلا ىلع ناولألا هذھ سكعنت نا طرشب ،ةظحللا كلت يف ھتاذ

.بولطملا  
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  ؟يقلتملا نھذ ىلع يبلس ساكعنا ةوقلل نأ ،كترضح يأرب :رماع

  .ةوقلا موھفمل ةیبلسلا ةرظنلا تخسر ،عمق و ةیروتاتكید ةمظنأ نم ةیبرعلا ةقطنملل خیراتلا ةعیبط :لئاو

  .ةمیقلا تامولعملل الیزج اركش :رماع

  .كل اركش :لئاو
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Appendix D (Interviews- Audience) 

Interview # 1 (Deepa) 

 

Amer: Hi, just, uh, uh as I told you I need to brief you about, uh, the 
research, uh, it’s, um, uh...  

 We’ll start with you, Deepa. Uh, so the research title is, uh, "The 
Impact of Visual Representations of Leadership in the Tribal 
Dominated Societies." So the focus is on leadership in the UAE, 
here. Uh, so it’s, uh, it’s about aesthetic leadership, leadership 
from photos, from photos perspective, so, uh it’s lots of philosophy 
in this, uh, research because I’m talking about the discourse, about 
the discourse leadership. Anyways, so as I told you it’s focus on 
[inaudible 00:00:56] or tribal, uh, from the UAE, uh, so, uh, lots of 
historical and geographical background around that. So this is why, 
um, I need some information about your background. Uh, as I told 
you this interview, uh, duration it will be less than 30 minutes. Uh, 
uh your name I won’t mention your name. It will be anonymous in 
the research so no mentioning.  

 Uh, the process is as follows: first I need to collect some, uh, 
personal information about you, uh, then after, uh, I will ask you a 
couple of questions and then I will ask... I will show you the three 
photos one by one and I need to get your thoughts about each of 
these photos. So, that’s it. Um, just let me first, uh, Deepa. Age? 
Can I ask you about age? Your age? 

Deepa: 43. 

Amer: 43. Uh, level, education level? 

Deepa: Masters. 

Amer: Masters. In which, uh... 

Deepa: Computer applications.  

Amer: Uh, work domain? Which- 

Deepa: Audit. 
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Amer: Audit. Position? 

Deepa: Senior General Auditor. 

Amer: Languages you speak? 

Deepa: English, Hindi, Malayalam. 

Amer: So, country of origin? 

Deepa: India. 

Amer: India South? 

Deepa: Yes, South. 

Amer: How long have you been here in Dubai or Middle East? 

Deepa: 20 years. 

Amer: 20 years in Dubai? 

Deepa: Mm-hmm (affirmative). 

Amer: Question, um, how do you describe leadership image, like if you 
want to think about if you are a painter now I’m asking you to paint 
an image or a photo or a paint for leader. How you describe that? 

Deepa: A person, uh, who carries themself with a lot of happiness and 
confidence. And then who is standing among, uh, a team.  

Amer: Hmm. So he is positive, in a way? 

Deepa: He’s positive. 

Amer: Happy? 

Deepa: Happy and then confident and then he should be able to work with 
the team. 
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Amer: Hmm. How you describe in, in a way like, uh, if you want to paint 
working with a team, how, how do you show that? 

Deepa: Yeah, if I drew then, uh, I know many people would be there and 
then this, uh, this leader is one among them and he’s able to 
communicate with, uh, with his team members. And, uh, all... the, 
the team is like very happy and they are, you know, eager to listen 
to him.  

Amer: Hmm. Him or her? 

Deepa: Whoever, yeah. 

Amer: But mostly for you, he or she. 

Deepa: Doesn’t matter, any human. 

Amer: Hmm. 

Deepa: Anybody can be a leader. 

Amer: Yeah. 

Deepa: But I think in, um, this society my [inaudible 00:04:22] are like a 
male because they are getting the opportunity. 

 So, that is one biased, uh, you know, opinion of our society, but it’s 
changing now.  

Amer: Mm-hmm (affirmative). 

Deepa: Because women are... have so many limitations of, so many 
commitments of, um, the family. Like, taking care of the kids and, 
uh, you know, their first priority goes for the family. So, they are 
not coming for work, to work with a team, completely dedicated.  

 So, that is, yeah, maybe another word we can use, use to describe 
a leader is, like, dedication for that particular cause. And, uh, yeah. 
So, that particular reason, whatever he’s assembling the team, he 
should be able to, she should be able to spend time and then, uh, 
when... unbiased, selfless, what else can describe the leader? 
Hmm. Courageous. What else? I like,... doesn’t bother about the, 
the outcomes. They have... like he or she has a, like, aim, target is 
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set and then they are moving towards that. Doesn’t bother how 
many, how many challenges will be there, they’re okay to face 
anything they have to do. That kind of a person is a leader in my 
opinion.  

Amer: Do you think, uh, images, uh, are important? Like, in a company 
to... yeah.  

Deepa: Yes, yeah, because speak or... because speak more than words, not 
[inaudible 00:05:59]. We, we can make our opinion based on an 
image. That is [inaudible 00:06:07] maybe it’s an important, you 
know... but, I’m sure the blinds are also having kind of image, so 
it’s like the, the inner image which is based on our [inaudible 
00:06:15] from our, um, mind. It’s not like, maybe... [inaudible 
00:06:20] through our eyes. But, uh, from our new experience or 
mind, that image is more important actually. It’s not only the, you 
know, what is visual but the concept in your mind based on your 
experience or whatever. That also is really important part of adding 
to the image which you are saying.  

Amer: Great. So, I will show you the first, uh, image now. Uh. As I told 
you, I need... when you see it, just tell me what you think about it, 
uh, so... First image.  

Deepa: Confident leader [inaudible 00:07:06].  

 And, uh, very confident omen. He’s looking beyond humans 
capacit-, capabilities or capacities. Looking towards, um, something 
which is maybe possible only by God for a normal person. But, this 
person is looking towards something which can’t be... you know, 
even mountain or whatever, nothing is impossible for him. "Cause 
he’s looking, you know, to that level. Not like normal human’s 
level. And, uh, he very confident with, uh, gesture, like, you know 
the- 

Amer: What does this mean for you?  

Deepa: It’s victory. 

Amer: Victory?  

Deepa: Victory, yeah. You as one, he as one over the world. And, uh, I 
mean from my experience I feel that, uh, whatever I feel now 
looking at this picture is, like, yeah, like, and, uh, in this picture we 
have some kind of, you know, uh, glorification maybe kind of, um, 
may-, because of the, the, you know, believe when we look at the 
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gods then there is something in behind it. Some illumination to 
glorify that picture. Like, to create, you know, that’s, that is there 
in that picture. So, kind of, you know, somebody standing in 
between human or a god. 

 So, maybe we can add one line to our previous, uh, definition of 
leader. Like, a person who is, like, visionary to achieve something 
above human capabic-, capacities. Maybe someone like that.  

Amer: Great. So, this is first, uh, image.  

 Second image. Which was posted on LinkedIn. So, what do you 
think about that? What do you feel when you see this, uh, photo? 

Deepa: Feels very happy with that young team of, uh, from his country. 
When he believes, uh, that, uh, he can work with them and he 
believes in them that they will take the country forward. Then he is 
very happy with the team, I mean, that you are [inaudible 
00:09:32] the previous definition, like, uh, should be a team player. 
It’s not like you standing in the friend and then come here, you all 
come, you all follow me. He’s that kind of a leader, I don’t believe 
in them. But, uh, this person, he like very happy standing in 
between the team, and, uh, leader should be like that. He should 
be leading from behind. Yeah, asking others to move on. Not like I 
go, if you want you come behind me. That is not leadership. But, 
uh, he’s actually, he’s, uh, depicting what, uh, we discussed before 
about leadership, so.  

 And, uh, another thing, important thing which I feel is like, you 
know, he’s very happy with, uh, the women, the women around 
him. He believes in women leaders and he wants, he believes that 
the country will be, you know, a leading country only if equality is 
given.  

 So, we need people like that, I mean, without... only women 
fighting, um, or fighting with the, the existing leaders. We brought 
a person within, because only because of those opportunities they 
are leaders now. And, uh, if the ladies they have to struggle to 
come in front fighting with the existing leaders and it is not a good, 
uh, you know, way of leading a country. Uh, this person is not, you 
know, pushing everybody, men or women. [inaudible 00:10:55] 
maybe you can say maybe he’s supporting me, women more, if 
they are capable. So, that is, like, very appreciable. And, uh, that is 
shown here in this picture. He’s very happy in doing that.  

Amer: Great. Uh, third, uh, photo.  
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Deepa: He wants to, uh, test... whatever it is, he wants to test how it is. 
Whatever something new is, uh, you know, made or something like 
that. He want to test it before he used to others. It’s like, you 
know, programmers, uh, intelligence. Without testing and, you 
know, feel not convenient. He wants to change it. So, before giving 
it to the normal people, he wants to taste it. Like, even if it is 
[inaudible 00:11:57] bad or good or whatever it is, I want to know. 
You know? They’re not let it give to my people. If I’m happy, I’m 
sure the others will be happy. If I have... If I, um, even if it is for 
normal population, you know, the person may not be going there. 
Let them enjoy or let them suffer. That, you know, that, that is not 
a leadership quality, actually. That, uh, he’s there to test whether 
it’s okay for normal people. Whether they’ll be happy, whether 
something good, something unique is there or not.  

 So, I think he’s standing for the people around him. That is, like, 
again here also we can see he’s one person who is like happy with 
the team. That’s one thing, uh, and with the normal people like we 
could have, uh, like, you know, uh, would be restricting other 
people, you can see many people standing, many normal people. 
Should be normal people. I mean, he’s not bothered about, uh, 
somebody attacking or he’s there to be with the people. [inaudible 
00:13:02].  

Amer: So, do you think these photos represent, uh, like three photos- 

Deepa: True leadership [inaudible 00:13:16].  

 That may, that uses, like, you know, the, uh, [inaudible 00:13:22] 
basically a device leading the entire Middle East, because of this 
person.  

Amer: [inaudible 00:13:28].  

 Um, do you like to add any more comments, uh, on that? Do you 
have- 

Deepa: I wish every place, every country, you know, they have a leader like 
this, and at least, uh, the future generation of UAE’s leadership is 
like that accommodating normal people. And, uh, meeting, 
standing within the team, not discriminating. So, that I know we’ll 
be able to live here, in [inaudible 00:13:59] even our future 
generation will be able to live here, that is my hope. That’s it.  

Amer: Great. Thank you so much. So, that’s it. It’s, uh-  
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Interview # 2 (Biji) 

 

Amer: Yes. Hi, Biji. Um, just to explain- 

Biji: Hi. 

Amer: ... to you, uh, the research, as, um, I told you the research I’m, I’m 
doing in Bra-, uh, Bradford University in the UK, it’s about 
leadership. So, the title of my thesis or research is The Impact of 
Visual Representations of Leadership, which is, like, from images or 
from photos, in tribal dominated society which is, uh, it’s like 
Bedouin societies, like UAE. I’m focusing on UAE. 

Biji: Mm-hmm (affirmative). Okay.  

Amer: ... which is tribal, uh, society. So, the focus is, um, on, uh, uh, on 
how people see leaders and the leaders’ images. 

Biji: Mm-hmm (affirmative). 

Amer: So, this, in fact the, um, the process, uh, for this interview, it, uh, 
the dur-, uh, duration is less then 30 minutes, so it depends, uh, 
uh, your answers. Your name will be anonymous, no mention for 
the name, just I took it for, just to see, uh, which is I, I got, uh, you 
know, like, 10 interviews I meet with, just to, uh, differentiate 
between one, uh, and the other. 

 Uh, so, uh, the process will be as follows. I will ask you for some 
personal information, which is mostly about background because 
leaders, and the way we see images of leaders, is so dependent on 
our social background, our, where we are, fro-, uh, lived and all of 
that. So, some information about you, then I ask you a couple of 
questions general, then I will show you three photos for one leader 
from the UAE. You know him very well. Uh, each photo I will ask 
you just to tell me what you see in this photo. 

Biji: Mm-hmm (affirmative). 

Amer: That’s it. Like, uh, um, so, let me start, uh. Can I ask about your 
age? 



 
384 

Biji: Uh, I’m 4-, uh, 44. 

Amer: Uh, education level? 

Biji: Education? I am, uh, home [inaudible 00:02:07] doctor. 

Amer: Uh, domain, what domain? Where, uh? 

Biji: S-, then, I am from India. 

Amer: Yeah. 

Biji: Mm-hmm (affirmative). And- 

Amer: Which part of India? 

Biji: Yeah, southern part of India. 

Amer: Southern part. 

Biji: Mm-hmm (affirmative). 

Amer: Uh, so, languages- 

Biji: Language- 

Amer: ..-. beside English? 

Biji: Um, my, our, uh, I am from the state Kerala. 

Amer: Yeah. 

Biji: And, uh, my mother tongue is Malayalam. 

Amer: Okay. And you speak Hindi? 

Biji: Uh, I speak, uh, um, not fluently. 

Amer: Yeah. 
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Biji: Hindi is not fluent, fluent for me. 

Amer: Yeah. Okay. Uh, so, uh, do you work now? 

Biji: Uh, here I am not working. 

Amer: Yeah. Okay. How long have you been here in Dubai [inaudible 
00:03:03] at least? 

Biji: Um, uh, I have been here in Dubai for, uh, uh, 14 years. 

Amer: 14 years. And then before you came from... You, you were living in 
India before? 

Biji: Yes. 

Amer: So- 

Biji: In two years, uh, um- 

Amer: Mm-hmm (affirmative). 

Biji: ... we were in Muscat, Oman, Oman. 

Amer: Okay. So, before- 

Biji: Yes. 

Amer: ... two years, in Oman. Okay. So, the first question now, um, how 
do you describe leadership? Like, if I, if I ask you to paint or draw a 
image for leader- 

Biji: (laughs) 

Amer: ... in your mind, like, what, how you would draw that leader? 

Biji: Uh, first- 

Amer: First he or she, you need- 
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Biji: Mm-hmm (affirmative). 

Amer: ... the like, uh, is he or she? 

Biji: Yeah. Leader means that their face should be head up- 

Amer: Mm-hmm (affirmative). 

Biji: ... and we can see the leadership, uh, quality in, from their eyes. 

Amer: Mm-hmm (affirmative). 

Biji: That is what, uh, uh, we can, um, identify there in the leadership 
quality from their eyes, I think. 

Amer: Mm-hmm (affirmative). The way he or she looks at you? 

Biji: Yeah.  

Amer: Or- 

Biji: Uh, looks and their confidence in their face. 

Amer: Mm-hmm (affirmative). What else? 

Biji: Hmm, what else? Uh, it’s... The image means the whole image? 

Amer: Yeah. Like, uh- 

Biji: Whole image? 

Amer: ... yeah, his eyes. Yeah. The way- 

Biji: Um. A lot of the, uh, these po-, uh, standing posture- 

Amer: Everything. 

Biji: ... or, uh, or, you are s-, uh, thinking that only face. No? 
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Amer: Uh, anything. 

Biji: Yeah. There. 

Amer: Yeah. 

Biji: Their walking. 

Amer: Mm-hmm (affirmative). 

Biji: From their, uh, no. In the picture we cannot, uh, uh- 

Amer: Mm-hmm (affirmative). 

Biji: ... saw the way they walk. 

Amer: Mm-hmm (affirmative). 

Biji: You know? 

Amer: Yeah. Yeah. So, it, walking is, is something very important? 

Biji: Yeah. 

Amer: Like how, how do you think- 

Biji: Yeah. And uh, um, communication with, um- 

Amer: Mm-hmm (affirmative). 

Biji: ... the people. 

Amer: Yeah. Mm-hmm (affirmative). Okay. So. So, now I will show you as I 
told you, uh, for three photos, one by one. Just I need to get your 
interpretation and your [inaudible 00:05:33] thoughts- 

Biji: Mm-hmm (affirmative). 

Amer: ... on, one by one. So- 
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Biji: I will try, (laughs). 

Amer: Yeah. So, first photo. You know him- 

Biji: Ye-, yes. 

Amer: ... for sure, hmm. 

Biji: Sheikh Mohammed? 

Amer: Mm-hmm (affirmative). Yeah. Just let me, that well. Yeah. How do 
you describe that? What do you, what do you see in this photo? 

Biji: Yeah. From, show, uh, seeing her, uh, his, uh, actually- 

Amer: Mm-hmm (affirmative). 

Biji: ... everybody get that inspiration. Mm-hmm (affirmative). 
Inspiration. 

Amer: Mm-hmm (affirmative). So in a way- 

Biji: That- 

Amer: ... he looks- 

Biji: Yeah. Loo-, the, like think high. 

Amer: Okay. 

Biji: [inaudible 00:06:19] think, oh, yeah. 

Amer: Okay. Yeah. What about his hand, the salute? Do, do you know 
what that means? 

Biji: Um, that mean- 

Amer: The three, yeah- 

Biji: Um- 
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Amer: ... the three fingers? 

Biji: Three fingers? 

Amer: Mm-hmm (affirmative). 

Biji: I’m not sure about that. 

Amer: But what, uh, what, what does it, uh, like, uh, mean for you in a 
way? 

Biji: Mm-hmm (affirmative). 

Amer: Like, if you see this photo- 

Biji: Mm-hmm (affirmative). 

Amer: ... yeah. 

Biji: Yeah. Think high and we won, uh. 

Amer: Okay. 

Biji: We, we, we are reaching. 

Amer: It’s victory. 

Biji: Um. Mm-hmm (affirmative). 

Amer: Okay. It’s kind of victory. 

Biji: Mm-hmm (affirmative). Victory, yes. 

Amer: Yeah. Yeah. So, this is like a, it represents, uh, the leadership image 
in your mind, in a way, uh, the way he looks or- 

Biji: Yes. 

Amer: Okay. The second photo, this is on social media. Hmm. What does 
it mean for you this, uh, this photo? What do you feel when- 
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Biji: Well, this- 

Amer: ... you see this photo? 

Biji: Uh, did, um, any economy place? It’s among, uh- 

Amer: Let me see here if there is anything written. 

Biji: It’s more [inaudible 00:07:35] shot. 

Amer: Um, nothing. Just when you see this photo, what do you feel? 

Biji: Okay. Yeah. Leaders, uh, uh, come to the [inaudible 00:07:47] 
people. 

Amer: Mm-hmm (affirmative).  

Biji: And uh, um, they interact with the ma-, future generation- 

Amer: Mm-hmm (affirmative). 

Biji: ... and inspiring them. 

Amer: Okay. 

Biji: Yeah. 

Amer: Mm-hmm (affirmative). You see him. Okay. The third one, this is 
the third one. 

Biji: Yeah. The new, uh, regarding the new development- 

Amer: Yeah. 

Biji: ... development and, uh, uh, and I, I don’t think- 

Amer: Mm-hmm (affirmative). 

Biji: ... uh, all cultures- 
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Amer: Mm-hmm (affirmative). 

Biji: ... [crosstalk 00:08:36]. 

Amer: But he’s, here he’s crossing- 

Biji: He’s, I know. 

Amer: ... the road. 

Biji: He’s crossing the road. Yes. 

Amer: Yeah. 

Biji: Yeah. Crossing the road, [crosstalk 00:08:42]. 

Amer: How do you see? 

Biji: Mm-hmm (affirmative). Yeah, uh, that- 

Amer: What, what does it mean for you- 

Biji: That means- 

Amer: ... when you see. 

Biji: Yeah. He, uh, he, uh, he a-, wants to be like a normal- 

Amer: Okay. 

Biji: ... uh, common people. Hmm, and uh- 

Amer: Mm-hmm (affirmative). 

Biji: ... he’s coming into the common people. 

Amer: Mm-hmm (affirmative). He’s like common- 

Biji: [Crosstalk 00:09:01], you know.  
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Amer: Yeah.  

Biji: Mm-hmm (affirmative). And, uh- 

Amer: Mm-hmm (affirmative). 

Biji: ... anytime he, um, he wants to see the, uh, people, what are 
people doing- 

Amer: Mm-hmm (affirmative). 

Biji: ... and so, it’s [inaudible 00:09:12], uh, telling people he himself 
(laughs) coming out. 

Amer: Mm-hmm (affirmative). Okay. 

Biji: Yeah. Mm-hmm (affirmative).  

Amer: So he’s like example for them- 

Biji: Example, yes. 

Amer: ... in a way. Yeah.  

Biji: Mm-hmm (affirmative). 

Amer: Perfect. So, do you see that also represent some kind of 
leadership? Or it’s something like just, uh, an image? 

Biji: And I think that depends on, uh, uh, individual. 

Amer: Mm-hmm (affirmative). 

Biji: A li-, a li- 

Amer: But from your perspective, how do you see it? 

Biji: Yeah. Yeah. Would- 

Amer: When you see that photo- 
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Biji: Mm-hmm (affirmative). 

Amer: ... like, if you open the LinkedIn and found- 

Biji: Found, mm-hmm (affirmative). 

Amer: ... this photo- 

Biji: Mm-hmm (affirmative). Yeah. Uh, then, uh, uh, people feel, uh, 
feel so close to their leaders. 

Amer: Mm-hmm (affirmative). Okay.  

Biji: Mm-hmm (affirmative). 

Amer: Since you see these photos- 

Biji: Yeah. Mm-hmm (affirmative). 

Amer: Yeah. It’s closer. Okay. So, do you like to add anything on 
leadership, or the photos of leaders here in the UAE since you lived 
for long time? 

Biji: Mm-hmm (affirmative). 

Amer: So. 

Biji: (laughs) 

Amer: Do you have anything to add on that? 

Biji: I don’t, that, there are, uh, very cooperative to, in, in cooperate all 
cultures- 

Amer: Mm-hmm (affirmative).  

Biji: ... uh, in, uh, um, uh, people from all countries, uh, they are 
welcoming and treating like same. 

Amer: Mm-hmm (affirmative). 
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Biji: With, uh, that, like that there. Uh, uh, the U-, UAE itself is 
developing, and they’re, they do co-, uh, accommodate you. 

Amer: Mm-hmm (affirmative). 

Biji: That this was- 

Amer: Yeah. 

Biji: Yeah. Uh, uh, I think that, that, that is the reason of, uh, um, 
development of UAE. 

Amer: Mm-hmm (affirmative). Okay. Great. So- 

Biji: Yeah. Tolerance, (laughs). 

Amer: Tolerance, yeah, exactly. Yeah. So, I think, uh, if you don’t have 
anything to add, so that’s it. 

Biji: Yeah. 

Amer: Okay. Thank you so much. 

Biji: Thank, thank you.  

Amer: Thank you. Yeah.  

Biji: I wish all the best for you. I have a- 
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Interview # 3 (Liji) 

 

Amer: Hi Liji. 

Liji: Hi (laughs). 

Amer: Uh, thank you for, uh, be part of this, uh, research. Um, just first, I 
will tell you about the research itself. It’s, uh, about leadership.  

Liji: Mm-hmm (affirmative). 

Amer: From visual perspectives.  

Liji: Okay. 

Amer: So, uh, the title of the research is "The impact of visual 
representation of leadership"... 

Liji: Uh-huh. 

Amer: ... "in the tribal dominated societies". Which is, uh, it’s uh, I- I take 
the example of the UAE.  

Liji: Mm-hmm (affirmative). 

Amer: So, talking about leadership in the UAE.  

Liji: Mm-hmm (affirmative) okay. 

Amer: Um, the focus as the title shows, uh, the focus is on, uh, leaders or 
leadership image. Like how you see the image or photo of 
leadership and what that, uh, the reflection of image on people 
that they consume or they see the photos, um, so- [crosstalk 
00:00:53] 

Liji: Like when we see somebody’s picture, we have to, oh, express our 
ideas, right? 

Amer: Exactly, exactly.  
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Liji: Okay. 

Amer: Any leader. 

Liji: Okay. 

Amer: Maybe in India you see, uh, any leader from- 

Liji: Yeah, yeah. 

Amer: Mahatma Gandhi- 

Liji: Oh, okay, okay. 

Amer: Or someone else.  

Liji: Yeah. 

Amer: So they have photos, so what kind of impact- 

Liji: What... Yeah, we feel- 

Amer: You feel, yeah. Uh, so, now the process is... The interview will, 
won’t take more than, maximum 30 minutes. 

Liji: Okay. 

Amer: Uh, your name will be anonymous.  

Liji: Mm-hmm (affirmative). 

Amer: No mention for your name.  

Liji: Okay. 

Amer: Um, the process is to first collect some personal information 
because the way we perceive leadership, uh- 

Liji: Okay. 
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Amer: It’s very, um, socially, uh related. Like, if you are from India would 
be different than if you are from-  

Liji: Yeah. 

Amer: From, uh Saudi Arabia for example. 

Liji: Mm-hmm (affirmative) okay. 

Amer: So, lots of... This is why I will ask you some personal information 
about you.  

Liji: Yeah, sure, sure. 

Amer: Then, after, I will ask you two... One or two questions. General 
questions about leadership. 

Liji: Okay. 

Amer: And images. 

Liji: Okay. 

Amer: And then I will show you three photos- 

Liji: Okay. 

Amer: Or one leader, you know him very well, from the UAE- 

Liji: Mm-hmm (affirmative). 

Amer: Each photo, you will... Just I need to tell me what you see, or what 
you... Had the impact on that. 

Liji: Okay. 

Amer: So one by one. So first, uh, name is, Liji. I don’t need, uh, full name. 

Liji: Okay. 
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Amer: Age? 

Liji: 41... 43. 

Amer: Uh, education level? 

Liji: Um, graduation. 

Amer: Uh, work domain? 

Liji: Uh- 

Amer: What, uh- 

Liji: Uh, it’s art and, um- 

Amer: Art? 

Liji: Uh, yes. 

Amer: Okay. So you’re art... Artist, or? 

Liji: Uh, no, no, no. Not like that, uh, my wing- hom-, uh, it’s a com- 
combination of s- f- few subjects, uh- 

Amer: Yeah. 

Liji: Like, economics, and, uh, maths, but something like that. 

Amer: Mm-hmm (affirmative)- 

Liji: Uh- 

Amer: Okay. 

Liji: Um (laughs)- 

Amer: So what is... Do you work now? 



 
399 

Liji: Uh, no. Now I am not working. Before I used to work, um- 

Amer: Yeah, what kind of work you used to have at home? 

Liji: Uh, it’s a- it’s an admin work, uh- 

Amer: Okay. 

Liji: Related to, uh- 

Amer: Admin work- 

Liji: Yeah. 

Amer: Before. 

Liji: Yeah. 

Amer: Languages? 

Liji: Uh, I, uh- 

Amer: English, for sure. 

Liji: Yeah, English, and my, um, mother tell, Malayalam, and uh, 
national language, Hindi. 

Amer: So you speak Hindi a lot- 

Liji: Hindi, also. Mm-hmm (affirmative), yes. 

Amer: Okay. So you’re from south from in India? 

Liji: Southern India. 

Amer: Yeah. 

 How long have you been here and why? 
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Liji: Here, in Dubai? Uh, uh, in between I took uh, some gaps.  

Amer: Mm-hmm (affirmative). 

Liji: I was here for uh, 14 years before. 

Amer: Mm-hmm (affirmative). 

Liji: Then I moved to... Relocated to Singapore, and came back, and 
now, uh, um, now it’s, um, fifth year. 

Amer: Fifth? 

Liji: Yeah. 

Amer: So in total, 19 years? 

Liji: Uh, yeah (laughs). 

Amer: 19 years in Dubai. 

Liji: Yeah (laughs). 

Amer: Any other cities in the Middle East? 

Liji: Uh, no.  

Amer: No. Okay, so 19 years in Dubai. 

Liji: Mm-hmm (affirmative). 

Amer: Um, now the first question is, uh, how do you describe leadership? 
Like from image perspective... If you are a painter- 

Liji: Mm-hmm (affirmative). 

Amer: And I ask you like, draw me- 

Liji: Mm-hmm (affirmative). 
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Amer: A photo for a leader.  

Liji: Mm-hmm (affirmative). 

Amer: He, or she.  

Liji: Mm-hmm (affirmative). 

Amer: I don’t know what you see the leadership, or leaders, but, uh, how 
do you describe that- that image for leaders? 

Liji: Leaders - uh, leaders are these, uh, inspirers, no? (laughs). 

Amer: Yeah. 

Liji: Yeah. That, uh, [inauduble 00:04:29] leadership by being in, uh, 
they should, uh- 

Amer: Inspired them? 

Liji: Yeah. Inspire. And, uh, from ou- our- our own caliber, we should, 
highlight... It helps to help highlight our own caliber like that 
(laughs). 

Amer: Mm-hmm (affirmative). So this is the photo of, uh, inspirational. 

Liji: Mm-hmm (affirmative). 

Amer: Do you think, uh, leaders are he or she? Want see, what- what do 
you see? 

Liji: Mostly- mostly, I see leaders male-dominated (laughs). 

Amer: Male dominated, yeah. 

Liji: Yeah. 

Amer: Even in India, lots of female- 

Liji: Leaders- 
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Amer: Leaders, uh, political leaders- 

Liji: Yeah, political leaders also (laughs). 

Amer: Now, but you still see leaders, uh, more of male? 

Liji: More male (laughs). 

Amer: Yeah. Okay. So, uh, just, I will- I will start showing the first photo. 

Liji: Mm-hmm (affirmative). 

Amer: Just I need to... Tell me what you think, uh, what the perception 
you get?  

Liji: Wow. 

Amer: This is first photo. 

Liji: Oh (laughs). 

Amer: You know? 

Liji: Okay. 

Amer: And this is famous photo [inaudible 00:05:28]. 

 What do you feel when you see these photo? 

Liji: He’s always, victoring any field (laughs). 

Amer: Yeah. 

Liji: Yeah. He like to inspire others also, and also, uh, he’ll not, uh, give 
up for anything. Whatever the challenge is, he’s ready to take. 

Amer: Hmm. How do you see that, like from his eyes? From his hands? 
What exactly? 

Liji: Uh, from his like, victory service badge (laughs). 
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Amer: Yeah. 

Liji: Highlighted. Fingers, no? 

Amer: Yeah. 

Liji: That- that shows that he’ll not ready to go... Ready to take any 
challenges.  

Amer: Mm-hmm (affirmative) what about his eyes? So the way he looks, 
uh- 

Liji: Yeah. He’s, uh, he’s very, like ready to, insp-, hmm, very- very 
charming.  

Amer: Mm-hmm (affirmative). 

Liji: Look whatever... What charismatic- 

Amer: Mm-hmm (affirmative). 

Liji: Way of approaching the- 

Amer: Mm-hmm (affirmative). 

Liji: People. 

Amer: Mm-hmm (affirmative). 

Liji: Right? (laughs) 

Amer: [inaudible 00:06:31], yeah. 

Liji: That, uh, I always felt, is a really... Ready to, what was it... Benefit 
of taking a challenge- 

Amer: Mm-hmm (affirmative). 

Liji: And uh, what else like was there (laughs).  
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Amer: Okay- 

Liji: That’s (laughs)- 

Amer: Yeah. So the second one, which is, I found it on social media, on 
LinkedIn. Uh, this one. Wh-what do you think about this photo? 

Liji: Yeah. Okay. 

Amer: What does it mean? 

Liji: Yeah. 

Amer: Like, when you see a photo like that. You don’t- 

Liji: Oh. 

Amer: Because, here there is something in Arabic- 

Liji: Oh, here, okay. 

Amer: You don’t understand what is written. So what do you think? 

Liji: Is a, uh, these, uh, ready to give equal opportunities for ladies, in 
the, uh, ladies in the society.  

Amer: Mm-hmm (affirmative). 

Liji: Like that, for, uh, education, or whatever the field. She, uh, ready 
to see the lady should come forward, and uh, do their parts for the 
society. 

Amer: Mm-hmm (affirmative). 

Liji: And uh, for education sections. Either for the education section, or 
any other field. 

Amer: Mm-hmm (affirmative). 

Liji: That’s, I felt- 
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Amer: Is largely support, uh- 

Liji: Yeah, yeah. 

Amer: Woman. 

Liji: Yeah, yeah. They always, uh, ask, uh, to come forward- 

Amer: Mm-hmm (affirmative). 

Liji: To take up any- any- anything that ladies... Not even the- the- 
shou- there should, uh, sit in the house, but come forward, and, 
uh- 

Amer: Mm-hmm (affirmative). 

Liji: Forward for, uh, even the education session, or uh- 

Amer: Mm-hmm (affirmative). 

Liji: The education is the first step for- 

Amer: Mm-hmm (affirmative). 

Liji: Everything. 

Amer: Mm-hmm (affirmative). 

Liji: And the first, uh, basic, uh, needs they should, uh, give to the 
society like that- 

Amer: Mm-hmm (affirmative). 

Liji: Uh, from ladies only, the d-development can see from the basic 
foundation starts from the home- 

Amer: Mm-hmm (affirmative). 

Liji: And the ladies have the good education, or the proper work of 
guiding their students, then- then he, uh, understand that, I think- 
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Amer: Mm-hmm (affirmative). 

Liji: That, that is the basic, uh, thing for the development for this 
society. 

Amer: Mm-hmm (affirmative). 

Liji: We need, maybe, thinking like that way. He re-, uh, he is giving all 
the opportunities for the ladies (laughs). 

Amer: Mm-hmm (affirmative), great. 

 Uh, the third one, and last one is, uh, this one. 

 He’s here, so it’s written in English, here. 

Liji: I think this one is City Walk? 

Amer: Yeah. 

Liji: Okay (laughs). 

Amer: If you see the entire photos lined up. 

Liji: Yeah. I was here from ‘95. I saw all the developments from- from 
that, a- uh, [inaudible 00:09:24], this much. 

Amer: Yeah. 

Liji: I- I remember all those areas were so deserted.  

Amer: Mm-hmm (affirmative). 

Liji: Now, we can see the development, what we seeing now, no? 

Amer: Mm-hmm (affirmative). 

Liji: So that is, a, true leader can only, uh, develop in that way. 

Amer: Mm-hmm (affirmative). 
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Liji: Then, now I am- I think that, uh, Dubai is the one of the best- 

Amer: Mm-hmm (affirmative). 

Liji: Maybe because... Only because of these leaders. 

Amer: Mm-hmm (affirmative). 

Liji: That they are ready to be ready for, even not for the locals, but for 
the expatriates also, they are giving lots of opportunities. So 
development, uh, he considered development, uh, is uh, it’s a- it’s 
a compilation of different things. 

Amer: Mm-hmm (affirmative). 

Liji: And he’s ready to give for everything for, any... Without- without 
considering religion, culture, or anything. 

Amer: Mm-hmm (affirmative). 

Liji: He’s given all the opportunities in UAE- 

Amer: So if you don’t know the background, if you haven’t lived here for 
19 years- 

Liji: Mm-hmm (affirmative). 

Amer: So, and see that photo- 

Liji: Yeah, that is a lot of difference. That, uh, when we were there from 
that, I think from, that to... What is that, Trade Center?  

Amer: Yeah. 

Liji: From Trade Center to [inaudible 00:10:38], there was nothing 
(laughs). 

Amer: (laughs). 

Liji: It was a deserted area. 
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Amer: Yeah. 

Liji: Now, I-it’s, a difficult to see the desert area- 

Amer: Yeah. 

Liji: (laughing) because of that development. 

Amer: Yeah. 

Liji: That’s only... That, uh, leaders can... Good leaders can provide such 
development- 

Amer: Mm-hmm (affirmative). 

Liji: In a country (laughs). 

Amer: Mm-hmm (affirmative), great. 

 Uh, do you like to add anything, uh, on that? 

Liji: [inaudible 00:11:09] everything is, uh, well- well managed. Just to 
see that they are crossing the road, because that rules and 
regulations has strictly followed the country. 

Amer: Mm-hmm (affirmative). 

Liji: Right? 

Amer: Well, that is, yeah. 

Liji: (laughs). 

Amer: Yeah. Assigned for leaders, yeah. 

Liji: Yeah (laughs). 

Amer: Yeah, great. 

 Yeah, great. 
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Liji: Okay. 

Amer: Well, that’s it. Thank you so much, uh- 

Liji: I... 

 

Interview # 4 (Ruchi) 

Amer: Hi. Uh, Ruchi. It’s, uh uh, I pronounce it, uh, fine?  

Ruchi: It’s perfect.  

Amer: Good. Good. Great. Uh, so, uh, uh, um... I’m, I’m doing ah research about 
visual leadership. Uh, so, uh, today, um, uh... just let me first brief you 
about, uh, the research itself. The title of the research is called The Impact 
of Visual Representations of Leadership- 

Ruchi: Mm-hmm (affirmative) 

Amer: ... and the Tribal Dominated Societies." Which is a bit, like, focusing on 
here, on the UAE. 

Ruchi: All right. 

Amer: [inaudible 00:00:38] environment. So, um, the focus, uh... as a focus, you 
know exactly what kind of, like, photos leaders are, uh, are presenting to 
followers here, and the impact of these photos on followers. 

Ruchi: Hmm. 

Amer: How the see it, but the influence the followers got when they see these 
photos. 

Ruchi: Sure. 

Amer: Um, uh, uh. So, um... Uh, the interview duration would be less than 30 
minutes. So, uh, uh, you name will be a- anonymous, no, no mentioning for 
the names. 
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Ruchi: Okay. 

Amer: Uh, uh, the process is as follows; first of all, I need, like, some information... 
personal information about you. Mostly about your background. 

Ruchi: Okay. 

Amer: Um, and then after, I will ask you couple of questions, general questions 
about the images. Then after I will show you three photos- 

Ruchi: Mm-hmm (affirmative). 

Amer: ... of one leader from UAE, uh, one by one, and get you inputs on them. 

Ruchi: Sure. 

Amer: Okay. First of all, uh, can I ask you about your age? 

Ruchi: My age is 30. 

Amer: 30. Uh, education level? 

Ruchi: I’m a, I’m a, um, bachelorette degree. I’ve done a bachelor degree in 
engineering. 

Amer: Engineering. 

Ruchi: Yes. 

Amer: So work domain now? 

Ruchi: Um, as of now it’s marketing and sales, and yoga, whatever works out. 

Amer: Good. Languages besides English? 

Ruchi: I know Hindi. Uh, I know a language called Guajarati, which is G-U-J-A 

Amer: G- U 
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Ruchi: J-A-R-A-T-I. And, um, I can read and write Arabic, but very little 
conversation, I can’t- 

Amer: Okay. 

Ruchi: Yeah. 

Amer: So you are from India. Which part of India? 

Ruchi: Gujarat. 

Amer: Gujarat. Which is, uh... 

Ruchi: Uh, West. 

Amer: West. Okay. How long have you been in Dubai or Middle East? 

Ruchi: I have been brought up here. So- 

Amer: Ah. 

Ruchi: ... all my life. 

Amer: Okay. So, first of all, the first question, general question, is, how do, do, uh, 
y- you describe images? Like if, uh... if you are a painter- 

Ruchi: Hmm. 

Amer: ... or artist, and I told you that I needed photo for leadership or- 

Ruchi: Right. 

Amer: ... the symbols of leadership- 

Ruchi: Right. 

Amer: What you come up with? 

Ruchi: Oh, it’s interesting. Um, somewhere, a leader, I think in the gaze of the 
leader itself, in the way he looks or she looks. 
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Amer: Hmm. 

Ruchi: There is, uh, confidence. Very comfortable within themselves. And just 
talking to them, they’ll use few words. They inspire people around them. 
So, if, if the photography, then it’s that gaze that, um- 

Amer: Hmm. 

Ruchi: ... that confidence. A lot of stories come by just that look. 

Amer: Hmm. 

Ruchi: That he is comfortable in his own skin. And in terms of symbols, I think it’s, 
it’s a person himself, it’s... or herself. 

Amer: Hmm. 

Ruchi: There’s nothing else. I mean, no external factors bring that leader out. 

Amer: Yeah. 

Ruchi: A leader is a leader within. 

Amer: Hmm. 

Ruchi: It’s not by any external factor. 

Amer: Hmm. And a- 

Ruchi: So... 

Amer: ... leader for you, he or she- 

Ruchi: Um. Who I consider a leader? 

Amer: Yeah. 

Ruchi: Um. It’s someone who’s known, you mean, like a famous personality or just 
a- 
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Amer: No. Just a- a... It’s like, uh, whenever you think about leaders they are 
males or females, what works for you? 

Ruchi: Um, so, funnily, predominantly, it becomes males in my head. 

Amer: Hmm. 

Ruchi: But, I feel like times are changing, and somewhere the confusion is still 
there. That- 

Amer: Hmm. 

Ruchi: ... that ladies can also be leaders. But we haven’t seen as many powerful 
leaders, uh, in women yet. 

Amer: Hmm. 

Ruchi: I mean, there’s a lot more potential there. 

Amer: Yeah. 

Ruchi: So... 

Amer: Hmm. 

Ruchi: In terms of men, my, uh, my ex, uh, boss- 

Amer: Hmm. 

Ruchi: ... he is a fantastic leader. 

Amer: Hmm. 

Ruchi: Uh, he just inspires people by the way he talks. His presence itself. He 
walks in the office and there’s a aura around the office. 

Amer: Hmm. 

Ruchi: Um... you know? If he takes up a call with a client, there’s no need to, uh, 
establish [inaudible 00:05:23] it just... it’s just understood. 
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Amer: Hmm. 

Ruchi: So, the... He, he’s the one I get inspired by, yes. 

Amer: Yeah. So, mostly it’s his eyes or the- 

Ruchi: Yes. 

Amer: ... leaders eyes. 

Ruchi: Yes. 

Amer: The way he looks at, uh... 

Ruchi: Yeah. His eyes are very important. 

Amer: Okay. Hmm. Um. So now I will show you the three photos I told you about, 
uh, one by one to get your inputs on them. First, him. 

Ruchi: Oh, it’s- 

Amer: You know him? 

Ruchi: ... the famous, uh- 

Amer: Yeah. 

Ruchi: ... photo of... 

Amer: Very famous. 

Ruchi: Yeah. 

Amer: So, what do you think about this photo? 

Ruchi: Well, uh, this is a very, uh, happy photo. 

Amer: Hmm. 
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Ruchi: But, um, in terms of leadership, it’s all right, because he’s not looking in- 
into the camera. 

Amer: Hmm. 

Ruchi: It’s a side profile. And it’s... the, the emphasis is more on his hands- 

Amer: Hmm. 

Ruchi: ... than on him as a person. So... But I know the w-... kind of work he’s 
done, so that’s enough to get me, you know, hooked. 

Amer: Hmm. 

Ruchi: But for a person who doesn’t, uh, know who he is, it’s a normal photo. 

Amer: Okay. So if you don’t know him- 

Ruchi: Yeah. 

Amer: ... so the focus... your focus will be on the hands. 

Ruchi: Yes. 

Amer: Right? Not on... ‘Cause he’s not looking at you. 

Ruchi: Not looking at me also, so yeah. 

Amer: Yeah. 

Ruchi: So, for me, like I said, the gaze is a power. 

Amer: Hmm. 

Ruchi: And so, here it’s just hands, which- 

Amer: Hmm. 

Ruchi: ... is not, hmm, you know, enough- 
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Amer: Hmm. 

Ruchi: to... 

Amer: Why do you think, like, he’s, uh, like, always looking somewhere else? Like, 
most of, uh, the photos- 

Ruchi: Mm-hmm (affirmative). 

Amer: ... he... like, leaders, uh, do not look at- 

Ruchi: They don’t look. 

Amer: ... at, at people. So, they are looking somewhere else. Do you have any, 
any, uh, idea why? 

Ruchi: Maybe if I see more photos I- I’d know, but, um, if I would guess then if 
you’re a leader you shouldn’t be afraid to look in the camera. There’s no... 
there’s nothing to hide. There’s so much of confidence inside- 

Amer: Hmm. 

Ruchi: ... you know what you’re doing, you’re leading a team. 

Amer: Hmm. 

Ruchi: And, a leader is, one, who is able to motivate people around him or her. 

Amer: Hmm. 

Ruchi: So, I don’t see why they would not look at the camera. 

Amer: Yeah. 

Ruchi: But, um, maybe it’s, uh, it’s to show their vision. They’re looking forward 
ahead- 

Amer: Hmm. 

Ruchi: ... maybe that’s the reason why for that. 
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Amer: Hmm. 

Ruchi: Or maybe there’s so much happening in their mind, so m- so many, uh, 
processes that they’re obviously preoccupied, um, I guess. 

Amer: Yeah. Hmm. 

Ruchi: Yeah. 

Amer: What about his hands? Uh, uh, uh, uh, what that means for you? 

Ruchi: Well, it’s a symbol of peace or victory. 

Amer: Hmm. 

Ruchi: And, um, it’s, uh, it’s good because he’s inspired that among the people. 
He’s trying to show that he’s the symbol of- 

Amer: Hmm. 

Ruchi: ... peace for the country. 

Amer: Okay. 

Ruchi: And if he’s there as a leader then everyone is comforted. 

Amer: Hmm. 

Ruchi: We have somebody who’s so... visionary who’s looking out for us. 

Amer: Hmm. 

Ruchi: But, um... It’s okay. 

Amer: Mm-hmm (affirmative). 

Ruchi: It’s... Yeah. 

Amer: So, the second photo is, um, this one for the same leader. This is on his 
LinkedIn, um... 
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Ruchi: All right. 

Amer: You can tell that was few, few months ago, I guess. 

Ruchi: So, this photo for me is, like, sweet. I mean, uh, he’s around a lot of... it’s 
looks like they’re graduates or... I don’t know, they’re, uh, women 
delegates. 

Amer: Hmm. 

Ruchi: But, uh, he’s... his stance is very neutral. And, um, he seems kind of, like, 
he’s o- [ovened 00:09:11] with a lot of people around him. 

Amer: Hmm. 

Ruchi: So, he’s kind of closed his hands in here. 

Amer: Yeah. Mostly women. I think all of them are. 

Ruchi: (laughing) Yeah, they’re all women. Exactly. 

Amer: (laughs) Yeah. 

Ruchi: So, it’s, um... Again, it’s, uh, in terms of leadership, you can see that, you 
know, he’s surrounded with people, and he’s- 

Amer: Hmm. 

Ruchi: ... in his own element. You can see how popular he is by everyone following 
his hand gesture, the- 

Amer: Yeah. 

Ruchi: ... peace symbol. 

Amer: Yeah. 

Ruchi: So, he’s kind of, like, shy. I think that everyone is, like, praising him 
probably, and he’s not... you know? So that’s what I like about the photo. 

Amer: Hmm. 
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Ruchi: His humility- 

Amer: Yeah. 

Ruchi: ... that’s what I think. 

Amer: Hmm. Hmm. The third one is this one. This is you see like some title in 
English. 

Ruchi: Right. 

Amer: This... Like, the, the second one was in Arabic, all in Arabic, so I think it’s 
the focus for Arabic. 

Ruchi: Right. 

Amer: Or local people. This is more English. 

Ruchi: Right. 

Amer: So... 

Ruchi: Still works. 

Amer: Uh, this one. 

Ruchi: Um, the other photos are very clear, so I don’t even know which is he on. I 
assume it’s this one? 

Amer: Yeah, I think s-... yeah, I think so. He is the one here. 

Ruchi: Okay. Um, as a photo representing leadership, it’s very hard to figure out 
from this photo because it’s very blurry. 

Amer: Yeah. 

Ruchi: And, um... 

Amer: Like, what, what does it represent to you when you see a leader, uh, 
crossing the road this way? 
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Ruchi: Well, he’s leading by example. He’s... You can see it’s a green man, so he’s 
not breaking any rules. 

Amer: Hmm. 

Ruchi: And, uh, he almost seems like one of forward people. 

Amer: Hmm. 

Ruchi: So people are walking behind him or next to him, by his side. 

Amer: Hmm. 

Ruchi: And, uh, he’s... He seems like he’s comfortable. 

Amer: Hmm. 

Ruchi: Uh, there’s no... not mu-... that much of crowd and security. 

Amer: Hmm. 

Ruchi: And this is one of a popular place. City Walk is a very, uh, a nice place to be. 

Amer: Yeah. 

Ruchi: It’s, uh, filled with, uh, very different expats and local population and 

Amer: Hmm. 

Ruchi: So he seems to be, be visiting this place. It’s, uh... He shows respect for all 
people. 

Amer: Hmm. 

Ruchi: That’s what I like. And, this is photo represents just him walking, uh, 
crossing the street. Confident, from the way he’s walking. One foot 
forward. 

Amer: Hmm. 
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Ruchi: And in terms of the clothes he wants us to see that it’s very simple. 

Amer: Yeah. 

Ruchi: He, he, he doesn’t try to, you know, become somebody else. 

Amer: Hmm. 

Ruchi: I like that. Normally, otherwise, people who are leaders will try to, you 
know, show they’re different from the other people. 

Amer: Yeah. 

Ruchi: But he’s one of them. 

Amer: Yeah. 

Ruchi: And that I, I, I can see in the photo, clearly. 

Amer: Hmm. 

Ruchi: Like, if you didn’t tell me, I wouldn’t know which one he is. 

Amer: Yeah. 

Ruchi: So, he’s one of the people. 

Amer: Hmm. 

Ruchi: And that’s important for a leader. 

Amer: Okay. So, yeah... That’s it. So, do you like to ask something on what you’ve 
seen? 

Ruchi: Uh, uh, in terms of leaderships here in UAE? 

Amer: Yeah. 

Ruchi: I see- 
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Amer: Or the images, in a way, like, do you think the images for leaders are 
important here or not? 

Ruchi: Here I have seen images of leaders in almost every shot. Like, when I was 
working advertising also there were some clients who had wanted us to 
source images for them, for, uh, Sheik Zayed, Sheikh Mohammed, and get 
the best of frames because they wanted to put it up on their, uh- 

Amer: Hmm. 

Ruchi: ... universities, and shops. I don’t think it is a mandate, mandate, but 
somehow people just feel inspired to keep in their, uh- 

Amer: Perfect. 

Ruchi: ... premises. 

Amer: Hmm. 

Ruchi: Um, more than that... I mean, if you go to [inaudible 00:13:11], small small 
shop, the shop is tiny- 

Amer: Yeah. 

Ruchi: ... but they’ll still have those photos. 

Amer: The three photos. 

Ruchi: Yeah. 

Amer: Hmm. 

Ruchi: So it just shows that he’s very loved. 

Amer: Hmm. 

Ruchi: Uh, these, uh, the sheikhs of Dubai, Abu Dhabi, even the Sheik Zayed, he 
founded, uh, UAE. 

Amer: Hmm. 
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Ruchi: They’re very popular among the people here. 

Amer: Yeah. 

Ruchi: And, uh, because they’re here the people are comfortable to come from 
around the world and stay here. 

Amer: Hmm. 

Ruchi: And they kind of developed... and we’re seeing here. So the pictures are... 
they’re very royal, like, they’re just wearing very simple clothes but 
they’re... [inaudible 00:13:47] like I was telling you. 

Amer: Yeah. 

Ruchi: If you see photos... sometimes Sayed [inaudible 00:13:51] very powerful 
photo, what I’ve seen in these shops. And people feel comfortable- 

Amer: Hmm. 

Ruchi: ... knowing that, uh, someone like that is leading them 

Amer: Yeah. 

Ruchi: So, I’m one of them. 

Amer: Great. Yeah. Great. Thank you so much. 

Ruchi: Uh, you’re welcome. 

Amer: So, that’s it with me. 
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Interview # 5 (Natasa) 

 

Amer: So, uh, just, uh... Uh, first, I will explain to you the research. Um, 
the uh, title of my research is, "The Impact of Visual 
Representations of Leadership in- 

Natasa: Uh-huh (affirmative). 

Amer: Tribal-Dominated Societies: A Critical Qualitative Study of Aesthetic 
Leadership in the UAE." Um, now the focus of my study is uh, 
leadership, and from visual perspective, visual discourse of 
leadership. 

Natasa: Uh-huh (affirmative). 

Amer: Uh, my focus is on the tribal, uh, dominated uh, societies, mainly 
the Bedouin society, in Arabia. I, I took uh, UAE as uh, an example 
of, uh, the uh, the tribal or the Bedouin uh, societies. Um, I’m, I’m 
working on, uh, uh, images and from aesthetic uh, perspective, uh- 

Natasa: Okay. 

Amer: So, uh, so, I’ll... Uh, the, the, the interview will, will be less than 30 
minutes. It’s around like, uh... Won’t be more than 20 minutes, in 
fact, so- 

Natasa: Okay. 

Amer: Uh, your name will be anonymous, so no mention for the name. I 
will use just, uh, first name, um, on the study, uh- 

Natasa: (laughs) 

Amer: Yeah, so, um, uh, uh, the process will be as, as, as follows. First of 
all, I need to collect some personal in-information, uh, if you don’t 
mind, uh- 

Natasa: Uh-huh (affirmative). 
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Amer: Which is, give me some, um, like background about you. Uh, 
cultural background uh, and educational background [pon see 
00:01:42] and then I will, I will send you, uh, a photo, like three 
photos. I will show you three photos for one of the leaders, the 
main uh, leader from the UAE- 

Natasa: Uh-huh (affirmative). 

Amer: So, I’ll send you the photos one by one by email just to check and 
then we discuss each of these, uh, photos together. Uh, why I’m 
sending one by one because I need to get your uh,  reflection on 
each photo, like, uh, to get what exactly you think about each 
photo, uh, uh,  whenever you, you see that photo. 

Natasa: Okay. 

Amer: Uh, first of all, just, uh, uh, uh, can I ask you, uh, about your age? 

Natasa: Uh, I’m 35. 

Amer: Thirty-five. Uh, education, uh, educational level, if- 

Natasa: I finished a master of science and now I’m completing the Ph.D. 

Amer: Okay. Uh, work domain, which area? 

Natasa: I’m in marketing, marketing manager for 10 year. 

Amer: Languages you speak, besides English? 

Natasa: Uh, Slovenian, Croatian, Italian and Spanish. 

Amer: Okay, great. Uh, country of origin? 

Natasa: Uh, Slovenia.  

Amer: Slovenia. How, how long have you been in Dubai or the Middle 
East? 

Natasa: Over nine years. 
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Amer: Nine years. 

Natasa: All in Dubai. 

Amer: All in Dubai, okay. Okay, great. Um, let me start sending the 
photos. Um, just one minute. I will send photo number one. 

 Just, uh... The first question, in fact, uh, it’s, uh, uh, general about, 
uh, how do you scribe, uh, describe leadership image. Like, if, um, 
I’m telling you like, uh, if you want to paint leaders or leadership, 
uh, what kind of image, what kind of symbols, what kind of, uh, 
um, of image you, you would draw for, for, leadership. 

Natasa: Uh, sorry, just a second- 

Amer: Yeah. 

Natasa: Can, can you hold the line? 

Amer: Sure. 

Natasa: Sorry, [inaudible 00:04:12], I’m in a meeting. Can I call you back? 
Thank you. Uh, sorry. So, what kind of, of image or, or symbol of 
something I associate to leadership? 

Amer: Yes, exactly.  

Natasa: Um, okay. The main would be like, uh, leaders in, in politics, like, 
uh, President Barack Obama or, uh, Khalid Sheikh Mohammed, 
something like that. Um, otherwise, I, I feel all-always it is a male 
figure and dressed in a, in a suit, in very traditional suit... Uh, not 
for the middle east (laughs)- 

Amer: No.  

Natasa: Traditional uh,  for the, for the Western world. This would be, let’s 
say, mainly what, what comes to mind first. 

Amer: Okay, so mostly he is uh, a male, right? 

Natasa: Sorry? 
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Amer: Like, uh, what I, I... What you describe is a male or female mostly 
for you? 

Natasa: Male, male, mostly male. 

Amer: Mostly male. 

Natasa: Yes. 

Amer: Okay, and, uh, what, what kind of symbols, uh, do you think, like 
do you use for, for leadership or leaders in, in general? 

Natasa: Can you give me an example? I don’t understand what you mean 
by symbol. 

Amer: Like, uh, the way, for example, if, uh, uh, uh, a, a, a way of look, uh, 
the way he, he, because you used, uh, that uh, he is male, so wha-
what kind of like, uh, uh, eyes, what kind of way of walk or way of 
speaking. What kind of- 

Natasa: Uh-huh (affirmative). Okay. Um, uh, he would be, um, speaking 
very confidently- 

Amer: Mmm. 

Natasa: Uh, showing charisma, um, let’s say, happy, but not laughing, not 
smiling too much, but still, uh, positive uh, positive face and, uh, 
being, standing straight up- 

Amer: Mm-hmm (affirmative). 

Natasa: With the shoulder and, you know, the, the proper posture. 

Amer: Hmm. 

Natasa: Um, that’s mainly. 

Amer: Okay. Okay, I’m just... I’m... I don’t know why I cannot send you 
photos, um... let me do... I will, I will send it by, um- 

Natasa: Are they big? How large are they? 
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Amer: Just it doesn’t work or... Just one minute. I will send it. I think it’s 
better to be sent by, uh... Okay, I already sent you the first image, 
uh, uh, by uh, Skype. 

Natasa: By Skype... (silence) I did not receive it yet. 

Amer: Yes, I think it’s very slow. I don’t know what’s going on with the 
internet. (silence) 

Natasa: Do you see me, that I am on Skype? 

Amer: Yes, I’m trying, uh... I’m sending them. (silence) 

Natasa: No, nothing came anywhere. 

Amer: Mmm. (silence) They are coming. I’m not sure what’s going on. 
(silence) 

Natasa: I don’t have neither in spam or [crosstalk 00:08:18]- 

Amer: Yes, I, I don’t know why. Even through email, it doesn’t work or, so 
I don’t know- 

Natasa: So, so which... I mean, are you, are you sending? 

Amer: I’m sending from Hotmail, but I think, uh, my internet is not that 
good. Hmm. 

Natasa: Do you want to send me by WhatsApp?  

Amer: Uh, yes I will send them but let me see if I have them here.  

 Okay. So now you have the first photo. 

Natasa: Mm-hmm (affirmative). 

Amer: Can you describe what you see, what uh, like I would like to, to 
hear from you uh, uh, wh-, like what kind of input you have, what 
kind of interpretation you have on the first photo. 

Natasa: Hmm. I see Sheik Mohammed.  



 
429 

Amer: Yeah. 

Natasa: Um, and uh, I know this is a thing but for some things he has done 
(laughs) uh, recently- 

Amer: Yeah. 

Natasa: I don’t think he’s a [inaudible 00:09:30] I think of something else. 
Um, but there’s something positive for the country and the people 
in the country and he’s very proud of this uh, and and he’s showing 
it like in a proud and positive way. 

Amer: Okay. But uh, like from visual perspective uh, how do you see the 
leadership uh, uh, uh, uh, way like uh, is it showing his leadership 
in this photo? If you even don’t know the, the leader uh, so uh, 
how do you see that this represent leader?  

Natasa: Um, I mean if I wouldn’t know that that is uh, the sheik- 

Amer: Yeah. 

Natasa: Um, based on his posture and, and how, how he looks and I mean 
uh, his face, uh, it, it seems that he’s a person that is uh, that is 
usually uh, not leading people but that is somewhere and in the 
upper level let’s say of a, of a, of the population. 

Amer: Hmm. 

Natasa: So it’s something important, something, someone, someone 
important. Someone that is used to speaking to the public. 

Amer: Okay.  

Natasa: [crosstalk 00:10:41] 

Amer: And uh, this symbol in his hand, you don’t know what exactly does 
it mean but uh- 

Natasa: I can’t remember. I know that they have uh, banners and 
everything but I really, I can’t remember at the, at the moment 
what it is. 

Amer: Okay. So let’s go to the second photo.  
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Natasa: Mm-hmm (affirmative). Yeah. 

Amer: Yeah. What do you, wh-wh-wh-what do you see in this photo? You 
have some- 

Natasa: I see all the other people using the same si-, the same uh, symbol. 

Amer: Yeah. But uh, uh, what that means for- 

Natasa: And male or female (laughs) around him. 

Amer: Yeah. Yeah. What does it mean? Any-anything like uh, for you? Uh- 

Natasa: Uh... I mean looks like it’s something good for women also and that 
women support it. 

Amer: Hmm.  

Natasa: And that they’re happy about it. They are all smiling there.  

Amer: Yeah. So something’s positive. 

Natasa: Yes. 

Amer: Uh, do you, do you uh, connect it to any leadership here in this 
photo? Or no? 

Natasa: I mean uh, Sheik Mohammed in the center- 

Amer: Yes, yes. 

Natasa: But the other ladies I-I can’t see well because it’s lower resolution. 
And anyway [crosstalk 00:11:54]- 

Amer: No I mean for Sheik Mohammed- 

Natasa: Recognize the women. I would not recognize who they are. 

Amer: But what about Sheik Mohammed, do you see like any gesture or 
anything showing that uh, leadership in this- 



 
431 

Natasa: I mean in this photo, he’s showing more humility. 

Amer: Hmm.  

Natasa: Um, not specifically leadership in the photo [inaudible 00:12:12]. 

Amer: Hmm.  

Natasa: Or at least based on how the resolution, I can’t see well his 
expression on the face.  

Amer: Yeah.  

Natasa: I just see he’s positive, from what I can see with the... It’s not good 
resolution. 

Amer: What about the third photo? 

Natasa: That uh... Sorry, are you there? 

Amer: Uh, the first, uh, the third photo- 

Natasa: Oh yeah, yeah. No, no, sorry. Something was buzzing me on the, on 
the phone. But... 

Amer: Hmm. 

Natasa: Uh, this is even worse in resolution. I see that there, that they’re 
men Arabs walking but uh, I can’t, I can’t see any faces. [crosstalk 
00:12:59] 

Amer: Yeah, it’s Sheik Mohammed in the center- 

Natasa: Sheik Mohammed, [crosstalk 00:13:01]- 

Amer: Yeah, he’s in- 

Natasa: In the center in, in the golden suit. 

Amer: Yes. 
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Natasa: In the golden, but uh... 

Amer: This is [foreign language 00:13:08]- 

Natasa: Yeah. 

Amer: According to the image, yeah. And uh- 

Natasa: I mean, they’re all confident and they’re all walking confidently 
from what I can see. 

Amer: Hmm. So it’s crossing the road- 

Natasa: Yeah.  

Amer: With some other people. So it was, this photo was uh, uh, went uh, 
viral uh, on social media. So do you have any like... Do, do, do you 
connect it to any leadership uh, in a way?  

Natasa: No. 

Amer: Do you see anything? 

Natasa: No I don’t. 

Amer: Hmm. Okay. Okay, so I will question, last question, just because 
you, you lived here for nine years or plus any years- 

Natasa: Uh-huh (affirmative).  

Amer: So um, the, any ideas of like uh, uh, leaders and uh, do you see uh, 
uh, leaders uh, in visuals or images here in this region? 

Natasa: Sorry I don’t understand the question. Can you repeat? 

Amer: I mean like uh, do you see uh, photos for leaders in this region, do 
you see that is a visual- 

Natasa: Ah, I mean yes I see usually the Sheik uh, a picture, I mean 
especially some of them here in Dubai. They’re uh, they’re shown 
on uh, outdoor posters or uh, inside the, especially in government, 
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uh, but it, but the, but those are in uh, in other companies. They’re 
in, in Syria, so the reception they have there, there’s images there. 

Amer: Okay. Do you know why they are all these images?  

Natasa: Uh, I don’t know if they, they have to but (laughs)- 

Amer: Yeah. 

Natasa: I think they, they are uh, glad with uh, with the leadership of the 
country, of, of, of the area and uh, so as a, as a symbol of um, 
appreciation and uh, respect, I think they, they put them uh, visual 
here. 

Amer: Okay. Okay, great. Uh, yeah that’s it. So just a question, do you 
have like I-I need to do some uh, more from uh, more interviews 
impact with people living here- 

Natasa: Yup. 

Amer: Just to get uh, the like what uh, the impact of these photos on, on 
people, like whenever they see them- 

Natasa: Uh-huh (affirmative). 

Amer: So do you have any suggestion like for other people that uh, I can 
do it with- 

Natasa: Yes, now that I understand what it is about (laughs) I will, I will ask 
some of my colleagues and friends- 

Amer: Yes. 

Natasa: And then I, I will uh, I will uh, send you the contact for those that 
uh, that confirm, yeah? 

Amer: Yes, that’s, that’s will be great.  

Natasa: Okay. I will, I will write them today- 

Amer: Okay. 
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Natasa: So maybe by tomorrow I should have the, the answers and then, 
then I send you their, their contacts. 

Amer: Okay, that is great. 

Natasa: Yep. 

Amer: Thank you so much, thank you [foreign language 00:15:52]- 

Natasa: Excellent. 

Amer: Thank you. 

Natasa: Thank you, [Amer 00:15:54]. Good luck with the research. 

Amer: Thank you. Bye-bye.  

Natasa: Thanks, bye. 

Amer: Bye.  

 

 

Interview # 6 (Dinesh) 

Amer:  How are you doing, it’s Dinesh right? 

Dinesh: Yeah. 

Amer: Dinesh. Yeah. Uh, Thank you for, uh, coming for the interview. Uh, it’s 
about uh, first I will brief you about the research, uh the title of my 
research is the impact of visual representation of leadership in tribal 
dominated societies. I’m focusing on leadership in the UE.  

Dinesh: Okay.  

Amer: So, the focus is to see, like uh, what the impact of images of leaders, uh, on 
followers or on the people that are consuming these photos. Uh, so, um, 
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it’s uh, very, uh like straightforward interview, uh, it will not take more 
than thirty minutes maximum, which possibly less than that. And your 
name will be anonymous, so no mention of your name. Just, I will use your 
first name.  

Dinesh: Okay. 

Amer: No mention of to full name. Um, the process is as follows. First I need to 
collect some personal data about you, your background, your educational 
background. Um, then after I will ask you some, a couple of questions, 
which are for general questions.  

Dinesh: Okay.  

Amer: Um, and then I will show you, uh, three photos. Uh, I need to get your 
interpretation how you see them one by one.  

Dinesh: Okay.  

Amer: So, um, that’s it. So first, uh, each, uh, what is your age? 

Dinesh: Age? Uh thirty-eight.  

Amer: Thirty-eight. Uh, educational level?  

Dinesh: Uh, bachelor of engineering.  

Amer: Engineering.  

 Work domain? 

Dinesh: Work domain? Mechanical.  

Amer: Mechanical.  

 Mechanical engineering.  

Dinesh: Uh, engineering.  

Amer: Uh, position? 
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Dinesh: Position currently? Lead application engineer.  

Amer: Languages besides English, what do you speak? 

Dinesh: I speak mother tongue, kambal.  

Amer: Kambal? 

Dinesh: Yes.  

Amer: Okay, you are from Southern India? Or...? 

Dinesh: South India. Tamilna. Tamilna nashte.  

Amer: Okay. Uh, how long have you been here?  

Dinesh: Uh, last eleven years.  

Amer: Eleven years in Dubai? 

Dinesh: Eleven years in Dubai.  

Amer: Before, have you been to the Middle East, any other places, or, just Dubai? 

Dinesh: No, after I was working in Shanghai, and then India, I got a job in UAE, so I 
moved here. Since then I am here in the UAE. I have been in other 
countries, but based in here.  

Amer: Yes.  

Dinesh: Yes.  

Amer: Yes, that I will use. Okay, just uh, the first question is about uh, because I’m 
working on leadership images. Like, uh, from, if I ask you, like what kind of 
leadership, how would you describe or you imagine leadership if you want 
to do it for example, so what kind of image do you have about leadership?  

Dinesh: Leadership, what I see, like a person who like, thinks ahead. So I’m on the 
plan for it I guess. [inaudible 00:03:28] 

Amer: Hm.  
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Dinesh: So it’s not the manager who picked it. He like, tries them, works with them 
and is a good team player. Motivates them. And works with them, directs 
them and take them to the next level.  

Amer: Okay, okay. So, he or she must be for you, this male or female leader, like 
in general? 

Dinesh: In general. 

Amer: In general, this more male, not female, right? 

Dinesh: No, both are okay.  

Amer: Both.  

Dinesh: Both are okay.  

Amer: So have you worked with like, female leaders or managers before? 

Dinesh: Uh, in my company, like I was interacting with a female leader, but not 
directly with [inaudible 00:04:05]. So far, uh, I had an opportunity only with 
a male leader. But, I had an opportunity to interact with the female 
leaders, uh, in my office, but apart from that maybe in the [inaudible 
00:04:18] like maybe in that [inaudible 00:04:19] like the leaders [inaudible 
00:04:20] officers. I was, we were reporting to the president of the 
[inaudible 00:04:25] club with some females, so there those leaders are 
female and they had an opportunity to work with them.  

Amer: Okay. Okay, good.  

 Um, so now I will show you, as a photo active, photos one by one.  

Dinesh: Yeah.  

Amer: I need to get you to get an interpretation on each photo. What do you see, 
what uh, what commands uh, do you give to them? 

Dinesh: Okay.  

Amer: Image number one. This is for, you know, the leader of uh, the what? 

Dinesh: The UAE.  
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Amer: The UAE. So... 

Dinesh: Sheik Mohammed. 

 So, I still, I remember this and Dubai has one, export, one exhibiting export 
in [inaudible 00:05:08]. Yesterday, I saw this photo.  

Amer: Ah, this photo.  

Dinesh: Yeah, so I saw this photo in the paper, so... 

Amer: Okay, so what the connection do you think? 

Dinesh: So, what the connection is? Like, the first time that leader showing that 
exit and that first time I’m seeing Sheik Mohammed showing that exit, 
when yes, the country has gone. The prestige has, and now we’re to 
celebrate like, exhibit this export from [inaudible 00:05:35].  

Amer: Okay.  

Dinesh: So, before that I’ve never seen such an exhibiting that expression of 
happiness. So, this is the first time I am seeing [crosstalk 00:05:44]. 

Amer: So that’s what sort of presents, kind of happiness and... 

Dinesh: Yes, and sharing that happiness to everyone, so yes that we have that 
name. So we will... 

Amer: So the way he is looking, uh, maybe adds... 

Dinesh: The audience and saying that yes, it’s a victory, yes [inaudible 00:06:05] 
there was a lot of competition. But, uh, they were contesting levels of 
competition, apart from a UAE. So... 

Amer: Okay, so this is the first time you see it and its connected to the winning of 
export. I think? 

Dinesh: Yes. 

Amer: Of export? 
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Dinesh: Yeah.  

Amer: Okay. Um, good so. Next photo you see the same leader, but in different, 
different situation. Different pose. The front setting. So, what do you think 
here? 

Dinesh: Okay. 

Amer: What you see, like uh, of this photo? 

Dinesh: Yeah, it looks like he is in the middle of the female leaders. So leaders of 
the UAE, they would be the male leaders. It could be because I could be 
some, maybe human. So uh, I somehow read like he went and discussed 
maybe with a colleague uh, I didn’t [inaudible 00:07:02] maybe it’s a 
completely formed with uh, females.  

Amer: Okay, so... 

Dinesh: So they are sharing this experience and want them to lead to the next 
level.  

Amer: Hm.  

Dinesh: So, I really appreciate [inaudible 00:07:16] even if it’s not a democratic 
country. But the leader has a good vision that it’s not only the males should 
dominate, there’s an equal level, an equal female also can lead so they 
need to come out of their free zone, sorry from a comfort zone and they 
can drive expressive skill. They can show that potential and experts in their 
leadership. They can dabble in the leadership. So this world leader, 
Mohammed, Sheik Mohammed like, he is open, and whatever is like and 
even in his like, the council A is a lady member, in this. So that shows he is 
giving equal opportunity to male and female.  

Amer: Okay. 

Dinesh: So, he wants a female membership also to be uh, to go to the next level. 
Protect the leadership. So it is very rare to see particularly in this region. So 
when I came from democratic country, so I was given a, like, when I come 
in from the first time, from uh, India to here, I was having a different uh, 
impression. Because I was shown that it would be some countries. And I 
think that when that much opportunity is used to expats are usually Arab 
females. But when I came here I was from a different place. I didn’t feel 
any different. Because it looked like a democratic country. Everyone was 
open, friendly, even male and female, they were friendly. So, I was really 
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settled. So, that year’s ambition, are basically executing me. That’s why I 
still, UAE is a good place to be. One of the best place to be. For everyone.  

Amer: Right. Um, on to number three. This one.  

 So, as you can see, this went viral on social media, in fact, a few months 
ago.  

Dinesh: Okay.  

Amer: So you see right there, Sheik Mohammed. You see like, a city walk.  

Dinesh: A city walk.  

Amer: So, what do you think about this photo? From leadership perspectives.  

Dinesh: So from the leadership, they are showing that they are open. They are not 
like, previous kings and previous rulers. They are open down to there. They 
are freely upward channel. So even when I came to Dubai that time in 2007 
then 2009 I saw in an article in the newspaper Sheik Mohammed was 
sitting in a cate form. I was really impressed. What a king technically 
security with all that was sitting among the people and asking what they 
thought he [inaudible 00:09:54]. 

Amer: Hm.  

Dinesh: So, from that top level with the security approaching, it is very rare. Very 
rare to see. Even in democratic country it is very rare to see.  

Amer: Hm.  

Dinesh: This shows that leadership quality, it’s a good quality. Shows that he drive, 
he wants the next leaders to follow him. He sets a role model apart from 
that he sets the role model of how a leader should be.  

Amer: Hm.  

Dinesh: So this is a unique quality I see in Sheik Mohammed. So, uh. Seeing this 
etched photos it feels that like, uh, I is not only leader it looks like a family 
member, like when we, if you, not getting to frequent this you given like I 
made, like, some happiness, some smile. Okay, is like when it comes down 
to the down level like us feels like a comfort, okay, so he wants to see how 
other people are there in this [inaudible 00:10:54] level. So that’s what I’m 
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seeing. He wants to see all the people are in that so that Saayad comes out 
and see and mingle with the people.  

Amer: Okay. Great. Great.  

 So these are the three photos. Do you like to add anything about like, after 
living here for eleven years, do you have any comments on leadership in 
the UAE?  

Dinesh: Um, what I um, So, I would say that Sheik Mohammed and the UAE 
particularly the UAE was the ruler of Dubai, he makes sense as a role 
model, but not only UAE, like for other countries as how a leader should 
be. He plans it at once. 

 So, example, Like when I work in here in 2007 I was coming from Dubai 
from [inaudible 00:11:41]. That time I was crossing, accidentally no 
discovery guides. I moved to [inaudible 00:11:49] in 2002. So, because of 
the traffic. So, that time, it was not that much populated that like, it was 
populated. But, a leader could plan and focus in at once. In 2003 the 
[inaudible 00:12:03] was built and it was out of populated. So, they are 
planning everything in at once. Maybe I could see ten years, more than 
planning it at once. So, for that I am really upset. I was thinking so ten 
years again. Really, it is that price.  

 When I’m coming from a democratic country that leader they aren’t 
thinking that much can be [crosstalk 00:12:25] at once.  

Amer: Hm. Yeah.  

Dinesh: So it’s really, it’s that brave. So that shows like, okay, when we took any 
role in my company are any maybe owned business so we also need to 
think again every ten years as we get to... He needs to set, like, a role 
model.  

Amer: Hm. Yeah.  

Dinesh: A role model. Like, when he comes to fix other [inaudible 00:12:45] and 
then come to the road and want that shows very simple, simple city. So, 
even when you are a King it shows very simple city. So that’s also a 
[inaudible 00:12:55]. Even you are in one business or city or company it 
should be very simple.  

Amer: Hm.  
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Dinesh: So, that’s the needing of us from the leader. So he shows the role model, 
what I’m learning from, to us, everyone.  

Amer: Yeah. Yeah, that’s... 

Dinesh: But it’s good learning, so apart from the last ten years I was really 
comfortable, I never feel like welcomed before. It’s my second home. A 
long time staying here. I was comfortable apart from this [inaudible 
00:13:24] it’s a lane. So not a only this lane [inaudible 00:13:29], but also 
lane from the leader.  

Amer: Great. Thank you so much for your time and uh, it’s great [inaudible 
00:13:39] about both sides.  

Dinesh: Yeah... 

 

Interview # 7 (Hanan) 

 

Amer: Yeah, started recording.  

 Hi Hanan, uh, just I would like to- 

Hanan: Hi, Amer. 

Amer: Yeah, I would like to, um, first to give you more information about, uh, the 
research I’m doing. The title of my research is "The Impact of Visual 
Representations of Leadership in the Tribal-Dominated Societies". Um, the 
focus of that is UAE and, um-  

Hanan: Okay.  

Amer: I’m, I’m trying to study the visual, uh, representation of leadership, uh, in 
this part of the world, uh, in the Bedouin societies.  

 So, um, the interview duration will be less than 30 minutes. Um, your name 
will be anonymous. Uh, the process is as follows. First, I need to collect 
some, uh, information about you, uh, which is concerning, uh, like, uh, how 
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long you have been in Dubai, what is your educational level, all of this kind 
of, uh, data about you and, then after, I will ask you a couple of questions 
in general, uh, about leadership and the visual leadership from your 
perspective. And then after, um, I will show you three photos. In fact, I 
already sent you the three photos, uh, one by one, so I would like to get 
your interpretations and your first thoughts about, about them- 

Hanan: Okay.  

Amer: Uh, yeah, so first I will... Let me just ask you about educational level.  

Hanan: Um, okay. Um, I have a, a BS in, um, electronic engineering and a Masters 
of Arts in English Language education, um, and, uh, I am also a certified IG 
and IB examiner, uh, specialized to teach the AL and AS level by University 
of Cambridge.  

Amer: Great and, uh, what is your work, uh, domain?  

Hanan: Um, I’m freelance consultant. I work in two main line of fields. The first one 
is the education, where I’m responsible of implementing the teacher 
licensing program. I am also involved in the inspection process in all the 
schools across the board in Dubai. Um, the other line of field is assessing 
the corporate small and medium businesses in terms of quality, excellence, 
um, and innovation.  

Amer: Great, um, so position now is, uh... it’s, uh, in education, right? What, 
what... do you have like a name for your position now? 

Hanan: Yes, I work with American company as a Business Development Director, 
uh, in the education field and I’m also a working in, in the award, uh, 
assessment as an assessor... as an international accredited assessor.  

Amer: Great, uh, languages beside English?  

Hanan: I speak, uh, my native language... my mother tongue is Arabic. I do speak 
English and, and a little bit of French.  

Amer: Okay. Country of origin? 

Hanan: Sorry?  

Amer: Uh, country of origin? 
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Hanan: The country of origin is Syria.  

Amer: Syria. And you are Canadian right? 

Hanan: Yes.  

Amer: Okay. How long have you been here in Dubai? 

Hanan: I’ve been here, uh, for more than six years, give or take.  

Amer: Hm. Okay, great. So, um, first question, which is a very general question. 
Just I would like to get your, um, your thoughts about leadership and, uh, 
how you can describe it, like if you are a painter or an artist, do you have 
some like, uh, way to describe it if you want to draw a photo for a leader?  

Hanan: Um. Okay. You know, generally, um, leadership is the action of leading a 
group of people or let’s say an organization or even the ability, uh, to lead. 
Um, well, leadership requires skills... certain skills that a leader has to 
acquire in order to be able to guide and, and you were saying that the 
whole, uh, concept... the whole thing of the interview is to know the 
impact of leadership on the society, so that’s why leadership is very critical 
in, in terms of inspiring and driving, uh, the society and the people once 
they believe in their leader.  

Amer: Okay. Uh, from visual perspective, do you have any idea how to, to show 
that, uh, in leaders... I mean in photos?  

Hanan: Uh, well you... we, we have different types of leaders. There is the political 
leader, uh, who is having his... you know, pursuing a passion and, um, he 
has a, a... let’s say, um, a political cause that he wants the whole 
community to be driven into and you’ve got the business leader and you 
have also the psychological leader, the one that works with children, uh, so 
we have different types of leaders, but they all, uh, actually meet at one 
point, which is the... uh, to have certain skills, let’s say like the, the self-
responsibility to have the drive and application to be self-confident, to 
have the motivation and to, uh, have the empathy, the ability to lead 
people and understand, you know, their needs and find how he can or she 
lead.  

 Uh, also, there has to be, um, a wide status of awareness in... of the 
surrounding... the environment, the needs, the demands, uh, the problems 
and being able to resolve issue. A leader should be patient. He should take 
initiative. He should be resilient. You know, these are one... you know, one 
of many, many things, uh, that a leader should have.  
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Amer: Great. Um, uh, just now, let’s go to the three photos I sent you one by one, 
so, uh... 

Hanan: Okay, let’s start with the first photo. It’s the photo of His Highness Sheikh 
Mohammed bin Rashid with the, uh, the three fingers symbol. This symbol 
actually has been, uh,... actually he, he did it in 2013 and, uh, well, it 
resembles three letter, if you can see them, the W, the V and the L and this 
is gesture... is a gesture of win, victory and love.  

Amer: Ah, okay. Great because, uh, all the interviews I did, no one knows, uh, 
what does it mean. Yeah, this is great. 

Hanan: Oh... Well, you can tell actually with three fingers. The W is the one that 
involves the three fingers and the V is the, uh, second and the... the third 
and... the middle and the index, while, uh, the L is the first and the 
middle... the thumb and the middle finger. So, uh, this gesture is about 
winning, it’s about victory, it’s about love and it’s becoming a symbol that’s 
been adopted by not only the locals, the nationals, but also the ex-pats, 
you know, across the, um, the United Arab Emirates.  

Amer: Right, um, and, uh, what do you see besides the um, the symbol... the, the 
hand symbol or the finger symbol... what exactly do you see in the... 

Hanan: Of course, I see a, a smiling face of a leader, who seems quite confident of, 
uh, the future of his own country. Um, I mean, Sheikh Mohammed bin 
Rashid is a man with an, um, incredibly great vision and limitless ambition. 
The... he actually, uh, had a great foresight of what his country is going to 
be, what his people are going to be like. And he is - and his people are 
working seriously and professionally in order to, uh, acquire it as the end.  

Amer: Great. Uh, image number two.  

Hanan: Okay. Uh, the second one is about celebrating, the UAE Women’s Day, 
which is on August 28.  

Amer: Hmm. 

Hanan: This is also part of Sheikh Mohammed bin Rashid’s vision and let’s say like 
it’s a part of also UAE vision. Women’s Day now is, is in the national 
agenda, which is also part of the 2020 vision. Um, the whole idea is to 
empower women and acknowledge their critical and essential role in, uh, 
raising the society, in, uh, nurturing the children and making sure that this 
country has the base, the foundation... the solid foundation it needs for 
prosperity and success.  



 
446 

Amer: And what about the photo of, uh, Sheikh Mohammed himself? Uh, what do 
you see, um, like from leader’s perspective... 

Hanan: You mean the third one? 

Amer: No, this... the second one with the- 

Hanan: The second one, uh, I see here... Let me check the second one. Oh, yeah, 
there is... Yeah, he is surrounded. Yeah. I’m sorry, I’m looking at another... 
the third image. Uh, so in this image, it’s, uh, Sheikh Mohammed 
surrounded by... I can tell that these are college, um, female students, I 
believe, and, uh, maybe this is their graduation and he is celebrating that 
with them. It’s actually, um... it’s as I said, it’s an acknowledgement that 
the woman, uh, is equal to the man in UAE in terms of, uh, position, 
qualifications, capabilities, hard work, dedication, uh, and in all, uh, line of 
fields... in education, in politics, in economy, in business and he is doing 
whatever he can in his power in order to empower women by appointing 
many of them in high positions.  

Amer: Great, uh, but in the photo, um, Sheikh Mohammed... what, uh, w-what 
view of impact on like the way he is standing, the, uh... like his photo, uh... 
what does it represent to you?  

Hanan: Well, it... the photo shows a leader who is quite confident of, uh, the future 
of UAE women. I can tell all the ladies around him are also raising the, the 
three fingers symbol, uh, for win, uh, victory and love. He seems, uh, 
responsible and he has given them the drive in order to probably graduate 
or be successful. I see confidence. Um, I see great motivation. I see 
happiness, uh, of the outcome results. Um, I see, um, an awareness of... 
this is what he wants the UAE female community to be like, educated, um, 
highly educated, uh, hardworking, outspoken, uh, very professional. Uh, 
they, they know how to deal and work under pressure. Um, he has taken 
initiative and now he wants others to take that initiative after him. Uh, I 
see self-esteem, I see flexibility. I see satisfaction actually, uh, and I, I can 
tell from the feedback reaction around him just from the faces that 
everyone is quite content and happy.  

Amer: Great. Yeah, great. Um, the third photo? 

Hanan: Okay. The third photo is about Sheikh Mohammed walking down to walk. 

Amer: Yes. 

Hanan: Yeah, okay. I should go back to that image... the last image... okay. Uh, 
okay, so in this photo, uh, I’m not if that was probably... I think like... I’m 
not sure if that’s the opening of the city walk or not, but I can tell that, uh, 
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usually Sheikh Mohammed, whenever he launches something, he 
supervises on the finest details himself. Usually, he walks around. He, uh, 
gets updates... constant updates of the project and the development itself, 
um, and he gathers information. He, um, involves himself in the process in 
terms of operation, in terms of strategy, um, in terms of the outcome. Um, 
he is a man who wants to know the know-how actually. Uh, here I can tell 
that he’s quite happy, crossing... uh, walking on the, the pedestrian, uh, 
walk, uh, crossing the streets, looking around him, being aware of what has 
been built in Dubai. 

Amer: And that’s- 

Hanan: And what are the benefits of this actually project for, uh, UAE locals and ex-
pats in general. 

Amer: Yes, great. Uh, yeah, so, uh, great, great, uh, interpretation, great input. 
Thank you so much, Hanan. Uh, just... I would like to, to see if you have like 
any other, um, maybe interviewees- 

Hanan: Yes- 

Amer: That you can suggest because I still need some- 

Hanan: Yes, I... I’ve already... I’ve already, uh, asked, uh, two and three of my 
colleague assistants because now we’re working... we’re working on the, 
uh, innovation awards- 

Amer: Okay- 

Hanan: Uh, so, uh, tomorrow, um, they will let... they’re, they’re coming to my 
place in order to work on this course. 

Amer: Okay. 

Hanan: Uh, so two of them will be ready to do the interview with you, uh, so the 
moment we finish our meeting, um, I will send you their email so you can... 
or I can share the pictures if you want to with them and then you can do 
the interview right ahead. 

Amer: Yeah- 

Hanan: What do you think? 



 
448 

Amer: That w-would be great. That would be great- 

Hanan: Yeah. 

Amer: Yeah. 

Hanan: Yeah, so tomorrow... there is, there is [Charin 00:15:54]. She is British 
national- 

Amer: Okay- 

Hanan: And she was married to, um, an Emirati, uh, and she’s been working with 
[Adnock 00:16:01] for the past 18 years- 

Amer: Okay- 

Hanan: She lived over in Dubai for 12 years. 

Amer: Yeah. 

Hanan: Uh, [inaudible 00:16:08] has been assessing, uh, the chef diet awards and, 
uh, chef [inaudible 00:16:15] awards for the past 18 years, so- 

Amer: Hmm. Hmm. 

Hanan: So, it would be really good, you know, to have some feedback from her- 

Amer: Yeah, I would like- 

Hanan: [crosstalk 00:16:21] 

Amer: That will be great- 

Hanan: Those, uh, so she’s going to do that as well, but yeah... so tomorrow when 
we do this with you- 

Amer: Okay- 

Hanan: Okay? 
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Amer: Okay, great. Thank you so much. 

Hanan: About the same time, uh, Amer, if you don’t mind. 

Amer: Sorry? 

Hanan: I, I said be around the same exact time like today or probably- 

Amer: Yeah, yeah, yeah- 

Hanan: 7:00 or something like- 

Amer: Yeah, just, just let me know when exactly just to prepare the... you know, 
like, uh, to, to prepare the recording and everything.. yeah, it’s, it’s... as to 
the- 

Hanan: Okay- 

Amer: Like 7:30 will be great. 

Hanan: No problem. Do you need more, uh, participants or two-three will suffice? 

Amer: It’s fine. It’s fine. I am almost... uh, yeah, two, two I think... two or three, 
that would be great. 

Hanan: Okay. Okay, no problem. Okay, so then, uh, we, we will, uh, request at you 
tomorrow then. 

Amer: Okay. Excellent, thank you so much. 

Hanan: Thank you, Amer. 

Amer: Thank you again. 

Hanan: Thanks a lot. 

Amer: Thank you- 

Hanan: For the opportunity. Take care. 
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Amer: Thank you. 

Hanan: Good luck to you. Bye. 

Amer: Bye-bye. Bye.  

 

Interview # 8 (Nahid) 

Amer: (silence) Alright, I start now recording. Um, just to brief you about 
uh, the interview and about the research. Uh, the tee-, uh, the title 
of the research is uh, "The Impact of Visual Representations of 
Leadership in Tribal Dominated Societies."  

Nahid: Mm-hmm (affirmative). 

Amer: Uh, which is um, I’m focusing as uh, [foreign language 00:00:29] 
uh, UAE.  

Nahid: Right. 

Amer: Uh, this thesis is um, uh, focusing on leadership from visual 
perspective. Uh, mainly from uh, um, images and photos for 
leaders. Um, the interview duration will be less than 15... It 
depends, like 10 to 15 minutes. Uh, the name, you will be 
anonymous, and the process is as follows: first of all I need to 
collect some personal information um, which is uh, to get more 
about your cultural background. Um, then I will share, then I will 
ask you couple of questions about leadership from your 
perspective. And then I will show you three photos for uh, a leader, 
you know. And I need to get your interpretations and uh, your first 
thoughts about each of these photos, just to get your inputs.  

 Um, education level? Your education level? 

Nahid: Uh, it’s a bachelor degree and English language as a second 
language.  

Amer: Okay. Work domain? 
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Nahid: Uh, I work as a guidance counselor and as a side [inaudible 
00:01:46] trainer. 

Amer: Okay, so uh, what languages do you speak? 

Nahid: Uh, I speak uh, English, uh, Arabic, and a little bit of Portuguese. 

Amer: Okay. Your country of origin? 

Nahid: Lebanon.  

Amer: Okay. How long have you been here in Dubai? 

Nahid: I’ve been living here for almost like 12 years, or 11 years. 11 years. 

Amer: Hmm, 11 years. And in the middle east, uh? 

Nahid: In the Middle East area, I’ve been living here for almost let’s say, 
yeah, almost 20... 19 to 20 years.  

Amer: Okay, great. Now uh, this first uh, question is about how you 
describe leadership image, from your perspective.  

Nahid: Well um, first of all I do believe the images of any leader does 
affect a person, any citizen uh, in any country. Whether positive, 
whether negative. Uh, luckily here in UAE uh, the images of all the 
leaders has a very positive- 

Amer: Hmm. 

Nahid: Uh, has a very positive impact on, on the citizen, mainly because 
uh, they work hard for them to improve the status of their citizens. 

Amer: Hmm. 

Nahid: Uh, they are very sincere and they are very hard workers and uh, 
they share whatever they have with their citizens. So whenever I 
see uh, an image of any of the rulers, it really gives me hope and it 
gives me safety and security and a sense that the future will be 
brighter because I know they are working hard for the um, for the, 
for the benefit of the country in general. 
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Amer: Okay. Great. Um, do you have like image uh, in your mind of the 
leader. He or she uh- 

Nahid: Yeah, personally- 

Amer: In, in general, I mean- 

Nahid: Yeah, yeah. Let me just uh, say something. Um, let me just put 
some basis. Whenever a country uh, want to, to create a kind of 
patriotism uh, they usually emphasize on uh, spreading um, uh, uh, 
the, the, the love of the leaders among uh, the citizens. Uh, and 
especially in the moment of hardship or moments of um, a 
moment of hard times. 

Amer: Mm-hmm (affirmative). 

Nahid: So when I first came to this country and I saw the pictures of all the 
leaders everywhere in any single place I go, whether in a 
restaurant, whether an establishment, whether in any of, and even 
a simple building, um, I really identified that like... I mean I was 
like, I was over wondering why uh, do they have these pictures, 
why is it spread all over the places? But then when I understood 
their mentality and I understood the, the message behind it, that 
they wanted to convey to their citizens, then I understand why it’s 
everywhere. 

Amer: Mm-hmm (affirmative). 

Nahid: Uh, first of all they just wanted to arouse the patriotism as I said 
before because the number of the citizens here in UAE is very small 
and this is the only one way just to show them that we are here to 
take care of you. This is what the message that they wanted to say 
to their citizens, that we are here and we wanted to take care of 
you and we want you, we want us, all of us to be one, as one 
country, as one people, as one um, as one population.  

 So uh, whenever a person a [inaudible 00:05:30] person and try 
like, he doesn’t, I mean, he forgets about this, and when he see 
this picture, probably this message is reconveyed to him again. 

Amer: Mm-hmm (affirmative), okay. 

Nahid: So I, I can see it as a kind of a stress to the vision uh, they are trying 
to create for their own country and uh, um, just I would like to add 
that because they are doing well... I mean because they are 
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working hard and they are doing uh, like um, uh, what do we say? 
Very um, constructive things for their country, uh, that’s why this 
vision is very positive to them.  

Amer: Mm-hmm (affirmative). 

Nahid: And that’s why it really uh, entice them to work harder and make 
them really uh, how could I say... Uh, uh, I would say like um, click 
to their, to their roots and to their origin. 

Amer: Great. Um, now I will show you the three photos one by one- 

Nahid: Okay. 

Amer: And um, I’d like to get your uh, comments and your inputs from 
them. Um, the first photo is this one. 

Nahid: Yeah. Yes. Should I explain it? 

Amer: Yeah, I’d like to. Yeah. 

Nahid: This is the ruler of Dubai [Mohammed Bin Rashid Al Maktoum 
00:06:45] he is uh, just like raising his hands. It’s, I don’t know, is it 
like, uh, it’s, it’s a victory kind of, it’s a victory kind of sign. This is 
again, this kind of signs, it’s um, it’s very positive in my own 
opinion because at um... Uh, as if, as if they are uh, the, the, he’s, 
he’s including his uh, his people around him- 

Amer: Hmm. 

Nahid: And his own um, in his own way of, of success. 

Amer: Do you see any leadership uh, representation here in this photo? 

Nahid: Uh, leadership rep-, representative of leadership, uh, I’m not very 
sure but what I can say is uh, it’s a sign of victory- 

Amer: Hmm.  

Nahid: And uh, it’s a sign of uh, optimism. Um, yes, and it really gives um, 
um, a positive attitude.  
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Amer: Hmm. Okay. So this is uh- 

Nahid: So it’s not like one picture- 

Amer: Hmm. 

Nahid: Where he’s sitting like on a very um, uh- 

Amer: Hmm.  

Nahid: On a very, what do we say um, uh, in a poised status of anything. 
It’s just like a um, more active kind of um,  gesture. 

Amer: Hmm. This is photo number two. Um, it’s from his uh- 

Nahid: Yeah. 

Amer: LinkedIn account. So um- 

Nahid: Yeah, this is again uh, it’s very, it’s very um, uh, it’s very uh, uh, full 
of emotions, full of thoughts as well because uh, this picture is, it 
shows how much he cares about their uh, the, about his people, to 
get educated. And he is sharing their graduation and their success 
with them and he’s wide-spreading this picture all around uh, 
social media.  

Amer: Mm-hmm (affirmative). 

Nahid: And this is also just to, to reassure that he is there- 

Amer: Hmm.  

Nahid: Uh, whenever there is a success. 

Amer: Hmm.  

Nahid: So he is just participating or sharing their, their, their success as 
well. 

Amer: Hmm. 
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Nahid: And he is very proud of them. 

Amer: Hmm. 

Nahid: So this is a message that’s conveyed in this picture. 

Amer: Okay. So... And image number three. 

Nahid: Yes. 

Amer: This is also from uh, I think uh, LinkedIn or Facebook. 

Nahid: A surprise visit to City Walk. 

Amer: Hmm. 

Nahid: Yeah. We can hardly see uh, uh, Arab leaders uh, just walking 
around, uh, walking, not in a cars or in a parade. Uh, just walking 
in, in their cities. This is for us, it’s something almost rare. So once 
we see such a thing, we can see the level of security uh, that he has 
put his country in. So he can uh, he walk easily in, inside his city 
without any fear.  

Amer: Hmm. 

Nahid: This is number one. Number two, I can tell uh, from this picture, 
there is a sense of humbleness uh, and a kind of a, what do you 
say... Uh, a, a, a, just to, to, to, to ha-, to, to spread the feeling that 
he’s part of one of those people around him. 

Amer: Mm-hmm (affirmative). 

Nahid: So he’s not superior to them- 

Amer: Hmm. 

Nahid: So this is a also very positive kind of picture. If any Emirati uh, 
citizen see it, sees it, of course definitely it will have a good effect 
on him. 

Amer: Mm-hmm (affirmative).  
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Nahid: Let alone uh, the ex-pats. 

Amer: Mm-hmm (affirmative). Okay. Okay, do you like to add anything 
on, on these photos or? 

Nahid: No.  

Amer: Okay, great. Thank you so much. 

Nahid: You’re most welcome. 

Amer: And uh, that’s a- 

 

 

Interview # 9 (Hisham) 

Amer: Okay, so. Uh, first of all, thank you for accepting, uh, having interview with 
me. By the way, which language do you prefer, Arabic or English? 

Hisham: Doesn’t matter. English is fine. 

Amer: English is fine, okay. Just let me first, um, brief you about the research I’m 
doing. Uh, the title of my research is "The impact of visual representations 
of leadership in tribal-dominated s- societies," which I’m focusing on the 
UAE. So um, the focus as the title, um, said, that is visual, on visual... 
artworks, uh, or visual, uh, um, uh... visual, uh, discourse, uh, for 
leadership. So the interview duration will be less than, uh, 20 or 30 
minutes. It depends, uh, your articulation and uh, discussion. Uh, your 
name will be anonymous. No name, uh, will be mentioned here. The 
process is as follows.  

 First I need to collect some personal information, if you don’t mind, about, 
uh, your background. Uh, then after, I will ask you, uh, a couple of 
questions, general question about leadership, and then after, I will show 
you three photos of, uh, of uh, one of the, uh, uh, tribal leaders that I’m 
focusing on. Um, and then I will, I would like to get your int- your 
interpretations and first thoughts of, uh, each of these photos. First of all, 
um, your age? 
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Hisham: 33. 

Amer: Uh, education level? 

Hisham: I am finishing my master’s degree. I’m doing my final project now, so... 
almost there.  

Amer: Work, uh, domain? 

Hisham: Uh... I’m a manager in a building material industry. 

Amer: Okay, so position is, uh, manager of a...  

Hisham: Division manager. 

Amer: Division manager. Uh, languages you speak? 

Hisham: English and Arabic. 

Amer: Country of origin? 

Hisham: Syria. 

Amer: Syria. Uh, how long have you been in Dubai? 

Hisham: Since end of 2013, so uh... so around four and a half, four years.  

Amer: Okay. And you are from the Middle East, so most of your life, uh, lived in- 

Hisham: Yeah. [crosstalk 00:02:28] the region.  

Amer: First of all, first question, I would like you to describe your leadership, uh, 
like, the image of you l- uh, leadership in your mind. How- how will you 
describe leadership? 

Hisham: In general [inaudible 00:02:42] 

Amer: In general, from your, uh, perspective? 
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Hisham: Uh, for me, a leader is a person who has followers, of course. Uh, I think 
leadership first comes from the character of a person. Um... basically there 
are many different types of leaders. Um, there are leaders who are, uh, 
who has, have their leadership qualities from power, it comes from power. 
Some of them come more from, uh, from emotional, uh... feelings. Uh, 
some leaders are leaders just because they have a certain idea that other 
people like. I don’t know exactly, I don’t have all the categories in my head, 
but that’s what I can think of right now.  

Amer: Mm-hmm (affirmative). Sure. Uh, so do you have, like, a... if you want to, if 
you are a painter, for example, and you want to draw the image of a 
leader, in your mind, how- how would you describe, uh, that image? From 
visual perspective, I mean.  

Hisham: Uh, visual perspective... 

Amer: Like, he’s tall, or- 

Hisham: ... my leader should be first, uh, he shouldn’t be very young.  

Amer: Hmm. 

Hisham: Uh, I see leaders, uh, with a beard. (laughs) 

Amer: (laughs)  

Hisham: Uh... 

Amer: So they are men, mostly. 

Hisham: Mostly, yeah. (laughs)  

Amer: Yeah. (laughs)  

Hisham: Um... from a visual perspective. I don’t see the leader as tall or short. I 
don’t see the height as, uh, characteristic for leadership. But... sometimes I 
see him w- wearing glasses.  

Amer: (laughs)  

Hisham: (laughs) It gives him... because wearing glasses gives you this, uh... uh, 
certain look that makes you feel, uh, that you know. 
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Amer: Mm-hmm (affirmative). 

Hisham: [inaudible 00:04:42] like, the knowledge. It makes you feel sophisticated. 
Um, I don’t know. That’s pretty much it. 

Amer: Okay. Okay, good. So now I will, um, ask you about, uh, I will show you 
three photos, one by one... 

Hisham: Mm-hmm (affirmative). 

Amer: ... first, Sheik Mohammed, uh, the ruler of Dubai, and I need to get your 
input or your interpretations, and your feelings on these photos. 

Hisham: Okay. 

Amer: Uh, photo number one, this one. Have you seen that photo? 

Hisham: Yeah. 

Amer: It’s very famous. 

Hisham: Yes.  

Amer: What does it mean for you? 

Hisham: Actually, I don’t really know what this sign means. I- I know it has a 
meaning. 

Amer: Mm-hmm (affirmative). 

Hisham: I don’t know what’s the meaning of this sign. But I feel that it means, uh... 
like when someone wins, so it’s like, success. 

Amer: Victory? 

Hisham: For me, it’s victory or success. 

Amer: Mm-hmm (affirmative), okay. It’s like the V.  

Hisham: Yeah. 
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Amer: But uh, yeah. 

Hisham: I- I’m not sure what it means in [inaudible 00:05:49] 

Amer: Mm-hmm (affirmative). What else do you see in this photo? Like, the way 
the pose, uh, of the leader... 

Hisham: Uh, I see the smile on his face, so this is what I was speaking, like, 
sometimes the leadership is also emotional. 

Amer: Mm-hmm (affirmative). 

Hisham: So when you see a smile, you feel... y- you do not fear the leader, as much 
as you feel more love to the leader. 

Amer: Okay.  

Hisham: Which is a nice thing, also. The smile, and the, and the glasses. (laughs)  

Amer: Yeah, so he has glasses and the beard. 

Hisham: And the beard. That’s... (laughs)  

Amer: (laughs)  

Hisham: So... okay. 

Amer: What about, uh, the traditional, uh, dress? Has any meaning for you? 

Hisham: Uh, no. For me, the traditional dress is because we are speaking about the 
UAE, so yeah, normally they have the dress. For me, the dress doesn’t give 
any... designation to the leadership. 

Amer: Hmm. 

Hisham: No, nothing about the dress actually. 

Amer: Yeah. So in- in a way, this ex- e- express, uh, leadership. 

Hisham: Um, yeah, it expresses, yeah, leadership, with victory and success 
[inaudible 00:06:58] yeah. 
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Amer: Hmm, okay. Uh, photo number two. This I got from, um, his account on 
LinkedIn.  

Hisham: [crosstalk 00:07:10] 

Amer: And you see there is, uh, some text here, caption of the photo, so uh, this 
is in Arabic.  

Hisham: So... should I read, or... 

Amer: Yeah, you can read, yeah. Sure. 

Hisham: So this is the woman, um [inaudible 00:07:31] Okay. So okay, for me... I 
don’t know. It shows that he’s supporting a women’s day. Uh, he’s being 
humble, uh, between the women, they are showing the sign that he did in 
the first picture, uh, the sign of victory or... He’s not, so... maybe out of 
respect for the women around him. 

Amer: Hmm. 

Hisham: So it’s something social, more social. The way he’s standing with the... like, 
respecting the audience, respecting his followers. 

Amer: Hmm. 

Hisham: Somehow. 

Amer: Yeah.  

Hisham: Uh...  

Amer: So do you see leadership here as well, or... 

Hisham: Uh...  

Amer: Just neutral? 

Hisham: I’m actually neutral about this picture. Maybe, maybe uh... for us in the, in 
this world, the Arab world, for us... we don’t see a leadership being 
humble. We don’t see it, usually. 
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Amer: Mm-hmm (affirmative). 

Hisham: Which is something bad [inaudible 00:08:45] 

Amer: Hmm. 

Hisham: Do- do, leadership, one of the... Like, humbleness is a part of leadership. It 
should be there. 

Amer: Mm-hmm (affirmative). 

Hisham: But for us, we don’t see it, because in the Arab world, the image is like, the 
leader should be aggressive, should be powerful, should not be humble. 

Amer: Hmm. 

Hisham: So for me as an Arab, I- I don’t, I’m neutral about this. 

Amer: Okay. 

Hisham: But I’m sure it’s... it’s a sign of leadership somehow. 

Amer: Hmm. Okay, so the third, uh, photo... this one. You can read. 

Hisham: Mm-hmm (affirmative). [crosstalk 00:09:34] Okay. Yeah, uh, yeah, I’ve seen 
this before. So...  

Amer: This went viral, uh... 

Hisham: Yeah. [crosstalk 00:09:43] He- he, I know that. He usually makes visits, uh, 
to- to public places, to restaurants. 

Amer: Hmm. 

Hisham: Uh... 

Amer: What does it mean for you? 

Hisham: For me, the- the leader is just trying to show people that he’s just one of 
them. Uh, it makes people... happy to see their leader sitting in the places 
they sit in, so... He’s just encouraging... uh, I don’t know, actually. For me, 
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it’s a sign of leadership. Like, for us the stories of, uh, of uh, Arab leaders in 
the past, of Muslim leaders, where they w- uh, they went between the 
people. They used to sit with people. So yeah, for us we can see, uh, this as 
an image of leadership. 

Amer: Hmm. 

Hisham: Even for us the stories where... they tried to go between people without 
people knowing that they are leaders. 

Amer: Mm-hmm (affirmative). 

Hisham: Uh, in this case, no, because everyone knows him ‘cause of the, ‘cause of 
the media now. We have media, so everyone knows who he is. 

Amer: Mm-hmm (affirmative). 

Hisham: But for me, yeah, it’s a sign of leadership. 

Amer: Mm-hmm (affirmative), means he’s walking in the streets, or... [crosstalk 
00:10:53] 

Hisham: Yeah. Walking in the streets, eating in the restaurant, crossing the traffic 
light just as any other people.  

Amer: Mm-hmm (affirmative). 

Hisham: Um, but again, you- you see how there are people around, so they are his, 
uh... uh, I don’t know, his- his relatives or his bodyguards. 

Amer: Hmm. 

Hisham: He’s not, he’s not alone.  

Amer: Hmm. 

Hisham: Uh... yeah, that’s pretty much it. 

Amer: Okay. So that’s it. Do you like to add anything on- on these photos? Any 
reflections, any...  
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Hisham: I mean, for me, uh... this is not the typical Arabic leader we know. 

Amer: Hmm. 

Hisham: For us, Arab leaders are... th- the m- [inaudible 00:11:45] let me say, Arab 
leader is not, uh...  

Amer: Hmm.  

Hisham: ... our leaders, we read about, like, the Muslim leaders of... currently, 
because most Arab leaders are dictators- 

Amer: Hmm. 

Hisham: ... so they are people you do not see in the public, uh, they are people that, 
uh, do not smile a lot in the pictures. 

Amer: Mm-hmm (affirmative). 

Hisham: Uh, so for me, he is different. 

Amer: Hmm.  

Hisham: He- his leader sh- style is different. Uh, because... Dubai is different. 

Amer: Mm-hmm (affirmative). 

Hisham: And he wants to deliver this message that, uh, we are a different country, 
we are modern country, we are not like the other, uh, Arab countries. He’s- 
he’s trying, he is having his own leadership style. 

Amer: Hmm. 

Hisham: Uh, many other- other Arab countries are successful, but their leaders are 
different, very different from this type of leadership. 

Amer: Yeah. 

Hisham: Mostly it’s military style. 

Amer: Yeah. 
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Hisham: This one is more like any other, uh... He’s trying to be like other people. 

Amer: Okay. Okay, great. Thank you so much. 

Hisham: Okay. Thank you. 

Amer: Uh, this is, uh, great.  

 

 

Interview # 10 (Houssam) 

 

Amer: Uh, first I would like to, uh, brief you about my research. Uh, the title of my 
research is, The Impact of Visual Representations of Leadership in Tribal 
Dominated Societies. I’m focusing on UAE as case study. Um, um.... as I 
briefed you before that, uh, uh, I’m trying to get the input from audience 
side of, uh, visual, uh, messages that are sent by leaders of the, in the 
region. 

Houssam: Okay. 

Amer: Taking the case of Sheikh Muhammad Al Maktoum. 

Houssam: Okay. 

Amer: As a leader, uh, from the region. 

Houssam: Okay. 

Amer: Uh, so the interview, um, won’t take more than maximum 20 to 30 
minutes. 

Houssam: Okay. 

Amer: Uh it will be, uh, anonymous, uh, and the process will be as follows.  First, 
uh, I need to collect some personal information about you. 



 
466 

Houssam: Okay. 

Amer: Ah, just to get, uh, uh, some, like you’re background, social, cultural 
background. 

Houssam: Okay. 

Amer: Then I will ask you a couple of questions about leadership in general from 
your perspective. Then I will show you three photos one by one and I, I 
need to get your interpretations of, of these photos. 

Houssam: Okay. 

Amer: So, um, first of all, your age? 

Houssam: Um, 48 years old. 

Amer: Uh, education, uh, level? 

Houssam: Uh, MBA from, uh, United States of America at CalPoly Pomona. 

Amer: Uh what domain? 

Houssam: Uh, construction, specifically the interior sector. Interiors without 
contractors and manufacturers. 

Amer: Your position? 

Houssam: I’m the CEO. 

Amer: Okay. Your languages? 

Houssam: Uh, English, Arabic, and some French. 

Amer: Okay. Uh, country of origin? 

Houssam: Originally from Damascus. I have USA citizenship. 

Amer: Okay. How long have you been here in Dubai? 
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Houssam: Uh, around 10 years. 

Amer: Ten years. And before you lived in, in- 

Houssam: I was in the states. 

Amer: In the states. Okay. Um, just I would like to get your, from like how you 
describe the leadership image. In your mind, what, what leadership is. 

Houssam: Um, leadership is about accountability. It’s about, um, um, is about 
problem-solving. It’s about building teams. It’s about empowering people 
and it’s about being a role model. 

Amer: Great, uh, now if you want, uh, to, to paint a [inaudible 00:02:50], or a 
picture for a leader. How, how would you describe that uh-? 

Speaker 3: Jasmine tea? And [inaudible 00:02:57] tea. 

Houssam: As- 

Amer: Like from, uh, outside. 

Houssam: As an example?  

Amer: As an example. 

Houssam: Like as a role model for me for leadership? 

Amer: Exactly. 

Houssam: The first thing that springs into my mind is obviously, since I’m living in the, 
in Dubai, is Sheikh Mohammed, obviously has been uh.... he exemplifies 
an... um, impersonates the, the, the leader- the leadership.  

Amer: Mm-hmm (affirmative). 

Houssam: Uh I think is a great role model for any CEO or any leader in this country. 
And, uh, gives such a great inspiration, uh.... which he would try to achieve, 
uh, the successes, some of the successes that he achieved already and 
turning Dubai from a, a small spot, um, to the global national tourist sector. 
I can’t say... a beacon for innovation, for being a cosmopolitan city where 
different cultures can exist, uh, in such a, such a harmony, and, uh, build on 
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each other’s power [inaudible 00:04:12]. It’s reaching levels which I think 
now, uh, such a base that I think we haven’t seen anywhere else for the 
last, uh, decade or couple decades at least. It’s, it’s a great leadership and a 
great city to be part of, and witnessing, um, these accomplishments, um, 
year on year, uh, and, and at Dubai pace, we say month on month. We 
don’t measure it by year, we measure it by months.  

 So, uh, it’s... it always, uh, kept us on, uh, suspense, you know, what’s, 
what’s next, and try to raise the bar year on year, or month on month as 
we said. And the anticipation, what’s, what he has up his sleeves for, for, as 
the next challenge. And I think everyone has that kind of mindset now, and 
geared up to that expectation, so we can see everyone is going to 
overachieve and over-accomplish. Everyone is setting up his own high 
standards and high, uh, benchmarks, uh, and measuring himself against, 
uh... so I think that kinda leadership or role model is, is what’s transforming 
the whole community and the whole, uh, scene in Dubai. 

Amer: Great, yeah. Um...  

 So first image. I think, uh, do you know that one? 

Houssam: Yeah! 

Amer: Yeah. 

Houssam: Very famous one. 

Amer: Yeah. What does it see for you? 

Houssam: Uh, it’s clearly, gives a clear message here. Um, standing up high, and 
pride, even confidence as a leader. Looking up for the future. Um, ready to 
face the next challenge. Using the hand gesture, basically, even the, uh, his 
own, uh, new victory sign. And that has become very famous here in this 
area and region. And, uh, for, for me personally, it gives, uh, hope and it 
gives confidence. And, and we are, as leaders, we try to exemplify that 
every time we, we sit with our team and we try to improve them, uh, an 
image. But I think here, this image of, uh, Sheikh Mohammed is, it’s clear 
that they nailed it down to, to, uh, to that kind of, uh, positiveness and 
hope and, uh, looking forward to a brighter future and never looking down, 
always looking up, no matter what challenges, no matter what hurdles are 
on the way. This is what this message means to me. 

Amer: Great. So, from... Image number two, and in fact I took that one from his 
LinkedIn account. So you have the council [inaudible 00:08:15]. 
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Houssam: I would say this, uh, photo is, could be a celebration of the, uh, Women’s 
Day. Again, it shows, um, how much this society has been transformed. 
Um, the power of the woman in this society and, and the empowerment of 
the woman. Um, it shows how much the leadership is depending on the 
woman for the future. It shows the connection between the leadership and 
the [inaudible 00:08:51]. It shows how everyone is using the same body 
language and hand language. Um, again, it shows the, uh, the hope, um, 
the love that this, uh, community and this, uh, this grassroots has for the, 
for, for, for the leadership, and it shows the love that binds between the 
leadership and the people. Um, it’s, it’s different from the first photo. This 
one shows more the connection between the leadership and the society, 
and it shows the, how humble is the leadership at the same time, and how 
much love is there from the people to their leadership. So it’s a reciprocal 
admiration and love, which I think is very important for any society to 
achieve what Dubai has achieved for the last 20 years. 

Amer: Last photo.  

Houssam: This is a photo from, um, one of Sheik Mohammed’s famous unexpected, 
uh, strolls, uh, in the city, where I think he does that at least two, three 
times a week. He just walks around in the city, greeting people and, uh, 
getting across the street and, uh, talking to the people and, um, making 
sure that he’s, you know, on, he’s on top of things and showing people 
that, uh, uh, again, how much of that [inaudible 00:11:13] is thrown 
between him and the city and, and the people. And, again, keeping the 
people on their toes and, uh, surprising them, and so many people have 
anticipated him, and looking forward to, to meeting Mohammed, and take 
some photos, and Snapchat, and, uh, have it posted on the social media 
source. And I think also the Grand, uh, the Grand Prince of Dubai should 
come down as well, his, his, um, dad’s footsteps, being very active in the 
community and, um, being close with the grassroots. I think this one is in 
the city walk. 

Amer: Yeah. 

Houssam: And again, uh, this went viral, like many of other, uh, postings that, uh, 
were on either Instagram or YouTube or other social media channels. Um, 
again they can see a limited entourage with the, with the Sheikh 
Mohammed. Uh, it just gives the message that he’s on top of things. He’s 
feeling the pulse of the people, whether they’re happy or, or they’re upset. 
Uh, making sure that your, um, leadership and the, um, executive 
management and the, uh, the senior officials are all on the same page and 
they, they, they have all the same goals, and they have the same 
benchmarks so, uh, the work then progresses at a much quicker pace. And 
this is what he has successfully done entering Dubai in 20 years to what it is 
now, where, um, many cities has not accomplished this in maybe 50 years 
or, or even 100 years. So, um, this, this is what this, uh, photo means to 
me. 
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Amer: Okay. Great. Would you like to add anything? 

Houssam: No, I think, uh, we’re, we’re blessed to be living in, in a city like Dubai and, 
uh, under the leadership of Sheikh Mohammed, and I wish, uh, you know, 
the city all, all the success in the future it deserves, and definitely, uh, um, 
I’m like many other Dubaiers and I’m very, uh, um, on, on my toes already 
waiting for, for the next stage of Dubai, and anticipating now Dubai’s 
gonna be, uh, gearing up now for Expo 2020, for what you see in your 
accomplishments, whether the expansion of the metro, uh, the [inaudible 
00:14:06], or the, um, Museum of the Future, and the, um, Expo 2020 
pavilions and then, uh, turning those pavilions into a, uh, an entertainment 
center, um, for the families. So definitely Dubai will have much, much offer 
to, much, much, uh, to offer to its community, and the leadership, we’re 
very confident with the leadership to take Dubai, um, to much higher, uh, 
places, and, uh, that’s, that’s it. Thank you. Thank you for this opportunity. 

Amer: Thank you so much. Thank you for your... 
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Appendix E (Sheikh Mohammed Photos) 

 

Figure E1-1 Sheikh Mohammed in traditional Bedouin dress  
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Figure E1-2 Sheikh Mohammed with King Hamad bin Isa of Bahrain sitting 

on the ground in a traditional Bedouin tent.  
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Figure E1-3 Sheikh Mohammed in the desert with an Arabic horse  
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Figure E1-4 Sheikh Mohammed in the desert with a camel  
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Figure E1-5 Sheikh Mohammed in the desert during the Bedouin traditional 

sport of Falconry  

Figure E1-6 Sheikh Mohammed performing Umrah in Mecca  
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Figure E1-7 Sheikh Mohammed with the late Sheikh Zayed sitting on the 

ground  

 

Figure E1-8 Sheikh Mohammed in a visit to an elderly care home in Ajman 
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Figure E1- 9 A statue for the Sheikh Mohammed bin Rashid three figure 

salute in Burj Khalifa Park  

Figure E1-10 – Sheikh Mohammed wins the individual and team gold medals 
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at the FEI World Endurance Championship in the United Kingdom (Victory 

achieved by hard work and persistence 2012) 

 

Figure E1-11 – Sheikh Mohammed with a national student  
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Figure E1-12 – Sheikh Mohammed showing his visionary look and 

communicating his vision statement. 
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Figure E1-13 – Sheikh Mohammed sitting on the ground with an old man. 

 

Figure E1-14 – Sheikh Mohammed with a charismatic look 
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Figure E1-15 – Sheikh Mohammed in front of one of his successful projects 
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